S6.99 (U.S.). $8.99 (CAN.). £5.50 (U.K.). €8.95 (EUROPE). Y2.500 (JAPAN) £■ I 




7 Global Web 

International artists like Ana 
Johnnson are featured on 
multiple versions of Sony's 
soundtrack to "Spider-Man 2.' 



Keith Urban is among the 
artists from Australia who are 
making an impact on the U.S. 
country charts. 



45 Soul Survivor 

With a hit debut album in 
France, Rwandan singer 
Corneille looks to conquer 
other territories. 



For breaking news, 
analysis, jobs and 
newsletters visit: 
www.billboard.biz 
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'Deep, Loud, Nasty' Is Back, None Too Soon 
For An Audience Recently Disenfranchised 



BY CHRISTOPHER WALSH 
and BRAM TEITELMAN 



faded is eventually followed by 
another resurrection. 
NEWYORK-"You can't kill rock- , Five of the top 10 albums were 
n roll," Ozzy Osbourne sang more bv rock acts ,n Tne Billboard 200 
than 20 years ago. History contin- last week, far more than in recent 
ues to prove him right. years. The onslaught was led by 

Rock's obituary has been written "Contraband" (RCA), the debut 
countless times. But each pro- from supergroup Velvet Revolver, 
nouncement that rock has finally (Continued on page 69) 

Velvet Revolver, above, kicks off a rock surge with a No. 1 debut on The Billboard 200. 




BMG, Hot In '04, 
Rebuilding Arista 

BY BRIAN GARRITY 

NEW YORK — Reports of the demise of Arista Records have 
been premature. 

The label — which has lost many of its superstar acts to other 
BMG labels in recent months as part of its integration into the 
RCA Music Group — is re-emerging with a familiar collection of 
core artists and fresh A&R leadership. Billbtxml has learned. 

The current Arista roster comprises Dido. Sarah McLachlan. 

(Continued on page 68) 




iPodYourBMW.com 



Control freaks, rejoice. 




The first seamless integration of iPod and automobile. Connect with your music like 
never before. With the optional installation of an integrated adapter developed by BMW and Apple-now 
available for the BMW 3 Series, X3, X5 and Z4-you can control your iPod through the existing audio system and 
multi-function steering wheel. Which means no loss of power. No loss of sound quality. And no loss of control 



BMW iPod Adapter 

BMW 3 Series 
X3.X5.Z4 



ipodyourbmw.com 
This One 
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Somethin' Bout Love 



KOMP 104.9 Radio Compa 
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MARC ANTHONY 
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PS2 - RED DEAD REVOLVER 



YO YO MA 
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OIANA KRALL 
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NORAH JONES 


Come Away Willi Me 
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Top of the News 

7 Anemic advance sales cause 
Lollapalooza tour to shut down 
before it opens. 

IP Clear Channel's Instant 1 ive 
concert CD program gets a Jewel 
in its crown. 

Music 

1 3 Ttw Real: Sisters Ann and 
Nancy Wilson finally release a 
new album. "Jupiters Darling," for 
Heart fans. 

14 In The Spirit: Fred Ham - 
mond's "Somethin' 'Bout Love- 
bows at No. 1 on the Top Cospel 
Albums and Top Christian 
Albums charts. 

16 Movies & Music: Rillhmd 
gets exclusive details about 
assembling the music to 
Universal Pictures' Ray Charles 
film biography. 

1 7 Classiral Srnrp- C ellkt 

David Finckel and pianist Wu Han 
keep busy with the Chamber 
Music Society of Lincoln Center 
and Music <} Menlo. 




benefits from releasing made- 
tor-TV films on DVD. 

Global 



45 Rwandan Corneille's album, 
"Parce Qu'onVient de Loin." 
becomes a hit in France. 




18 Touring: The Dead wakes to 
a new sense of dedication as it 
hits the road for a 34-date 
summer trek. 

2Q R&B: A growing number of 
reggae artists, including Kevin 
Lyttle and Cham, are crossing 
over to mainstream success. 
22 Beats & Rhymes: The 
tables have yet to turn for 
female DJs. who have a low mix- 
show profile. 

25 Latin Notas: Such Latin 
acts as Akwid and Lila Downs 
debut on the Top Latin Albums 
chart with little or no radio 
support. 

28 Beat Box: Philip Larsen's 
Grammy Award win catapults 
him into juggling a series of 



projects with such acts as Sham 
Rock and the B-52's. 
38 Songwriters & Publishers: 
The Songwriters Hall of Fame 
dinner in New York was just one 
major celebration in a week of 
publishing events. 

38 Studio Monitor: State-of- 
the-art studios that would seem 
more at home in the big city are 
popping up in remote locales. 

Retail 

39 Retail Track: The release 
of a limited-edition Digipak 
version of Lloyd Banks "The 
Hunger for More" stirs cries of 
unfair allocations. 

42 Home ViHen: Studios 
count on reaping healthy 



A7 r.lohal Pulsp: II K sensation 
Badly Drawn Boy keeps it low- 
key on his fourth album. "One 
Plus One Is One." 

Programming 

44 Tuned In: Radio: Procter & 
Gamble will sponsor promotions, 
features and live remotes for the 
nationally syndicated "Tom Joyner 
Morning Show." 

Features 

1 1 Bonsrorp 

34 Billboard Picks 

36 The Billboard BarkBeat 

36 Fxeriitlvf Turntable 

46 Hits of the World 

11 Classifieds 
57 Charts 
57 Chart Boat 
57 Market Watrh 
7Q ThelastWnrrf 



QUOTE OF THE WEEK 
% We don't even know who Clear Channel is. 
I've never seen Mr. Clear Channel.^ 



MICKEY HART 
Pat< 11 
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Timeless . . . . 



Congratulations to 



on providing thejBpiration # 
for yet another dHal * 
phenomenon. . . . 
"I Don't Wanna Know" 
by Mario Winans 
featuring Enya and P. Diddy 




"Boadicea" taken from the original Enya album "The Celts" 
Also available on The Best Of Enya "Paint The Sky With Stars" 




8 



Jewel will offer 
fans live 
recordings 
through CCE's 
Instant Live 
program 




Upfront 




10 



French official 
Patrick 
Devedjian's 
comments 
trouble music 
industry execs 



TOP OF THE NEWS 
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Weaving 'Spider-Man' Music 

'Inspired-By' Soundtrack Is Customized For Different Countries 



A Billboard staff report 

Sony Entertainment wants the "Spider-Man 2" 
compilation soundtrack to take over the world. 

In what the company is calling the most ambi- 
tious global marketing plan ever for a soundtrack. 
Sony is releasing as many as 11 differ- 
ent versions of the soundtrack interna- 
tionally. One of the chief goals is to 
break select Sony artists on the album 
in multiple markets. 

In the United States, Columbia Records/ 
Sony Music Soundtrax released the 15- 
song "Spider-Man 2" compilation sound- 
track June 22. Dashboard Confessional's 
"Vindicated" and Train's "Ordinary" are 
the co-lead singles from the U.S. and 
Canadian versions of the album (Bill- 
board, June 19); both are also being 
worked in select international markets. 

Additional songs from Sony Music 
artists appear on the soundtrack's international ver- 
sions (see listing, page 69). In Europe, tracks by U.S. 
act Switchfoot and Sweden's Ana Johnnson are being 
worked as singles in most markets. 

"From day one. we had worldwide ambitions for 
this project," Sony Music Soundtrax president Glen 




Brunman says. 

Instead of opening the movie on different dates in 
different countries, Columbia/Sony Pictures set a 
worldwide release date of June 30 for "Spider-Man 2." 
That fueled the idea for a massive global campaign for 
the soundtrack. 

Sony Pictures Entertainment president 
of worldwide music Lia Vollack elabo- 
rates: "We wanted a way to reach people 
internationally that we didn't with the 
first movie." 

Brunman says Sony executives world- 
wide submitted demos from local artists. 
Bonus tracks and lead singles were cho- 
sen according to specific territories. 

"It's a very modern-rock-leaning 
soundtrack," Brunman explains. "We 
decided that the soundtrack is not about 
having the biggest-selling artists but to 
have music that's right for the sound- 
track. These songs were specifically 
written for the spirit of the movie and the Spider- 
Man character." 

Among the previously unreleased songs on the 
album are Maroon5's "Woman," Yellowcard's "Gifts 
and Curses" and Hoobastank's "Did You." 

(Continued on page 69) 



Lollapalooza 
Cancelled 



BY RAY WADDELL 

Whether because of a gross miscal- 
culation, a ruthless summer for tour- 
ing or a combination of both, Lolla- 
palooza has pulled the plug. 

After an uneven return in 2003 fol- 
lowing a five-year hiatus, the pioneer- 
ing festival was geared up to go out in 
a two-day format with a more diverse 
lineup (Billboard, April 10). The tour 
had been slated to run July 14-Aug. 25. 

But fans apparently found a lineup 
that included Morrissey, the Flaming 
Lips. Modest Mouse, the Pixies, Sonic 
Youth, String Cheese Incident and the 
Polyphonic Spree less than compelling. 

The Lollapalooza Web site an- 
nounced June 22 that the tour was can- 
celled because of poor ticket sales. 

Early on, some in the industry ques- 
tioned the judgment of returning with 
a two-day event after last year was less 
than a home run. 

"This year has nothing to do with 
last year," Marc Geiger, agent for 
William Morris Agency, told Billboard 
in an earlier interview. WMA co- 
founded Lollapalooza with Jane's 
Addiction frontman Perry Farrell in 
1991; Farrell was also involved in the 
fest this year and last 

Some fans apparently were put off 
by a lineup that seemed to lack cohe- 
sion and was presented by a brand 
name that may have lost cachet Addi- 
( Continued on page 67) 




Morrissey, top, and PI Harvey were 
to participate in this year's 
Lollapalooza lineup, but poor ticket 
sales helped kill the tour. 



Merger's Next Step 

Sony-BMG Could Face Legal Challenge 



BY LEO CENDROWICZ 
and EMMANUEL LEGRAND 

BRUSSELS— Sony Music and BMG's 
proposed merger will likely face a legal 
challenge if the European Commission 
confirms it next month. 

However, sources say this should not 
affect the final outcome of the case. 

Several groups opposing the merger 
have reacted to the June 17 news that 
European Union competition com- 
missioner Mario Monti planned to rec- 
ommend letting the proposed merger 
continue unopposed. 



The strongest and boldest reply 
came from independent labels body 
Impala. In a letter sent to Monti June 
22, Impala said its members "protest 
fiercely" at reports that he was going to 
allow the proposed merger to proceed 
"completely unchecked." 

Impala believes that authorizing the 
merger "without any conditions" would 
be a quadruple error — economic cul- 
tural, political and legal. 

'To accept this merger without con- 
ditions and without remedies would be 
to accept and encourage the destruc- 
(Continued on page 67) 
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Loudeye Acquiring 0D2 

Seattle Company Will Pay About $38M 



BY LARS BRANDLE 

LONDON — A new Anglo-American 
power player is set to emerge in the 
digital music marketplace. 

Seattle-based Loudeye is in the 
final stages of acquiring On Digital 
Distribution, the pioneering Euro- 
pean music download service co- 
founded by veteran British rock 
artist Peter Gabriel. 

According to a joint statement 
issued June 22, publicly listed 
Loudeye will make an initial guar- 
anteed payment in cash and stock 
of $20.7 million for Bristol. Eng- 
land-based OD2. Loudeye has also 
agreed to pay an additional $17.5 
million over the next 30 months, 
bringing the total value of the deal 
to roughly S38.2 million. 

"That these types of [deals] are 
happening just shows how entities 
are recognizing the value in the dig- 
ital media market," says Wes Himes, 
director of Brussels-based European 
Digital Media Assn.. the Pan-Euro- 
pean trade body that counts OD2 
among its members. 

The buyout comes as OD2 faces 




escalating competition in the legit- 
imate European digital download 
market. Napster and Apple's iTunes 
Music Store have recently opened 
for business, and Sony's Connect 
music service is expected to arrive 
in a matter of weeks. 



Since launching in 2000, privately 
held OD2 has developed into 
Europe's leading provider of back- 
end infrastructure and services to 
those companies that lack either the 
inclination or the ability to dedicate 
those resources themselves. How- 
ever, the firm hinted at a change in 
ownership earlier this year when it 
hired investment bank Broadview 
International to explore funding 
options, including a potential sale. 

"The identity of the [OD2] partner 
is a surprise, but the fact that they've 
been bought isn't. I think that's 
always looked relatively likely," com- 
ments Mark Mulligan, an analyst at 
Jupiter Research. 

"What's important to bear in 
mind is that this isn't a desperate 
move. I think that the OD2 busi- 
ness model is as relevant now as 
it ever was, with or without Nap- 
ster or iTunes in the market," 
Mulligan adds. 

The combined Loudeye/OD2 says 
it will supply more than 200 
customers in Europe and North 
America, including blue-chip digital 
I Continued on puye 40) 



Sony Card Gives 
Music Lovers Credit 

Campaign Features Gretchen Wilson, Dido 



BY DEBORAH EVANS PRICE 

NASHVILLE— Sony and Bank One 
are launching a marketing campaign 
lor the Sony Card, a credit card offer- 
ing reward points that consumers 
can use to purchase Sony products. 

The Sony Visa card has been avail- 
able since February. Now Sony and 
Bank One are promoting it through 
print ads in 1 ?S Weekly. Rolling Stone 
and Men's Health. The ads feature 
Sony artists Gretchen Wilson. 
Switchfoot, Los Lonely Boys. Dido 
and Five for Fighting. 

"The Bank One promotion 
through Sony is a perfect example 
of Sony using their muscle to cre- 
ate significant opportunities for an 
emerging artist such as Gretchen," 
says Marc Oswald, Wilson's co- 
manager at Nashville-based Dale 
Morris & Associates, regarding 
Wilson's added exposure in the 
print campaign. 

Reward points are redeemable 
toward the purchase of such Sony 
products as music, movies, games, 
computers and electronics. Card- 
holders earn triple points for every 



dollar in card purchases of Sony 
products at sonystyle.com. at Sony 
Style retail outlets and from 
authorized retailers. They earn 
one point for every dollar in other 
card purchases. 

"We pride ourselves on working 
with the world's leading brands." 
Bank One spokesman David Cham- 
berlin says. He cites the company's 
involvement with Disney. Amazon. 
United, Southwest and Starbucks. 

"We want to provide cards that 
people want to use. that fit their 
lifestyle and reward them for their 
spending in a way that is applicable 
to their lifestyle." 

As part of the new campaign. 
Bank One and Sony Card presented 
the recent Sony Card Entertainment 
and Technology Experience Like No 
Other. The two-day event included a 
June 17 concert in New York's 
Bryant Park featuring Dido. Ari Hest. 
Five for Fighting. Butch Walker and 
John Mayer and the multimedia 
exhibit Sony TechPit. 

Plans are in the works for the 
event to tour. Participating artists 
have not vet been determined. 




Atlantic artist Jewel 
is the first major-label 
act to sign with 
Instant Live. 




Business 
Is Popping For 
Instant Live 



BY RAY WADDELL 

Instant Live. Clear Channel Enter- 
tainment's live concert CD program, 
has signed its first major-label artist. 

liillboard has learned that Atlantic 
Records artist Jewel will sell live CDs 
at select dates on her summer tour. 

The company also has nailed down 
a series of dates to record and sell CDs 
on the summer tours of Kiss. Peter 
Frampton, the Allman Brothers Band 
and the Cowboy Junkies. 

And on June 28 Instant Live will 
announce expanded retail availability 
of a series of concert CDs through an 
agreement with Newbury Comics' 
Toothface Distribution unit. 

Participating retail chains include 
Virgin and FYE. Internet sales sites 
include newburycomics.com. ama- 
zon.com and cdbaby.com. 

The company says it is close to 
announcing a new agreement with a 
leading online music distributor 
whereby Instant Live recordings will 
be available as MKi files, with a share 
of the profits from digital downliads 
passed on to the artists. 

"We're trying to create a new rev- 
enue stream for artists and a new way 
for them to connect with their fan 
base." Instant Live director Steve 
Simon says. 

Instant Live creates master stereo 
recordings of concert performances, 
bums them at the venue and delivers 
them on-site minutes after the show 
ends. Prices range from $10 for a 
recorded club performance to $20 to 
$25 for multi-CD Digipaks. 

In basic terms. Instant Live is a new 



concept in concert merchandise that 
can add $ti to $8 per unit to an artist's 
revenue each night. "Some artisLs will 
only want to participate in that aspect 
of the pn>gram." Simon says. 

"But others may want to take 
advantage of a fully fleshed-out menu 
that includes after-market, retail, dig- 
ital download and sponsorship oppor- 
tunities." he continues. "This is a full- 
service proposition with a lot of 
add-< ins. hut at its core it's a new mer- 
chandise revenue stream." 

ftrticipauon from a major-label act 
is a milestone for the program. Previ- 
ous participants either run their own 
labels or are signed to small indies. 

"For the labels, it's a way to create 
revenue, with no additional invest- 
ment, from concert merchandise." 
Simon saw. "If the label went to Jewel 
and said. 'Give me a piece of your T- 
shirt sales,' she would say no." 

So how is the pie sliced? "In a gen- 
eral sense, the artist and label com- 
bined will make more than we do. and 
that's fine." Simon says. 

The Allman Brothers Band partic- 
ipated in a "handful" of shows last 
year, Simon says, and will increase 
that number in 2004. He adds that 
about 19% of ticket buyers purchased 
a incert CDs. and overall merchandise 
per caps increased by "a factor of two 
or three." 

"Basically, we more than dou- 
bled the overall merch per caps," 
Simon says. 

Taking Allman Brother concert 
CDs to retail was a logical extension 
after seeing Allman Brothers Instant 
(Continued on paue H") 
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CONTRABAND 

THE # 1 ALBUM IN AMERICA! 



BILLBOARD 6/16/04 




"CONTRABAND IS A RARE, FINE THING, TIGHTER AND HOTTER IN CONSTRUCTION 
THAN WE HAD ANY RIGHT TO EXPECT WITH SLASH'S HIGH, STRANGLED FILLS, 
THE TUMBLING GROWL OF MCKAGAN'S BASS AND SO RUM'S HAMMERING 
PULSE. AND THEN THERE'S WEILAND'S GRAINY YOWL, A PRECISION INSTRUMENT 
THAT CUTS THROUGH SLASH AND KUSHNER'S DENSE CROSSFIRE WITH A STEELY 
MELODIC PURPOSE. ★★★★ FOUR STARS ." 

ROLLING STONE 

"CONTRABAND RESURRECTS THE DIRTY-SWEET SOUND OF TRASHY TRANSCENDENCE. 
THE SONGS CHARGE FORWARD WITH DIZZYING URGENCY, INSISTENT RHYTHMS, 
JACKHAMMERING RIFFS, SEARING GUITAR SOLOS AND SNAKING VOCALS." 

USA TODAY 

^"THIS UNLIKELY COMBINATION OF TWO ROCK SUPERPOWERS 
IS TRULY EXPLOSIVE! A HARD-DRIVING ALBUM THAT 
SOUNDS NOTHING LIKE EITHER OF THE ORIGINAL BANDS OR 
ANYTHING ELSE ON THE RADIO THESE DAYS." 

NEWSWEEK 



"SLITHER." IN STORES NOW. 
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Copyrighted materi; 



Upfront 

Senate Focuses On P2P 

Legislation, Hearing Target File-Sharing Inducers' 



BY BILL HOLLAND 
and SCOTT BANERJEE 

Sen. Orrin G. Hatch. R-Utah. intro- 
duced a bill June 22 into the U.S. Sen- 
ate Judiciary Committee that would 
allow artists and labels to sue peer-to- 
peer companies that profit from 
encouraging minors and others to 
commit copyright infringement. 

The next day, the Senate also held a 
hearing on the ramifications of P2P 
technology for consumers and suppliers 
of digital media content 

Hatch's bill, known as the Induce 
Act (S. 2560), states that whoever 
"intentionally induces" or "intention- 
ally aids, abets, counsels or procures" 
any violation of copyright "shall be 
liable as an infringer." 

Hatch removed draft language from 
the single-page document that would 
allow copyright-holders to sue lawyers 
who take on P2P services as clients. 

The bill could sidestep the defense 
against contributory infringement in 




the Kazaa and Grokster court rulings 
that says employment of a technology 
with an infringing use is legal if it also 
has a non-infringing use. 

Co-sponsors include Senate majority 
leader Bill Frist, R-Tenn.; Senate minor- 
ity leader Tom Daschle, D-S.D.; and Sens. 
Patrick Leahy, D-Vt; Lindsey Graham, 
R-S.C; and Barbara Boxer, D-Calif. 

"Tragically, some corporations now 1 



seem to think that they can legally 
profit by inducing children to steal," 
Hatch says. "Some think they can 
legally lure children into breaking the 
law with false promises of 'free music' " 

"This bill places the spotlight 
squarely on the bad actors who have 
hijacked a promising technology for 
illicit means and ignoble profits," says 
Mitch Bainwol, chairman/CEO of the 
Recording Industry Assn. of America. 

Under the bill, he says, "legitimate 
uses of peer-to-peer are upheld, while 
those who intentionally lure con- 
sumers into breaking the law are held 
to account" 

Artists' groups support the legisla- 
tion. "The law permits civil enforce- 
ment only against parties who would 
already face criminal liability for 
intentional inducement, and [it] is 
technology-neutral," says Ann 
Chaitowitz, director of the sound 
recording division of the American 
Federation of Television and Radio 
(Continued on page 67) 



SEA Struggles To Stay Afloat 



BY PHYLLIS STARK 

NASHVILLE — Less than two months after its launch 
SEA Records has suspended day-to-day operations 
and fired key staffers. 

A spokesperson for the Nashville-based 
independent label describes the move as 
"temporary" and calls it an attempt to 
"restructure and redirect the company." 

After one false start last fall, SEA Records 
relaunched in May under owner/CEO Tina 
Corry and former Warner Bros, veteran Bob 
Saporiti, who served as the new label s consult- 
ant and "admiral." Saporiti has now left the label along 
with head of A&R Renee White and head of promotion 
Skip Stevens. 

The label's only artist, Neal McCoy, has also elected to 




leave rather than wait out any restructuring. He had 
already begun recording his first album for SEA, with 
Matt Rollings producing. 

The label had inked a distribution deal with RED 
but had not yet released any product. 

SEA Records had troubles from the 
beginning. It launched last fall under 
then-president Lisa Wysocky with first act 
Wild Horses, both of whom left the label 
before the end of last year. 
In March and again in May, Wysocky filed 
suit against the company and several of its 
executives alleging they slandered her reputation 
in the industry with false charges of embezzlement 
{Billboard, May 29). In April, SEA filed a counterclaim 
against Wysocky. All of those lawsuits are still pending. 
For further details on this story, see billboard.biz. 
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THE WEEK IN BRIEF 



Wacom is acquiring German broadcaster Viva Media for about 309 million 
euros ($374 million). Once finalized, the deal will combine Viacom's Ger- 
man channels of MTV and MTV2 Pop with competing channels Viva and 
Viva Plus. The U.S. media group has signed an agreement to purchase the 
shares of the 14 shareholders who hold a combined 75.8% stake in 
Cologne-based Viva. The two largest shareholders are Time Wamer (30.6%) 
and Universal Music (15.3%). Viacom will also buy the 25% of Viva shares 
floated on the German stock market 

MTV Networks Central Europe managing director Catherine Miihle- 
mann and Viva CEO Dieter Gomy are expected to run the combined com- 
panies. Both will report to MTV Networks Europe president/CEO Brent 
I lansen. The transaction is subject to regulatory approval. URS brandle 

The I S. Senate passed an amendment June 22 that would raise the fines for 
indecent broadcasting tenfold to $275,000 per incidenL The amendment 
latched on to a massive Pentagon funding bill, passed 99-1. 

The Senate also unanimously approved a separate amendment that 
would put on hold the Federal Communications Commission's media-own- 
ership deregulation until a study about the effects of media consolidation is 
completed next year. 

Senate lawmakers also approved amendments that would extend the 
FCC's indecency prohibitions to violent TV programming and require the 
agency to consider the size of a station when levying indecency fines. 

Not included in the revised anti-indecency measure introduced by 
Sen. Sam Brownback, R-Kan., was a provision that would fine perform- 
ers up to $500,000 for indecent broadcasts. BILL HOLLAND 

Wamer Home Video is fighting film piracy by banning the distribution of 
DVD screeners to retailers. WHVs new policy — announced June 22 — fol- 
lows the implementation of a similar ban by Universal Studios Home Video 
in November {Billboard, Nov. 22, 2003). 

The potential illegal copying of discs at a retail level is being addressed by 
other studios in different ways. Some only send screeners in the VHS for- 
mat others encrypt their DVD screeners and still others encourage retailers 
to see films in theaters. JILL KIWIS 

Los Anneles city attorney Rocky Detaadillo announced June 22 that he has 

filed 15 criminal cases following a Los Angeles Police Department sweep 
targeting sales of counterfeit CDs. 

In an LA press conference that also included members of the Recording 
Industry Assn. of America, Los Angeles Mayor James Hahn and council- 
woman Jan Perry, it was revealed that the LAPD has conducted a series of 
raids since January resulting in the seizure of close to 4,000 pirated CDs. 

The charges in the criminal cases include illegal sidewalk sales and 
failure to disclose the origin of recording. The latter charge carries a 
maximum penalty of one year in jail and/or a $25,000 fine. The illegal 
sidewalk sales charge carries a maximum penalty of six months in jail 
and/or a $1,000 fine. meunda newman 

For the latest breaking news, go to billboard.biz. 



Minister's VAT Stance Outrages French Industry 



BY JAMES MARTIN 

and EMMANUEL LEGRAND 

PARIS — As the French music industry prepared 
to celebrate Music Day June 21, France's min- 
ister for industry Patrick Devedjian suggested 
that the music industry's ongoing struggle to 
reduce value-added tax on CDs was a "rear- 
guard fight." 

"The CD is an outdated formaL Defending it is 
tantamount to fighting an already lost battle," 
Devedjian said in an interview with daily newspa- 
per Le Parisien. 

Devedjian also told the paper he was moni- 
toring CD prices and urged labels to invest in 
new technologies to distribute their music 
more cheaply. 



Devedjian's comments struck a blow to the 
French music industry, which has made reduc 
tion of the VAT rate on recorded music 
a priority. Executives wondered if the 
comments signaled a change in gov- 
ernment policy on the issue. 

For several years the French gov- 
ernment has led calls for the European 
Union to reduce the VAT rate on CDs. 
VAT on sound recordings is set at 15% 
to 25% in Europe, while other cultural 
goods carry rates as low as 5%. 

However, such a reduction could only 
occur with unanimous EU approval. 

Devedjian's comments were even 
more surprising given that his col- 
league, minister of culture Renaud Donnedieu 



DEVEDJIAN: THE CD IS 
AN OUTDATED FORMAT' 



de Vabres, visited Brussels a few weeks ago to 
meet with Frits Bolkestein, the European com- 
missioner in charge of the internal 
market, to discuss the fiscal status of 
recorded music. 

The industry reacted immediately 
to Devedjian's comments. Executives 
at trade organization SNEP are under- 
stood to have been on the phone with 
officials at the prime minister's office, 
asking for a clarification of the gov- 
ernment position on VAT. 

In a statement, SNEP said it was 
"surprised" at the minister's declara- 
tion, given that French president 
Jacques Chirac, prime minister Jean- 
Pierre Raftarin and both the former and current 



culture ministers — Jean-Jacques Aillagon and 
Donnedieu de Vabres — have backed the industry's 
battle to lower the VAT. 

In a statement, independents' body UPFI 
expressed dismay at Devedjian's comments. 

"They negate the cultural specificity of music 
and ignore the fact that a VAT drop would help the 
fight against piracy by making music available to 
the greatest possible number," UPFI said. 

Later in the day, while taking part in an Inter- 
net chat Devedjian backtracked and announced 
that "it was not in the intentions of the govern- 
ment to stop campaigning in Brussels for a low 
VAT rate." 

Sources explain that Devedjian was ill-informed 
when he made the comments but later under- 
stood the extent of the issue. 
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Toothface.com Distribution presents: 

Clear Channel Entertainment's Instant Live Recordings 



-now Avanaoie to Ketaners: 



Alltel Pavilion at Walnut Creak 
Raleigh, NC 8/10/03 




The All man Brothers Band 

Live 3CD Set 

A must have for all fans. 
Street Date - July 6, 2004 

Includes classic Allman Brothers songs "Whipping Post," "Dreams." "Soulshine," and 
"Wasted Words." This recording also features very special guest appearances from 
Branford Marsalis and Susan Tedeschi. 



George Clinton & 
Parliament 
Funkadelic 

Portland. ME 
3-19-2004 
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Dickey Betts & 
Great Southern 

Cleveland. OH 
3-09-2004 
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Cleveland. OH 
12-04-2003 
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Michael 
Franti & 
Spearhead 

Boston. MA 
3-02-2004 
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Philadelphia, PA 
12-30-2003 
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"It's about time 
somebody made live 
albums cool again. Best 
idea I've heard all day." 

-Tony Landa, AEC One Stop Group 

"Stores are lovin' every 
minute of 'em." 

-Home Grown Music Network 



toothface 



A division of Newbury Comics, Inc. Now distributir.gir.stantl.ive CD releases and high margin 
alternative trend and lifestyle products. Go to www.toothface.com or contact Director of 
Sales Emmy Lucia at 617-254-1666 ext. 244 to place an order. 




Also 
Available 
From: 



imnrs 



HOMEGROWN 

MUSICMET WORK 

1-800-6-LEEWAY 



£S)baker&taylor 



1-800-775-1800 




/ THE 



fetus 

ONE-6TOP 
1-800-328-5034 




1-800-635-9082 



"For years we have been urging artists to release timely and interesting material to energize their core fan base. With Instant Live, fans are 
getting a superior quality sound recording that puts bootlegs and MP3's to shame. We hope that progressive retailers will join us in pioneering 



this new artist friendly delivery model to consumers. 



-Mike Dreese, CEO Newbury Comics, Inc. 



Opin ion 



Editorials / Commentary / Letters 



Music's Small World 



here was a time when the music 
I industry could operate in an isolation- 
JL ist mode. 

There were global hits, certainly, but 
when it came to legal and financial mat- 
ters, most issues were local. That was just 
fine, as long as business was good. 

It's all over now. 

Call it "globalization." Call it what 
you like. But what affects the music 
marketplace in one location can have 
repercussions on the livelihoods of 
artists and industry professionals in 
seemingly unrelated markets. 

Just take a look at some recent Billboard 
stories. 

Item: The 10 countries that joined the 
European Union at the beginning of May 
had to adapt to a new set of rules that raised 
the levels of intellectual-property protection. 

Those new standards were in essence set 
by the Digital Millennium Copyright Act, a 
U.S. law passed in 1998 that inspired the 
ELTs legislation. 

Without this obligation, some of the 
new EU members might have continued 
indefinitely to have few tools to repel 
music piracy. 

In fact, the U.S. government can put 



pressure on any nation with its Priority 
Watch List, which "shames" countries into 
offering sufficient copyright protection. 

Item: A court in Sydney later this year 
will hear the local music industry's copy- 
right-infringement case against Sharman 
Networks, the Australian-based parent of 
Kazaa. the service of choice for many file 
sharers around the world. 



What affects the music 
business in one location 
can have repercussions 
in unrelated markets. 



Sharman's lawyers already have invoked 
court decisions in Los Angeles and the 
Netherlands in their defense. Industry 
executives on every continent are anxiously 
awaiting the outcome of the case. 

Item: A Brussels appeals court ruled in 
favor of record companies releasing copy- 
protected CDs after a Belgian consumer 
group took action against them. 

The development was welcomed in 
music circles not only in Belgium but also 
in France, Germany and other countries 



where similar cases are taking place. The 
case was also closely watched in the United 
States, where CD copy protection remains 
a sticky issue. 

Item: A recent report by the International 
Federation of the Phonographic Industry 
documents increased consumer awareness 
of the risks of illegal downloads. This 
followed the European music industry's 
implementation of a strategy involving legal 
action against file sharers. 

The report seemed to validate the indus- 
try's strategy, which was first deployed in 
the United States by the Recording Indus- 
try Assn. of America. 

Item: European Union competition 
commissioner Mario Monti cleared the 
plan for the merger of Sony Music and 
BMC (see story, page 7). Despite Monti's 
decision, opponents of the deal are still 
pushing for the EU to withhold approval. 

So, let's get this straight: The merger of 
two New York-based music operations with 
parent companies in Japan and Germany is 
awaiting approval from a Brussels-based 
body comprising representatives from all 
over Europe. 

It certainly is a small world. 

— Emmanuel Legrand 



The New U.K. Invasion 



It was only two years ago when the 
unthinkable happened. For the first time 
in almost 40 years — since the Beatles 
spawned the first British invasion — The Bill- 
board Hot 100 singles chart did not contain 
one artist from the United Kingdom. 

This was further evidence of a trend that 
saw a decline in British music on The Bill- 
board 200 album chart from a high of 32% 
in 1986 to only 1.7% 15 years later. 

This lack of chart success created conster- 
nation in Britain, even sparking discussion 
of whether the government should establish 
a "British music office" in the United States 
to promote British music. 

Although there was much debate about 
this subject at the time, the explanation for 
this sea change was really very simple. 

First of all, America has such a diverse and 
robust music scene that it's very difficult for 
even our new bands to get noticed and heard. 

Second, the country's mainstream pop 
music is dominated by hip-hop. which is 
almost an entirely American art form. That 
leaves less room for imports, no matter what 
their quality. 

Third, some programmers have an issue 
with the production style of many U.K. acts. 

But what a difference two years makes. 
In a dramatic turnaround, we in America 



are seeing and hearing some great music 
from across the Atlantic. 

Coldplay's major success in America as a 
multiformat/sales story was the biggest 
breakthrough since Oasis a decade ago. And 
at a time when many are decrying the lack of 
great U.S. bands (I guess people are forget- 
ting the Killers and Modest Mouse), the 



Tuning 
In 

By Jeff Pollack 




excitement and quality of rock, pop and even 
hip-hop from the United Kingdom are worth 
noting. That being said, it is surprising how 
much of the strong new U.K. music is from 
rock bands. 

12 RISING STARS 

Here are a dozen reasons why you should 
pay attention to the new U.K. music. Signifi- 



cantly, most of the acts that have gotten air- 
play are selling through: 

LostProphets — The second U.S. album 
from this Welsh band has just gone gold. 
And their new single is even stronger than 
"Last Train Home." 

The Darkness — Somewhere beneath the 
parody videos and Queen comparisons, 
there is a real band with good songs. So far, 
more than 500,000 believers in the States 
have bought the CD. 

Mis-Teeq — This London trio has its first 
U.S. hit with "Scandalous," currently No. 11 
on the Top 40 Maiastream and No. 9 on the 
Hot 100 Singles Sales charts. 

Joss Stone — A great young singer in the 
neo-soul tradition who knocked them dead 
on this year's VHT "Divas" show. Without a 
major hit single or support from a specific 
format, her first CD has gone gold. 

Franz Ferdinand — The Scottish group's 
first single, "Take Me Out," includes as good 
a guitar riff as I've heard in years. 

Muse — An excellent rock band. "Time Is 
Running OuL" from its third album, is No. 
10 on this issue's Modem Rock Tracks chart. 

Snow Patrol — "Spitting Games" is the 
first single from this Scottish/Irish group's 
American debut, "Final Straw." 

(Continued on page 67) 
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David Finckel 
and Wu Han's 
Music@Menlo 
festival returns 
to Silicon Valley 
for a second run 
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Ivete Sangalo's 
recent CD and 
DVD releases 
rake in strong 
sales in her 
native Brazil 



Nashville: Lately It's 
Australian For 'Country' 



BY PHYLLIS STARK 

NASHVILLE— Could Australia 
be Nashville's next lucrative 
A&R source? 

With his back-to-back platinum 
albums in the United States. Keith 
Urban may have opened the door for 
country artists from Australia. Other 
successes in recent years include 
Sherrie Austin and Jamie O'Neal. 
Now. Jedd Hughes is making 
his bow on MCA Nashville. RCA 
I will introduce Catherine Britt 
later this summer. And a hand- 
ful of other artists, including 
singer/songwriter Kylie Sack- 
ley, are waiting in the wings 
(see story, page 31). 

Not since Olivia Newton- 
John had a string of country 
hits in the 1970s has the Land 
Down Under been as well- 
represented on the U.S. 
I country charts. 

Capitol Records' Urban 
hits the charts again this 
week with his latest single. 
"Days Go By." which enters 
Hot Country Singles & 
Tracks at No. 37. 
Broken Bow recording 



artist Austin stands at No. 48 with her 
remake of "Son of a Preacher Man." 

And Hughes' debut single. "High 
Lonesome," is No. 55. 

While Australia has a thriving coun- 




try scene of its own. most of these 
artists felt the need to come to Nash- 
ville to pursue their careers. Urban, 
Austin, O'Neal. Hughes and Sackley 
live in Nashville. Only the 19-year-old 
Britt continues to live in Australia but 
comes to America often. 
In Australia. Britt says, "there is def- 



initely a following, a great fan base that 
helps us trawl and do shows as a coun- 
try singer. But you're never going to 
make the amount of money that is 
going to get you by." 

Hughes also says making a living as 
a country artist in Australia can be 
tough because it is such a long dis- 
tance between towns and venues. "It's 
hard to tour there, and there is jast not 
that many people. A lot of the country 
artists have day jobs. Pop music is still 
the big thing down there." 

Prior to her move to Nashville 15 
months ago, Sackley spent more than 
five years touring at home. She 
describes touring as "a lot more expen- 
sive" and for an audience of fewer peo- 
ple than an artist could typically draw- 
in the States. "It's not like here where 
you can do a show in Knoxville [Term. | 
and drive 2' ; hours to Nashville [for 
another show]. There you have to drive 
nine or 10 hours to the next town." 

Nashville entrepreneur Jeff Walker 
cites lifestyle and geography in his 
native Australia as two key reasons it 
has a thriving country music scene. 
But that same geography, combined 
with the country's relatively small pop- 
ulation of about 20 million, makes it 
(Continued on puge 161 



ledd Hughes says of America, 'For me, I felt like it was absolutely necessary to come here.' 



Wilson Sisters Record New Heart Album For The Fans 



For Ann and Nancy Wilson there 
was only one reason to record a new 
studio album after more than a 
decade's absence — the hardcore 
Heart fans. 

"We had been doing other kinds 
of projects like the Lovemongers 
and soundtracks, so it was time to 
make one for the fans," Nancy Wil- 
son says. 

The pair entered the studio with a 
fresh slate of ideas and unfettered by 
any label pressures. 

"We thought, 'We can do whatever 
we wanL' " Nancy Wilson says. "So we 
thought we should make what an 
iconic Heart album would be for the 
Heart fan today." 

Indeed, "Jupiters Darling" will 
have Heart fans old and new reveling 
in the 16 tracks that cover all matters 



of Heart, from the hardest rock to the 
softest ballads. 

After completing the album, 

Heart— which last 

recorded for Capitol — 
began fielding label 
offers before ultimately 
deciding to sign with 
upstart Sovereign 
Artists {Billboard, April 
10). The Santa Monica, 
Calif, based imprint is 
helmed by a number of 
industry vets, including 
musician Tommy Fun- 

derburk and former 

Warner Bros. Records 

VP of national sales Charlie Springer. 

Funderburk gave the label an 
advantage, Nancy Wilson says, 
because "he was a musician and knew 



how unfair the music basiness can be 
for the artist." 
"We made the album out of our 



The 
Beat 



By Melinda Newman 

mnewman@billboard.com 




own pockets," Ann Wilson says, 
adding that the sisters own the mas- 
ters to this album as well as to all 
their previous works. "We wanted 



someone who understood it 
belonged to us and understood what 
it could be and that if all best things 
could happen, it could be the third 
evolution of Heart." 

The label is working two singles to 
radio, "The Perfect Goodbye" and 
"Oldest Story in the World." 

The Wilsons, who have been mak- 
ing music for nearly 30 years, admit 
they sometimes look at today's young 
female singers and shake their heads. 

"They all have to be pole dancers 
and have to be sex symbols," Nancy 
Wilson says. "But there are girls like 
Joss Stone or even Avril Lavigne who 
have a little more to give to us. 
They're getting beyond surface sex 
messages out there." 

However, Nancy Wilson admits she 
is surprised by the scarcity of female 



rockers. "It wasn't that surprising in 
the '80s. but when the Seattle scene 
exploded in the '90s, I was ready for 
more girls to show up. I think every- 
one was reacting against the '80s so 
hard (and] they were so angry that 
they didn't leam to play." 

GOOD EATS: Carlos San tana has 
linked with Baja Fresh Mexican Grill 

to release "Food for Thought," a lim- 
ited-edition CD that will be available 
in the restaurant's 300 locations 
nationwide starting July 13. 

Net sales from the 10-song, $8 CD 
benefit Santana s Milagro Foundation. 
The foundation supports children's 
health, education and arts charities. 

This marks the first time Baja 
Fresh has sold a CD in its stores. 

(Continued on page 16) 
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Hammond Feels The Love 
As Album Shoots To No. 1 



For more than two decades. 
Fred Hammond has been one of 
the creative forces shaping con- 
temporary gospel music. Each new 
album is always a highly anticipat- 
ed event, and he doesn't disappoint 
with his new effort. "Somethin' 
Bout Love." 

Released June 8 on Verity 
Records, the 19-song collection 
bowed at No. 1 on the Billboard Top 
Gospel Albums chart and Top Christ- 
ian Albums chart, scanning more 
than 28.000 units the first week, 
according to Nielsen SoundScan. 

The album's theme is one that has 
inspired artists for centuries, but 
Hammond offers his own unique 
insights on the subject 

"I felt an urge or inspiration to 
talk about love. That's what the 
world is missing," he says. "Watching 
the news, that's what it's missing. 
When I look at the war. it's what's 
missing. When I think about mar- 
riages failing, that's what's missing." 

"Somethin' 'Bout Love" includes a 
cover of Stevie Wonder's "Love's in 
Need of Love Today" that features 
Musiq and Hezekiah Walker's Love 
Fellowship Choir. 

"He's a nice guy." Hammond says 
of Musiq. "We met officially at a con- 
cert in Atlanta, but then we hooked 
up again at Lou Rawls' Parade of 
Stars when we were doing an O'Jays 
song, 'Love Train.' We were talking 
and singing, and I asked him to be a 
part of my project" 

The current single. "Celebrate (He 
Lives)," is a vibrant track that is get- 
ting airplay on gospel and main- 
stream R&B stations. Another album 
highlight is "Lord. We Need Your 
Love" with guests Marvin Winans Sr. 
and Brian McKnight 

"I'd always wanted to work with 
Pastor Winans on a record." Ham- 
mond says. "He's a mentor of mine, 
and he has had a lot of influence over 
my singing. Brian McKnight is a 
good friend, and I really wanted him 
to be a part of this. 1 was a part of one 
of his CDs. and I just wanted him to 
be a part [of mine]." 

Hammond admits events in his 
personal life greatly shaped "Some- 
thin' 'Bout I^ove." After 17 years, he 
and his wife, Kim, divorced. He says 
even in the midst of his personal 
pain, he could feel God's love. 

"There was a lot broken, but even 
with the broken there was still time 
for faith and celebration," Hammond 
says. " 'I Will Find a Way' was written 
out of one of [my] most broken days. 
I went through a season where I 
cried every day. it seemed, for four or 
five months. Then, on one of my 
worst days, where I didn't want to 
even get out of bed, I had this track 
and those words came out — how 
much I love God even in the midst 



By Deborah Evans Price 

dpilce@billboard.com 



of the worst time in my life. How 
much I really love him for walking 
through with me. 

"A lot of people blame God, 'Why 
did you do this or that? Why, why?' 
But I thank him for being there." 

Hammond is hoping this album 
will minister to 
others who are 
going down the 
same road. 

"I just want- 
ed to sing the 
songs and [sayl, 
•Through the 
most hurting 
times, God is 
there.' " he says, 
"it's got to be 

enough. So 

many people in 

the audience are going through it. 
but they need to hear from some- 
body that God is right there with 
them." 

Although some artists in the 
contemporary Christian industry 
have seen their careers suffer as a 
result of divorce, Hammond doesn't 
think the gospel community will 



"It's just a lot different on the 
gospel side." he continues. "I've 
watched both sides, and it [would be] 
scary if I thought that the CCM side 
was my bread and butter." 

Although he spent 12 years as part 
of Commissioned and has enjoyed 
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HAMMOND: WHATTHE WORtD NEEDS 



judge him harshly. 

"I did notice that on the CCM 
[contemporary Christian music] 
side, they are extremely critical. I've 
seen that side, and it's very scary," he 
says of the criticism aimed at Amy 
Grant, Sandi Patty and other Christ- 
ian artists who have divorced. 

Hammond says that some people 
think "you can't be human and make 
a mistake. But on the gospel side, it's 
a culture. It's like urban and black 
people are a family and will under- 
stand. Some of them will have opin- 
ions, but mostly people just kind of 
understand and walk you through. 
They forgive and move oa 



success as a solo artist, the Detroit 
native feels like the best is yet to 
come in his career. 

"From the time 1 was young. 17 or 
18 years old, I started hearing some- 
thing on the inside Isaying] that I 
was going to do something great for 
God." he says. "There was just this 
knowing that God was going to have 
me do something. To this day I still 
fight for it like I haven't done the 
great thing yet. I hear it in my heart: 
'You haven't done the great thing 
yet' not in a condemning way, but to 
look forward to that because there is 
something greater still coming yet. I 
don't want to die with this thing 
inside me. I want to leave it right 
here on Earth." 

NEWS NOTES: Central South Distrib- 
ution is postponing this year's Retail 
Conference, originally slated for Oct. 
6-9. It will be rescheduled for the 
first week of October 2005. 

The decision to postpone the 
event followed director of distribu- 
tion Roderick Jemison's recent 
departure from the company after 
four years to take the director of 
urban marketing post at Word 
Records. Jemison created the annu- 
al Retail Conference to further edu- 
cate retailers and label executives in 
retail, radio and marketing. 

Central South president Chuck 
Adams says the company will still 
work closely with Jemison to coordi- 
nate the 2005 conference. 

In other news. Integrity Gospel 
will release "Joe Pace Presents — 
Sunday Morning Service" Aug. 24. 
Co-produced by Pace and Terry 
Baker, it is the third installment in 
the "Joe Pace Presents" series of CDs 
Pace and Integrity Gospel created to 
serve as a worship resource for indi- 
viduals and churches. 

The new set follows the critically 
acclaimed "Joe Pace Presents — Let 
There Be Praise" and "Joe Pace Pre- 
sents^ — Shake the Foundation." 
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Behind-The-Scenes Look At Charles Biopic Ray' 



When Ray Charles passed away 
June 10, he left more than his 
music behind in memory of his tal- 
ent and influence. 

The Universal Pictures movie 
"Ray" (formerly titled "Unchain My 
Heart: The Ray Charles Story") will 
also serve as testament to Charles' 
legacy. Jamie Foxx portrays Charles, 
and there is already buzz that he may 
earn an Academy Award nomination 
for his role. "Ray" opeas Oct. 29 in 
U.S. theaters. 

Curt Sobel, music supervisor and 
music editor for "Ray." gives Bill- 
board m exclusive insider's story 
about the film. 

"Ray Charles OK'ed the script, and 
he was 100% supportive of what we 



were doing in telling his life story," 
Sobel says. 

Although Foxx did much of his 
own singing. Charles' vocals are a 
huge part of the movie. Sobel worked 
with the singer to rerecord many of 
his classic songs. 

"If there were (original recordings! 
that were unavailable, or if they didn't 
match the script, we had Ray come in 
and do the songs," says Sobel. "Jamie 
only sang on the set, not in the stu- 
dio. We felt that many of the older 
songs needed to have Ray's vocals." 

Rhino/Atlantic/Wamer Strategic 
Marketing will release the soundtrack 
Aug. 24. 

Taylor Hackford directed "Ray," 
which covers Charles' life from 1935 



FROM LEFT. SOBEL. CHARLES AND HACKFORD: RERECORDINCTHE ARTIST'S CLASSIC SONGS 



to 1979. James L. White and Hack- 
ford wrote the screenplay. 

"The way the script was written, 
they told Ray's life 



Prior to that, the movie had been in 
development for 16 years. 
"We had budgetary constraints," 



through the 
songs," Sobel 
says. "You'll hear 
a song like Hit 
the Road Jack' in 
a scene when Ray 
has a fight with 
his wife Margie." 

Sobel elabo- 
rates on his musi- 
cal responsibili- 
ties for the film. 
"I was more like a 

musical director than anything else. 
Taylor decided that nothing on the 
film would happen musically unless it 
went through me first 

"So that meant everything from 
choosing the pianos to coordinating 
the dance routines with the Raelettes 
to working with Jamie Foxx on the 
musical numbers." 

As for Foxx's portrayal of Charles, 
Sobel says. "Every scene Jamie is in. 
he nails the Ray Charles persona and 
soul. It's a magnificent performance." 

Making the film was a labor of love. 
Sobel adds. The picture was an inde- 
pendent production until Universal 
signed on in March for distribution, 
long after filming wrapped last year. 
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Sobel says. "Everyone took a pay- 
check cut for this picture." 

Sobel says his favorite memories of 
working on the film include his initial 
meetings with Charles. 

"1 was there the first time Jamie 
met Ray. Jamie was tongue-tied at 
first, but Ray was so warm and giving 
of himself. They ended up sitting at 
pianos side by side and playing music 
and telling stories. 

"I happened to bring a digital video 
camera with me to record those 
meetings. We made a making of 
documentary, which will probably 
end up on the 'Ray' DVD. I deeply 
regret Ray's passing; it's an incredible 
loss to the world." 



As a music editor. Sobel's credits 
include "X-Men." "I Am Sam," "La 
Bamba" and "Risky Business." He has 
previously worked with Hackford on 
the films "Proof of Life." "Dolores 
Claiborne.'' "Bound by Honor," 
"Chuck Berry: Hail, Hail, Rock'n'roll." 
"White Nights," "Against All Odds" 
and "An Officer and a Gentleman." 

Sobel says, "Everything Taylor and 
1 worked on before was like practice 
for 'toy.' This movie is definitely a 
highlight of my film career. I feel 
incredibly fortunate to have worked 
on this movie." 

SCORING FELLOWSHIP: Associated 
Production Music and the Young 
Musicians Foundation awarded 
their first APM/YMF Film and TV' 
Music Business Fellowship to com- 
poser Chanda Dancy. who received 
the award during a June 16 cere- 
mony at the CBS/Radford studio 
lot in Los Angeles. 

APM president Adam Taylor cre- 
ated the fellowship, which gives 
aspiring composers real-world 
experience in the business of film 
and TV music. 

Dancy has a graduate degree in 
music scoring for film and TV from 
the University of Southern Califor- 
nia. APM and YMF plan to make 
the fellowship an annual prize. 



Australian 

Continued from page 13 



hard for country acts to tour and to 
make a living in that territory alone. 

"The Australian market is limited 
as to what you can get in terms of 
international success," says Walker, 
noting that "it does provide a great 
training ground." 

As a country artist, "you can appeal 
to 5% of the market in the U.S. and 
make a terrific living." says Walker, 
who owns AristoMedia and Marco 
Promotions on Music Row. "If you 
appeal to 5% of the population in Aus- 
tralia you are limited as to where you 
can go." 

A gold-certified album in Australia 
sells 35,000 copies. 

Many Australian country' artists get 
their start playing the festival circuit, 
including the huge Tamworth Festival 
in New South Wales in January, which 
culminates in a nationally televised 
awards show. Country music is also 
promoted through trade organizations 
the Country Music Assn. of Australia 
and the Contemporary Country Music 
Coalition, radio, CMT Australia and 
what Walker describes as "a very 
aggressive booking infrastructure.'' 

Musically speaking, Austin describes 
Australia as "a big suburb of Texas." She 
likens the Australian country music 
scene to the Nashville institution for- 



merly known as Fan Fair. 

"When I went back for the Tamworth 
Country Awards the first time it was 
held in a tin shed." she recalls. "There 
was a sign that said, 'Artist entrance to 
the right. Livestock to the left.' In a lot 
of ways it's even more country than it 
is here. My God, we still have the hay 
bales [inAustralial." 

THE LURE OF NASHVILLE 

For most of these artists, a move to 
Nashville seemed like the next logical 
step in a country music career, even if it 
wasn't always a easy one. 

Austin notes that "Nashville is the 
capital of country music. It's like 
Hollywood — if you want to be an 
actor you go there." 

Hughes came to America in 2000 
because he felt it was the best place to 
hone his singing, songwriting and 
guitar playing skills and to learn 




about engineering. 

He was "terrified and in shock" 
when he arrived. "In my first car |ride] 
I held the door the whole time, 
because the car was on the other side 
of the road." 

Still, he says, "for me I felt like it 
was absolutely necessary to come 
here. I spent a year touring in Aus- 
tralia with a country singer and played 
most of the major venues and covered 
the bulk of Australia. The musicians 
at home do that every year. That's 
what touring is over there. I didn't 
want to get locked into it" 

Walker says Australian artists are 
coming to Nashville because they are 
"very ambitious and see opportunities 
over here. They come prepared to pay 
their dues." 

Sackley says, "My intention wasn't 
necessarily to move to Nashville, but I 
came to visit for a few months and dis- 
covered how vibrant Music Row is and 
how you could make a living as a 
writer." She is now a staff songwriter 
for Big Tractor Music. 

Austin notes that attitudes have 
changed in Nashville since she first 
arrived 10 years ago. 

"When I was knocking on doors for 
writing appointments it was 'God 
save us from Australian country 
music singers,' " she recalls. "But 
that changed. It was like the borders 
opened up a little bit, and it wasn't so 
taboo to not be from this country and 
sing country music." 

But there are still too few Australian 



artists in Nashville for any kind of com- 
munity to have sprung up. 

Austin laughs at the idea. "People 
always say to me. You and Keith 
lUrban] must hang out all the time and 
put shrimp on the barbie.' I say, 'Yeah, 
and we throw boomerangs too.' " 

A NEW INFUSION 

While the styles of the Australian 
country artists are diverse, they do tend 
to bring both an edginess and a more 
traditional bent to the music. 

WFMS Indianapolis PD Bob Rich- 
ards cites "a bit of a positive [side] in 
someone from Australia embracing this 
music and having such reverence for 
this music, more so than some artists 
from America." 



Most of these artists say they grew 
up listening to the classic American 
country' artists in their parents' record 
collections. It is not surprising then 
that they are often better-versed in the 
format's history and legends than many 
of the young American artists being 
signed on Music Row. 

Britt and Hughes are among the 
most traditional. Hughes is a student 
of bluegrass music. Britt has a tattoo 
on her hip featuring the name of her 
favorite artist, Hank Williams. Her 
other heroes include Dolly Parton 
and Loretta Lynn. At the same time, 
her forthcoming album features a 
duet with the decidedly non-country 
Elton John. 

(Continued on page 31) 



The Beat 

Continued from page 13 



CH-CH-CHANCES: Laura Swanson 
has joined Island Def Jam as senior 
VP of media and artist relations in 
New York. Meanwhile, Sheila Rich- 
man, VP of media and publicity for 
Island Def Jam, has left the label. 

LONG TIME GONE: Two rock vets are 
returning after long absences. 
Helmet will release its first album in 
seven years Sept 14. Band leader 



Page Hamilton has reactivated the 
group he disbanded six years ago. 
The new lineup includes Helmet gui- 
tarist Chris Traynor. drummer John 
Tempesta (formerly with Rob Zom- 
bie and Testament) and bassist Frank 
Belli! (Anthrax). 

Hamilton is producing "Size Mat- 
ters," out on Intersoope, with Jay 
Baumgardner and Charlie Clouser. 

Camper Van Beethoven will release 
its first album in 14 years Oct 12 on 
Pitch-a-TentA'anguard Records. The 
project, "New Roman Times," was 
recorded at David Lowery's studio in 
Virginia. The band played the recent 
Bonnaroo Festival. 
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Chamber Program, Music Fest 
Crowd This Couple's Calendar 



Cellist David Finckel of the Emer- 
son String Quartet and pianist Wu 
Han maintain jam-packed schedules 
that would make less-energetic artists 
run for cover. 

Now, the husband-and-wife team 
has added two more platforms to 
their portfolio: the Chamber Music 
Society of Lincoln Center, where they 
have been named joint artistic direc- 
tors, and MusicCs Menlo, a festival the 
New York-based duo founded last 
summer in the Silicon Valley town of 
Menlo Park, Calif. 

While the two are just starting to 
shape their vision for CMSLC, 
which they will begin program- 
ming in 2006, the California festi- 
val — which takes place July 29- 
Aug. 15 — has already established a 
unique identity that is tied to the 
community it serves. 

"Silicon Valley is a fascinating 
place, with a real leadership culture," 
Finckel says. "We thought that since 
some of the brightest, most creative 
minds in the world live there, why 
not bring this art form to them?" 

The hunch has paid off. Finckel 
says. "Already our audience is telling 
us. 'We want to learn something.' 
They're very intellectually curious, 
and they're open to new things." 

With its sawy and adventurous 
audience in mind, Wu 1 Ian and 
Finckel create cohesive, thematic 
programs within the larger festival. 
This year's program zeroes in on five 
European musical capitals, including 
Vienna and Russia. 

Alongside the concerts (to be 
broadcast on Minnesota Public 
Radio in August and Septemberl 
will be "Encounters." full-length 
evening lectures and discussions 
designed to create deeper context 
for the concerts. 

The couple has also introduced 
two innovations at MusictsMenlo. 
One is Audio Notes: When audience 
members purchase tickets, they are 
automatically mailed a CD of narrat- 
ed program notes, musical excerpts 
and musician interviews. 

Through Audio Notes. Finckel 
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says, concertgoers can become 
familiar with the music well in 
advance of the performances. 

The other breakthrough is the 
MusidsMenlo Live CDs sold at the 
concerts and on the festival's Web 
site (musicat- 
menlo.orgl. Last 
year, the festi- 
val's five concert 
programs were 
spun off into 35 
thematic compi- 
lations ranging 
from a disc of 
music for young 
people to an 
album of cello 
works. 

Finckel and 
Wu Han, who also helm the Artist- 
Led label, created their 
Music& Menlo Live business model 
with artists in mind. 

"While we're free to couple the 
performances any way we want, all 
of the recordings are subject to 
artist approval, and we have a gen- 
erous royalty structure." Finckel 
says. "We also have a proviso that if 
the festival ever stops issuing these 
performances, the rights revert 
directly to the artists." 

The renowned cellist talks about 
MusicCo'Menlo with the delight of a 
new lather. "I've rarely done anything 
in my whole life that I'm as proud of 
as this little festival." Finckel says. 



COMING TOGETHER: The first National 
Performing Arts Convention was 
held June 8-13 in Pittsburgh. The 
groundbreaking event brought 
together for the first time four major 
arts conferences: those of the Ameri- 




can Symphony Orchestral League. 
Chorus America. OPERA America 
and Dance/USA. Organizers hope 
that the convention can be a vehicle 
to discuss ideas, successes and chal- 
lenges across disciplines. 

During NPAC. the ASOL launched 
its American Conducting Fellows pro- 
gram, awarding four promising young 
conductors two- to three-year fellow- 
ships with major orchestras begin- 
ning with the 2004-05 year. 

This year's winners are Joana 
Cameiro (Los Angeles Philharmonic I. 
Andrew Grams (Cleveland Orchestral. 
Damon Cupton (Houston 
Symphony) and Laura Jackson 
(Atlanta Symphony Orchestra). 



Clarence "Skip" Scarborough 
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The Dead Still Live For The Road 



BY RAY WADDELL 

MANCHESTER, Tenn.— Though there 
is more than a touch of gray evident 
these days, the members of the Dead 
are continuing their long, strange trip 
on a 34-date tour this summer. 

Interviewed on its bus prior to a June 
12 Bonnaroo festival appearance that 
began its tour, the Dead — which com- 
prise the remaining members of the 
Grateful Dead — appeared healthy, happy 
and enthusiastic about yet another trek. 

Bassist Phil Lesh says the band 
worked up 162 songs for the tour and 
rehearsed more than they ever did in 
the early days of the Grateful Dead. 

"In the old days we didn't rehearse, 
and now we rehearse like crazy, man" 
drummer Bill Kreutzmann says. 

"We rehearse because it's as much 
fun as it is. The other reason is. we want 
to keep a certain level of professional- 
ism," l^esh says, adding that his sepa- 
rate band (Phil Lesh & Friends) and 
guitarist Bob Weir's band (Ratdog) 
"don't do the songs the same way we do 
in the Dead ... We just redefine them." 

Founding fathers of a scene for which 
they take little credit — a vast, loosely 
organized community that brought 
more than 90,000 fans to Bonnaroo — 
the Dead is still a force on the road. 

Booked by Jonathan Levine at Mon- 
terey Peninsula Artists, the band 
grossed $23 million and drew 500,000 
to 33 shows in 2003, according to 
Billboard Boxscore. 

With that kind of payout, rehearsing 
is almost their duty, Kreutzmann 
believes. "If a person is paying that 
much money, we owe it to them to do 
the best we possibly can," he says. 

In a tough summer rife with hard 
sells and soft dates, the Dead are one of 
many acts finding ticket sales a strug- 
gle in some markets, though they did 



notch five big nights at Denver's Red 
Rocks Amphitheatre directly after the 
key booking at Bonnaroo. 

But the band historically picks up 
steam on multiple dates, and it is 
heading toward a run of multiples, 
including two nights at Tweeter Cen- 
ter near Boston July 30 and 31. 

"The Tweeter shows are on track to 
do the great business we forecasted . . . 
well over half sold and selling steadily." 
says Dave Marsden, senior VP for Clear 
Channel Entertainment in Boston. 

"The band evidently was magnificent 



Much of their lineup reunited for 
turn-of-the-millennium tours as the 
Other Ones under the Furthur banner, 
then took up the name the Dead for the 
blockbuster 2002 Terrapin Station 
shows, followed by the 2003 run. 

The core Dead lineup of original 
members Mickey Hart. Lesh. Weir and 
Kreutzmann this year boasts the addi- 
tion of jam-band iron man Warren 
Haynes, who is also a member of Gov't 
Mule and the Allman Brothers Band. 

Though the Grateful Dead played 
stadiums in the '80s and '90s, these 



neering promoter Bill Graham are 
inextricably linked: Both developed in 
San Francisco's exploding 1960s music 
scene. Graham died in a 1991 helicop- 
ter crash, long before the current con- 
cert industry consolidation. 

But his death doesn't stop the Dead 
members from speculating about what 
the impresario would think of today's 
concert business. 

"He would hate it. He would so hate 
it," Lesh says. 

Kreutzmann. Lesh and Hart unani- 
mously — and vociferously — agree that 




at Bonaroo in front of 90.000 fans, most 
of whom had probably never seen the 
Grateful Dead," Marsden says. "So I 
think we will be seeing many new faces 
in the crowd this summer." 

MOVING FURTHUR 

The Grateful Dead were second only 
to the Rolling Stones in touring rev- 
enue for the 1990s, at $285 million, 
according to Billboard Boxscore. That 
is even though they ceased touring after 
1995 following the death of beloved gui- 
tarist and spiritual center Jerry Garcia. 



days the Dead prefer the more serene 
surroundings of festivals and sheds. 
The band ended up in stadiums 
because they were the only places big 
enough to accommodate the crowds. 

"We had a meeting where we said 
these guys just keep coming, and it 
became problematic," Hart recalls. 
"Grateful Dead became way, way, way 
over the top as far as people trying to 
get in. way beyond our expectations." 

WHAT WOULD BILL DO? 

Stories of the Grateful Dead and pio- 



Graham would not have sold his com- 
pany to SFX (which morphed into 
Clear Channel Entertainment) as oth- 
ers did in the late 1990s. 

"He would be in a comer with his 
knives out, foaming at the mouth, say- 
ing. You'll never take me alive,' " Hart 
says. "He would go down fighting." 

Now, though, CCE promotes the 
majority of dates on this year's Dead 
tour. "I frankly don't care who pays for 
it" Lesh says. "It's a business, and we've 
got to play by some rules." 

Hart adds. "We don't even know who 



Clear Channel is. I've never seen Mr. 
Clear Channel." 

Lesh says. "You have to transcend 
the corporate mentality. Good music 
can do that." 

Many of the practices of the band's 
earlier era, such as allowing fans to tape 
shows, have not disappeared. Indeed, 
many of today's jam hands have picked 
up much of the Dead's touring form- 
ula, which is ironic considering the way 
the Dead arrived at that formula. 

"We didn't do it actually on pur- 
pose." Hart says. "We backed into iL all 
those good things like taping." 

That's not to say the band members 
didn't have reasons for what they did. 
"It was all for a reason," Hart says. "The 
taping, for instance — we could either 
let them come in and tape and take it 
with them, or we could become cops 
and take away their machines. So we 
had a meeting and said, 'We don't want 
to be cops!' So we let them do it." 

Likewise, the way fans, dubbed 
Deadheads, follow the band from gig to 
gig is now common practice among 
jam band fans. 

"The fans did it," Hart says. "We 
didn't say, Come with machines.' We 
didn't say. 'Let there be Deadheads.' 
They created their own community." 

The Dead remains enamored with 
performing. "What else can you do in 
your life that brings you this much pleas- 
ure? Name me one thing," Lesh says. 

"Food, sex and music," an obviously 
hungry Hart interjects. "Food, the 
necessity of life. Let's eat" 

Hours after the Dead were fed. they 
ruled the Bonnaroo stage until after 2 
a.m., treating the throng to such stan- 
dards as "Tennessee Jed" and unex- 
pected covers like Pink Floyd's "Shine 
On You Crazy Diamond." 

It seems a touch of gray does kind of 
suit them anyway. 



In Canada, CD Sales At Concerts Making Noise 



BY LARRY LeBLANC 

TORONTO — Support from music 
retailers remains paramount in driv- 
ing CD sales in Canada. 

But for many Canadian acts on the 
country's sizable tour circuit, CD sales 
at concerts have grown increasingly 
important in the past few years. 

"What goes on in the sales tents at 
the folk festival is unbelievable," says 
Jack Schuller, president of Vancouver- 
based Festival Distribution and 
manager of James Keelaghan and the 
Wailin' Jennys. "Selling 200 to 300 
CDs for an artist [at a show] is com- 
mon, and selling 700 to 1,000 is not 
out of the norm." 

The amount of sales being done at 
venues is gigantic today," says Bernie 
Finkelstein, president of True North 
Records and manager of Bruce Cock- 



burn and Blackie & the Rodeo Kings. 
"Even at the smallest club somebody 
is selling." 

Key to CD sales at concerts is the 
performance. "If people like the show, 
they look at buying the current record 
or back catalog," says Richard Mills, 
director of performing arts touring at 
S.L. Feldman <£ Associates here. 

And price does not seem to be a fac- 
tor. "If someone loves a show, it doesn't 
matter if the CD is $15 or $25. They 
will buy it." says manager Sandy 
Pandya. who handles Hawksley Work- 
man and Serena Ryder. 

Industry executives say the personal 
touch can make a tremendous differ- 
ence when it comes to moving units 
after shows. Vancouver-based manag- 
er Paul Whitteker, who oversees the 
career of Canadian rock veteran Randy 
Bachman. agrees. "Randy signing CDs 



make an incredible difference in our 
offstage sales." 

The growth of offstage sales comes 
while many Canadian retailers are 
tightly controlling their inventories, 
and music CDs have lost considerable 
space at retail to DVDs. 

"Retail stock on many records isn't 
great." notes Vancouver-based man- 
ager Bruce Allen, who handles Bryan 




SKAYL SOLD 542 ALBUMS ATTWO-NIGHT GIG 



Adams, Michael Buble and Anne Mur- 
ray. "If an artist isn't on the radio, 
retailers don't know them." 

OLD, NEW AND NICHE 

Artists generally pay between $7 
and $9 Canadian per copy when pur- 
chasing albums from labels, and 
$2.50 Canadian if they manufacture 
their own discs. Albums sell for $15 
to $20 Canadian, with venues taking 
a 15% to 20% cut. For many acts, 
such sales provide cash flow and 
defray touring costs. 

Offstage sales are a superb way for 
new artists to develop an audience 
base. For example, EMI Music Canada 
pop trio Shaye sold 542 copies of its 
"Bridge" album when it opened two 
nights for Dido at the 3,000-seat 
Hummingbird Theatre here, accord- 
ing to Mills. 



Concert sales are also beneficial to 
veteran artists whose catalogs are too 
deep for most retailers to stock. Allen 
says he has seen strong sales for Anne 
Murray. "What sells are a new album, 
a hits collection, a great record not 
available at retail and DVD," he says. 

For niche artists, offstage sides are a 
lifeline, says Doug Kirby. an Oakville. 
Ontario-based manager who handles 
blues singer/guitarist Rita Chiarelli 
and jazz pianist Michael Kasehammer. 
"Their sales run about half off the stage 
and half from traditional distribution." 

This spurt in CD sales at concerts 
comes after decades of major label 
executives discouraging artists from 
selling on tour. "We try to respect our 
retail partners," Finkelstein says. "If we 
have special promotions with a retailer 
in a marketplace, we will discourage a 
record being sold at shows there." 
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ARTIST<SI 


datf 


OMttf 

TICKET FlOa '■' 


ATTENDANCE. 

CAPACITY 


PROMOTER 


JIMMY BUFFETT, ALAN JACKSON & 
GEORGE STRAIT 


Texas Stadium. 
Irving. Texas 

May 29 


M 287 356 

$125&8S/$65vS39.50 


48.987 

sellout 


The Messina Croup. 
AEG Live 


CEUNE DION 


The Colosseum at Caesars 
Palace. Las Vegas 

June 1 6-20 


S2.7S0.46S 

S225/S175/S127 HVS87.50 


20.151 

five sellouts 


Concern West/AEG Live 


VAN HALEN 


Wachovia Center, 
Philadelphia 

June 16-17 


SI ,552.971 

S97/SG7/S3S 


21385 

26.684 two shows 
one sellout 


Clear Channel 
Entertainment 


SIMON & GARFUNK EL. 
THE EVERLY BROTHERS 


Wachovia Center. 
Philadelphia 

June 12 


SI. 332. 584 

S227/S127/S87/S5? 


11.167 

12.500 


Clear Channel 
Entertainment 


KENNY CHESNEY, RASCAL FLATTS, 
UNCLE KRACKER 


Tacoma Dome. 
Tacoma, Wash. 

June 17 


S1.076.133 

$59 50/S49 50/539. SO 


20.752 

sellout 


The Messina Group 


PRINCE 


American Airlines Center, 
Dallas 

June 11 


SI .043.408 

S75/S4950 


18.093 

sellout 


Concerts Wast/AEG Live 


JIMMY BUFFETT 


HiFi Buys Amphitheatre. 
Atlanta 

May 26 


SI .018.538 

S86/S36 


18.833 

sellout 


House of Blues Concerts 


PRINCE 


The Pyramid. 
Memphis 

June H 


S942.9B1 

S77 25/550 50 


17.202 

sellout 


Concerts West/AEG Live 


SHANtA TWAIN, EMERSON DRIVE 


KeyArena, 
Seattle 

June 18 


S920.535 

S80/$65/$45 


13,946 

sellout 


House el Blues Concerts 


SHANIA TWAIN, EMERSON DRIVE 


Spokane Arena, 
Spokane, Wash. 

June 19 




11.755 

sellout 


House ol Blues Concerts 


ERIC CLAPTON, JIMMIE VAUGHAN 


Philips Arena. 
Atlanta 

June 18 


$801,969 

SB3/S59.50 


10.800 

13.500 


Boaver Productions 


ERIC CLAPTON, ROBERT 
RANDOLPH 4 THE FAMILY BAND 


Veterans Memorial Arena, 
Jacksonville, Fla. 

June 16 


$798 765 

S75/S45 


11,819 

12.013 


Fantasma Productions 


BUNK-182, NO DOUBT, 
THE LIVING END 


Tweeter Center tor the Performing 
Arts, Mansfield. Mass 

JuneS 


$793,682 

S49.5WS39.50 


17.754 

19.900 


Clear Channel 
Entertainment 


PRINCE 


SBC Center. 
Sen Antonio 

June 9 


S774.980 

$76 35*49 50 


12.607 

sellout 


Concerts West/AEG Live 


KENNY CHESNEY, RASCAL FLATTS. 
UNCLE KRACKER 


Ross Garden. 
Portland. Ore. 

June 19 


$756,005 

$557539.50 


15100 

sellout 


The Messina Group 


FLEETWOOD MAC 


Tommy Hilfiger at Jones 
Beach Theater. Wantagh. M Y 

June 6 


$750,173 

$137/510 


10.141 

13.899 


Clear Channel 
Entertainment 


BLINK -182, NO DOUBT, 
THE LIVING END 


Tweeter Center at the 
Waterfront, Camden. N.J 

June 6 


$713,1 tO 

$51 .50/539.50 


17.107 

24,855 


Clear Channel 
Entertainment 


BUNK-1B2, NO DOUBT, 
THE LIVING END 


Nissan Pavilion at Stone 
Ridge, Brtstow, Va. 

June 1 1 


5683.721 

S49 507534. 50 


17.830 

23.389 


Clear Channel 
Entertainment 


PRINCE 


CenluryTol Center. 
Bossier City, La. 

June 12 


S6 70.239 

576. 50/549. 50 


12.552 

sellout 


Concerts West/AEG Live 


KENNY CHESNEY, RASCAL FLATTS, 
UNCLE KRACKER 


Save Mart Center, 
Fresno. Calif. 

June 15 


S647.0G9 

556 50/541 


12.568 

sellout 


The Messina Group 


FLEETWOOD MAC 


ctnow.com Meadows Music 
Centre, Hartford. Conn. 

June 8 


5641.122 
5147 50/56 09 


16 758 

24.190 


Clear Channel 
Entertainment 


TIM McGRAW, BIG & RICH, 
WARREN BROTHERS 


Verizon Wireless Amphitheater. 
Virginia Beach, Va. 

June 11 


S626.122 

561 75/520 


16.769 

20.020 


Clear Channel 
Entertainment 


HARRY CONNICK JR. 


Chastain Park Amphitheatre. 
Atlanta 

June 9-10 


5624,067 

$84 50/536 50 


10.748 

13.400 two shows 


Clear Channel 
Entertainment 


BRITNEY SPEARS 


Hallenstadion. 
Zurich 

May 20 


S586.174 

1773.750 francs) 
$45 09 


13.000 

sellout 


Clear Channel 
Entertainment-UK. 


BRITNEY SPEARS 


Flanders Expo, 
Ghent Belgium 

May 29 


5577,982 

mrnjun 

546 18 


12315 

sellout 


Clear Channel 
Entertainment-UK. 


FLEETWOOD MAC 


Ford Pavilion at Montage 
Mountain. Scranton. Pa. 

June 10 


$565,427 

577/535 


10377 

17.521 


Cleer Channel 
Entertainment 


EAGLES 


Bismarck Civic Center. 
Bismarck. N.D. 
May 18 


$546,600 

S99/$74/S44 


5389 

7.023 


Jack Utsick Presents. 
Rose Presents 


BUNK-182, NO DOUBT, 
THE LIVING END 


Tommy Hi Niger at Jones 
Beach Theater. Wantagh. MY 

June 9 


$530,678 

554 50/525 


10,905 

13.899 


Clear Channel 
Entertainment 


BRITNEY SPEARS 


Stadthalle, 
Vienna, Austria 

May 22 


$521,016 

(€434.4231 
554.77 


9.512 
10.000 


Clear Channel 
Elite rtaiiimenl -UK 


BRITNEY SPEARS 


Odyssey Arena. 
Belfast Northern Ireland 

June 1 


5499.476 

IC272.774) 
552.45 


9.523 

10.000 


Clear Channel 
Entarlainmttfit U.K. 


PETER GABRIEL, SIZER BARKER, 
OABY TOURE 


National Indoor Arena. 
Birmingham. England 

June 1 


$483,494 

565.93 


7.753 

8,000 


3 A Entertainment Jack 
Utsick Presents 


KENNY CHESNEY, RASCAL FLATTS, 
UNCLE KRACKER 


Spokane Arena, 
Spokane. Wash 

June IB 


S476.179 

559 50/549 SO 


6.628 

sellout 


The Messina Group 


BRITNEY SPEARS 


Konig-Pilsener Arena. 
Oberhausen. Germany 

May 28 


$470,806 

(€382.549) 
$50 71 


9284 

10.000 


Clear Channel 
Entertainment- UK 


BRITNEY SPEARS 


Olympiahalle, 

May 25 


SI 56. 443 

(€374,804) 
55168 


1832 

9,500 


Clear Channel 
Ertterta inment- U.K. 


AEROSMITH, CHEAP TRICK 


Oarien Lake Performing Arts 
Center, Darien Center. NY. 

June 10 


$442,508 

585/510 


9.709 

19.648 


Clear Channel 
Entertainment 
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MADISON SQUARE GARDEN: RENOVATIONS COULD COST AS MUCH AS S370 MILLION 



The Garden Gets 
Another Facelift 



Plw«: 615 321-917; 



615-321 -0378 fofmaith ntwnutwn •«! prcir* uA Bob Men. 6)5 321 9171 



FOR MORE BOXSCORE RESULTS GO TO BILLB0ARD.COM 



The world's top-grossing arena 
could be headed for an extreme 
makeover. 

According to a statement issued by 
Madison Square Garden spokesman 
Bany Watkins. the venerable arena 
"has started the pnxress of a major 
renovation to create a state-of-the art 
facility' and will do it without taxpayer 
money." Cablevision. which owns the 
Garden, has sent out formal Requests 

for 1'roposals (RFP) in 

iLs search for a design 
firm to spearhead the 
renovation of the 
20,697-capacity arei la 
The project is estimated 
in some published 
reports to cost as much 
as $370 million. 

A source who has 
seen the RFP tells On 
the Road that the plan 
calls for work on the 
project to begin in 
October 2006 and conclude in time 
for the 2008-2009 basketball and 
hockey seasoas. The plan also stipu- 
lates that the building be open for the 
2006-2007 and 2007-2008 seasons of 
primary Garden tenants, basketball's 
New York Knicks and hockey's New 
York Rangers. That means most of 
the heavy lifting will take place in the 
summer months. 

Most agents feel tours would he 
routed to Nassau Veterans Memorial 
Coliseum in Uniondale, N.Y.. or Con- 
tinental Airlines .Vena in East 
Rutherford. NJ., if the Garden was 
not available. Historically, superstar 
acts have sometimes played all three 
venues on a tour. 

The project would include new 
seating and luxury suites, as well as a 
new box office and a new entrance. 

The Garden opened at its current 
location in 1968 and was last remod- 
eled in 1989, when suites and the 
5.610-seat Theater at Madison Square 
Garden were added. 

The Garden is the No. 1 arena in the 
world, at least in terms of generating 
box-office revenue. MSG has topped 
the Billboard Boxscore list of top- 
grossing arenas for four years run- 
ning, last year reporting $57.8 million 
from 106 events. The Theater was die 
fourth-ranked venue of its size at more 



than $18 million from 120 shows. 

But the competitive dynamic of 
the market could change consider- 
ably down the road if proposed new 
arena projects in Brooklyn. N.Y.. and 
Newark. N J., come to fruition. 

Some tour producers may appreci- 
ate an option. MSG, with its pricey 
stagehand bills and facility fee of 
more than $4 per ticket, is probably 
the most expensive arena in the 
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Road 



ByRayWaddell 

rwaddell@billboard.com 




country for producing shows, accord- 
ing to one agent. I lowever, the Car- 
den remains a prestigious arena and 
is a milestone booking for any act. 

KRALL ON THE ROAD: Diana Kin II has 

booked a 34-date tour of theaters and 
performing arts centers in support of 
her Verve set "The Girl in the Other 
Room." The tour began June 19 at 
the Mann Center in Philadelphia and 
will wrap Aug. 24 at Radio City Music 
Hall in New York. Krall is booked by 
Rob Heller at the William Morris 
Agency and managed by Macklam 
Feldman Management. 

BOOKING THE BOB: Scottsville. Ariz.- 
based Select Artists has been 
awarded a contract to continue exclu- 
sively booking the Bank One Ballpark 
in Phoenix, home to the Arizona Dia- 
mondbacks. The Maricopa County 
Stadium District extended the Select 
Artists booking contract until 2018. 
The contract began when the stadi- 
um opened in 1998 and has included 
more than 45 non-baseball events. 

MME: Sponsorship/marketing firm 
Momentum Worldwide launches a 
new event production division, 
Momentum Music and Entertain- 
ment, based in New York. 
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Lyttle Turns Public On To Soca 



BY GAIL MITCHELL 

In the wake of Sean Paul's multiple- 
single dancehall success with "Dutty 
Rock," another Caribbean import is 
claiming mainstream love on The Bill- 
board Hot 100. 

This time the object of fans' affec- 
tion is "Turn Me On." The soca- 
flavored single by Atlantic newcomer 
Kevin Lyttle features reggae veteran 
Spragga Benz. 

The tune is nestled in the top 20 at 
No. 16. Turn Me On" is also No. 34 on 
the Hot R&B/Hip-Hop Singles & 
Tracks chart. 

"Turn Me On" appears on Lyttle's 
self-titled album, which arrives July 27. 
Collaborating with him on the set were 
such producers as Scott Storch. Troy 
Taylor and Salaam Remi. 

The 26-year-old Lyttle is a native of 
the island of St. Vincent. Signed to 
Atlantic in fall 2003. Lyttle was already 
earning overseas notoriety with "Turn 
Me On," penned in late 2000. Charting 
in the top five across Europe, the sin- 
gle has since been certified platinum 
in Australia (70,000 units), gold in Bel- 
gium (25,0001 and Denmark (5,000) 
and silver in the United Kingdom 



(200,000) and France (125,000). 

The biggest international soca hit was 
1983 s "Hot, Hot, Hot" by Arrow (aka 
Alphonsus Cassell). later covered in the 
United States by Buster Poindexter. 

"The atmosphere is right now for 
Caribbean music," Lyttle says. 

"Soca has been around forever but 
hadn't been done in a crossover man- 
ner," he adds. "I'm trying to do it like 
dancehall so people can access it." 

Lyttle describes soca's general foun- 
dation as soul and calypso. In the 
Caribbean, soca practitioners also add 
African rhythms, drums and East Indi- 
an instruments. 

THE REGGAE REVOLUTION 

"Last year was the year of dancehall. 
This year looks like the year of reggae/ 
soca," Atlantic co-chairman Craig Kali- 
man says. "Kevin's single was coming 
out of the clubs and building a tremen- 
dous following at carnival. It's an 
entirely new amalgamation of refresh- 
ing sounds." 

Atlantic positioned itself early at the 
forefront of the current reggae revolu- 
tion, thanks to its association with VP 
Records. That label's roster includes 
Paul, Wayne Wonder and Elephant 
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Airplay monitored by £J Nla | Sen 

Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 




3 




I AC 1 

SLOW MOTION Juvenile Featuring Soulja Slim ".' 




1 




OVERNIGHT CELEBRITY Twisla v 






FREEK-A-LEEK Patty Pablo V 




4 




ON FIRE UoydBanka ■» 








JESUS WALKS KanyeWest v 

ROC AH.iMH jAMiOAtO 


! 
1 


6 




ROSES OutKnt . 

liM 1 . Mil* 


18 




LEAN BACK Tamir Squad <i 


7 




ALL FALLS DOWN Kanye West Featuring Syleena Johnson v 


8 




WELCOME BACK Masc 

SAO HQ' HI HKL.MMHr, 


15 




1 LIKE THAT Houston Featuring Chingy. Nate Dogg & 1-20 "? 


10 




99 PROBLEMS Jay Z v 


17 




SUNSHINE lir Flip Featuring Lea '.■ 


13 




DIRT OFF YOUR SHOULDER Jay Z v 


11 




CULO Pitbull Featuring Lil Jon V 

rvr 


16 




WHATS HAPPNINI Ying Yang Twins Featuring Trick Daddy -■■ 


12 




TIPSY J-Kwon >J 

ejianiiiiiiaaea 


9 
21 




GAME OVER (FLIP) Lil Flip v 


SO SEXY Twisla Featuring A Kelly 

AtlANTIC 




14 




DUDE Beenie Man Fealuring Ms. Thing "? 

SHOCKING . ■ 




20 




GOT IT TWISTED Modi) Deep '. 


19 




JOOK GAL (WINE WINE) Elephant Man v 


23 




SELFISH Slum Village Fealuring Kanye West & John Legend v 


22 




YOU DON'T WANT DRAMA SBall & MJG Featuring P. Biddy •,' 

■■eaajaaaj 


24 




FREAKS Play N Skill; Featuring Krayiie Boa* & Adina Howard 


I GET NO BETTER Cassidy Featuring Mashonda . 



Man. Atlantic has since signed Cham 
(aka Baby Cham). 

Cham is among several veteran reg- 
gae acts reaping benefits from the 
mainstream/reggae love affair. His 




LYTTLE, LEFT, AND MR. VEGAS: HfTMAKERS 



"Vitamin S" was recently among sev- 
eral songs by genre stalwarts appear- 
ing on the Hot R&B/Hip-Hop Singles 
& Tracks chart. Rounding out that 



select group were T.O.K. ("Cal Yuh Ah 
Lead "), Beenie Man ("Dude" featuring 
Ms. Thing) and Mr. Vegas I "Pull Up"). 

Mr. Vegas is promoting second sin- 
gle "Tamale" and the July 18 release 
of his latest album. "Pull Up," on 
Delicious Vinyl/Geffen. 

"There are so many talented artists 
doing this," Mr. Vegas says. "That's 
why the genre is so strong now. And 
that's helping to spread the word 
about the music" 

The key to growing the genre. Deli- 
cious Vinyl owner Mike Ross adds, is 
taking an old-school, gradual ap- 
proach that integrates mix-show DJs 
and touring. That communal support, 
coupled with reggae s innovative bent, 
reminds him of hip-hop's fertile era 
of the mid- to late '80s. 

"For the last five to seven years there 
hasn't been a lot going on in hip-hop 
that's really inspiring to me. The 



hottest beats and innovative produc- 
tion are coming out of Jamaica. But 
dancehall reminds me of hip-hop in 
the '80s. There was a core market 
then nurturing records and breaking 
them out of the street" 

Ross performed A&R duties for 
the Vegas album, working with 
Jamaican producers like Cordel 
"Skatta" Burrell. He predicts Bur- 
rell's Cooley Dance rhythm, heard on 
Vegas' "Pull Up," will be the hottest 
rhythm this year. 

"It's like Dwali was last year," he 
says. "Now with Cooley, you've got all 
these American A&R guys trying to 
concoct fast hits off the rhythms. 
There was I.umidee: now Nina Sky 
has a hit." 

Ross and Kallman have other 
Caribbean acts ready to make a splash. 
Kallman is championing Rupee. 
Meanwhile, Ross has signed Cecile. 



BET Preps Awards CD Comp 



BET jumps into the 
music compilation game 
with "BET Awards 04 
Nominees." The June 29 
release coincides with the 
live broadcast of the cable 
channel's fourth annual 
awards show. 

Released by Hip-O/IJTV/ 
Universal Musk Enterprises, 
it sports No. 1 crossover 
hits "Tht Way You Move" 
(OutKast), "Crazy in Love" 
(Beyonce Featuring Jay-Z) and 
"Stand Up" (Ludacris). Other tracks 
include Kanye West's "Through the 
Wire," R. Kelly's "Ignition (Remix)" 
and "Get Low" by Lil Jon & the 
East Side Buy/ Featuring Ying 
Yang Twins. 

Lifetime achievement honorees 
the Isley Brothers are represented 
with 1975's "Fight the Power." BET 
executives Stephen Hill and Erika 
Irish produced with Ron Weisner of 
Ron Weisner Entertainment. 
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The three-hour program will air 
from Hollywood's Kodak Theatre at 8 
p.m. ET. Mo'Nique hosts and will 
introduce performances by Jay-Z. 
Janet Jackson and others. 



COMING HOME: Bad Boy singer/ 
songwriter Carl Thomas is lead 
vocalist on a celebrity-studded cover 
of the 1971 Freda Payne hit "Bring 
the Boys Home." Joining Thomas are 
Morris Day. Juvenile, Wyclef Jean. 
Payne and a children's chorus. 

Payne originally took the song to 
No. 3 on the Billboard R&B chart 
and No. 12 on the pop singles chart. 
The remake benefits children and 
families affected by the Iraq war. 

Recording began at Capitol 
Records in Hollywood June 17; a sec- 
ond session is set for June 28. Coordi- 
nated by Eclipse Entertainment, the 
project will also spin off a public serv- 
ice announcement. Proceeds go to 
the charily Children Uniting Nations. 

A HIGHER CALLING: Inspirational/ 
positive hip-hop is getting a boost 
thanks to Kanye West ( "Jesus Walks"). 
And let's not forget Mason Betha 
("Welcome Back"), the rapper formerly 
known as Mase. Now add another 
name to the list: Knowledge MC. 

The Minneapolis-St. Paul freestyle 
MC (aka Alfonzo Marcello Greene) 
opted to craft his street raps to a 
higher calling four years ago. His 
debut effort, "The Book of Knowl- 
edge," bows in AugusL 



The label is Minneapolis- 
based startup 306 Entertain- 
ment Paul Jones is founder/ 
president of Navarre 
distributed 306, which will 
focus on R&B and gospel. 
Upcoming projects include 
sets by R&B singer J. Isaac 
and Jamecia Bennett, 
daughter of acclaimed singer 
Ann Nesby. 

Nesby graces Knowledge's 
— album track "Mother's 
Love": Isaac and Bennett also make 
guest appearances. 

Knowledge describes his message 
as "hip-hop colliding with God" His 
piercing raps take listeners from "liv- 
ing in the last days of fake Christians" 
to "tryin' not to respond to the call of 
the grave." The MC says he'll keep his 
street edge by not being "too preachy." 

INDUSTRY BRIEFS: While we re on the 
subject R&B/gospel crossover artist 
Smokie Norful is recording his sopho- 
more set. George Duke is among the 
producers . . . Midas Records inks a 
distribution deal with Alternative Dis- 
tribution Alliance. The Los Angeles- 
based label is home to Jackson family 
nephew Auggie and pop singer Angel. 

KUDOS ... To Dawn Hill, senior direc- 
tor of corporate marketing at Ameri- 
can Urban Radio Networks. She 
becomes the first .African-American 
elected president of the New York 
chapter of American Women in Radio 
& Television ... To Violator Manage- 
ment's Chris Eighty and Mona Scott, 
recipients of Vibe magazine's fourth 
annual Quincy Jones Achievement 
Award. Past honorees are Russell 
Simmons. Mary J. Blige and Motown 
chief Kedar Massenburg. 
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Female Mix DJs: 
A Rarity At Radio 



Women play a pivotal role in RAiB 
radio, from programming to on-air 
talent. One area, however, lacks 
female representation — the mix- 
show format. 

Female mix-show DJs exist, but 
they are few and far between com- 
pared with their male counterparts. 

"You have at least 1.000 mix- 
show DJs. and if you can come up 
with 20 female mix-show DJs — 
that's a lot." says Chris Atlas. VP of 

urban marketing 

and promotion 
at Cornerstone 
Promotion. I le 
works with mix- 
show DJs on 
Cornerstone's 
mix-tape series. 

"1 don't think 
it's a prejudice." 
Atlas adds. "I'm 
curious to know 
how many 
females are inter- 
ested in DJ culture. There's an audi 
ence out there for the female mix- 
show DJ. and those that are really 
serious about it pay their dues, just 
like the guys, and they eventually 
get their shine." 

He points to female mixers like 
KKBT (the Beat) Los Angeles' JUi 
Sweet: WJWZ (97.9 Jamz) Mont- 
gomery. Ala.'s DJ Kaye Dunawav: 
and WQHT (Hot 97) New York's 
Jazzy Joyce as prime examples. 

Joyce, a 20-vear veteran, co-hosts 
WQHT's "Indies' Night" with La La 
and fellow mixer Cocoa Chanelle. 

'There are very few female mixers 
at mix shows because for some time 
there were very few female mixers, 
period." Joyce says. "Over time, the 



show "Ladies on the Turntables." 

"There are so many more female 
mixers now in clubs, but back in the 
day there were only a handful," 
Custines says. "Why haven't female 
mixers made it big on the radio yet? 
1 don't know." 

Atlas also knows that getting a 
mix-show post is difficult for DJs 
in general. 

"A lot of times, to get a slot, you 
really have to be in the market [and| 



Beats& 
Rhymes 



By Rashaun Hall 

rhalt@blllboard.com 





rjther radio formats and hnpeCicto' legerdlKaieO in than settan 



I0YCE: WOMEN FACE MORE OBSTACLES 



number will increase as people be- 
come more accustomed to the idea 
of female DJs. 

"1 am actually happy at the progress 
of all DJs." she adds, "whether it is via 
radio, clubs. TV. commercials, produc- 
tion or mix tapes." 

WRKS (98.7 Kiss) New York music- 
director Julie Custines used to be a 
mixer under the name DJ Jags at 
dance WKTU New York. Gustines and 
three other female mixers hosted the 



have some sort of reputation," Atlas 
says. "And even then you're going to 
have to wait your turn until a slot 
opens up or you're just so hot in your 
market |that| it makes sense for 
them to have you on their station." 

Joyce agrees that all DJs struggle 
with limited mix-show opportunities, 
but she believes females meet obsta- 
cles their male counterparts do not. 

The hardships I face are far less 
than they have been in the past, but 
there are still a lot [of difficulties) I 
have to deal with." she says, although 
she declines to provide specifics. 

"It would he hard for me to pick 
which hardship is the [worst], be- 
cause I have faced so many 
throughout my career." Joyce adds. 
"The fact that 1 truly enjoy what I 
do and the response I get from peo- 
ple when I play helps to dull the 
pain of the hardships." 

Atlas believes that a strong female 
DJ breaking through the ranks would 
help move all female DJs forward. 

"It is a matter of time, but it's also 
a matter of pressure." Atlas says. "If 
female DJs are serious about contin- 
uing to promote their craft, more of 
them have to step up and be visible 
in the clubs, on the mix tapes and in 
the streets. Before you can go to 
radio, you have to be popping within 
the culture, and within the culture 
are the streets and the clubs. 

"It's not even a question of skills or 
talent — a lot of these DJs have that." 
he adds. "It's about visibility." 

Gustines would welcome a female- 
mixer trend at radio but says, "I just 
don't see that happening." 

Joyce understands Atlas' and 
Gustines' opinions. 

"With so many female mixers in 
the clubs." she says, "the move for 
them to radio will be slow but steady." 
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nana Music 

Music Men Hope Success Is Easy As SGZ 



BY LEILA COBO 

MIAMI — The newest addition to the 
Latin indie-label scene is SGZ Enter- 
tainment, a venture btfween producer 
Sergio George and former Warner 
Music Latina president George Zamora. 

SGZ. which stands for Sergio George 
Zamora. launched last week and will 
lean toward "urban music and all its 
ramifications," according to Zamora. 

Zamora is president: George is 
VP/A&R director. 

The Miami-based label will handle 
its own marketing and promotion. 
Sony Music will distribute. 

"We have known George Zamora 
and Sergio George for a long time — 
both are realistic and talented. This 
venture will bring in interesting new 
talent as well as industry icons." says 
Frank Welzer. chairman/CEO for Latin 
America at Sony Music International. 

'In many ways it is a dream pairing 
of talents.'adds Kevin Lawrie. president 
of Sony Norte. "[We're] wry proud to 
be associated with SGZ going forward." 

Veteran tropical artist Tito Nieves is 
SGZ's first signing; he'll have a new 
studio album out in August. Nieves 
was an artist at Warner, where Zamo- 



ra was president from 1997 to early 
this year. 

The launch of SCZ. which will 
include produc- 
tion, management 
and publishing 
arms, comes at a 
time when several 
Latin indies have 
entered the mar- 
ket alongside such 
established 
imprints as RPE 
and Alfanno. 

Alfanno Music 
— a joint venture 
between producer 
Omar Alfanno and 
Universal Music 
Latino — contin- 
ues to function, 
but Alfanno has 
moved to Panama. 
Although three 
albums were slated 

for release during the label's first 
year, only one. by Jorge Correa. came 
out. An album by a second artist. 
Eddie Thomas, is expected in the 
coming months. 
SGZ. Zamora says, differs from the 



other indies in the marketplace 
because it brings together a producer 
and a label veteran. 




ZAMORA. LEFT. AND GEORGE: NEW LABEL WILL FOCUS ON URBAN MUSIC 



"The combination is the right com- 
bination." he says. "Here you have a 
record man and a producer." 

George has moved his production 
company from New York to South 
Florida and will continue to work as an 



independent producer. 

A recent George production was the 
salsa version of "Amar Sin Mentiras," 
Marc Anthony's 
new pop album 
(Billboard, June 
19). Yet he says 
his focus will be 
on SGZ. a ven- 
ture that he and 
Zamora had dis- 
cussed for two 
years. 

George already 
made a stab at 
running his own 
label with Sir 
George, a Warner- 
distributed ven- 
ture whose acts 
included V'elas and 
Charlie Cruz. 

"It didn't work 
because I was by 
myself and I could 
not do everything." George says. "It 
was way too much hassle and stress, 
and it wasn't going to work. So, what 
better person to do [a new projectl 
with than [Zamora], who has experi- 
ence running a label." 



The label's office staff consists of 
Zamora and George, who are investors, 
and Ileana Oroza. Zamora's former 
assistant at Warner. 

There are also two street-level A&R 
staffers, including New York-based 
James de Jesus, a former member of 
urban band DLG. 

I laving De Jesus on board. George 
says, is essential. 

"While I'm in the studio, someone 
has to be out there in the clubs every 
day picking out the next rapper or pro- 
ducer." George says. "My focus is 
young talenL" 

Zamora predicts SGZ will release 
five albums by November, including 
three studio albums by new and estab- 
lished acts. 

But SGZ isn't about size. 

"I sign artists that I think have a lot 
of potential, as musicians and song- 
writers, and that I think have a lot of 
talent," Zamora says. His signings 
through the years include Bacilos. Jerry 
Rivera and La Mafia. 

"I think the days of manufacturing 
artists are over." Zamora says. "I've 
been a music man all my life, and I 
want to make sure we keep our focus 
and create new artists." 



Acts Defy Radio Trends 



I admit it 

I just love it when artists with 
limited or no radio airplay do wel 
on the Billboard Top Latin 
Albums chart. 

This week, it's celebration time 
for several debuts — including 
those by Akwid. Lila Downs and 
Spanish Harlem Orchestra — that 
defy radio trends. 

leading the three acts 

is Akwid. which comes in 
at No. 2 with "KOMP 
104.9 Radio Compa." 

The i muMim Records 
duo has spearheaded the 
urban regional move- 
ment, and it was the top- 
selling new Latin act of 
2003, according to 
Nielsen SoundScan. 

Far more surprising, 
then, are the less spectac- 
ular showings, compara- 
tively speaking, of two acts that are 
marketed largely outside the Latin 
mainstream. 

Downs bows at No. 28 with "One 
Blood (Una Sangre)" on Narada. and 
the Spanish I larlem Orchestra is 
No. 43 with "Across 1 10th Street," 
on indie Lihertad Records. 

Both acts stand out because 
they're on non-Latin labels and 
they're not marketed to a traditional 
Latin audience. The more well- 
known of the two is Downs, who 
last year performed at the Academy 



Awards for her contribution to the 
"Frida" soundtrack. 

The Spanish Harlem Orchestra 
has not had any comparable 
exposure. 

The act — 13 middle-aged men 
who play traditional salsa and 
receive virtually no commercial 
airplay— defies the standards of 
popularity. 



Latin 
Notas 



By Leila Cobo 

'cobo@blllboard.com 




"1 think there's a completely 
underserved, corollary market- 
place," says Aaron Levinson. who 
produced "Across 1 10th Street" 
along with pianist/bandleader Oscar 
Hernandez. The two launched the 
band in 2001 as "New York's answer 
to the Buena Vista Social Club.' 

The Spanish Harlem Orchestra's 
2002 debut. "Un Gran Dia en el Bar- 
rio." won a Billboard Latin Music 
Award in 2003 for tropical/salsa 
album of the year by a new artist. 

That album was released on 



Ropeadope Records. 

But two years ago. Levinson part- 
nered with John Robertson and cre- 
ated Libertad Records. Based in 
Wynnewood. Penn.. the label has 
only one other signing. Tmco & 
Zaperoko. They are another 
traditional-sounding act whose 
"Miisica Universal" was nominated 
for a Crammy Award this year. 

One of Libertad's advantages, 
LeviflSOn says, is its distribution 
through Red Ink, which has pushed 
its albums heavily at such chains as 
Specs, Tower and Virgin. 

"We're getting |in-storej pro- 
grams that are traditionally reserved 
for major acLs," Levinson says. 
"IThingsj like iight boxes, listening 
programs — things the occasional 
indie record gets, but we're getting 
it from almost everybody." 

"Across 1 10th Street" has also 
benefited from the participation of 
Ruben Blades, who sings on sev- 
eral tracks. This has given the 
band some recognition, but as for 
radio airplay, the act receives spins 
only on college radio and NPR and 
PRI stations. 

Levinson says the band is mar- 
keted toward a world-music audience 
as well as "fans of tropical music." 

As for working the band to com- 
mercial Spanish-language tropical 
stations. "I would love it if it suc- 
ceeded, but I think it's too much of 
a heritage sound," Levinson says. 




SPANISH HARLEM ORCHESTRA: DEBUTED AT NO. 43 WITHOUT COMMERCIAL AIRPLAY 



This hand embodies another 
time — when arrangements mat- 
tered, when the key a song was sung 
in mattered. 

1 like to think that Libertad is 
offering an alternative to tile com- 
mercial side of tropical music." he 
adds. ".And we're going back to 
building it around orchestras." 

Spanish Harlem Orchestra is 
managed by Marc Silag and booked 
by IMN and David Maldonado 
Entertainment. 

IN BRIEF: Regional Mexican band 



lntocable performed four sold-out 
concerts for more than 40,000 fans 
at Mexico City's Auditorio National. 
The shows took place June 1 1-13 
. . Aterciopelados singer Andrea 
Echeverri released her self-titled 
solo debut June 20 in Colombia. 
Echeverri's solo efforts were first 
heard at the Putumayo Song Fes- 
tival, which took place in 
Putumayo. Colombia. The album 
was produced by Echeverri's 
Aterciopelados partner. Hector 
Buitrago. and released on the 
band's own label. Entrecasa. 
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NEWS FROM SOUTH OF THE BORDER 

In Mexico: Mexican singer Lucero signed a three- 
album deal with EMI Music Mexico. Her first 
recording with the label will be a rancfwra album, 
due in September. The release date coincides with 
the 25th year of Lucero s career: she began as a 
child actress. Lucero was previously with Sony. 

For the ninth consecutive year. Banda el 
Recodo commemorated the death of founder Cruz 
Lizarraga with a free festival in his hometown, 
Mazatlan. Mexico. Approximately 15.000 people 
attended the concert June 1 1 at Teodoro Mariscal 
baseball stadium. Performing acts included 
Akwid. El General. Alicia Villarreal. Pablo Mon- 
tero. Banda Machos. Valentin Elizalde and former 
Recodo singer Julio Preciado. Preciado and Banda 
el Recodo plan lo tour together in Mexico and the 



United States from October to December. El 
Recodo's current album, greatest-hits collection 
"Exitos con Tradicion Sinaloense," is No. 17 on 
the liillboardTop Latin Albums chart. 

TERESA AG U ILERA 

In Dominican Republic: Nearly a dozen Puerto Rican 
and Dominican artists performed a benefit concert 
to raise money for victims of the recent floods in 
Puerto Rico and the Dominican Republic. The con- 
cert, titled Canto a la Esperanza. took place June 20 
at Fortaleza Ozama in Santo Domingo. Artists 
included Luis Fonsi, Chichi Peralta, Danny Rivera, 
Shalim and Fernandito Villalona. About 2.000 peo- 
ple attended the concert. Organizers had projected 
a far bigger audience. LEILA COBO 



Sangalo: Brazil's Queen Of Song 



BY TOM GOMES 

SAO PAULO— Brazilian singer Ivete 
Sangalo has scored a triple whammy. 

Her album "MTV Ao Vivo" (Uni- 
versal), tops Brazil's best-selling 
albums list. The current single from 
the album. "Flor do Reggae," is the 
most-played track on Brazilian radio. 
And the DVD "MTV Ao Vivo" is No. 1 
on the country's DVD chart. 

Simply put. Sangalo is, at 
this moment. Brazil's most 
successful artist. 

"I've never seen something 
like that before." Universal 
Music CM Jose Eboli says of the 
success of Sangalo's DVD, 
which he believes will become 
Brazil's top-selling DVD of all 
time. Released May 25. it 
shipped 100.000 copies in its 
first week. It has sold 125,000 
units, according to the label. 

"We [showedl the DVD in 
Salvador | Brazil | simultane- 
ously in 10 movie theatres," 
Eboli says. "Just like the release 
of a blockbuster film. It was a 
great explosion in sales. We will 
repeat that same experience in 
other Brazilian cities. The DVD 
may even overcome sales of the 
CD, which would contradict all 
the characteristics of our market 



Salvador as a teen. 

Sangalo's career took a huge leap 
when she was asked to be lead singer 
of axe group Banda Eva. She 
recorded six albums with Banda Eva 
that sold a total of more than 4 mil- 
lion copies. Although Sangalo was a 
teenager then, her contagious per- 
formances and exotic beauty became 
known nationwide thanks to several 




SANGALO: DVD RECEIVED FEATURE FILM T 



ARTIST'S ATTRACTION 

Sangalo doesn't sing the sophis- 
ticated, understated bossa nova or 
musica popular Brazileira that is 
associated with such acts as Cae- 
tano Veloso. Bebel Gilberto or 
Gilberto Gil. 

Instead, she sings axe, a dance- 
able, colorful style from her native 
Bahia, a state in northern Brazil. 
Bahia is also home to Daniela Mer- 
cury, who performs similar music. 

"I don't remember exactly when I 
started singing, but I've always seen 
myself doing it," says Sangalo. who 
was born into a family of musicians 
and began playing in small clubs in 



key TV appearances. 

"I guess some people may not 
enjoy the kind of music I sing, but 
they like my image and behavior." 
Sangalo says. 

According to sales figures from 
Brazil's Assn. of Record Producers. 
Sangalo's 1999 self-titled solo debut 
sold 400.000 copies, while 2000's 
"Beat Beleza" sold 200,000 and 
2001s "Festa" sold 350.000. 

Sangalo's sales dipped slightly 
after that. In 2002, "Eu NSo Te 
Amass." a compilation of roman- 
tic tracks, sold 120,000 copies 
while 2003 s "Clube Carnavalesco 
Inocentes Em Progresso" sold 
150.000 units. 

But "MTV Ao Vivo" has lifted her 



sales. The album has sold 250,000 
copies, according to the label. 

The set was recorded live in 
December 2003 during a concert at 
Fonte Nova stadium in Salvador that 
was attended by more than 80,000 
people. Featured guests on the 
album include Gil. Mercury, Sandy 
& Junior and Margareth Menezes. 
As is often the case with Brazil's 
most successful artists who 
maintain a frequent local tour 
schedule, Sangalo has had lit- 
tle time to explore options 
abroad. She averages 13 
domestic concerts per month. 

But on June 6. Sangalo per- 
formed for more than 100.000 
people at Rock in Rio in Lis- 
bon, along with Sting. Alicia 
Keys and Alejandro Sanz. She's 
slated to play three more 
shows in Portugal July 15-17 
and also has concerts booked 
in August in Japan and the 
United States. 

Sangalo's current concert 
repertoire includes the song 
"Chica Chica Boom Chic." 
which is included on the "MTV 
Ao Vivo" CD and DVD releases. 
The track was made famous by 
Brazilian artist Carmen Miran- 
da, who lived in the United 
States during the first half of the 
20th century. Miranda epitomized 
Latin sensuality through her numer- 
ous Hollywood films. 

Asked if she intends to repeat 
Miranda's success, Sangalo replies, 
"It would be too pretentious for me 
to even dream about that parallel. 

"But I would like to follow [in] the 
steps of Tom Jobim and Caetano 
Veloso. They are Brazilian artists 
who are respected all around the 
world. For me. that will be more dif- 
ficult to achieve, because I want to 
be known for the kind of music I 
sing — |which| doesn't fit the Brazil- 
ian standards foreign audiences are 
used to. I want people to | respect] 
my musical style." 



Larsen More Than 
Sir Remix-A-Lot 



Mary J. Blige's "Give Me You." 
Erasure's "Solsbury Hill." Human 
League's "(Keep Feeling) Fascina- 
tion." Soft Cell's "The Night." 
Lighthouse Family's "Happy." 

These, as well as many other 
tracks, have one thing in com- 
mon: They all spotlight the 
remixing skills of London-based 
Philip Larsen. 

Earlier this year, 
Larsen and one of his 
production partners. 
Bruce Elliott-Smith— 
along with Rob Davis 
and Cathy Dennis — 
snagged a Grammy 
Award (best dance 
recording) for Kylie 
Minogue's "Come Into 
My World." 

"With a bit of indi- 
rect — and not-so-sub- 
tle — PR, the Grammy 
is now starting to weave its 
magic," larsen says. 

Indeed. 

Larsen and Elliott-Smith co- 
penned three songs ("Marrakech." 
"Ecstasy." "Here With Me") for 
ATB's forthcoming new album 
"No Silence." 

Additionally, the duo, which 
operates under the E-S/L banner. 



them." Larsen says. "Sixteen 
songs later, we have an album's 
worth of material." 

According to Larsen, the 
album — produced by Larsen and 
Smith — will arrive early next 
year, following Erasure's new 
album. "Nightbird." 

Larsen says Bell's album, which 
features a "duet or two" with Clau- 



Beat 
Box 



By Michael Paoletta 

mpaoletta@blllboard.com 



dia Briicken of Propaganda, is an 

eclectic mix of songs. "They 
encompass styles that people may 
not have heard Andy sing before." 

As for the B-52's, Smith is the 
executive producer of a remix col- 
lection from the band. Larsen and 
Smith — in their Manhattan Clique 
guise — are giving fave B-52's track 
"Mesopotamia" a major re-rub. 




penned and produced "Back in 
Time," a track on the upcoming 
Angel City album. 

Larsen says the Grammy gave 
him and Chris Smith, his "regu- 
lar studio and production part- 
ner," an introduction to Martine 
McCutcheon. The duo recently 
began writing and producing 
tracks for the actress-turned- 
singer's new album. 

Also with Smith. Larsen is 
working on Erasure singer Andy 
Bell's solo album and a B-52's 
remix project. 

Larsen and Smith's association 
with Bell began after the pair 
remixed Erasure's "Solsbury Hill" 
and "Make Me Smile (Come Up 
and See Me)." 

"Off the back of that — and post- 
Grammy — Chris and I gave Andy 
some tracks in the hope that he 
would write over one or two of 



Right now, Larsen is devoting 
quite a bit of his time and energy 
to his own trio. Sham Rock. Com- 
prising Larsen. Anne Barrett and 
John Hamilton. Sham Rock rein- 
terprets traditional Irish and 
Celtic songs in a dance-pop vein. 

The group scored a hit single in 
1998 with "Tell Me Ma," which has 
remained "one of those bubbling 
under tracks." Larsen notes. 

Sham Rock's debut album, 
"The Album," was released last 
month in the United States by 
Square Biz/Malaco. A U.K. release 
date is forthcoming. 

Sure, Larsen keeps a busy 
schedule. But he says it's simply a 
matter of juggling: "While there 
can be a lot of overlap, I keep the 
projects separate so that each one 
gets my undivided attention. At 
the end of the day, it's about main- 
taining quality control." 
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UNITING THE DANCE MUSIC COMMUNITY FOR 1 1 YEARS - DON'T MISS THE MOST IMPORTANT EVENT OF THE YEAR! 
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Join Billboard and our dance & electronic music expert, 
Michael Paoletta, as we examine the industry's most timely, 
relevant and controversial topics in dance music today. 

Get face to face with an international assembly of who's 
who in dance & electronic music, including . . . 



DJS 

REMIXERS 

ARTISTS 

PRODUCERS 

PROMOTERS 

MANAGERS 



RECORD LABEL EXECS 
DISTRIBUTORS 
MANUFACTURERS 
PROGRAM DIRECTORS 
INTERNET PIONEERS 
BOOKING AGENTS 



PUBLISHERS 

PRODUCTION COMPANIES 
PRESS 

CLUB & VENUE OWNERS 
FESTIVAL PRODUCERS 
ATTORNEYS 



UNION SQUARE BALLROOM 



The Billboard Dance Music Summit is a valuable networking 
opportunity, with the Big Apple as tbe backdrop. Michael Paoletta 
and company have created an intimate forum to discuss the pressing 
issues facing dance music today. It's more constructive than the 
Winter Music Conference-people are there to do business. 
It's about the state of the dance music industry. 

JASON BENTLEV 
KCRW/KROQ, LOS ANGELES 
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PUSH THE FEELING ON (ROSABEL & JCA MIXES) Nijhtcr.»le.5 




S 




LOVE PROFUSION Madonna ; 




7 
1 1 


s 

10 


STRICT MACHINE (REMIXES) Goldfrapp 


DIP IT LOW (DANCE REMIXES) Christina Milian ".' 


ie 


17 


5 


CHACHA HEELS Jlosabel With Jeanie Tracy 






7 


LOVE COMES AGAIN Tiesto Featuring BT 




12 


28 
S 


NOTHING FAILS/NOBODY KNOWS ME Madonna 


10 


9 


SHE WANTS TO MOVE (J. NEVINS REMIX) N'E'iVD v 


' 3 


ID 


50 


THE DISTHICT SLEEPS ALONE TONIGHT The Postal Service ".' 


29 


16 


6 


1 M READY ;D. AUDE S NICK. M. RIZZO. 1 DUMMIES MIXES Chorie 


'-; 


M 


40 


SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones v 


•9 

1 

12 


18 
' 

20 


20 


.OV-SDVINE DEEPSKY VLRK, & PASSENGERZ MIXES) Seal"? 


* 


AND GO! DJIcey 




CRUSH Paul Van Dyk Featuring Second Sun 




13 




WHERE ARE YOU NOW? Ian Van Oahl 

*'ip? vi :;:KOO 






BREATHE (REMIXES) Michelle Branch ".' 







LOVE ME RIGHT Stacy Burket 
«> 






PISH J. NEV NS A ACID J HAIRISf. IA..EI HUES Gtar/acartat MitayOaM'V 

no jiMam.-7ii.WG O 
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(THERE'S GOTTA BE) MORE TO LIFE Steele Orrico i 



HOT DANCE 
RADIO AIRPLAY 



Airplay compiled by 



I t Nielsen 

Broadcast Data 
Systems 



IMPRINT & PROMOTION LABEL 



tttl NUMBER 1 tttt 

NAUGHTY GIRL 



3 Weeks At Number 1 
Bat/once 



George Michael 



DEJA VU (IT'S HARD TO BELIEVE) The Roc Pro t ecl Featuntig Tina Novak 

TOMMY Ad SiLrtlt LAStL'TOlVWI Ml 



AS THE RUSH COMES 



Motorcycle 



Benassi Bros. Featuring Sandy 



Reina 



RED BLOODED WOMAN 



Kylie Minogue 



TAKE ME TO THE CLOUDS ABOVE 



LMCVYU2 



Tube & Berger Featuring Chrissie Hynde 



Krystal K 



Christina Milian 



DND Featuring Angie Irons 



THE FORCE OF GRAVITY 



BT Featuring JC Chasaz 



Deborah Cox 
Britney Spears 



BURNED WITH DESIRE 



Artrun Van Simian Featuring Jtisline Suissa 



Karma Club 




Usher Featuring Lil Jon & Ludacris 



Angel City Featuring Lara McAllea 



DON'T WANNA KNOW 



Mario Winarts Featuring Enya & P. DkMt 



Tiesto Featuring BT 



TOP ELECTRONIC 

Billboard ALBUMS 


THIS WEEK 


X33M 1SV1 




Sales data compiled by ejt • 

•>» Nielsen 

SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 








S NUMBER 1 Ifil 5 Weeks At Number 1 


O 


1 




THE STREETS 


A Grand Don't Come For Freo 


2 






THE POSTAL SERVICE 


Give Up 








|H| 


3 


3 


3 


TIESTO 

nuict moii jcjm >.(t-w[s> ihi 


Just Be 


4 


!: 


9 


VIC LATINO & DAVID WAXMAN Ultra Dance 05 

011*1 II. IB) 


S 


■- 


25 


VARIOUS ARTISTS 


Fired Up! 


6 




2 


Ml (CHKCHK CHK) 

|H| 


Louden Up Now 


7 




11 


AS QUINTANILLA II PRESENTS KUMBIA KINGS Loslfen >2{ 


o 


til 


W 


BAD BOY JOE Best of NYC AtterHours Feel the Drums 












9 


10 


5 


DIESELBOY 

iiv/iumH- mm ihi 


The Oungeoninaster's Guide 


10 


- 


6 


VARIOUS ARTISTS 


Best Of Hits IDance] Volume One 


11 


8 


16 


ZERO 7 

UllAW'IUllWH.UIKIIlAM«M- 4ii |H| 


When II Falls 


12 


1 1 


2, 


AIR 

SOUHr.1 ■*»• Asmuwims 


Talkie Walkre 


<D 




BOND 


Bondi Remixed 


<D 


17 




JUMPS 


Mix It Up Rammed 




13 




THE CRYSTAL METHOD 


Legion 01 Boom 


16 


V 




FELIX DA HOUSECAT 


Devin Oarrle & The Neon Fever 


o 


2? 




VARIOUS ARTISTS 


Pure 80's Oance 


<D 






ABEL 


Alegria 


19 


15 




SARAH MCLACHLAN 

sinvifm imsuii^iHwii 


Remixed 


tQD 


21 




DJ GEOFFE 


Best 01 Club Hits Volume 2 


21 


1-1 




JOHNNY VICIOUS 

(Ml 


Ultra.Trance:3 


22 


16 




VARIOUS ARTISTS 


Pink Panther's Penthouse Party 


23 


" 


45 


THE STREETS 

VlCt 931BTM! LAW* PJl 


Original Pirate Material 


G) 






MARIAH CAREY 


The Remixes 


25 


:: r 




VARIOUS ARTISTS JO* Anniversary Collection Ultimata Disco 
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Billboard HOT DANCE CLUB PLAY 



14 19 
i 20 26 



TITLE IMPfllN! k NUMBfU'PHOMOHON LABR 



%m NUMBER 1 tm 

ONE WITH YOU (LORIMER/C. COX/RIZZO/KUPPER MIXES) 



1 Week At Number 1 
Sun 



Junior Jack F«aturing flob«rl Smith 



BAC N DA DAY wnu; 



Frankia Knucklas Featuring Jamie Principle 



HELL IN PARADISE {PT. 1) MW<u«»o»TWSTti. 



CHA CHA HEELS :c^eoYSiivwijt«iwiTOMMYBO' 



Rosabel Wilh Jeanie Tracy 



n ECU StilH LABf L ?*I^OMWt BCY 



STRICT MACHINE (REMIXES) wm^ 
TOOK MY LIFE uvpmwo 



Origene 
Goldlrapp v 



HEAR MY NAME I lwmy boy WDM uan xnn v nt UN 



FEELS GOOD an i dosvwsic ruw 



ALL NITE (DON'T STOP) (S. KLEINENBERG & LOW END MIXES] 



Janet Jackson -9 



HEARTATTACK %mwm 



Jahkey B. Featuring Salta 



STEPPIN' OUT dm* 



I'M READY (D. AUDE, S. NICK, M. RIZZO, & DUMMIES MIXES) lava*** 



Cherie 



LET THE SUN SHINE IN uzkkalprdmd 



Milk & Sugar Featuring Lizzy Patlinson 



JUST FOR YOU (THE DANCE REMIXES) isuwom 
MARRAKECH wiK^i-mw 



Lionel Richie 



SHE WANTS TO MOVE (BASEMENT JAXX & J. NEVINS MIXES) smRTiuK4.3JiviHr.iN 



PUSH THE FEELING ON (ROSABEL & JCA MIXES) 



BJ BOY SILVIA IJMI iUVIOMMY BOY 



NAUGHTY GIRL (CALDERONE & QUAYLE REMIX) cniLMeun 



Bey once -v 



THE FORCE OF GRAVITY sErrvtRn mm 



BT Featuring JC Chaiez 



AERODYNAMIK ..- r<v. 



DESTINATION UNKNOWN 

LUV 2 LUV STSH 89 1771 1 



Gaudino Featuring Crystal Waters 



LET IT GO Dl Wiiip.t*ORt .« iouv asftsn i *n 



Suzanne Palmer 



Norty Cotto 



• Titlai niiti na 9i«atesl ial*)> o< club play 




TITLE IMPRINT & IVUMBtlliTJlSTfllBUTlNG LABEL 



DON'T LOOK BACK (N. COTTO & J. NEVINS MIXES) t mi u>tis promovtrgw 



RED BLOODED WOMAN 



Kylie Minogue 



« power pick * 

STOLEN CAR .TAKE ME DANCING ID AUDE & R.H. VISSION MIXES 



I LIKE IT rOSMTOSMltlDKPDlSH 



EASY AS LIFE (T. MORAN & W. RIGG REMIX) mroismn 



TAKE MY BREATH AWAY (E. BAEZ & THE PASSENGERZ MIXES) couiua»« 



Jessica Simpson v 



LOVE COMES AGAIN muxmismiyawnm 



Tiesto Featuring BT 



BBffnVATMeiaM 



Benassi Bros. Featuring Sandy 



A DAY IN THE LIFE (2004 REMIX) urn soui ,„.«.»sic urn 



Frisc.aSLarnbovVs.ToddTerTY 



SWAY (JUNKIE XL, THE PASSENGERZ & R. ROSARIO MIXES) 



•41 



COME INTO MY LIFE (REMIXES) 
MYLIFF mm 



Joyce Sims 



Junior Presents Jason 



DIP IT LOW (FULL INTENTION. JJ FLORES, TYAS 4 LAWRENCE MIXES) 
NEW DAY (DANCE MIXES) i»siucussaaiMi.«juG 



Christina Milian ■? 



JUST WANNA DANCE u m. .re,.,, 



Toy 



SCANDALOUS (REMIXES) nraasvms! 



Mis-Teeq v 



I WANNA SEX YOU irraioinvTjn 



Michael B Sutton 



FEEL BRAND NEW (J. VASQUEZ 4 TWISTED DEE MIXES) FPmctarvjsrimTfraucvuMo 



STRANGE TRANSMISSION (BASTONE 4 BURN2 REMIX) . 



The Pater Malkk Grouc Ft staring Nonh Jonet 



tilt HOT SHOT DEBUT U» 

WORLD ON FIRE (JXL 4 M. DE VRIES MIXES) mmmmmc 



Sarah McLachlan 



LIVIN' LARGE nvttNiMT slw rctm teauo 



ALL OF MY LIFE iuuu.au> a 



IF YOU WANNA uBOjimiue 



Roy Davis Jr Featuring Teny Destet 



LEFT OUTSIDE ALONE (J. NEVINS REMIX) o»>us«i raaevwe 



JAM SESSIONS ronEVCTSDumusNTON 



Mr. All Vs. E Smeove 



■ -i. i ■ V>JL: E ii m r M.i Jul 
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He's Tex-Mex And Pure Country 



While you won't find many I lis- 
panic surnames among the perform- 
ers of country music, there are 
plenty among its fans. 

John Arthur Martinez aims to 
appeal to those fans and many more 
with his Dualtone Records album. 
"Lone Starry Night," which was 
released May 4. 

'There are many Hispanics who are 
third-, fourth- and fifth-generation 
Americans and love country music, 
but haven't found somebody they can 
relate to on the labels." Martinez says. 
He is hoping to be that person. 

"In Iplaces like] my hometown 
IMarble Falls. Texas), there are people 
like my sister and my friends who 
have as many country albums as they 
have tejano albums. I've received fan 
mail from those areas." 

One note came from a man also 
named Martinez, who told the artist 
he was "excited to hear a guy named 
Martinez on country radio." 

Dualtone co-president Scott Robin- 
son says part of the label's focus for 
this project is Mexican-Americans. 
And while he believes Martinez's her- 
itage affords him substantial opportu- 
nities, Robinson says, "The country 
format is so coaservative. It's harder 
for gatekeepers in the Midwest and 
Northeast to accept an artist like John 



Arthur lthan| it would be a program- 
mer in the South and Southwest. 

"It seems the country format is 
one of the slowest to have change or 
accept something different," he adds. 

Still, Robinson says, "If we can 
break down some of those barriers, 
there are some real opportunities 




MARTINEZ: BREAKING DOWN BARRIERS 



for a Mexican-American artist like 
John Arthur." 

Martinez is best-known as the first 
runner-up in last year's "Nashville Star" 
competition on USA Networks. But 
while first- and third-place finishers 
Buddy Jewell and Miranda Lambert 
quickly signed with Sony. Martinez 
took nearly a year to find a label. 

"I had significant [label) interest 



during the show." he says. "That gave 
me at least some confidence to know 
that the industry had taken notice." 

Martinez chose Dualtone because 
he says. "I love to do business with 
people who seem genuinely excited 
about what I do. 

"I found a label that was genuinely 
about the music. That was a huge 
deciding factor." 

Another factor was a comment 
Dualtone artist Radney Foster made 
to Martinez. "He said it's his first label 
where he's seen a royalty check 
beyond the advance." Martinez recalls. 

Initial focus will be on working 
Martinez in Texas. "People like Pat 
Green can sell over 90% of their 
product in the state." Martinez says. 

"I don't want to just focus on the 
state of Texas." he adds. "But it's a foun- 
dation from which I can build a career." 

Martinez admits that the year 
between his weekly media exposure 
on "Nashville Star" and the release of 
the album may have cost him some 
momentum. Both the album and 
first single "Home Made of Stone" 
have struggled. 

"We do have a daunting task to 
recapture some of the passion these 
people had for me," he says. "You 
have to put yourself back in the pub- 
lic eye. If I could capture all those 



people who voted for me |on "Nash- 
ville Star"], I think it could propel me 
into a significant role in the country 
music industry." 

Capitalizing on his affiliation with 
the show. Martinez became a special 
"Nashville Star" correspondent for 
radio stations for 12 weeks during the 
show's second season. He called in 

reports about the 

show to more 
than 30 stations 
nationwide. 

Martinez co- 
wrote all of the 
songs on "Lone 
Starry Night." 
except a bilingual 
remake of 
"Amarillo By 
Morning." He is 
proud of his writ- 
ing, but more 

modest about his performing talent. 
"If you remove the songwriting side 
of me. you would just have an average 
performer." he says. 

Martinez says he has written more 
than 400 songs, about 100 of which 
he has been playing regularly for years 
in his Texas club gigs. He released 
four previous albums by himself, 
which he says he sold on his Web site 
and "off the back of the truck." 



ON THE ROW: Norbert Nix has exited 
Refugee Management, where he was 
a VP. to launch his own manage- 
ment firm, N 1 Entertainment. His 
first client is Johnny Reid. who is 
signed to Open Road/Universal 
Records in Canada. 

Music industry veterans Steve 
Keller and Mandy West have formed 



Nashville 
Scene 



By Phyllis Stark 

pstark@billboard.com 




Transparent Creative Management. 

The company specializes in entertain- 
ment management, image develop- 
ment, brand strategy and design, con- 
sultation, training and research. 
Among their first clients is Capitol 
Records artist Roy D. Mercer, or 
more precisely, the radio air person- 
alities who have played the Mercer 
character on a series of comedy 
albums for Capitol. 



Australian 

Continued from page 16 



Hughes, who grew up listening to 
Buck Owens and Merle Haggard rec- 
ords, thinks Australian country artists 
"have a slightly different take on coun- 
try music, and that's what makes us 
stand out a little more and makes us 
more appealing. At a younger age we 
may have more of an appreciation for 
the roots [of country music], and we 
may stick to that a little more." 

Richards doesn't think the current 
crop of Aussie artists has any one uni- 
fying style. Rather, he calls their sounds 
"diverse." But that diversity "blends in 
so well with everything else in country 
music right now." he says. 

The emergence of Australian 
country acts, he adds, "is part of the 
world becoming a much smaller 
place . . . We're open to finding artists 
and music anywhere, leven] outside 
of the borders." 

Sackley thinks the infusion of coun- 
try artists from Australia is "good for 
everyone involved because [we're] 
bringing a different cultural element to 
the table." 

Hughes predicts a new wave of Aus- 
tralian country artists arriving in 
Nashville. "I have some friends who are 
quite uniquely Australian and have a 
hipper view of country music," he says. 
"I think they'll be coming over in the 
next few years." 



Australia's Twang Gang 



The Veterans 

Sherrie Austin 

Label: Broken Bow Records 
Aussie roots: Began traveling to 
country festivals in her native 
Australia at 13. Before she was 15 
she had opened a series of con- 
certs for Johnny Cash. Moved to 
Los Angeles as a teenager and 
later moved to Nashville, where 
she currently resides. 

Stats: Recorded two albums for 
Arista Nashville and one for indie 
WE Records. Her current album is 
"Streets of Heaven." 

Jamie O'Neal 

Label: Capitol Records 

Aussie roots: Born in Sydney but 
moved to the United States with her 
family when she was 2. Returned to 
Australia as a teenager and toured 
internationally as a backup vocalist 
for Aussie pop princess Kyle Min- 
ogue for two years. Settled in 
Nashville in 1996. 

Stats: Mercury released her 
debut album in 2000. That album, 
which has been certified gold, 
spawned the No. 1 singles "There 
Is No Arizona" and "When 1 Think 
About Angels." 



Keith Urban 

l.abel: Capitol Records 

Aussie roots: Born in Caboolture. 
Queensland (a town outside Brisbane), 
in 1967. Began playing guitar at 6 and 
says he knew by 7 he would come to 
Nashville and play country music. By 
8 he was winning country talent 
shows. Led a hit-making country band 
in Australia and funned aft >ther band, 
the Ranch, after moving to Nashville 
in 1992. Recorded one album for Capi- 
tol with the Ranch in 1997 before dis- 
banding that group and signing with 
the label as a solo acL 

Stats: His two solo albums are 
both certified platinum, lias scored 
seven top 10 singles on the Hot 
Country Singles & Tracks chart 
including four No. 1 hits. 

The Newcomers 

Catherine Britt 

Label: RCA Records 

Aussie roots: Crew up in Newcas- 
tle. New South Wales. Signed in 
2002 with ABC Records in Australia. 
Elton John heard her album and 
became a fan. He duets with the 19- 
year-old on a track from her upcom- 
ing RCA album. RCA Label Group 
chairman Joe Galante flew her to 




Nashville for 
an audition and 
signed her to the 
label promptly. 
She still lives in 
Australia. 

Stats: Nash- 
ville's Keith Ste- 
gall and Australia's 
Bill Chambers of 
the Dead Ringer 
Band produced 
her RCA album. Her first U.S. single 
is due this summer. 

Jedd Hughes 

Label: MCA Nashville 

Aussie roots: The 22-year-old 
grew up in the South Australian 
town of Quorn. At 8 he won first 
place at the Port Pirie Country 
Music Festival. At 12 he represented 
Australia on a three-week tour of 
Europe, performing at the Interna- 
tional Music for Youth Festivals. 
Through his teens he traveled in 
Australia as a sideman for various 
country entertainers. 

Moved to the United Slates to 
attend South Plains College in Level- 
land. Texas, known for its bluegrass 
music program. Producer Tern' Mc- 
Bride discovered him there, and 
Hughes moved to Nashville soon after. 



Six weeks later, he landed a spot as a 
guitarist in Patty lawless' band for the 
IX>wn From the Mountain tour. 

Stats: Recently performed at the 
Eric Clapton Crossroads Guitar Fes- 
tival in Dallas. His debut album, 
"Transcontinental." is due Aug. 31. 
Loveless and Alison Krauss make 
guest appearances on the album. 
Debut single "High Lonesome" is 
No. 55 on the Hot Country Singles 
ii Tracks chart. 



s 



Kylie Sackley 

Publisher: Big 
Tractor Music 

Aussie roots: 
Grew up in Port 
Douglas, 
Queensland. 
Won Australia's 
"Star Maker" 
competition, 
which resulted 
in an album for ABC/Universal 
Music. The 21 -year old appeared in 
an advertising campaign for Toyota 
in Australia. Was the 2002 winner 
of the Country Music Assn. of Aus- 
tralia's best new talent award, beat- 
ing out Catherine Britt. Currently 
lives in Nashville. 

Stats: Sackley has a cut on the 
upcoming l.eAnn Rimes album. 
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Billboard TOP COUNTRY ALBUMS 
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Sales data compiled by ... . 

♦> Nielsen 

SoundScan 

ARTIST INN 
IMPRINT & NUMBER/DISTRIBUTING LABEL 


PEAK 
POSITION 






1 




GRETCHEN WILSON A 


Q NUMBER 1 ) 6 Weeks At Number 1 

Here For The Party 










JOSH GRACIN 


HOT SHOT DEBUT 

.lrr.lv Gracin 








4 




S 

BIG & RICH 


GREATEST GAINER 1 

Horse 01 A Diflerenl Color 












KENNY CHESNEY A 


When The Sun Goes Down 


1 




5 


3 




TOBY KEITH A Shock'n Y AH 

PMAMwnmi mwiTUBcOM iiiwii» 


1 






7 




KEITH URBAN A 


Golden Road 


2 






10 




BRAD PAISLEY • 

Ax:* u iasm'.tui MtovRLG rmriA 


Mud On The Tires 


1 1 






9 




ALAN JACKSON A 


Greatest Hits Volume U 


H 








VARIOUS ARTISTS Patriotic Country 

MUSIC (WACAUSl WtnilMCSlWIEIKIAUHTIMeMIUPIHtflCOl 












SHEDAISY 

iy«ic smit lawMMOum-uoui'incoi 


Sweel Riqht Here 


2 1 




9 


8 




MONTGOMERY GENTRY • You Du Your Thlno, 

CSUJMHAIMHOW MUSIC IKHEOCOi 


2 1 




t 


s 




LONESTAR 


Let's Hi: Us Again 


H 




i i 


1 1 




JULIE ROBERTS 


Julie Roberts 


9 I 




i. 


6 




KENNY ROGERS 


42 Ultimate Hits 


H 




1 


12 




RASCAL FLATTS A Melt 

LtHIC SIAHt HBDIjMOUIWOOD i;«n« 


i 




1 J 


13 




LORETTA LYNN 


Van Lear Rose 


2 1 




16 


16 




MARTINA MCBRIDE A 


Martina 


1 


Q 15 


15 




SHANIA TWAIN ♦* 


Up! 


1 1 
















18 


17 




JOSH TURNER • 

MCA SA5WIIU OOMIlllM&l. MM IN 


Long Black Train 


B 




l ; 


14 




TRACY LAWRENCE 


Strang 


2 1 










TRACE ADKINS • 


Comin' On Strong 


3 1 




: ■ 


23 




DIERKS BENTLEY • 


Oierfcs Bentley 


4 1 






20 




BROOKS S DUNN A 

AKSTANASMVIUOI«ID1IIGl1I«1|1li 


Red Dirt Road 


1 




22 


2? 




SARA EVANS Restless 


3 1 




25 


;>: 




TOBY KEITH A' Unleashed 

DMAIMtlll'S im.'-a '. 


1 1 










SOUNDTRACK 


* PACESETTER * 

Blue Collar Comedy Tour: The Movie 


16 






13 




JOHN MICHAEL MONTGOMERY letters From Home 










VARIOUS ARTISTS 


Amazing Grace 3: A Country Salute To Gospel 


28 




27 


30 




ELVIS PRESLEY A 

ncAwen-UMi u*int 


Elvis: 30 #1 Hits 








27 




RON WHITE 


Drunk In Public 


17 










'Al'.' L. HI - 11.' |H| 








. ' 


19 




LEE ANN WOMACK 


Greatest Hits 


2 




26 




TIM MCGRAW A 


Tim McGraw And The Dancehall Doctors 


2 




32 


:'■< 




ALISON KRAUSS + UNION STATION A live 


9 




v 


j j 




LONESTAR A 

ti-.Ai,,'; i! w 


From There To Here; Greatest Hits 






2v 
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CLAY WALKER 


A Few Questions 






28 


?J 




GEORGE STRAIT • 

MCA NASMVull OOtHAUVtriN mm * 


Honkytonkvillo 


1 



LAST WEEK 


a 

i 




ARTIST Title 

IMPRINT & NUMBERi'DISTRISUTlNG LABEL 


PEAK 
POSITION 




40 | 


DIXIE CHICKS • Top 0! The World Tour Live 

VIM. VIM CM VfliA -li-nt r :,v W r. 1 ii.|-«-u ." 


3 


TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Collection 


E 


MONTGOMERY GENTRY A M v town 








WYNONNA What The World Needs Now Is Love 
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»- OZOMATLI 
Street Signs 

PRODUCERS: various 
Concord CCD 2200 
RELEASE DATE: June 22 

I.at in-infused multiculturalism may be 
in vogue now, but (he band that jump- 
started the trend continues to be ahead 
of the curve. "Street Signs." the first 
Ozomatli full-length since 2001— and 
its first set for Concord — mixes Latin 
rhythms with Middle Eastern influ- 
ences, classical music and hip-hop. 
with lyrics delivered in English and 
Spanish. It's fine stuff, the kind that 
opens minds and ears. While the title 
track features rap over a Colombian 
salsa beat (sampling Joe Arroyo), "Love 
and Hope" is anthemic. rhythmic pop, 
with strings provided by the Prague 
Symphony. Ever political. Ozomatli 
inserts social commentary', most 
notably in "Who's to Blame," a criti- 
cism of American culture rapped 
alongside a Middle Eastern wind line. 
There are too many elements to men- 
tion here, but it all comes together in a 
vibrant mix. — LC 

* SOUNDTRACK 

De-Lovely. Musk From the Motion Picture 

PRODUCERS: Peter Asber, Stephen Endelman 
Columbia/Sony Music Soundtrax CK 90640 
RELEASE DATE: June 15 

The personification of pop's sophistica- 
tion and theater's wit and vigor, the 
Cole Porter repertoire is the measure 
against which today's show tunes fall 
so dismally short. Porter's songs do 
not demand a multioctave range or 
perfect pitch, hut they do require 
musical intelligence — as well as an 
abundance of personality. Theater peo- 
ple like Kevin Kline understand this, 
which is why his performances here 
("Be a Clown," "Experiment") cast 
such a shadow over the recordings 
from the pop contingent. Of course, 
Kline does play the role of Porter in 
"De-Lovely." Missing the mark are 
Sheryl Crow ("Begin the Beguine"), 
Robbie Williams ("It's De-Lovely") and 
Elvis Costello ("Let s Misbehave"). Yet 
Alanis Morissette is eccentric and 
uninhibited enough to pull off "Let's 
Do it (Let's Fall in Love)," and Mick 
Hucknall croons pleasantly on a "sim- 
ply read" rendition of "I Love You." 
But when Kline and Jonathan Pryce 
vamp it up on "Blow. Gabriel. Blow," 
well, that's entertainment. — WR 

★ LIT 
Lit 

PRODUCER: Lit 

DRT/Nltrus/Dirty Martini 00413 
RELEASE DATE: June 22 

The rockers from Orange County, 
Calif., are at it again, this time light- 
ing up the music scene with a 
stronger rock'n'roll presence. Three 
years in the making — and after part- 
ing ways with a major (RCA) for an 
indie — Lit's self-titled, fourth release 
showcases a band that has found its 
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UNCLE KRACKER 
Seventy Two & Sunny 

PRODUCERS: Mike Bradford, Unde Kracker 
Lava 7567-93195 
RELEASE DATE: June 29 

With each release. Uncle Kracker 
distances himself from his former 
gig as Kid Rock's hype man, and his 
latest is far more "70s-style easy 
rock than rap/rock bombast. What 
Kracker owns is an impressive com- 
mand of melody, a knack for hooks 
and no small sense of humor. These 
elements are displayed on such 
highly listenable fare as "This 
Time," the bluesy "Rescue" and 
funky "What Do We Want." Such 
tracks are tailor-made for radio, as 
is the instantly memorable 
midtempo "Further Down the 
Road." Very' cool is the rousing "A 
Place at My Table," which may be 
the only song to name-check Berry' 
Cordy and George Jones. Also fine 
are the well-written "Some Things 
You Can't Take Back" and hard- 
charging "Songs About Me. Songs 
About You." His collaboration with 
Kenny Chesney, the buzzed and 
breezy "Last Night Again." is a fine 
cap to this sunny set. — RW 



SLUM VILLAGE 

Detroit Deli (A Taste of Detroit) 

PRODUCERS: various 
Capitol 7243 5 77626 
RELEASE DATE: June 29 

Slum Village's lineup may have 
changed for the second time in as 
many albums with the departure of 
member Baatin, but the now 
Detroit-based duo remains steadfast 
to its goal of providing quality hip- 
hop. The evidence is in this, the act's 
third set. R&B-inflected lead single 
"Selfish" serves as an open letter to 
the ladies with Slum Village's T3 
and Elzhi trading verses with the 





track's producer. Kanye West. John 
Legend provides the song's melodi- 
cally lackadaisical hook, which com- 
plements (he track's piano-looped 
vibe. 01' Dirty Bastard turns up on 
the ethereally sexy "Dirty." Other 
highlights include the moving 
"Keep Holding On" (featuring 
Melanie). "Hood Hoes" and "The 
Hours." Sure, Slum Village has a 
distinct eye for the ladies. But the 
duo proves that even when things 
change they remain the same. — RH 



BRANDY 
Afrodisiac 

PRODUCERS: various 
Atlantic 83633 
RELEASE DATE: June 29 

Brandy's fourth album, "Afrodisiac." 
is off to a promising start. The Kanye 
West-produced lead single "Talk 
About Our Love" is a top 20 hit on 
the Billboard Hot R&B/Hip-Hop Sin- 
gles & Tracks chart, in last week's 
issue, the glorious soul jam inched 
its way into the top 40 of The Bill- 
board Hot 100. "Talk About Our 
Love" is a fine introduction to "Afro- 
disiac." but taken as a whole, the 
album does not always rise to the sin- 
gle's winning ways. Paint-by-number 
grooves, coupled with nonexistent 
hooks and forgettable melodies, do 
not result in an album that requires 
repeated plays; that is unfortunate, 
since a few Timbaland- produced 
tracks demand just that. They 
include the cinematic "Finally" and 
the gorgeous "Should I Go," which is 
infused with a musical snippet from 
Coldplay's "Clocks." Coldplay also fig- 
ures into the love -gone -wrong emo- 
tions of "I Tried," with Brandy deftly 
delivering the goods. — MP 



more clubs that played a musical mix 
like this.— KC 



COUNTRY 



own identity. Lead single "It Looks 
Like They Were Right," with its Sim- 
ple Plan vibe, is well-poised to gain 
popularity just as the band's 1999 Bill- 
board Music Award-winning hit. "My 
Own Worst Enemy," did. "Lit" intro- 
duces not only a balance of vocals and 
guitars but lyrics that deliver. (The 
group's fans voted on all 13 tracks.) 
With this full-length, Lit proves it 
deserves rock star status. — IS 

SWEET BACK 

Stage [2) 

PRODUCER: Sweetback 
Epic EK 69938 
RELEASE DATE: June 22 

Sweetback's core members— Stuart 
Matthewman. Andrew Hale and Paul 
Denman — make up the bulk of Sade's 
band. In 1996, following Sade's Love 
Deluxe tour. Sweetback stepped intu 
the spotlight with its critically ac- 
claimed, mood-inducing, self-titled 
debut. With this, its sophomore set. 
Sweetback continues to mine a musi- 
cal field that knows no boundaries, 
preconceptions or labels. And while 
this can be a good thing, on "Stage 
[2|," it often results in a recording that 
lacks cohesion. That said, when Sweet- 
back — and the featured vocalists — hit 



it right, the results are stunning: Wit- 
ness the sultry' "Mountain" (featuring 
Aya and Byron Stingily), the melodic 
"Circles" (with Chocolate Genius) and 
the soulful "Love Is the Word" (featur- 
ing Ivana Santilli, Ladybug Mecca and 
Ayal. More moments like these should 
set the stage for album No. S.—MP 

R&B/HIP-HOP 

CARL HANCOCK RUX 
Apothecary RX 

PRODUCERS: Stewart Lerman, Carl 

Hancock Rux 

Giant Step GSP 7040 

RELEASE DATE: June 1 

Carl Hancock Kux is a man of many- 
talents. The New York-based multime- 
dia artist Iplaywright. actor, novelist) 
showcases his musical abilities on 
"Apothecary RX." Produced by Rux and 
Stewart Lerman, the album is a seam- 
less set that blends elements of jazz, 
gospel, rock and hip-hop. The moody 
"Me" grooves with a melodically bass- 
heavy backdrop, giving Rux ample 
room to take a look at himself by way 
of introspective lyrics. Similarly, the 
funk and jazzy vocal stylings of 
Stephanie McKay add a bluesy grit to 



"Ground." which also spotlights Rux s 
deep narrative speak. While it is not 
for everyone. "Apothecary' RX" is a 
musical prescription for those who 
might be seeking something a little 
out of the ordinary.— RH 

DANCE/ELECTRONIC 

★ ARMANDVAN HELD EN 
New York: A Mix Odyssey 

PRODUCERS: various 
Tommy Boy 1581 
RELEASE DATE: June 8 

Producer/remixer/DJ Armand Van 
Helden's compilation "New York: A 
Mix Odyssey" blends together the 
sounds and beats of an idealized 
downtown New York rock and dance 
scene. The continuous-mix set 
weaves old and new tunes into an 
inspired blend — Blondie's " Call Me" 
is meshed with Van Helden's own 
"Hear My Name," and later Company 
B's "Fascinated" coalesces with Yes' 
"Owner of a Lonely Heart." While 
some of the tracks are classics, there 
are many new gems to be found, 
including "Hear My Name" and Klon- 
hertz's cover of the Wire's "Three 
Girl Rhumba." If only there were 



»> JOSH GRACIN 
Josh Gracin 

PRODUCER: Marty Williams 
Lyric Street 65045 
RELEASE DATE: June 15 

On paper, hooking up U.S. Marine and 
"American Idol" also-ran Josh Gracin 
with top-shelf Nashville session pick- 
ers and tunesmiths appears to be a 
safe bet. The results are professional 
and well-executed; they're also pre- 
dictable and occasionally bland. 
Gracin is a good singer, particularly 
on such broad anthems as "I Want to 
Live" and the nicely rendered "The 
Long One." He insistently chugs along 
but doesn't really get anywhere on the 
pulsing "Wheels." On cuts like "Peace 
of Mind." the Appalachia instrumenta- 
tion and affected country twang seem 
a bit contrived for this Michigan boy. 
"Endless Helpless Hoping" is pop 
vapor, and such faux rock posturing as 
"Turn It Up" are tired. Gracin does a 
good job with the patriotic "The Other 
Little Soldier," singing with a sense of 
purpose and self-assuredness that 
much of the album lacks. Still, it's 
easy to pull for Gracin. We hope 
future efforts will bear more of his 
own stamp. — RW 



WORLD 



★ MIRIAM MAKEBA 
Reflections 

PRODUCERS: Ringo Madlingozi. Nelson 
Lumumba 

Heads Up International HUCD 3087 
RELEASE DATE: June 22 

This record was issued in time to 
coincide with the 10-year anniversary 
of the end of apartheid in South 
Africa. And if there ever was an out- 
spoken enemy of apartheid, it's Miri- 
am Makeba. "Reflections" is a spirited 
collection, sung with the power and 
grace that fans the world over have 
come to associate with the artist dur- 
ing her 50-year career. The CD opens 
with a Makeba original, "lyaguduza," 
that is as distinctively South African 
as Makeba herself. She also takes on 
samba in the classic "Mas Que Nada" 
and swings most elegantly, then 
revisits the Brazilian groove on Jorge 
Ben's "Xica Da Silva." Note her killer 
cover of Van Morrison's "1 Shall 
Sing," as well as her joyous version of 
Hugh Masekela's "African Conven- 
tion." In a jazzier vein. Makeba deliv- 
ers a lovely rendition of Masekela's 
ballad "Where Are You Going?" Her 
performance here is nothing less 
than wondrous. — PW 



BLUES 



kv DUKE R0BILLARD 
Blue Mood 

PRODUCER: Duke Robillard 
Stony Plain 1300 
RELEASE DATE: June 1 

This is a blues record with an 
extremely high "Wow" factor. Robil- 
(Continued on next page) 
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HOOBASTANK Same Direction (3:19) 
PRODUCER: Howard Benson 
WRITERS: D. Estrin, D. Robb 
PUBLISHER: not listed 
Island 16080 (CD promo) 
Hoobastank's across-the-board No. 
1 "The Reason" may become 
regarded as a parallel to No 
Doubt's hallowed "Don't Speak" — a 
beautiful, highly melodic and cred- 
ible ballad, but a sidestep to what 
the band is really about. New sin- 
gle "Same Direction" returns 
vocalist Doug Robb and his three 
comrades to more familiar testos- 
terone-fueled active rock — dash- 
board bangers unite — though it is 
still as polished and singable as 
any good summer arena anthem. 
The track also continues to define 
Hoobastank in a class apart from 
so many soundalikes of the Blink- 
182 and Yellowcard variety. With a 
base at top 40 now established, 
there's no reason that this latest 
track from sophomore album "The 
Reason" couldn't again make the 
grade at pop, while adding to 
Hoob's base at rock. The sky's the 
limit now: "Direction" has 
nowhere to go but up. — CT 



ALICIA KEYS FEATURING TONY! 
TON I! TONE! Diary (4:28) 
PRODUCER: Alicia Keys 
WRITERS: A. Keys. K. Brothers Jr. 
PUBLISHERS: Lellow Productions, EMI 
April Music/Book of Daniel Music. EMI- 
Aprll Music (ASCAP) 
J 82876-62690 (CD promo) 
Like L'sher, Alicia Keys is spinning 
off a third single from a top-selling 
album. Also like Usher, the singer/ 
songwriter will find herself claiming 
top 10 status on the Billboard R&B 
and pop singles charts. That's 
because Keys does not tamper with 
her winning, less-is-more musical 
philosophy. She has crafted another 
deceptively simple love song, this 
time about undying loyalty. The 
tune's melodic flow is rooted in R&B 
but punctuated with a subtle con- 
temporary edge. Adding spice to the 
understated production is a spirited 
call-and-response with Tony! Toni! 
Tone! Fans may feel guilty for eaves- 
dropping on the couple s intimate 
whisperings while pining for such a 
fervent relationship themselves. 
When Keys sings. "I feel such a con- 
nection." it's as if she's crooning 
directly to listeners— CM 



(Continued from preceding page) 

lard is a four-time winner of the W.C. 
Haildy Award for best blues guitarist. 
(His fourth win came this year.) He is 
as fluent and versatile a guitarist as 
anyone who has ever played the 
blues. On this album Robillard pays 
tribute to a blues guitar legend — T- 
Bone Walker, a genius picker who 
introduced the electric guitar to the 
genre. Robillard has chosen a dozen 
tunes long-associated with Walker, 
including "Love Is a Gamble." T- 
Lione Boogie." the title track and 
"Pony Tail." Working with a core 
quartet, adding horns when needed. 
Robi I lard's lead guitar work is 
superlative. Although Robillard calls 
"Blue Mood" a tribute, it sounds 
more like a love letter. — PW 

JAZZ 

(► FOURPLAY 
Journey 

PRODUCER: Fourplay 
Bluebird. RCA Victor 61358 
RELEASE DATE: June 22 

There aren't any surprises on con- 
temporary jazz supergroup Four- 
play's eighth CD, which is its second 
for Bluebird. "Journey" is a sweet 
tour of the serene byways of the 
band featuring estimable soloists 
Bob James (piano) and Larry Carlton 
(guitar). No jagged edges, no turbu- 
lence, no bumps in the road — just 
synth sheens, muted colors, sooth- 
ing wordless vocals and mood wall- 
paper that, combined, work well as 
an urban-fringed dinner jazz record- 
ing. "Cool" is the operative word on 
two tracks: the grooved "Cool Train" 
fueled by Carlton's fine blues- 
infused lead and the funk-inflected 
"The Firehouse Chill." a smooth- 
operator piece inspired by the 
Pasadena, Calif., studio where the 
album was tracked. Fourplay opens 
with a lyrical, catchy yet safe cover 
of Sting's "Fields of Cold." then set- 
tles into originals for the rest of the 
trip. The ballad "Rozil." highlighted 
by James' tastiest piano explo- 
rations, is one of the few high-water 
marks here. — DO 

GOSPEL 

★ JOHN GRAY 
Journey 

PRODUCERS: various 
MannaGod 1819 
RELEASE DATE: June 15 

Newcomer John Gray, alumnus of 
Kirk Franklin's Family, hows with a 
startlingly original, totally engross- 
ing effort that stretches the bound- 
aries of gospel music. Gray sports 
diverse and surprising musical influ- 
ences, and rather than hard-sell 
evangelism, he leans more on songs 
of life experience. The techno-urban 
"Mannagod" slides without hesita- 
tion into the pedal-steel-and-all 
country of "Trucker's Anthem," 
while "Church Boy" is a disarmingly 
honest, steeped-in-the-blues 
confessional. "I'm Sorry Lord" has 
an R&B/ folksy feel. "Your Newest 
Son" and "Resurrection Place" are 
piano/ orchestra ballads pretty 
enough to make Elton John smile. 
"Hymns Medley" lets Gray show a 
set of traditional gospel pipes. For 
info, contact 347-581-9453.— CE 



VITAL REISSUES 



00NNY HATHAWAY 
These Songs for You, Live! 
REISSUE PRODUCERS: David Nathan. 
Barry Benson 

ORIGINAL PRODUCERS: Jerry Wexler, 
Arif Mardln 

Rhino/Atlantic R2 78075 
RELEASE DATE: June 8 

When contemporary R&B artists 
list their influences, they invariably 
name-check Donny Hathaway. At a 
lime when style frequently trumps 
substance. Hathaway's powerful 
melding of both still enthralls 25 
years after his death. The indis- 
putable proof lies in two engaging 
albums. "Donny Hathaway Live" 
(1972) and "In Performance" 
(1980). Once slated for reissue in 
the United States, the sets remain 
available only as German imports. 
"These Songs for You, Live!" fills 
that breach by culling choice cuts 
from both collections. Fans will 
surely revel in the bonus material: 
a handful of unissued tracks and a 
rare radio interview. The quality of 
the first two unissued selections. 
"Flying Easy" and "Valdez in the 
Country'." is wanting. But "Someday 
We'll All Be Free" is a gem. Covered 
most recently by Alicia Keys, the 
song movingly showcases Hath- 
away's soaring choir hoy tenor, his 
keyboard prowess and diverse musi- 
cal influences from gospel to classi- 
cal. Liner notes writer Scott Gal- 
loway nails Hathaway's vibe in three 
words, "Church: after hours." Lis- 
ten and be converted. — CM 

DVD 



SONIC YOUTH 

Corporate Ghost— The Videos: 1990-2002 
Universal B0000754 
RELEASE DATE: June 8 

Dedicated noise-rock eccentrics who 
survived the '90s alt-rock explosion. 
Sonic Youth has always surrounded 
itself with talented fellow travelers. 
But its pretensions sometimes trump 
its best intentions, as Le Tigre's 
Kathleen Hanna says during her 
commentary on the band's first DVD. 
"No one's too cool to be in a Sonic 
Youth video." No one's too cool to 
make one. either: acclaimed film 
directors Tamra Davis. Spike Jonze. 
Mark Romanek and Todd Haynes 
have all translated the band's spiky 
jams into images. The more com- 
pelling videos here, like Davis' "Bull 
in the Heather" (in which Hanna 
appears) and Haynes' "Disappearer." 
weave together several stylishly 
abstract vignettes. Commentaries 
and bonus short films add depth to 
this portrait of stubborn avant- 
gardists with blessed timing: in last 
week's issue, the band's 19th album. 
"Sonic Nurse," debuted at No. 64 on 
The Billboard 200. — SM 
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• Low, "A Lifetime of Temporary 
Relief" (Chairkickers Music) 

• Patti Scialfa. "23rd Street Lullaby" 
(Columbia) 

• Brazil. "A Hostage and the Meaning 
of Life" (Fearless) 
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POP 

FANTASIA I Believe (4:07) 
PRODUCER: Louis Biancaniello 
WRITERS: T. Gray, S. Walters. L. Biancaniello 
PUBLISHERS: various 
J 82876 62644 (CD single) 
Fantasia is America's newest sweet- 
heart, according to the 30 million-plus 
votes she received on the season finale 
of the third installment of "American 
Idol." With such an unprecedented 
voter response, the North Carolina 
native gives new meaning to the word 
"winner." While "I Believe" is poised to 
reach the summit of the Billboard Hot 
100 Singles Sales chart, there is no 
guarantee that radio will follow suit. 
Simply put, radio airwaves may be 
experiencing "Idol" overload, in the 
wake of singles from Kimberley Locke. 
Clay Aiken, Kelly Clarkson, Josh 
Cracin, Ruben Studdard. Tamyra Cray. 
Diana DeGarmo and Justin Guarini. 
Still, Fantasia ably delivers on this 
over-the-top power ballad, complete 
with soaring strings and a backing 
choir. Like R. Kelly's "I Believe I Can 
Fly." "I Believe" — co-penned by 
Gray — offers syrupy-sweet inspiration 
for the masses. Also included are two 
covers: "Chain of Fools" and "Sum- 
mertime," which, depending on one's 
predilection, will either delight 
or bewilder.— MP 

R&B/HIP HOP 

★ VAN HUNT Down Here in Hell (With 
You) (3:13) 
PRODUCER: Van Hunt 
WRITER: V.Hunt 
PUBLISHER: not listed 
Capitol 7087 6 18669 2 6 (CD promo) 
R&B radio turned a deaf ear to Van 
Hunt's ultra-lush lead single. "Sec- 
onds of Pleasure," from his self-titled 
full-length. Let's hope it won't make 
the same mistake this time. Unlike 
its predecessor, "Down Here in Hell 
(With You)* 1 takes on a midtempo 
feel. The song, which the artist wrote 
and produced, has a vintage vibe 
with a storyline — about a man will- 
ing to work through his relationship 
strife — that is worthy of either a red- 
light basement party or candle-lit 
dinner. With an adventurous pro- 
grammer or two. "Down Here in 
Hell" could very well become that hit 
that "Seconds of Pleasure" should 
have been. — RH 

AC 

LARA FABIAN The Last Goodbye 

(4:18) 

PRODUCERS: Desmond Child, True North 
WRITERS: W. Hector, S. Robson 
PUBLISHERS: Rondor London/Universal- 
PolyGram (PRS), Almo Music (ASCAP) 
Columbia 58480 (CD promo) 
Lara Fabian wowed the United States 
with her remarkable pipes and poise 
with the hit "I Will Love Again" in 
1999. Since then she has recorded a 
number of albums in her native 
French and appeared on the occa- 
sional soundtrack (including the new 
"De-Lovely," in a duet with Mario 



Frangoulisl. Fabian makes her offi- 
cial, enterprising return with an 
anthem that will rip the roof off any 
unsuspecting structure. While Fabi- 
an is more apt for the adult market. 
"The Last Goodbye" is the sort of 
over-the-top. arm-throwing love 
song that always finds its place 
among an audience that craves tal- 
ent — minus the gimmicks or cheap 
samples. Fabian demonstrates her 
prowess for quality showmanship, 
which will make fans of Celine Dion 
and Josh Groban swoon to the last 
electrifying note. A most welcome 
second act. — CT 

COUNTRY 

RYAN TYLER The Last Thing She 
Said (3 56) 

PRODUCER: Scott Hendricks 
WRITERS: R.Tyfer, M J. Cones. S. Smith 
PUBLISHERS: Fat Cactus Music, EMI April 
Music (ASCAP); EMI Blackwood Music, 
Shaye Smith Music (BMI) 
Arista 82876-61590 (CD promo) 
Newcomer Ryan Tyler delivers an 
emotional punch with this poignant 
story-song. The first verse paints the 
picture of a terrible accident, fol- 
lowed by a chorus that reveals a 
spousal argument that did not end in 
"I love you." Tyler has a strong, tex- 
tured voice, and she delivers the lyric 
convincingly — infusing the song with 
the right amount of drama. It's a sen- 



sitive, evocative performance that 
signals the arrival of a major new tal- 
ent. Scott Hendricks' restrained pro- 
duction lets the story and Tyler's 
vocals take center stage. Add her 
name to the list of talent destined lo 
return female artists to the upper 
echelons of the country' chart. — DEP 

DANCE 

★ DEBBY HOUDAY Dtve (3:55) 

PRODUCERS: Debby Holiday, Bryan Corbett 
WRITER: not listed 

PUBLISHERS: loshman Music, Ice Cream 

Headache Music (ASCAP) 

Nebula 9 Records 25346 20542 (CD single) 

In need of a powerful dance jam for 
the summer months and beyond? 
How about one that holds its own 
alongside recent offerings from Deb- 
orah Cox and Suzanne Palmer? Well, 
do yourself a favor and snag a copy of 
the positively uplifting "Dive." 
Culled from the artist's self-released 
album ("Half a Mile Away"), "Dive" 
features remixes by Chris Cox, Scotty 
K and Scott Anderson (aka Solar 
City). Cox's rugged Club Anthem 
mix — also included as a tight radio 
edit — provides the just-right founda- 
tion ft»r Holiday to work her fiery 
voice, which saddles the rock/soul 
fence. Also included is the song's 
original version, which is equal parts 
funk and hip-hop. For more info, log 
on to debbyholiday.com. — MP 
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People/Places/Events 




Van Halen Reunited Van Halen kicked off its reunion tour 
with lead singer Sammy Hagar June 11 at ttie Greensboro (N.C.) Coliseum. Hagar was a 
member of Van Halen from 1985 to 19%. Wamer Bros. Records will release Van 
Halen's 36-song compilation "The Best of Both Worids"July 20.The set will feature three 
new songs. Pictured, from left, are bassist Michael Anthony, Hagar, drummer Alex Van 
Halen and guitarist Eddie Van Halen. (Photo: Kevin MazurAVirelmage.com) 





Crouching Star, Hollywood Boulevard 

Grammy Award-winning singer Andrae Crouch, right, poses with Hollywood Walk of 
Fame Committee chairman Johnny Grant (the honorary mayor of Hollywood) as 
Crouch receives his Hollywood Walk of Fame Star June 4. Crouch is the third gospel 
artist to receive this honor, following Mahalia Jackson and Rev. James Cleveland. 



SEAN 'R DIDDY' COMBS 



Sean "R Diddy" Combs arrives at 
the 2004 Council of Fashion Design- 
ers of America Awards show, where he 
won the prize for top menswear 
designer of the year lor his Sean 
John collection. The awards show, 
held June 7 at the New York Public 
Library in Manhattan, also attracted 
such music celebrities as "American 
Idol" third-season winner Fantasia 
Barrlno (who performed at the 
event). Beyonce. Jay-Z. Mandy 
Moore and Eve. In other music- 
meets-fashion news. Britney 
Spears' fragrance with Elizabeth 
Arden will be called Curious, while 
Beyonce 's new fragrance with Tommy 
Hilfiger Toiletries is calledTrue Star. 
Both product lines will have a retail 
launch later this year. (Photo: Dim- 
itrios KambourisAVirelmage.com) 




Adventures In Musicland The Children's Music 

Society held its inaugural event, Adventures in Musicland, May 25 at the club 
Downtime in New York. CMS aims to educate children about the music business. 
Participants in the program included 50 sixth graders from the Asher Levy Cultural 
& Linguistics Arts School. Pictured at the event, from left, are MTV VI Quddus 
Lava/Atlantic artist Cherie and CMS founder/chairman Andrew Justin 



EXECUTIVE 
TURNTABLE 



PEOPLE ON THE MOVE 



RECORD COMPANIES: Columbia 
Records Croup in New York pro 
motes Charlie Walk to executive 
VP of creative marketing and pre 
motion. Me was executive VP of 
promotion. 

EMI Music in New York ups 
Victoria Bassetti to senior VP of 
worldwide industry and 
government affairs. She 
was VP of North America 
legal and public policy. 

Virgin Records in New 
Y'ork elevates Dominic 
Pandiscia to VP of sales. 
He was senior national 
sales director. 

Mercury/MCA/Dream- 
Works Records in 
Nashville appoints Regina 
Stephens Stuve director of 
media and artist relations 
and Amber Williams man- 
ager of media and artist 
relations. Stuve was direc- 
tor of media and public 
relations at Capitol 
Records Nashville. 
Williams was a senior pub- 
licist at Hallmark Channel. 

RADIO: I nivision Radio 

promotes Dallas-based 
Timothy Ward to VIVCFO 
and appoints Chicago-based Rex 
Conklin corporate media direc- 
tor. Ward was VP/treasurer. Con- 
klin was TV and radio manager at 
Sears Roebuck. 



Cumulus Media in Kansas 
City, Mo., appoints Mike Payne 
market manager. He was VP/GM 
at U ait t Radio. 

Clear Channel Radio in Detroit 
names Til Levesque director of 
sales. She was general sales man- 
ager for mainstream R<£B WJLB 
and adult RAiB WMXD 
Detroit. 

Country WUSN Chica- 
go taps Mike Peterson 
PD. He was PD at coun- 
try KSKS Fresno. Calif. 

Triple-A WXRV Boston 
promotes Dana Marshall 
to PD. She was music 
director/nighttime host. 

Country WMZQ Wash- 
ington. D.C.. names 
George King PD. He was 
PD at country KCYY and 
classic country' KKYX 
San Antonio. 

Simulcast adult con- 
temporaries WCDG and 
WJCD. both Hampton 
Roads. Va.. appoint 
„ I Travis Dylan PD. He was 

J assistant PD at main- 
Jj\ | stream top 411 WRVQ 
Richmond. Va. 

CONCERT PROMOTION: 

Jazz at Lincoln Center in New 

Y'ork appoints Derek Gordon 

executive director. He was senior 
VP of the John R Kennedy Center 
for the Performing Arts. 



WALK 



36 



www.blllboard.com • www.blllboard.blz 



BILLBOARD JULY 3, 2004 



Backbeat 




2004 Songwriters Hall Of Fame 

Stevle Wonder, Nell Sedaka and Matchbox Twenty's Rob Thomas were among 
those honored at the 35th annual Songwriters Hall of Fame ceremony, which took 
place June 10 at New York's Marriott Marquis Hotel. Pictured above, from left, are 
award-show performers Jonny Lang, India.Arie, Wonder (winner of the Johnny 
Mercer Award) and Michael McDonald. Pictured at right, producer/songwriter 
Jimmy Jam, left, greets Warner/Chappell Music Publishing chairman/CEO Les 
Bider, recipient of the Abe Olman Publisher Award.This year's Songwriters Hall of Fame 
inductees were Charles Fox, Al Green, Daryl Hall & John Oates, Don McLean, 
Barrett Strong and Norman Whitfield (Photos:TheoWargo/Wirelmage.com) 



Now; Hear This ... 




Artists to Watch 

Kalimba is by no means your 
typical Latin act. Yes, he's a for- 
mer member of Mexican teen pop 
group Onda Vaselina. later 
known as OV7. And yes, since he 
is an 0V7 spinoff, one cannot 
help but picture him singing and 
dancing in teen group gear. But 
as a solo artist, Kalimba is 
another story. His solo album, 
"Aerosoul," is largely a mix ol 
funk and Motown, radically dif- 
ferent from anything else in Latin 
pop. Will it work? In Kalimba 's 
native Mexico, where 0V7 was 
hugely successful. "Aerosoul" has 
sold about 60,000 copies since 
its March 30 release, according to 
label Sony Norte. In the United 
States, progress has been pre- 
dictably slower, given that 0V7 
was stronger in Mexico. Sony Norte, which says Kalimba is a priority, is easing 
the artist into the mainstream with a traditional ballad. "No Me Quiero Enam- 
orar" has fluctuated on the Billboard Hot LatinTracks chart for the past seven 
weeks, peaking at No. 37. "I would be lost if I took such a drastic turn land 
abandoned pop completely] ."Kalimba says, explaining why he included tradi- 
tional pop in the mix."ln fact, I think I'd lose my credibility as an artist." 
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Join a winning team 



#1 INDEPENDENT LABEL GOING THROUGH MAJOR EXPANSION 



VP BUSINESS & LEGAL AFFAIRS 
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To join our dynamic label interested parties should send their resumes with salary requirements to angeloOtvtrecords.com 
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Celebrations 
Won't Stop 



shers 



The June 10 Songwriters Hall of 

Fame dinner in New York wasn't 
the only major publisher event 
held in the city that week. 

Two nights earlier, SHOF cele- 
brated the release of the second CO 
volume in its New Writers Show- 
case series. The event took place at 
the Cutting Room, also the site of a 
fete for the year's Abe Olman schol- 
arship winners. The next day. BMI 
president/CEO Frances Preston 
and SHOF chairman/CF.O Hal 
David were among the honorees at 
the National Music Council's 2004 
American Eagle Awards lunch at 
the Players Club. 

Clearly. Preston's impending 
retirement hadn't yet sunk in. 
Composer Maury Yeston pro- 
claimed that the industry superstar 
was only "pretending to retire.'' 
then chose to "humor her'' by sere- 
nading her with "More and More" 
from his forthcoming musical. 
"Death Takes a Holiday." The 
show's libretto is the last Peter 

Stone completed 

before his death 
last year. 

National 
Music Publish- 
ers' Assn. presi- 
dent/CEO 
Edward Murphy 
presented the 
American Eagle 
Award to David. 
Freda Payne 

performed sev- 

eral Burt Bacharach-David hits, 
followed by David's own rendition 
of the ever-timely "What the World 
Needs Now is Love." He and 
Bacharach shared the SHOF Tow- 
ering Song Award the following 
night for that tune. 

Hall of Fame dinner day brought 
the Assn. of Independent Music 
Publishers' spring luncheon at the 
Princeton Club, which featured 
music business attorney and Loeb 
& Loeb co-chairman John 
Frankenheimer's thoughts con- 
cerning "Current Crowth Opportu- 
nities in the Music Industry." 

At the NMPA's annual meeting 
June 14 at the Helmsley Hotel, 
Harry Fox Agency president/CEO 
Gary Churgin recapped 2003 as "a 
watershed year" — and a most 
painful one for the NMPA's licens- 
ing arm. 

Harry Fox's royalty collections 
for 2003 mirrored the overall 
industry trend. Churgin noted, 
reporting a decline of more than 
12% from those of 2002. On the 
bright side, he said 2003 was "one 
of the biggest years ever" for settle- 
ments from royalty audits. 



Nevertheless, Churgin said 
Harry Fox was "forced to make 
some tough decisions last fall." 
including increasing its commis- 
sion rale April 1 to 6.75%, trim- 
ming its head count by 11% and 
instituting a poorly received 
annual affiliation fee. But thanks 
to the "great performance" of the 
agency's royalty audits and its col- 
lections efforts so far this year, the 
affiliate fee program has ended. 

"With a brighter financial pic- 
ture for 2004, our challenge con- 
tinues to be the transition of an 
over-75-year-old organization to a 
digital model, without missing a 
beat on our regular licensing, 
collections and distribution activi- 
ties," Churgin said. 

In his address. Murphy invoked 
late NMPA chairman Sal Chiantia's 
remarks from the 1984 NMPA 
annual meeting. 

"These are perilous times for 
music publishers." Murphy quoted 
Chiantia, drawing parallels with 



Words&g^S 
Music 



By Jim Bessman 

jbessman@blllboaid.com 



today's publishing conditions. "At 
the time, Sal was speaking of new 
and advancing analog recording 
technologies — remember those? — 
but his words foreshadowed a 20- 
year period in which the song- 
writer and music publisher 
community has repeatedly had to 
confront revolutionary advances in 
distribution and broadcasting tech- 
nologies not even dreamed of two 
decades ago." 

Murphy cited key issues facing 
the NMPA, including pending leg- 
islation it views as "anti-copy- 
right" and some (like the CARP 
Reform Bill) it supports, new digi- 
tal broadcasting technologies, 
piracy potential in the growing 
ringtone market and the proposed 
devaluation of German mechanical 
royalty rates. 

"As Sal Chiantia predicted, 
there will never be an end to the 
issues that NMPA must address on 
your behalf," Murphy concluded. 
He then heralded his favorite part 
of the program: the presentation 
of the President's Award to his 
friend and fellow copyright cru- 
sader Paul Williams. 





Williams got a big laugh when 
he compared the decrease in "value 
of copyright this year" with the 
significant height difference 
between Murphy and himself. 

New SHOF inductee Charles 
Fox paid tribute to Williams by 
singing the classic "Killing Me 
Softly (With His Song)." which 
Fox wrote with Norman Gimbel. 
Fox followed with "My Fair 
Share" — which he and Williams 
wrote for the soundtrack to "One 
on One." the 1980 Robby Benson 
movie — and their immortal "Love 
Boat Theme." 

Kvelling that Tony Bennett just 
cut his song "Close Enough for 
Love." Williams finished with "You 
and Me Against the World" and 
"Rainbow Connection." He wrote 
both of these hits with Kenny 
Ascher, who accompanied 
Williams on piano. 

Williams' kvelling continued at 
the cocktail party. He noted with 
pride that he and Carole King 
wrote the title song to Kate Hud- 
son's new movie, "Raising Helen," 
and that Joan Osborne sings it. 

He is now writing songs for 
Garry Marshall's musical version of 
"Happy Days" and will appear as 
Lord Harmony in Marshall's 
upcoming movie. "The Princess 
Diaries 2." A Williams performance 
DVD is due soon from AIX Records, 
and his 1974 cult film "Phantom of 
the Paradise" is being considered 
for a Las Vegas stage production. 

Also over post-NMPA cocktails, 
Shapiro Bernstein & Co. president 
Michael Brettler pointed out that 
the standout performance at the 
Hall of Fame dinner was Garth 
Brooks' right-on rendition of 
inductee Don McLean's "Vincent." 

"Garth was also the standout 
entertainer off the stage." Brettler 
observed. "He was one of the last 
people to leave the room at the end 
of the dinner and stayed late sign- 
ing autographs, posing for photos 
and mingling." 

Shades of Country Music Fan 
Fairs past — and hopes for Brooks' 
country music future. 

For pictures from the event, see 
BackBeat, page 37. 



Big Facilities 
In Remote Locales 



The consistent sales of digital 
audio workstations illustrate the 
changing dynamics of the com- 
mercial recording business. 

These DAWs are the centerpieces 
of an ever-growing number of pri- 
vate, producer- or artist-owned 
studios across the United States. 
But another indication of change is 
the popularity of "destination" stu- 
dios, far from longtime meccas like 
New York. 

The owner of one such studio, the 
recently opened Studio.Metronome. 
is banking on artists and producers' 
desire to work in the tranquil set- 
ting of Brookline. N.H. 

Studio.Metronome. like Allaire 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@billboard.com 




Studios in Shokan. N.Y., is situated 
in a secluded, woodsy hilltop set- 
ting. The John Storyk-designed 
facility features a Solid State Logic 
4048 C+ console, Pro Tools HD 
system and Studer A827 analog 
tape machine. 
Though DAW-based personal 
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FROM LEFT, STUDIO.METRONOME'S LEO 
M0NEA. WENDY CIR0UAR0 AND CHANDLER: 
PART OF A POPULAR DESTINATION 



studios can deliver high quality, 
smart recordists still appreciate 
the value of a professional environ- 
ment, Studio. Metronome's Ben 
Chandler says. 

"Our focus on the marketplace 
was really mixing," says Chan- 
dler, who formerly owned the 
Reel Time Productions remote 
truck, used to record and broad- 
cast "BBC Rock Hour" and other 
radio shows. 



"People recording at home or 
working in project studios — indie 
artists and lower-level label artists 
who are producing records that 
way — know that in the end. you 
can do all this work at home, but 
you're not going to get that big- 
record mix in your bedroom. 

"There are a lot of self-produced 
people saying, 'We've got it all put 
together, but we want to do the 
final overdubs and mixing here,' " 
Chandler adds, "and they put aside 
budget for that." 

In an uncertain climate, one in 
which several commercial studios 
and related businesses have 
closed or are significantly down- 
sizing, opening 
a new facility is 
not for the faint 
of heart. 

Even Allaire, 
housed in a 
1924 mansion 
offering 
panoramic 
views of the 
Ashokan 
Reservoir and 

surrounding 

Catskill Moun- 
tains, as well as the amenities 
found at other high-end facili- 
ties, is a challenging business 
proposition, studio manager 
Mark McKenna says. 

Allaire's impressive client list — 
which includes Norah Jones, 
David Bowie and Tim McGraw — 
demonstrates its cachet among top 
artists, though not to the exclusion 
of others. 

"I'm trying to be pragmatic." 
McKenna says. "My approach is, 
you never know who the next Dave 
Matthews Band is going to be, and 
it only benefits the studio to bring 
in a band, even if they're on their 
first or second record. 

"Also, we have two rooms, and 
there's a lot of days on the calendar." 
McKenna adds. "Certainly, we're not 
giving it away. It's not inexpensive. 
But it's not prohibitive." 

In that spirit. Allaire will host 
some lesser-known artists than the 
above-mentioned stars. 

Studio.Metronome, Chandler 
says, offers similar seclusion and 
privacy, albeit on a smaller scale. 
But equally important, he adds, is 
what Studio.Metronome brings 
to the region: an environment on 
a par with the traditional record- 
ing centers. 

"When we looked at the New 
England market," he says, "we real- 
ized what is absent in this corner of 
North America is a real mixing 
room, something you would find in 
New York. Nashville or L.A." 
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Banks' Special Set 
Hones Indies' Hunger 



Lloyd Banks wanted to create 
excitement about his debut 
album by releasing a 
limited-edition version. 



In the music industry, sometimes you just can't win 
for losing. 

G-Unit/Interscope will deliver Lloyd Banks' highly 
anticipated album "The Hunger for More" June 29. 
Observers expect Banks to give D-12 a run for its 
money in the rap-album-of-the-year sales sweep- 
stakes. Interscope may have already passed the 
planned initial shipment of 750,001). so the album 
could be tipping the scales at 1 million units when it 
hits the street. 

Needless to say, "The 
1 lunger for More" has plenty of 
momentum. But stoking the 
excitement is a limited-edition 
Uigipak version of the album. 
In addition to special packag- 
ing with completely different 
artwork, the special edition 
will contain one extra song and 
a 25-minute DVD. 

Interscope plans to ship 
about 100.000 units of the lim- 
ited edition. But before 1 talk 
about this effort, a little background. 

Once upon a lime, there was an outcry against lim- 
ited editions, because the "limited" component tended 
to have a double connotation. 

Labels created limited editions as collectibles that 
would drive first-week traffic to stores and boost chart 
position. They were a win for everybody. 

But some labels decided to gel extra mileage out of 
the word "limited" by providing such editions to only 
one big-box retailer per superstar album. This practice 
tended to give other retailers agita. 



Retail 
Track 



By Ed Christman 

echristman@billboard.com 



After a retail outcry a couple of years ago at the 
National Assn. of Recording Merchandisers' annual 
convention. Interscope — previously a proponent of 
giving big-box accounts extra-special versions of 
albums — rewrote the limited-edition marketing game 
plan. In June 2002. the label gave away a bonus DVD 
with every copy of "The Eminem Show" in initial ship 
ment orders. 
The tactic proved highly successful, and other 
labels soon followed. 

Of course, the first thing 
label executives learned when 
they tried to please every 
retailer is that, well, you 
just can't please every 
retailer. Making limited 
editions available to all 
was an expensive propo- 
sition. So labels began 
to allocate their "limit- 
ed" supply among all 
merchants. All of a 
sudden, the 

merchants previously left out in the 
cold developed short-term memory 
loss about their former predica- 
ment and took to complaining 
loudly about unfair allotments of 
limited editions. In fact, this was a 
big issue at the recent Urban Retail 
Network summit in Los Angeles. 

Now. fast forward to Interscope and 
its planning for the Lloyd Banks album. 

(Continued on gggg 40) 





Atreyu Gets Victory Plan 

Label Pushing For Breakthrough Of Ozzfest Band 



BY ED CHRISTMAN 

NEW YORK— Victory Records, get- 
ting into the spirit of this summer's 
Olympics, is going for the gold. 

The first album the label hopes to 
grab a medal with is "The Curse" 
from Atreyu. which streets June 29. 

Victory expects to ship 150,000 to 
175,000 units of the album, making 
Atreyu the largest initial order in the 
label's history. But that record is 
only likely to last until July 27. when 
the next Taking Back Sunday record. 
"Where You Want to Be." is released. 

Tony Brummel, leader of the 



Chicago-based label, says he antic- 
ipates shipping 350.000 to 400.000 
units of "Where You Want to Be. ' 
He not only wants to go gold with 
that record, he also hopes the 
band's previous album, "Tell All 
Your Friends." reaches the same 
plateau in its wake. "Tell All Your 
Friends." released in March 2002, 
has scanned 375,000 units, accord- 
ing to Nielsen SoundScan. 

Other albums that have a long 
shot at hitting gold are the debut set 
from Straylight Run. which was 
started by two former members of 
Taking Back Sunday: the Reunion 



Show's "Don't Cut Your Fabric to 
This"; and Hawthorne Heights' "The 
Silence in Black and White," which 
bowed June 1. 

But first things first. 

"The buzz on Atreyu continues to 
build." Brummel says. "The last 
album ["Suicide Notes & Butterfly 
Kisses"! came out two years ago. 
and with the exception of Christ- 
mas, we are now seeing the biggest 
weekly sales on the album since it 
came out. It's back up to over 2.000 
units a week." 

"The Curse" has a suggested list 
(Continued on page 41) 




ATREYU: NEW ALBUM SETS LABEL RECORD FOR LARGEST INITIAL ORDER 



BILLBOARD JULY 3, 2004 



www.blllboard.com • www.billboard.biz 



39 



Retail 



Retail Track 

Continued from page 39 



Interscope printed only 100,000 
units of the limited edition. The 
label knew that if it wanted every 
merchant to get a taste, it would 
have to allocate. Its sales staff and 
senior management at its distribu- 
tor. Universal Music & Video Distri- 
bution, would look at each account's 
market share on the four previous 
rap albums and base its allocation 
on those representative numbers. 

While all retailers may feel 
shortchanged by the allocation 
system, the ones really getting the 
short end of the stick are inde- 
pendents that don't buy directly 
from the majors. 

In addition to being the easiest 
accounts to shortchange— 
because labels don't fear indies' 
retribution as much as they do 
that of larger accounts — 
independents' own product- 
sourcing habits work against 
them in allocation equations. 

Many indie retailers buy stock 
from big boxes that sell new 
superstar albums at loss-leader 
prices. These purchases inadver- 
tently inflate big-box market 
share at the expense of independ- 



ents. So, ironically, indies' alloca- 
tions suffer. 

Independent merchants have 
many fine qualities, but biting 
their tongues when they feel 
shortchanged isn't one of them. 

After listening to indies' com- 
plaints at the R&B retail summit. 
Interscope and UMVD came up 
with a plan to satiate indie retail's 
"Hunger for More." 

The plan initially called for 
independent merchants to pre- 
order the album from their one- 
stops, which would then deliver a 
list of the ordering merchants to 
UMVD. This procedure was meant 
to keep stores from double- or 
triple-dipping. 

What did Interscope and UMVD 
get for their efforts to go the extra 
mile for indies? More complaints. 

A number of one-stops — 
apparently those that didn't attend 
the conference — were indignant 
about giving up a list of their cus- 
tomers. Providing such lists goes 
against the grain of one-stop own- 
ers, for one thing. But I suspect 
another unvoiced concern: UMVD 
could use such a list to discover 
and punish one-stops that ship 
product early, enabling streetdate 
violations. 

PROBLEMS WITH THE PLAN 

Independent retailers have their 
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own issues with the UMVD plan. 

"My problem is threefold," one 
merchant says. "One, rap suffers 
from being the most heavily 
counterfeited genre, and the 
bonus DVDs should be widespread 
to lure customers into buying 




BERMAN: TRYING TO BE FAIR 



legitimate copies of the album. 

"Two. make |the limited edition] 
available to everyone, and don't 
play games with it. You know this 
record is going to sell. Titles like 
this only come out so many times 
a year, and now. when retailers 
have a chance to make money on a 
big title, by limiting the special 
edition you are going to feed us a 
few crumbs when vou can feed us 
a buffet. 

"Three, don't make it so expen- 
sive. The extra CD only costs 50 
cents more, and the limited edi- 
tion is (priced] $3 to $4 higher. It 
should only be $1 or $2 higher." 

The special edition will carry a 
$13.95 boxlot price, sources say. 



while the regular version will go 
for the everyday JumpStart price 
of $10.35. 

The merchant notes that 90% of 
shoppers are going to want the 
bonus version, but only 10% will 
score it, leaving customers con- 
fused when their friends get the 
limited edition and they don't. 
"Then you have to sit there and 
explain what happened." he says. 
"And even with the explanation, 
you usually end up losing the sale 
because the customer returns it 
and heads out to other stores to 
look for the limited edition." 

Steve Herman, head of sales and 
marketing at Interscope, says the 
label is releasing a special edition 
because it's "important to the 
artist, who wanted to help create 
demand and excitement for the 
album." 

Putting together such a project 
is an "art with a million moving 
pieces," Berman adds. "Our inten- 
tion is to be fair to everybody, and 
if anybody has criticism about how 
this is rolling out, we will take 
that into consideration toward the 
next time." 

The gracious Berman leaves 
unsaid some things that I believe 
need saying. 

UNDERSTANDING LABELS' BUSINESS 

At the risk of raising the ire of 
indie retailers, I would point out 
that I have often heard store own- 
ers complain, and rightly so, that 
labels don't understand the retail 
business and that their policies 
often undermine retailers. In this 
instance, it is retailers that don't 
understand labels' business. 

First, it's just not true that it 
costs a label only 50 cents more 
per disc to create the special 
package. That statement is about 
as uninformed as those stories in 



the mainstream press wondering 
why album prices are so high 
when it costs 65 cents to manu- 
facture a CD. 

It costs money to film the DVD 
material, as well as to record the 
extra song for the special edition. 
And the artwork is completely dif- 
ferent — and more elaborate — than 
that of the regular version. 

Another thing I would point 
out is that complaints about the 
almost $4 price difference 
between the regular and special 
versions are misplaced. Such 
complaints give Interscope and 
UMVD no credit for having the 
lowest frontline pricing ($10,351 
of the majors. If retail would 
remember that a typical frontline 
album costs $12.02 to $12.07, 
then the $13.95 cost of the 
Banks special edition is only 
about $2 higher. 

So, now that retailers, one- 
stops, UMVD, Interscope and even 
Retail Track have finished spin- 
ning their wheels every which way 
on the issue, what happened with 
the Lloyd Banks allocation? 

In the end, it turned out to be a 
nonevent. First. UMVD abandoned 
its plan of asking one-stops to list 
the merchants buying the album. 
And when UMVD got done solicit- 
ing the account base, its orders 
added up to the planned 100.000 
manufacturing run on the limited 
edition, according to sources with- 
in the company. 

Meanwhile, indie merchants 
and one-stops say they are expect- 
ing to get their fair share. 

Of course, the issue could ignite 
all over again after Banks' album 
arrives next Tuesday. And the 
industry will no doubt run 
through some kind of fire drill on 
the next big release with a limited- 
edition or premium package. 



Loudeye 

Acquiring 

0D2 

Continued from page 8 



media retail partners Coca-Cola, 
MSN and MTV. According to Loud- 
eye CEO Jeff Cavins. the combined 
entity would be the global leader in 
providing digital music download 
technology. 

"The synergies between the two 
companies are very obvious and very 
logical." Cavins tells Billboard. 
"Essentially, the OD2 brand and 
platform will become globalized. 
Loudeye's services and our anti- 
piracy protection services will 
become globalized. Effectively the 
two most successful B2B digital 
media companies in the world have 



come together to form now the sin- 
gle largest and most successful B2B 
company in the world." 

According to both firms, the 
newly merged library will contain 
1.3 million tracks — licensed from 
the five majors and many independ- 
ents — as integration takes place in 
the coming months. 

The Loudeye/OD2 venture will 
also seek to branch into mobile 
phone download services. OD2 
co-founder/CEO Charles Grims- 
dale says the deal will "enable us 
to offer a much broader range of 
new services to our current cus- 
tomers and extend our capabilities 
into such fast-growing areas as the 
wireless arena." 

As a result of the deal, Gabriel has 
resigned from the OD2 board and 
will no longer have any direct 
involvement with the company. 

"He may well continue to provide 
some advice and background." 
Grimsdale says. Gabriel held a stake 
of about 18% in OD2. Grimsdale 
held 15%. 



Grimsdale will become president/ 
managing director of the combined 
companies' international business 
operations, reporting to Cavins. 

Cavins says no jobs will be lost 
through the merger. 

"What you will find is that the 
combined company will be on an 
expansion path for some time to 
come," he says. He notes that OD2's 
senior executives have entered into 
employment agreements. Loudeye 
has about 75 full-time staffers; OD2 
about 80. 

OD2 has offices in London; Paris; 
Cologne, Germany: Milan and Ams- 
terdam. It generated revenue of $2.5 
million in the quarter ended March 
31. representing an 80% increase 
from the previous quarter and a 250% 
boost from the same period last year. 



TO OUR READERS 

The Indies column is on hiatus. 
It will return next issue. 
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Atreyu 

Continued from page 39 



price of $14.98, but initial buy-in 
orders carry a 10% discount on the 
$9.77 boxlot cost to retailers. "We 
have been building on this for two 
years," Brummel says. 

Carl Groeger Jr.. who helps run 
indie store Looney Tunes in the West 
Babylon neighborhood of Long 
Island. N.Y., says he expects the new 
Atreyu album to blow the band up. 

"It is one of the most important 
releases of the summer for our 
store." he says. 

NO ESCAPING THE CURSE 

Brummel says the Victory 
staff has set up a multimedia, 
multi-impression campaign to 
launch "The Curse." 

"Nobody is going to be able to 
escape this thing." he says. 

In setting up the new album, 
the Victory street team is lead- 
ing the way. It has already put 
out some 50.000 samplers with 
a couple of tracks from the new 
disc. It is also distributing 50.000 
stickers and posters. 

To heighten fan awareness. 
Victory is running a number of 
contests in support of "The 
Curse." giving away signed gui- 
tars and flyaway trips. 

Also, on the back end of handing 
out a two-sided sticker, the street 
team is trolling parking lots at the 
Vans Warped and Ozzfest tours. 

"If you have the Atreyu sticker on 
your car. we will leave a note on your 
car telling you if you are a winner 
and where to call to collect your 
prize, and we will take down the 
license plate number to validate 
your claim." Brummel says. 

Since May, Victory has invested 
in a TV campaign, airing three 
commercials that include a toll-free 
number. The Gary Group in Los 
Angeles is doing the media buy. and 
the label-created commercials — a 
15-second teaser and two 30-second 
spots — air mainly on MTV2 and 
Fuse, Brummel reports. Mean- 
while, the label has been getting 
help from the last album. Fuse has 
aired the video for "Lip Closs and 
Black" until recently. 

In print, "we have had an over- 
lapping consumer ad campaign 
that started last February running 
through the summer in the appro- 
priate music magazines and the 
alternative press," touting the last 
album and new one. Brummel says. 
Also, the label will service "Right 
Side of the Bed" to radio, and a 
video for that song will air on Fuse 
and MTV2. 

At retail, "The Curse" will come 
with different value-adds. 

"We have catered all our pro- 
motions to each account." Brum- 
mel says. At the chain level. Hot 
Topic is distributing 300.000 stick- 
ers in its 650 stores. It is also run- 



ning a contest in conjunction with 
guitar maker ESP that will give 
away a guitar. 

Victory's No. 1 account, the Best 
Buy chain, will have an album ver- 
sion with a bonus track and a video, 
and it will be numbered. 

Brummel adds that the label has 
signed up the album for all the 
standard price-and-positioning 
programs. 

VIRAL MARKETING 

Online, targeted and viral mar- 
keting are key components of the 
Victory game plan for the album. 
"We are doing targeted mass e-mails 
through Amazon." Brummel says. 
"We have set up a special Web site 
for the album |at] atreyucurse.com." 

The latter site has been designed 
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to project a mysterious ambiance to 
instill a sense of discovery in fans 
that visit the site, in an attempt to 
ramp up Internet viral marketing for 
the album. Brummel says. 

Dean Tabaac. VP of sales at RED, 
says the viral marketing story is the 
hardest one to quantify or explain 
to retail. 

"The Internet and viral market- 
ing have now become the word-of- 
mouth. Its impact is hard to meas- 
ure: it's hard to explain. You can't 
touch it or smell it." Tabaac says. 

But it is having an impact on 
sales, and Tabaac adds that some- 
times, like Tug McGraw. "you just 
got to believe" the label when they 



Retail 



come with that type of story. 

Thanks to that development, there 
has been a whole new breakthrough 
in the last year or two in helping 
bands get out of the box quicker. 

"Look at all the bands — Modest 
Mouse, Thursday. Dashboard Con- 
fessional. Killswitch Engage to name 
a few — that have sold more than 
anybody expected," he says. He puts 
Atreyu on the list. 

In fact. RED senior VP of product 
development Alan Becker points to 
the recent debut of Killswitch 
Engage to tell Atreyu's story. 

Both bands released albums in 
May 2002. Killswitch Engage's "Alive 
or Just Breathing" has scanned 
1 14,000 copies, and Atreyu's "Suicide 
Notes & Butterfly Kisses" has moved 
107,000 units, according to Nielsen 
_ SoundScan. Momentum-wise, 
however, the former album has 
sold 23.000 units this year, while 
Atreyu's set has nearly doubled 
that with 45,000 scans. 

That's why Victory and RED 
think Atreyu has a shot of at least 
matching Killswitch Engage's 
debut-week sales of 38,000 for 
"The End of Heartache," Becker 
says, which bowed May 11. 

But even with all that "The 
Curse" has going for it. Brum- 
mel expects the Ozzfest tour to 
be the real sales driver. The band 
is on the second stage. 

"Every year one band takes off 
from this tour, and Atreyu has 
what it takes to be the one this year," 
Brummel says. "They rock, absolute- 
ly. Atreyu will be that band this year, 
mark my words." 

Tabaac says the Atreyu album also 
has an additional ingredient work- 
ing on its behalf: Victory has suc- 
cessfully branded itself. "The kids 
trust [Victory]," he says. 

Leaving no stone unturned, Vic- 
tory Records is also working its dis- 
tributor to ensure the success of the 
label's summer releases. In an e- 
mail to the RED staff. Victory prom- 
ised that if four of iLs albums hit gold 
by the end of the year, the label will 
pay for a RED convention on an 
island in the Caribbean. 
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Top Video 




1 USHER FT. LUDACRIS & LIL JOHN 




1KJJ0- 




Yeah! i»fml70«ba 


1.416.609 


Leave (Get Out) wxmjkww 


1.670,933 


2 USHER • 




2 OUTKAST* 




Bum IjFMLTOMBA 


1.365.526 


Roses ui«L70tiw 


1263.188 


3 BRITNEY SPEARS 




3 BRITNEY SPEARS 




Everytime iiw 


805.715 


Evetytime irvt 


1,097,005 


4 ASHLCE SIMPSON 




4 ASHLEE SIMPSON 




Pieces of Me omui 


772.505 


Pleiesol Meant* 


946.670 


5 D12 FT EMINEM 




5 USHER • 




My Band rmescoet 


517.860 


Bum ii, - 


945.191 


6 AVRIL LAViCNE 1 




6 PETTY PABLO 




Don't Tell Me ru 


512.562 


Freek-a-Leek irvt 


926.778 


7 JESSICA SIMPSON 




7 D12 FT EMINEM 




Take My Breath Away couMeu 


463.321 


My Band nmscopt 


763.809 


8 FANTASIA • 




8 USHER FT LUDACRIS 1 UL I0HN 




Summertime i ricoros 


453,310 


Yeah! utml^omtu 


441.890 


9 MARIOWINANS FT ENYA&PDIDDY 




9 EVANESCENCE 




1 Don't Wanna Know bad boy 


364.383 


Everybody's Fool wiND-uf 


424.762 


10 BEYONCt 




10 MARIOWINANS FT. ENYAA P DIDDY 




Naughty Girl ohiimbi* 


323.134 


1 Don'tWanna Know luiiBO* 


347.615 



* Firit Listeit/RrstView ' Artist of the Month " Breaker Artist SettmnsGAOl 
Source: AOL Mwn. lor tour weeta ending Vine 17, 2004 
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POKEMON: J1RACHI WISH MAKER 
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DORA THE EXPLORER- DORA'S PIRATE ADVENTURE 


2004 


9.98 


BLUE'S CLUES' BLUE TALKS 


2004 
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uiUATT kjfw <;rnnBV nnn'' safari «ld nnon 


2004 
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1 1 ""i 

m 

■ 




SPONGEBOB GOES PREHISTORIC 


2004 


996 


SPONGE BOB SQUAREPANTS • THE SEASCAPE CAPERS 


2004 


H ■!;-: 


DORA THE EXPLORER • RHYMES AND RIDDLES 


2003 


9.98 






CITY OF LOST TOYS 


2003 


9.98 
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Fl Mn^ WO PI n- FAMII IPC M Alt AND RATH TIMF 
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THE LION KING 11/2 

V«Aj.I PISN(»MaMf ISTlMAArVf_«,r HI H'lA k'lMA HOME ENtl^rAIWWNTllJBi 


2004 
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DORA THE EXPLORER: WISH ON A STAR 


2001 


9.96 
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VEGGIE TALES: A SNOODLE'S TALE 


2004 


9.98 


1 ' 




a A D V CtMCTCIM- DAPV M A (~ nr~M\J A I n 
EADI tlliiltllM, tJMIJT IVl M <_ UKJ I'd M L U 

WALT DISNEY HlMf f MffHAAMFST flUINA YISttHOAK FVf HrAIHWNT 131 U 
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HOT WHEELS: WORLD RACE 


3RD 


1 4 
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BARNEY: IMAGINATION ISLAND (REPACKAGED EDITION) 


2004 


' 2 i<i 




SCOOBY-DOO MEETS BATMAN 


2002 


i l 


J. 




LEAPFROG; LETTER FACTORY VIDEO 


2003 
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CHILDREN'S FAVORITES 


2004 


1298 






TOM AND JERRY: WHISKER'S AWAY 


2003 


6.98 






ELMO'S WORLD: WAKE UP WITH ELMO 


2002 


996 
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_[Ht_ f IRM__ COMPU IE AEROBICS & WEIGHT IHAINING MB 
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DVD Mines 
Made-For-TV 



BY JILL KIPNIS 

LOS ANGELES— Major and inde- 
pendent studios are increasingly 
releasing made-for-TV movies on 
DVD. And they are counting on 
healthy sales in the process. 

"There could be a TV movie that is 
as big saleswise as a theatrical 
release." says Mary Lou Bono, director 
of marketing for Ventura Distribu- 
tion's StudioWorkS arm. "DVD has 
broken all of the rules. Look at the 
success of 'The Simpsons.' We are 
now interested in looking for more 
TV-movie acquisitions." 

Studios say top sales for DVDs of 
such series as "The Simpsons" 
(Twentieth Century Fox Home 
Entertainment) demonstrate con- 
sumers' interest in all kinds of TV 
programming. 

Studios released 
443 TV-series DVD 
projects in 2003, 
75% more than 
in the previous 
year, according to 
the DVD Release 
Report. 

"We know that 
fans like the pro- 
grams on DVD because they want 
more than just the experience of what 
they saw on TV," says Christine Mar- 
tinez, VP of nontheatrical franchise 
marketing for Wamer Home Video. 

The increasing number of female 
DVD buyers {Billboard. June 19) also 
bodes well for TV films on DVD. "A lot 
of TV movies are geared toward 
women to begin with," Bono notes. 

Studios say brand recognition is 
key to marketing TV films on DVD. 
WHV is distributing Lifetime's origi- 
nal TV films {Billboard. May 15). 
Upcoming titles include "Homeless to 
Harvard" (Sept. 7. $19.98). 
"Their movies get such high 

ratings," m0aunm miumii mitma 

Martinez I 
says, "which H 
will translate ' 
well for sales B-J - 
on DVD." V 

Another X'» DA\CII« 
Ventura f 

Distribution label, UrbanWorks. is 
finding that its line of BET original 
movies benefits from brand recogni- 
tion as well. 

"The BET line is one of |thel top- 
selling product lines in our catalog," 
UrbanWorks VP of sales and mar- 
keting Quincy Newell says. 

The BET line, which debuted in 
2002, includes romance, mystery and 
drama titles like "After All." 

Some TV films on DVD are get- 
ting the attention of promotional 
partners. StudioWorks will market 
its Aug. 3 release of Showtime orig- 
inal film "A Time for Dancing" 
($19.99, DVD only) through a part- 
nership with Capezio dancewear. 
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1896 CCD VD 
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XSeCDiDVD 
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I93EQDVTJ/C0 






LIVE IN TEXAS aaanwmush: wiomo Linkln Park 


2198CODVD 






EL QUINTO TRAGO dim vtn^Ntvire*. music & v\ota dbi mtn Giupo Bryndis 


H.98C&OVD 


2- 




BUUTItFJIIIlUMrWTlW^ Utita 


14.98 DVD 




su unnrs ui we rwnm nowcowKSKt WfVMiiraiWMi 315*9 


14.98 0V0 


11 


11 




LED ZEPPEUN a £ AnjumcviouiwH Led Zeppelin 


29.98 DVD 


lb 




C0NEXP9eiClAYJUVE>rrUD M*emi*K*yuxtw®0Bim LcBHLixanesMtote 


179BCDVOVTJ 


« 


4 




CON MS PROPIAS MANOS > N-rt5ii^ijM.TOAi * vwo Brn nnra Liplo Rivera 


1796COilTVD 


14 


6 




PAST PRESENT & FUTURE <zw>a*vvB)*>0a^wxtmoostwmi RcOZcntte 


IB98CQDVD 


■ 




BLUE WU WGB. LIVE AT THE Eli OFVKHT t m*>a ■cauzsmiHBaLnaLkmt x? rv JnhWi 


19.98 DVD 
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5 




SHOW * NIGHT H TO UR Of MATOtBOX TWENTY nM&M*>u.*aii*3®w am mStnlmti 


29 98DVO 


■ 


7 




PART II t -T mcono&TvT eon Lit Jon & The East Side Boyz 


nacairvo 


■ 


24 




THE FAREWELL TOUR MwatNitswiwiwiiMi Cher 


24.98 DVD 
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30 




THE FjlST OF JEff roJOrYOFTriY 0OU8LE WOE. SaNGLE MWDED »«h <m .-.t : tc Jtf FoxMGrtTf 


1&96CD/UVD 


20 
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19.98 DVD 
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6.98 DVD 
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29.98 DVD 
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CORPORATE GHOST VIDEOS 1990-2002 (B«HtMt«eMnBM.wjKtvoE0»si tw Scnc VCUtl 


16.98 DVD 






CONCERT FOR GEORGE a ' amino xm. video iqmi Various Artists 


29 98 DVD 
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22* CDO'.'D 
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SEDUCCION lAivniwLATiNCLwivt^ Jennifer Pena 


WSeCDrDVD 
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14.98 DVD 
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-im NUMBER 1 Itt* l Week Al Number 1 

ALONG CAME POLLY (WIDESCREEN) Ben Sillier 
uwrtWALsnjoiosHowwotonw Jennifer Aniston 


PG 13 


26 98 





ALONG CAME POLLY (PAN & SCAN) Ben Stiller 

univehswstuiws home video »*ej Jennifer Aniston 


PG-13 


26.98 




MYSTIC RIVER [WIDESCREEN; Sean Penn 

wuntMKjMf vntotfni Tim Roobios 


R 


27 98 




MYSTIC RIVER (PAN & SCAN) Sean Penn 

LVVUWER HOME VIDEO ZT7» Tim RttOuinS 


n 


27 98 
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LORD OF THE RINGS: RETURN OF THE KING (WIDESCREEN 2-CHSC EDITION) Eliiah Wood pn , , 

NEwuNEiOMEENtEHlAiNMENtYiAWEtAHaMtviEKODNBS' lan McKellen 


29.98 


2 




LORD OF THE RINGS: RETURN OF THE KING (PAN & SCAN 2 DISC EDITION ElllahWood 
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PG-13 


29 98 
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MONSTER CharlizeTheron 

COUIMNATIKTMlCMtENTfRTUNMfMTffitt] Christina RiCCi 


R 


26 98 


72 




SHREK Mike Myers 

■MlllfMni home video ana Cameron Diaz 


PG 
f.B 


19 98 
26 98 
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chappelle s SHOW SEASON ONE Dave Chappelle 

PARAMOUNT HOME ENTEHTAINMENT «Wl 
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EUROTRIP (WIDESCREEN UNRATED VERSION) Scott Mechlowicz 

DKAMWOHKS HOME ENTI ATAINME NT UNIVERSAL STUCOS HOME VOEO SIN* 


NR 


26.98 


6 




CHRONICLES OF RIDDICK PITCH BLACK (WIDESCREEN UNRATED VERSION) Vin Diesel 

MCAMMMS HOME EEEEtMAIMAENEtAIVEMAS SIUOEESMDME VIDEO 21TO Cole HaUSBT 


NR 


26.96 
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SHREK/SHREK 3-D (2 PACK) Mike Myers 

w»«*wowSHOMEE»EtEmAi«vrNTwvissjMSTiooSMOMtviDEO»i?il C-iime.ron Diaz 


PG 


26 98 




CITY OF GOD Alexandre Rodhgues 

WAIT OIS»dEVHOME EHTEHTAINMENEtlUENA VISTA HOWS ENTERTAINMENT JIMS 


H 2'J J8 






OUT OF TIME Denzel Washington 

mou home enieriainmlni nsn Dean Cain 


PG 13 1598 




UPTOWN GIRLS Brittany Murpny 

mcm home enteriawmewi m Dakota Fanning 


PG-13j 1499 


s 




MY BABY'S DADDY Eddie Griflin 

WAIT OISNSY HOUt ENTE RTAjpemENEAJUIALA W3TA KWF ENTERSAlNMENT SEEB3 Method Mail 


PG-13 29 98 




BRAVEHEART Mel Gibson 

paramount NOME Entertainment ivw 


R 


19.98 


5 




MIRACLE (PAN & SCAN) Kurt Russell 

WALT DISNEY NOME ENTERTAjNMENTBLENA VCTA HOME ENTERTAINMENT 33151 


PG 


29.98 






RESERVOIR DOGS: SPECIAL EDITION Harvey Keltel 

ARTISAN HCEAE ENTERTAINMENT r)EM Tim ROttl 


R 


1498 




DADDY DAY CARE (SPECIAL EDITION} Eddie Murphy 

03UEMMATWSTAH NOME ESIEKIAiNMENT Dim 


PG 


1998 


•1) 




YOU GOT SERVED (SPECIAL EDITION) Marques Houston 

OOlOMSAh THlSTAH HOME ENEERTAMMiNT OUST Steve Harvey 


PG-13 


2S\98 




SPIDER-MAN (PAN & SCAN) Tobey Maguire 

COtlMBWTfllSTAHNnMEEKTERTAMAENriKin KiESten DEnTSt 


PG-13 


19.98 




EVER AFTER: A CINDERELLA STORY (REPACKAGED EDITION) Drew Barrymote 

eowioeoib7»i Anjelica Huston 


PG 

PG-13 


1498 
1498 




A KNIGHTS TALE HeaDT Ledger 

COLUMBIA miSIAH HOME ENFtNFAINfAENI DEMI 


j u 




MIRACLE (WIDESCREEN) Kurt RuSSell 

Wl IIISNrv HOME FNTFRTArvMENTRI SNA VISTA Nil ME FNTrRlAINMENtlUSt 


PG 


2998 




FIELD OF DREAMS (WIDESCREEN ANNIVERSARY EDITION) Kevin Costner 

UNNEHSAL STUDIOS HOAAE VIDEO BHD 


PG 


??. 'j'. 




SWEET HOME ALABAMA Reese Witnerepoon 

rOUOESEONi HOME VIDtQBOENA V1S1AHCM ENIEH1AJNMINT ISIS JOSh LuCaS 


PG-13 


1998 




LEGENDS OF THE FALL Brad Pitt 

COtlJMBUnitsrABHOMEENTERrAlNAAENTJIJzT AnttlOny Hopkins 


R 


1498 


\ 


STAND BY ME (WIDESCREEN SPECIAL EDITION) River Plwenix 

OOLLAABIA miSTAH HOME ENTENTAISAAENT OBll Wil WneatOO 


R 


1998 




ONCE UPON A TIME IN MEXICO Antonio Banderas 

COLUMBIA FRISEAR HOME ENIENTAIMAENEOBJIT Jljilllny Hupp 


R 


1998 




MASH (COMPLETE SEASON 6) AlanAlda 

FOJCVIOtO ."33* 


NR 


39.98 


— 


THE COUNT OF MONTE CRISTO Jim Caviezel 

TOUCHSTONE HOME wOEOeUEAA VISTA HCAAE ENTERTAINMENT )*0lV Guy PearCE 


PG-13 


1998 




MYSTIC RIVER (WIDESCREEN SPECIAL EDITION) Sean Penn 

WARNER HOME VSDEO SEEM Tim RoDOins 


R 


3998 


1 ' • 




SAVING PRIVATE RYAN- D-DAY 60TH ANNIVERSARY EDITION Tom H,n. 

OHEAAWlOWS HOA* eHEEJFtAINMtNl<JMr.ERSAL StUOIDS HOME VIDEO SIXD Matt Diimon 


R 


2698 


1 7 




STARSHIP TROOPERS 2: HERO OF THE FEDERATI Lawrence Monoson 

COLUMBIA tRLSlAR HOME ENTERTAINMENT SUM 


R 


2498 




MY BEST FRIEND'S WEDDING (SPECIAL EDITION) Julia Roberts 
columella tristar home entertainment oseit Dermot Mulroney 


PG-13 


1998 


r 




CHRONICLES OF RiDDICK: PITCH BLACK (PAN & SCAN UNRATED VERSION) Vin Diesel 

OhEamvvOPM HOME ENlf RTAINMENTUHNERSAL SluOinS HOME VIDEO IS«0 Cole HauSCE 


NR 


26.98 




JAWS ANNIVERSARY COLLECTOR'S EDITION Roy Schmder 

uNrvEjwAisnjoiMHOAAEwwoBW! Richard Dreyfuss 


PG 


14.98 




BIG LEBOWSKI Jefl Bridges 
uNrvtHSAL studios home vcuaam John Goodman 


R 


14.98 


I 23 




the last SAMURAI (2 DISC PAN & SCAN edition) Tom Cruise 


R 


29.98 



Billboard TOP VHS SALES 



Seles dete compiled by J» 
title VideoScan 

LABEL/DISTRIBUTING LABEL & NUMBER 



Principal 
Performers 



m* NUMBER 1 »HS 3W ' 

LORD OF THE RINGS: RETURN OF THE KING (FULL SCREEN 2 TAPE EDITION) 



Q 11 



23 



Jt HCMEENTERTAIMAENTVVARVFR H: 



u H Wood 

tan McKellen 



ALONG CAME POLLY 

UNIVERSAL STUDIOS HOME YIEJEOttTSB 



Ben Stiller 
Jfrnnttef Aniston 



DORA THE EXPLORER: SILLY FIESTA 

PARAMCUNI HOME E STENT AISMENT PESST 



POKEMON: JIRACHI WISH MAKER 

MALE DISNEV HOME ENTEHTAAAAEVr BUEHA VISTA HOME ENTErTtAftMENT 3EJOT 



MIRACLE 

WALT DESNEV HOME ENILRIAIMWENE BUENA VISEA HOME ENTERTAINMENT SjlM 



SHREK 

CSEAIVLV3RiSHTI.il F\TFSTANNTUSJi>: 



Mike Myers 

Eddie MuetjIiy 



SPONGEBOB SQUAREPANTS: SPONGEGUARD ON DUTY 



-Ji:r-: ■-- v 1:1 .ni|i% r 
Lynn Redgrave 



PARAMOUNT HOWE ENTEfl'AINWENE PI 

BROTHER BEAR 



Sponoebob Squarepants 



AINMLNIHi.LM . . 1 '. H '.'..NMIH! EVJAJ 



HAUNTED MANSION 

WALT DISNEY HOME ENTEREAINMENItSUENA VI 



A HOME ENTEfnAINMINTSOjl 



liltii V .![:■', 

Jenmterjilty 



CATCH THAT KID 

EOEVCEO 2ZJIE 



CHEAPER BY THE DOZEN (2003) 



SOMETHING S GOTTA GIVE 

CO.UMBA IHISIAHHJML i MIPTANMLNT 01 JX 



HARRY POTTER AND THE CHAMBER OF SECRETS 

IWWIWMiVEBIIigiw 

SCARY MOVIE 3 

DIMENSION HOME VIDE OBUENAVIsrAHDEAEEHTEmAtSMENEJIS*! 



Animated 

Kristen Stewart 

Steve Marl 

_ Bonnie Hunt 
Jack Nicholson 
Hum' Kealon 
Daruel Radditte 

f r'lini '.V.its ii 

CnartieSncen 
Anna Fans 



2003 PG-13 24.98 



2004 PG-13 22.98 



2004 NR 9.98 



2004 NR 
2004 PG 



2003 
1840 



2003 



HARRY POTTER AND THE SORCERER S STONE 



II. i H IT 1: h!!- 
EmmaWatsun 



MONA LISA SMILE 

C0LLM8A TRIS'AR HOME ENTERIAiNMEN* "3 

SEABISCUIT 



THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING 

NE iv LINE HOME ENTERTAINMENT WARNER HOME VIDEO MIS 



Jelf Bridges; 
Tobey McGurre 

Eliiah .'face 
lan McKcIIcei 



POWER RANGERS: DINOTHUNDER - DAY OF THE DtNO VOL 1 

WALT OISHEVHOME FNTtRIAViMENT Bl *Ni VISTA HOME FNTEHUUNMEIVT JJESAS 



Power Rangers 



THE LORD OF THE RINGS: THE TWO TOWERS 

NEW UNE HOME ENTERTAINMENT WAAPVEA HOME VIDEO OBOE 

ljo1wthe¥xplorer-doTwTpTrate alWenture - 

PARAMOUNT HOME ENIBRTAiNMENT MSI3 

BLUE'S CLUES: BLUE TALKS 



Elijah Wood 
ten McKellen 



Blue's Clues 



WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD 



Scooby-Doo 



2003 
2004 
2003 
2003 
2CO? 
2003 



PG 13 14, 



2003 PG-13 14.98 



2003 PG-13 14.98 
2001 PG-13 22.98 



2002 
2004 



PG-13 
NR 



22 98 
9.98 



H RLAA gold celt lor Sflles oE 5O000 units or SI million io sates a! sugoBsted roupi A flIAA pOjDruhl cert loi sales oE 100 OED unns or 12 milton in sales at sugpested retail 
E IRMAgold cerulicabon tor a minimum at IZVUO untts or a dollar volume ol S3 mition al re:ail tar iheatncaIN released prcsirams. o< of al least S.OeTj units andSt milion at 
uggested lelad lor oooeieatrical OLtes. IftMA olatvium ceroDcaoon tor a rrwsmurr sae vt 2NULO0 vnesor adolLarvoKimeolSllj mihon at retail tor tnealncailv released pro- 
rams, and ot si lean. tttOOO units and S3 mitton at suggested retail tor nontheatrical tales if 2004. VWJ Business Media, trie and Nielsen wteoScan All ngnts reserved 











TITLE F' . - - 1 , "r, - . .ii- F-. ' ..1 4 r.. ■ I , Pnncipjl 

LABEUDISTRIBUTING LABEL & NUMBER ITcaVTEEiEK SS>»mLS Performers 








ItSTtr NUMBER 1 iUti I Weet> At NumbeF I 

MYSTIC RIVER Sean Penn 

Tim Robbins 


R 






ALONG CAME POLLY Ben Stillet 

.■.r.L-..v. i hln». .-LiLu.-Mi Jennifer Aniston 


PG 13 


1 




MONSTER Cnarlize Theton 

COLLAASIA rRIS'Afl HlWE ENTERfAI'AAE'1' JS"V CtiriStina RiCCi 


R 


3 




EUROTRIP Scott Mecnlowlc! 

RRFAMLSOPASHrAHENrERTAjr.MF'.rsiNI.ERSAL SIUOIDS HOME VIDEOII'O 


R 


4 




PAYCHECK BE>n Affleck 

PAAAMCSJtr HOME ENttPIAIMVENt EECSL UETta TtlUrman 


PG-13 


5 




WELCOME TO MOOSEPORT Gene Hackman 

iDEViCEomii fl.iy Rrjmann 


PG-13 


2 




LORD OF THE RINGS: RETURN OF THE KING Elijah Wood 

NEW LINE HOME ENTERTAHAAENTWARMR HOMt VIOEDOHtS lan McKellen 


PG-13 


• 




SCARY MOVIE 3 Charlie Sheen 

WMENSLON HCAte '•LCBtSBJENA VISTA HOAS ENTERtAJSAWNt JIElt Ajina Fa/iS 


PG-13 


7 
8 




THE LAST SAMURAI Tom Cruise 


R 


1 






MIRACLE Kurt Russell 

WALt DQNEVHOME ENEEXEAMaENEiBUENA VISEA HOME ENEEPTAPEMENElSISt 


PG 



Billboard TOP VIDEO G 



TALS, 







TITLE II 


MIMA SSE'MTIALI Manufacturer 








rttl NUMBER 1 


4 Weeks At Number I 








PS2: RED DEAD REVOLVER 


Rockstar Games 


M 






PS2-NBA BALLERS 


Midway Entertainment 


NR 


3 




PS2 HITMAN: CONTRACTS 


Bta 


M 


S 




XBOX- CHRONICLES OF RIDDICK: BUTCHER BAY 


Vivendi Universal 


VI 


5 




XBOX: RED DEAD REVOLVER 


Rockstar Games 


M 


4 




PS2-NEED FOR SPEED: UNDERGROUND 


Electronic Arts 


E 


6 




PS2-SYPHON FILTER: OMEGA STRAIN 


Sony Computer Entertainment 


M 




NGC: SHREK 2 


Acttvtsion 


E 




PS2: MLB 2005 


Sony tomputer Entertainment 


E 


;n 




PS2-JAMES BOND 007: EVERYTHING OR NOTHING 


Electronic Arts 


T 



■iMiOj Hie JU»tr<Iii. 
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THE MOST- PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
"N«w Ons* ate thou clips with six or mora plays for the first time in the chart weak- 



For week ending 
JUNE 20, 2004 



-a=r 






1 m 1 

maTtyuvrS- 


1 EI 


1 ia*WS>«tiw.w<tiHi«un.oc aw 


1 ■ DjBWI ' 




\W BioMm! New Yvt. NY NDN 


lltlBmtdMi *tt,m W MRS 


BRANDY, tAiKABOul CWHltM 
ying YANG TWINS, NHM s HAP renin 
USHER. EJ'.iRN 
SLUM VILLAGE. MMH 

timrOPOUTt.sc>jTHEirf 

LLO YD BANKS 1 
L10YD BANKS, u'. HUE 
JAYZ. -ir-f..-aif« ; . 

mina KtM~Mf«aon 

9 m Ml GAM OVER 

JUVFJElltUQW MOTION 

UL SCRAPPY VI iTjHLtM 

MURPHY Iff. MOLD UP 

JANET JACKSON. Ml SITE (DOM T STOP) 

BE EN IE MAN. CWiF 
TERROR SQUAD iwj back 
MONICA II SHEIIAD VI KNOWN BE Til B 
MARIO WINANS. 1 JM T WAMMAKNOW 
HALL A MX. iOU DON T WANT DRAMA 


1 BIG&RICH. '. - AMDRSf i«DE A EtllVBC-Yl 

JOSH GRACIN I'Jl \\ 
J KENNY CHESMEY. UVt THOSE SONGS 

GB FT CHEN WILSON. BEOMCX WOMAN 

T08Y KEITH. IVHISKO Glfll 

JU1II ROBERTS F.SiA. r 

REBA MCENTIRE suweesijji 
J SHEDAISY. PASSENGEI SEAT 

BILLY CUB RING TON | HOT ANJTJJN 

JOIN MICHAEL MONTGOMERY f~f>r i 

TERM CLARK. MUM TOO 

MARTINA MCSRKK. ten FU 

MCMTGOWRY GENTRY. F YCLl !'« sro» i RBR Uf 

RACHEL PROaOfl. r^E AND (Mil* 

JEDO HUGHES. HIGH LDVESOME 

lORfTTA LYNN MISS 6E1NGMHS 

JOE MKHOLS. i f MDBQni BELIEVED IN YOU 

TRACE ADKWS. =tni.r,H s nfir.v 

CROSS CANA01AN RAGWEED Ml and MB 

KEETH URBAN, f PJ .1 THNK Of ME 


■ii v. i :v .' ■■■ii : in ','i--ni 
1 USHER, BLffi 

BRITNEY SPEARS.ivLrtVTiwf 

UDYO BANKS OH 

IL0Y0 BANKS. ON FIRE 

MOOtSTMOUStRFIATCA 

ASHLfE SIMPSON M CIS OEME 

BEAST1E B0V5 CHECK H UUT 
1 HOOtWAm THE REASON 

LMKHVPARK. =.fl(Ai V.l.»' -(CF ' 
1 Dill HOW COME 
I JOJO. :eave <CET own 

LENNY KRAVTTZ \WtZi ABE WE fRINNIN 

ILIYINLYTTUilURVMbOS 

FRANZ FERDINAND. BH ME OUT 

MURPHY LEE. HOLD UP 

BUM ID. OCAS 

CHRISTINA Mil IAN 

INCUBUS IAU Uj Ml DN MUTE 

UJOACRIS, 3IAWUV3 .MM BACK 


El! f.'.lll i; ■ -i 1 1 1 I ■ 
USHLK. Mi 

HOOBASTANK. "HE REASON 

BEY ONCE. NAUGHTY GIRL 

VELVET KVOLVfRL SLITHER 

OUTCAST. ROSES 

AUCUKEYtr.iAiNi.^iiT.L'.J 

SVYTEtHfOOT, MIAMI II LIVE 

BRITNEY SPEARS, CVERYTVAC 

LOS LONELY BOYS, HEAVEN 

TRAIN ■anniNAiw 
1 JAANE CERIUM. AU AT SEA 

JOSS STONE. SUPER DUPIH LOVE 

MOO EST MOUSE. 110 AJ UN 

COUNTING CROWS. ACdElENTAuV IN IWE 
j USHER. Yf ah 

ALAN IS MORrSSfTTE. FvERYTHINn 
J JEl COLD HARD BITCH 
' HAMOMBi, THIS LOVE 

FINGER CLIVDt ONE MM 


YUNG WUH. TEAR IT UP 
' BEYONCE_'ii'.>' J h.i.i J -:. 

YOUNG NOMtAnf|li',ir. 

mobb DEEP. cor '".v.;-r i 
; HOUSTON. Hl« THAT 

JADAKISS "iMf'i ; Ti-> -lAMf ,£ , H : 6I 

USHER, rrvf ssir 1 ..; 

[*J AUCMK£YS,1F1 AIM I 501 YOU 
OUTKASI. BOStS 

ELEPHANT MAN .i ft 1 ■ v" '.M l . 

J R. KEU.Y hafpt PEO*\( 
3 JAY£ DIHT Off YOUR SHOULDER 
USHER, rl ah 

LUDACRtS 1 AM'JM! iNThEGACX 
JADAK1SS. AM 
TWtSTA, IkT-MG'i; iIE.it- 1 . n 
J-KWON 'iPSv 
PETEY PABtD. IflFfK A LEEK 
: KAAmWEST.AllhllLSCC^VS 
L1L WAYNE. \G : 1 &M> 


SARA EVANS. MM IN THE BLOF1 
EMfRSQN DRIVE, LAI" EM STA\DI'.: 
CLAY WALKER i LAS 1 SLEEP 

jm mam, uvt ike you were oyng 

SARA EVANS. PERFECT 

ALAK iAOSOMi JMHY ILNFfT n 1 n,l : MO MVEVWE 
MINDY SMITH if; 
' KENNY ROOERS. M* kvaRtO IS OVER 
JENKINS. SIAME rf DN MAMA 
liWtY CHESHni JNQi KMOM. rtHH 1* ■. 
TRAVIS TRETT, IK GIRL SGOW Wlfl 
OIERKS BfNTlEY, WHAT WAS 1 TWM<« 
TRACE AD KINS. :::',<;. 
LOS LONELY BOYS. MEAVtV 
TOBY KEITH, ami Hi CAM SIXJDIER 
TRENT WIUMON. ULtH MAN 

JOSH TURNER -j.,...i > - 
AMY 0 ALLEY, MEN DON T CHANGE 
UNHUI«IJl.A«^>-Mi|.;jrri Xtf-lAtftAJ 


HILARY & HAY1JE DEW , OUR LIPS ARE SEALED 

TRAPT.ECHD 

NINA SKY, MUM TABODY 

MARIA MENA •<! 

SUGARCULT. MEMORY 

DASHBOARD CONFESSIONAL < 'lOCATEO 

TWISTA r^HNISHI rilFFJfilTi 

SWnCHFOOT. BMI 'CU TO MOVE 

MRS TIEO. . - 

SNOW PATROL BNTTTM GAMES 
JUVENILE. BMI MOTION 

1 tHMWHTOUST 

BLACK EYED PEAS, m S GET IT STARTED 

UN KM PARK, .Yiv: raw yd J 

COMEED A CAMBRIA A FAVOR HOUSE ATLANTIC 

AVRR.lAV1GNE.litA MLLLME 

BRANDY. Ii." ABCU' KUHlOi'E 
"■ STORYWmYEAR.A/vt.i[Vlr J M_,, l | ( , l v? l(jW .-, f 
J R. KELLY. HAPPY PEOPLE 
J PETTY PABLO, FREEK A-LEEK 


RifTWOOO MAC. lAMO GLIDE 
' fiMMMMMRt'DONT IMANT TO BE 
" NVUWWRVJUfS.IDON [WANNAUMCNf 

GEORGE MICHAEL AMAZING 

JANET JACKSON All NITE iDON T STOP) 

IENNY KRAVFTZ i[M. Mi! i'.i u 

MADONNA. BEAUTIFUL STRANGER 
J STTNG. STClEN CAR ITAKI ME DANONGj 

NICXILBACK. SIMEQAY 

NO DOUBT. 'I S MY lift 

J DOORS DOWN. HERE WITHOUT YOU 

EVANESCENCE. M- iVtwMRTAl 

MADONNA. |M Of UBHT 

THE CJUJJNG HOI LIVES 

FRANZ FERDINAND TAKE ME OUT 

TRAPT. HEADSTRONG 

IWCLE KHACXEA, RESCLE 

OUTKAST. Hl< ta 

BLACK EYEO PEAS. MEY MAMl. 

GRET CHI N WILSON. RfFiMECl WOMAN 


lUDACRtt c-avicnc 

JADAKISS, WHY 1 

JKWON «r»B MOP 
EJ12 LLr.'. 


1 JOE NICMOES, t NO60OY flEUE'.td 
TVM MCGRAW ITVE UKE YOU WERE 


in ruu 


UNKIN PARK :■ 

1 OTJl HOW COMf 


NO HRSI IMPRESSIONS THIS WEEK 


I E= 

1 XD Jtreho tluuxgk Atncno NY IDS 


1 WBIl M .it- « Ait EngvmM 


L 


OI2 

ISIiB-Dwhmw WnIM NY HXflt 


1 mOAMl)IIIMTM<mONMWM9vTZS 


H eUNK-Wt.D.7.MI 

MUSI. TIME IS RUNNING OUT 
DASHBOARD CONfCSSIOMA, vivdieajtd 
THREE DAYS GRACE. JJS1 UKE YOU 
UNKIN PARK, HIMONB ThEHABjT 
VELVET REVOLVER. SH'HIP 
MAROONS. TmSlOVE 
BtASTlE BOYS. Oh CHECK (T OlfT 

incubus, nu MfUHtWn 

YELIOWCARO. nrj= AM AVENUf 
LOSTPROPHOS. 1.1 J*E A MOVE 
KOOBASTAML IHL RIASUN 
P] DH HOW COME 

FRANZ FE ROMANO. TAKE ME OUT 
MOO I ST MOUSE. Ft .iat cn 

SWnCHfOOT/japt you 10MOVE 
RASMUS. \ -HI :>i:ii v.-: 
MlOTOVnt GIVE IT UP 
THE KRiBIS, 53MEBMJ' '010 ME 

TW OfWNNO. ILA-. T 111 t Un MU0 AfKUWI WU 

THE HIVES, w.i ir-31rt*J, 
BUNK IK v^-l, 
DUTKAST.PCiiU 
"*J JJCT.GOLD HAftO HITCH 

AUT0PR.L7T OFF. A* AT 1 WANT 
SNOWPATRuT. ■ 

■ JAY-tmpftiaifMS 
SUOARCULT, MEMORY 
KORN.f'jUrilwfiGiVi'SJi'.T, 


jcmumichak IBMNOHBD 1 

MONTGOMERY GENTRY, f 'OU F.f STOP tOVMj Wf 

TOBY KEITH, dVHISKFY GIBl 

GRET CHEN WILSON, BE IINIC" W3MAA 

BILLY CURBJNGTDN, i M AFEEUN 

MMMlWBBMMItU 

REBA MCENTIRL.,1 '.'!!'. i.n 
CLAY WALKER, i CAM T SLEEP 
TERRJ CLARK, i^.'.l ■ T.;i 
SHANIA TWAIN, WHEN YOU KISS ME 
JOSH GRACM I WANT TO IM 
TRACE AD KINS. ROLGM i HtAL'Y 
TIM MCGRAW, LiVE L*i DUWERE OVISG 
JOSH TURNER AHM - AIM 
EJ4G& RICH. -J.:-- t tr.es.F iRHF A f .nwBOYI 
AMY OAllEY, MEN DON T CHANGE 
SARA EVANS. SLOS IN THE BUCKET 
1 JUUE ROBERTO. BREAK DOWN HERE 

■UN»l.rtKfl . . ■■> : ■ 
nil LY DEAN, null! rv.10 1 U A COUNTRY BOY 
TRENT WTUMON. SLiM MAN 
MARTINA MCBRKK. HOW FAR 

LONESTAR f M MREAOv THERE 
JIN KINS BLAME IT ON MAMA 
TRAVIS TRITT, 1 ME GIRL'S GONE mm 
LEE GREENWOOD, GOD BLESS THE U SA 
J ANKM HVK tWf N STMS MO PRPti AM "4 EAtlift' 1 
JEFF BATES, 1 WANNA MAKE YOU CRY 
LORfTTA LYNN. Miss BEINtS MRS 


BEASTtE BOYS CH CHECK - 

JAY-Z. W PROBLEMS 

PETEYPRaiOJI'EiiAijlLl 

KEVIN lYTTUL TURN WE ON 

INCUBUS. IAU SHOWS ON MUTE 

FRANZ FERDINAND. HOI ME OUT 

LLOYD BANKS, civ mi 

JUVFJRU. SLOW MOTION 

LEOYO BANKS. lAIARBI DH 

BEEN: i MAN, DUDE 

UMM MIK BREAKING THE HABIT 

TWISTA. OVMMM CfLE BRFTY 

CASSIDY Ml NO BETTER 

VELVET REVOLVER. silTHfcfl 

YWG YANG TWINS. WHAT S HAPPLNIN 

NINA SKY Hi H Bl MB| 

HOOBASTANK, THE REASON 

Dtl COME 

ELEPHANT MAN. JOOK CM IrtlNF I WEI 
SEETHER BRC-N 

STORY Of TW YEAH AM HEM rj> Ojh av te DAi 

NEW FOUND GLORY, All CiU>-<NHiu IHUMHIM 1 
YELLOWCARD. ■■' AVE SUE 
SWITCH FOOT MEANT 10 LIVE 
MODEST MOUSt R OAT (A 
USHER, BIAS 

CHRISTINA MlUAN : ; l* IC'.V 
THE CURE. I HE END Of THE WORLD 
BLINK-ID. DOWN 

COHEED A CAMBRIA. A FAVCP hojse at\antic 1 
M i 1 4\'I«TT^RRRRRRRRRRRRRRRRRRRRRRRRRRRRRI 


■ EVANESCENCE. | RBJ 

BEAST1E BOYS, CH Cl*ci; H oul 

EIIUYTAlfNT.mrtHUtiyw 

KANYE WEST THROUGH THE WIRE 

HOOBASTANK. 'HE REASON 

EHU.Y TALENT. Tftv HONESTY 
1 K-OS, B BOY STANCE 

WARY Si HAYUE DUFF . CUB UfiAREStAlfC 
A< SAM ROBERTS. HMD ROAD 

AVRIL LAVTGNE. DON I 'Eli Mi 

CHRISTINA MIUAN [IIP (T LOW 

KESHLA CHANTTL ElWi b ;i 

HFE DOBSON. tAHF ME away 
lj FINGIR 1 leven one thing 

HILARY DUFF. DANE CLEAN 
I IMKM PAML BREAKING THE HABI1 
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P&G Deal 
Extends 'Reach' 



Tuned In: 
Radio 



By Marc Schiffman 

mschrtlman@blllboard.com 



Tom Jayner's Reach Media has 

reached an agreement with Procter 
& fJamble that is unprecedented in 
R&B radio. 

A number of E'&C brands will spon- 
sor promotions and segments on the 
nationally syndicated 'Tom Joyner 

Morning Show." 

The spoasorship 
includes regular 
features like "It's 
Your World" and 
"Thursday Morn- 
ing Mom," as well 
as annual special 
events like the 
Fantastic Voyage 
Cruise and Tom 
Joyner's Kamily 
Reunion, among 
others. 

For the next 18 months, I'&G will 
also sponsor Joyner's Sky Shows — live 
broadcasts of the radio program from 
locations throughout the country. 

Rashaun Hall. R&B editor of Bill- 
board sister publication Airplay Moni- 
tor, spoke to the primary players in 
the deal. 

Reach Media CEO 
David Kantor sal's the 
partnership was born 
out of P&G's desire to 
better target African- 
American consumers. 

P&G invited a num- 
ber of content providers 
to pitch their services to 
the company. "We went 
up to Cincinnati with 
Tom, and we did a full 
overview of Reach," 
Kantor says. 

"They didn't just want 
to buy commercials for 
Tide." he adds. "What 
they really wanted was 
to be integrated with 
the program and be viewed as a part- 
ner as far as the social aspects." 

P&G's Berrece Andrews says his 
company launched a multicultural 
business development organization 
four years ago specifically to reach 
African-American and Hispanic con- 
sumers. Andrews is the company's 
associate director of multicultural 
external relations. 

'We know that radio targeting 
African-Americans is an important 
part of that mix," Andrews says. "This 
is about a lot of the other assets that 
Tom has as a part of Reach Media. We 
can buy radio spots. |But| this agree- 
ment is really alrout a lot of the spon- 
sorship opportunities in areas that are 
consistent |with| what matters to us." 

Although P&G is not an exclusive 
sponsor of Joyner's show, the com- 
pany has limited exclusivity in certain 
product categories. Divisions involved 
in the campaign include home prod- 



ucts (Tide), digestive products (Pepto 
Bismol) and hair products (Pantene). 

"Rach product is taking a different 
direction with the show," Kantor 
says. The hair products are more 
involved with Fantastic Voyage. The 
digestive products will be involved 





with Joyner's Take a Loved One to the 
Doctor Day promotion. Some of the 
traditional consumer products will be 
more involved with sponsorships and 
features on the show." 

The ability to partner on so many 
different levels appealed to Reach 
Media president Oscar Joyner. Tom 
Joyner's son. 

The younger Joyner 
hopes other advertisers 
look to this deal as a 
model for customized 
marketing. 

"We're taking not 
only a specialized ad to 
. . . black radio." he says, 
"we're creating a spe- 
cialized program that 
allows the consumer to 
not just hear ad after ad 
. . . [We're] taking the 
overall goal of reaching 
African-Americans and 
tying it into the heart of 
the consumer." 
"When you hear 
Procter & Gamble associated with the 
cruise, you're hearing Procter & 
Gamble associating with black col- 
leges. When you hear Procter & 
Gamble associated with Take a Loved 
One to the Doctor Day, you're hear- 
ing Procter & Gamble associating 
with African-American health con- 
cerns." Joyner says. 

Kantor and Joyner hope their part- 
nership with P&G will lead to further 
advertising/marketing alliances for 
R&B radio as a whole. 

"We're really looking to use this to 
facilitate a dynamic shift in the way 
marketers perceive the African- 
American community," Joyner says. 
"We want to be able to show tangible 
results ... So when it comes time for 
the next advertiser and the next com- 
pany outside of Reach to be able to do 
a partnership, they don't have to con- 
vince the advertiser not to discount 
our audience or take us for granted." 
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Australian Alex 
Lloyd hits 
Europe with 
third album 
'Distant Light' 



Canadian Scott 
Macmillan takes 
his 'Celtic Mass' 
to Scotland and 
Ireland 



Global □ 



G^M / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 



Island UK. Rebounds 
Under Gatf ield 




BY NICEL WILLIAMSON 

LONDON — Island Records, once the most 
revered of U.K. record labels, is re-emerging 
as a major player after a lengthy period of 
underachievement. 

"All the signs are that we're set 
to enjoy the most successful year 
in the U.K. label's history," Island 
Records Group managing director 
Nick Gatfield says. 

Given that Universal-owned 
Island has harbored Bob Marley, 
Cat Stevens, Traffic, Grace Jones, 
U2 and countless other heavy hit- 
ters, that's a bold claim. But it 
reflects the remarkable turn- 
around in the label's fortunes since 
Gatfield took his current role in 
December 2001. 

A one-time member of 1980s 
U.K. hitmakers Dexy's Midnight 
Runners. Gatfield had been consultant and 
head of A&R at Universal/Island in the United 
Kingdom. Before that, he was president of 
PolyGram Publishing and Polydor Records U.S. 

Gatfield now reports to Universal Music U.K. 
chairman Lucian Grainge. 

Of the established Island roster, U2 is due to 
deliver what will likely be the biggest rock album 
of 2004 this fall. But Gatfield has principally built 
the label's rejuvenation on new acts. 

With Busted, the Sugababesand 
McFly, Island has three of the past 
year's best-selling pop acts in the 
United Kingdom. 

But its recent signings are not 
all pop-oriented. "Hopes and 
Fears," the debut album by piano- 
led alternative rock band Keane, 
entered the Official U.K. Chart Co. 
listings at No. 1 in May. And Island 
has shipped more than 200,000 
copies of singer/songwriter Amy 
Winehouse's "Frank." a debut ini- 
tially viewed as a long-term devel- 
opment project. 

London-based Steve Gallant is 
product director at IIMV. which worked 
closely with Island on marketing acts like 
Keane and Winehouse. 

"Island has a fabulous history." Gallant says, 
"but the label went into the doldrums a bit 
after it was taken over by PolyGram ( in 1989|. 
Nick took some tough decisions when he 
came in and slimmed down the old roster so 
he could start building again from scratch. 
Now it's paying dividends." 

The success of his U.K.-based acts gives Gat- 
field particular satisfaction. "Island was get- 





GALLANT: GATF1 ELD'S 
STRATEGY IS PAYING OFF 



toire." he says. "The mandate when I came in 
was to turn Island back into an A&R power- 
house for U.K. acts. 

"First, we needed revenue." he continues. 
"Pop acts break quickly and deliver a fast 
turnover, so we knew we had to do that. But 
secondly, we wanted to use that 
pop success to sign iconic artists 
of the kind Island has always been 
associated with — longer-term 
development projects." 

TAKING THE LONG VIEW 

The Sugababes and Busted 
provided the pop. The signings 
of Keane, Winehouse, Irish band 
Bell XI and electrobeat act Chi- 
kinki followed. 

Although Keane and Winehouse 
scored heavily with their debut 
albums. Gatfield says he was not 
expecting instant payback. 
"At the time, there was nothing you could 
say was going to fit into any mold with either 
of them," he recalls. "You don't know where 
such acts are going to go. You just know they're 
amazing, and you hope that the record-buying 
public will get it, too." 

Other signings have not broken on their 
debuts, but Gatfield is prepared for the long 
haul. "You need patience." he says. "You have 
to be prepared to develop bands like Bell XI 
and Chikinki and not necessarily 
expect them to break on the first 
album. We've got the luxury to do 
that, because of the quick-fix side 
of what we do with Busted and 
the Sugababes." 

At the core of Island's revival is 
the talent-spotting ability of a new 
A&R team that Gatfield assembled: 
its members report directly to him. 

"The marketing and promo- 
tions capability were always excel- 
lent at Island," he says. "But there 
had been no investment in A&R. 
To me. that should be the heart of 
any record label." 
As part of his strategy to restore the Island 
brand to its former prominence, Gatfield even 
changed the company's name. He felt the pre- 
vious Universal/Island moniker downplayed a 
rich legacy. The name is now simply Island 
Records Group. 

"When you step into the Island building, you 
are aware of being part of an amazing heritage 
built up by (label founder] Chris Blackwell," Gat- 
field says. "I'm acutely conscious of that, and the 
artists are too. Without getting too precious 
about it, we're trying to live up to that — and I 



ting by as a clearinghouse for American reper- think we're having a pretty good shot at it." 




BY JAMES MARTIN 

PARIS— R&B singer/songwriter 
Corneille's sales success in France is 
the latest chapter in a remarkable story 
that ranges across three continents 
and includes a bloody civil war. 

The Montreal-based 26-year-old was 
born Nyungura Corneilie in Germany 
to Rwandan parents. He has become 
one of the year's biggest-selling artists 
in France with his debut album. "Parte 
Qu'on Vient de Loin" (Wagram). Now 
an international audience beckons. 

If personal strength is any indicator. 
Corneille's further success is inevitable. 
At the age of 7. he returned with his 
family to their homeland, where, in 
1994. he witnessed the murder of his 
parents, brothers and sisters during 



one of the massacres that character- 
ized the Rwandan civil war. Small won- 
der he describes his songwriting as "a 
healing process." 

"I don't find anger in me," Corneilie 
says. "I've sun'ived the massacre of a 
million people, and I have a promising 
career in a business where it's getting 
harder and harder even to start" 

Corneilie began his music career 
singing with an K&li group in Rwan- 
da, lie left the country after his family 
was killed and lived in Germany until 
1997, when he moved to Canada to 
attend a university in Montreal. 

Corneilie formed R&B group O.N.Ii. 
in Montreal. The group scored an inde- 
pendently released regional radio hit 
in 2001 with Corneille's composition 
(Continued on page 54) 
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Global 

Badly Drawn Boy 
Returns To Roots 



Opening his fourth album with the 
line "Back to being who I was before," 
Damon Cough — alias Badly Drawn 

Boj> — might seem 

to have had enough 
of fame. Since his 
Mercury' Music 
Prize-winning lo-fi 
debut. 'The Hour of 
Bewilderheast" 
(2000), the Twisted 
Neive/XL artist has 
sold out London's 
5,000-capacity Royal 
Albert Hall, scored a 

hit movie ("About a 

Boy." 2002) and 

recorded an album in Los Angeles 
("Have You Fed the Fish?". 2002). 
The June 21 U.K. release of "One Plus 
One Is One" sees Cough scaling 
things down. Recorded near his home 



the country has its first weekly top 
40 chart. Kabul radio station Annan 
FM launched the chart in February. 



Global 
Pulse 



Nigel Williamson, Editor 

nwllliamson@blllboard.com 




in Manchester. England, with long- 
time producer Andy Votel. it's typical- 
ly idiosyncratic, a move away from 
the expanded sound of "Have You Fed 
the Fish?" Keeping with the album's 
low-key style, its U.K. launch incor- 
porated several secret pub gigs. 
Cough returns to larger stages at 
British festivals this summer. 

STEVE ADAMS 

LLOYD UCHTS UP: "Songwise. it's the 
best record I've made so far." singer/ 
songwriter Alex Uoyd says of his 
third album. "Distant Light." EMI 
released the set in his native Aus- 
tralia in September 2003. Fueled by 
the hit "Beautiful." the disc's sales 
have approached 70.000 copies, 
according to the label. Capitol will 
issue "Beautiful" in the United King- 
dom in mid-July. "Distant Light" fol- 
lows Aug. 2. with subsequent roll- 
outs in six European territories. A 
U.S. release is under discussion. 
Interest in Lloyd's other EMI albums, 
"Black the Sun" (1999) and "Watch- 
ing Angels Mend" (2002), has led 
him to make three European treks in 
the past five years. CHRISTIE EUEZER 

AFGHANISTAN HITS BACK Masic was 
banned in Afghanistan until the 2002 
ejection of the Taliban regime. Now 



two months before its first birthday. 
Afghanistan has no recognizable 
music industry, so Arman compiles 
its list from listener requests. The 
commercial broadcaster, one of a 
handful of stations in Kabul, plays 
imported CDs and demo recordings 
by domestic artists, plus internation- 
al and Asian/Arabic repertoire. Many 
Afghan stars on the Arman chart 
remain in exile, including Wahid 
Qasemi (Canada). Tahir Shabab 
(Germany) and Ehsan Aman (United 
States). Afghanistan's biggest star, 
Fartiad Darya, recently returned 
home from the States; his "Salaam 
Afghanistan" duly topped the Arman 
chart for seven weeks. 

NIGEL WILLIAMSON 

FRENCH ELECTRO: With debut 
album "Redemption." DJ/producer 
Crusz proves France's stream of 
innovative electronic masic hasn't 
dried. "It's a response to the view 
that electronic music is at the end of 
its cycle and rock is making its 
comeback," Crusz says. "I love house 
music too much to let it be mal- 
treated and ignored." Paris-based 
20000ST released the album in 
April through Virgin/EMI. Indies 
will distribute in western Europe 
and Japan in July. No North Ameri- 
can deal yeL iames MARTIN 

POLISH FLOW: Hip-hop crew Jeden 
Osiem L has shipped more than 
50,000 copies of debut album 
"Wideoteka" in Poland. That repre- 
sents a remarkable turnaround, 
according to Warsaw-based distribu- 
tor Sony Musk Poland. In the few 
weeks following its December 2003 
release on indie CMC. "Wideoteka" 
sold only 300 copies. Things started 
to change in February, when 
national Top 40 ESKA picked up the 
single "Jak Zapomniec." By mid- 
March, the album topped the weekly 
Zwi Zek Producentow chart. The 
foursome come from Plock, Poland's 
oil center. "Their antics sometimes 
seem a bit odd." Sony Music Poland 
head of A&R Kris Krysiak says, "but 
they know what they're doing. 

ROMEK ROGOWIECKI 
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Reviving The Market 

Overseas Acts, New Products Boost Japan's Music Industry 



BY STEVE McCLURE 

TOKYO — Is the Japanese music market 
bottoming out? 

Indastry observers are cautiously optimistic 
that the steady decline in album sales in the 
w n ld's second-biggest music market may finally 
be slowing. 

In the first three months of this year, the vol- 
ume of audio product shipped was unchanged 
from the same period last year, at 8(1.9 million 
units. The wholesale value of those shipments 
dropped 4%, to 101J billion yen ($894.3 mil- 
lion!. These figures are compiled from the 24 
companies that constitute the Recording Indus- 
try Assn. of Japan. 

After five years of steadily declining sales, that 
flat number doesn't look so discouraging. The 
grim reality, though, is Japanese music sales 
have shrunk to 1989 levels. 

STRONG FIRST QUARTER 

"It may be too early to say that 2003 was the 
year we hit botti >m. but we can say that the signs 
are definitely there." states the 2003 market 
report from SoundScan Japan. 

One encouraging sign: Non-Japanese music 
has recently been doing well. In first-quarter 
2004. R1AJ labels shipped 18.8 million units of 
foreign product, an increase of 6% year over 
year. This represents a wholesale value of 25.9 
billion yen ($229.1 million), a 4% increase. 

In comparison, the labels shipped 62.1 mil- 
lion units of domestic product in the same 
period, down 1%. with a wholesale value of 75.2 
billion yen ($665.2 million), down 6%. 

"International acts in Japan have become vis- 
ible again, and of course this trend was led by 
acts like Avril Lavigne — basically the acts who 




were successful everywhere," says llaji 
Taniguchi. head of international at Avex. Japan's 
leading independent record company. 

"Theresa new market for international prod- 
uct." Warner Music Japan senior executive VP 
T< ishikazu Kikuno says. "Until recently, the aver- 
age age of people who bought international 
product was 22 to 24. but now there's a new 
teenage market for foreign music." 

Kikuno cites the recent Japanese success of 
such acts as Lavigne. T.a.t.u.. Kminem and Lil- 



lix. "Young people may be bored with domestic 
music." he says. 

That analysis is borne out by SoundScan 
Japan, which notes that the 2(1 top-selling local 
acts in 2003 sold only half as many units as 
1999s top 20 acts did.' 

"The failure of big artists to do well has 
been a major factor in creating the bleak sit- 
uation in Japanese music today." SoundScan 
Japan says. 

One big local act that bucked that trend last 




I 





year was male idol group SMAl'. whose single 
"Sekai ni Hitotsu Dake no liana." released by 
Victor Entertainment, sold 2 million copies after 
it was adopted as the theme song of the Japan- 
ese movement against the Iraq War. 

"Sekai ni Hitotsu Dake no liana" was the 
only single — domestic or foreign — to sell 
more than 1 million copies in 2003. The No. 2 
single was "Niji/Himawari/Sore ga Subetesa" 
by veteran singer/songwriter Masaharu 
Kukuyama (BMC I'unhouse). "Sakura." by 
vocalist Naotaro Moriyama (Universal), was the 
No. 3 single. According to SoundScan Japan, 
those two singles sold 943.310 and 921.310 
copies, respectively. 

DVDs OFFER HOPE 

The strong sales of music DVDs in Japan is 
one trend offering hope to the country's belea- 
guered record industry. 

In 2003. the 24 member companies of the 
RJAJ shipped 29.7 million music DVDs, up 166% 
from 2002. for a wholesale value of 50.5 billion 
yen ($472.3 million), a rise of 77%. 

Last fall the KIAJ launched a campaign titled 
"Kiite Miyoul (Let's See What It Sounds Like!) 
Music DVD." aimed at popularizing music DVDs 
as a new product. 

For music companies seeking to license 
righLs to Japan, master ringtones (or ringtunes I 
present another key opportunity. Tokyo-based 
music business consultant Sebastian Mair says. 

"There are 100 to 200 companies operating 
in the Japanese ringtunes market." he notes. 
"And there's a lot of potential for the use of mas- 
ters as ringtunes outside of traditional contracts 
— there's a lot of stuff out there that's recogniz- 
able that could be exploited in the Japanese ring- 
f Continued on page 501 



Among Japan's top domestic acts are. from left. Naotaro Moriyama. SMAP and Masaharu Fukuyama. 
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tunes market." 

Label Mobile, a Tokyo-based ring- 
tone provider, estimates that sales of 
master ringtones totaled 7 billion yen 
($900 million) in 2003, while sales of 
ringtones earned some 95 billion yen 
($66.4 million). 

Many Japanese ringtone providers 
are expected to start offering master 
ringtones in the coming months. 



Toshihiro Konno, head of Sony 
Music Online at Sony Music Enter- 
tainment Japan's Digital Network 
Group, sees master ringtones as a 
potentially important revenue stream 
for labels. "We also think that we can 
expect ringtunes to help promotions of 
packaged CDs," he says. 

Meanwhile, industry players aren't 
ready to give up on the conventional 
CD market just yet 

"In Japan, 50% of the labels are inde- 
pendent, and they are clamoring for 
foreign product." Mair says. 

He also says would-be licensors to 




Japan should make more active use 
of Japanese publishers in getting 
deals here. 

"Artists mast be committed in order 
to break in Japan," Avex's Taniguchi 
says. "They need to be ready to spend 
time and effort for Japan. The chance of 
succeeding in Japan only by virtue of 
the influence and buzz from their orig- 
inal territories has become very small." 

Mair also notes that a lot of major- 
label-controlled repertoire "falls 
through the cracks" and isn't released 
in Japan by the majors' local affiliates. 
He says the majors should think about 
releasing product through independ- 
ent Japanese labels. 

In terms of popular genres, there's 
now less demand from Japanese 
licensees for dance music than in the 
past, while rap and metal remain 
popular. 

SoundScan Japan says a major trend 
in Japan's foreign-music market is the 
move away from compilations of cata- 
log material, which were big sellers a 
couple of years ago, toward new albums 
by contemporary acts. 

Keith Cahoon. president/CEO of 
Hotwire, a Tokyo-based music pub- 
lishing/promotion company, says 
there's no shortage of recent liceasing 
success stories in Japan. He cites 
power-pop/punk band Sugarcult, from 
Santa Barbara, Calif., whose records are 
(Continued on page 52) 



Artists To Watch 



BY STEVE McCLURE 

Japanese hip-hop fans like their music with a sweel pop coating 
over the hard center. Case in point: three-man rap act Soul'd Out. 
Since its debut on Sony in January 2003. the trio has become one of 
Japan's hottest new acts. Soul'd Out's first single, "Wek-a-pepo." 
peaked at No. 7 on the Japanese pop chart. And Soul'd Out's self-titled 
debut album has sold more than 400,000 copies since its release last 
August. Soul'd Out's success results from its combination of hip-hop 
rhythms and catchy melodies, with lyrics that exude positive vibes. 

Japan has no shortage of talented jazz pianists, thanks to the coun- 
try's strong emphasis on childhood 
musical education and its enduring 
love affair with jazz. But few Japanese 
jazz pianists are as strikingly original, 
either as composers or performers, as 
Hiromi I chara who performs under 
her first name only. She has an 
instantly recognizable style, featuring 
a dense flurry of notes and chords that 
recalls Art Tatum — who. not surpris- 
ingly, is one of her idols. Hiromi's 
2003 debut set, "Another Mind." 
received foreign jazz album of the year 
honors March 10 at the annual Gold 
Disc Awards, presented by the Record- 
ing Industry Assn. of Japan. The 
(Continued on page 5i'i 
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Reviving 

Continued from page 50 



licensed to Avex: Maria Muldaur and NRBQ. who are licensed to 
Tokyo-based label Dreamsville; and world-music label Putumayo, 
whose Japanese licensee. Green Energy, has used grass-roots and 
retail-oriented campaigns to promote the New York-based label's 
product in Japan. 

Avex's Taniguchi says the renewed interest by Japanese 
music fans in foreign music will help boost overall demand for 
overseas acts. 

But in Japan, "overseas'' doesn't necessarily mean North Amer- 
ica and Europe. South Korean acts, for example, are benefiting from 
Japan's current "Korea boom.'' 

"Korean artists have a better chance" of breaking in Japan. 
Taniguchi notes, "not only because of the trend, but also because 
of their quality." 

Despite its ups and downs, the Japanese market is always recep- 
tive to good music from overseas. But industry observers agree that 
just being good isn't gcxxl enough. The market is both potentially 
lucrative and often baffling to outsiders. It demands preparation 
from international business partners. 

Mair advises those wanting to license product to Japan to check 
out the market firsthand. 

"If you're serious about the Japanese market," he says, "get over 
here at least once a year and get to know the market" 



Artists 

Continued from page 50 

album has sold more than than 100,000 copies — topping 
every other jazz album in Japan last year. "Another Mind" 
was considered a foreign album because Hiromi is signed to 
Cleveland-based Telarc. which licensed her album to Uni- 
versal Music in Japan. 

Categorizing the music of Pe'z isn't easy. The group's 
horn-driven, high-energy sound effortlessly straddles the 
boundary between jazz and rock without falling into either 
camp. The band began its career by playing on the streets 
of Tokyo's funky Shibuya district in summer 2000. Word 
spread quickly, and Pe'z began pulling in large crowds. In 
the past few years, Pe'z, now signed to Toshiba-EMI, has 
developed into one of the Japanese music scene's top live 
acts. The band received the Recording Industry Assn. of 
Japan's best new artist award in March. Pe'z plays original 
numbers as well as an eclectic selection of covers, includ- 
ing the Rolling Stones' "Like a Rainbow." 

One of the odder recent success stories on the always- 
fascinating Japanese pop scene is Tomoko Kawase's solo 
project, Tommy February 6. Kawase. lead singer of rock 
band the Brilliant Green, was born Feb. 6, so she called her 
solo act Tommy February 6. The first, self-titled Tommy 
February 6 album arrived last year from Sony's DefStar 
Records on — you guessed it — Feb. 6. The second album, 
"Tommy Airline," was released March 17. In contrast to the 
Brilliant Green's sometimes dark rock sound, the Tommy 
project allows Kawase to indulge her love of synthesizer- 
driven '80s pop. Self-consciously kitschy, Tommy February 
6 could well be the next cool pop export from Japan after 
Puffy AmiYumi. 

One of Japan's most exciting and promising new rock 
bands is a group with the interesting name Tsubakiya Shi- 
jusou ("Camellia Store Quartet "I. The band's name is odd 
because it has only three members and seems to have noth- 
ing to do with camellias. Quirky name aside, Tsubakiya Shi- 
jusou stands out from the plethora of indie rock bands on 
the Japanese music scene because of its incredibly tight, 
funky style and lead vocalist Yuji Nakata's great songwrit- 
ing. The trio released its debut mini-album, "Tsuki Sasu 
Rock," last August on Tokyo indie label Daizawa Records. 
Tsubakiya Shijusou's brand of muscular, straight-ahead rock 
immediately marked it as an act to watch. 
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Celtic Chorale Visits Land That Inspired It 



BY LARRY LeBLANC 

TORONTO— "Celtic Mass for the Sea,'' 
Canada's classical choral celebration of 
the world's oceans, crosses the Atlantic 
to its Celtic cultural homes in July. 

The contemporary work by Canadi- 
an composer Scott Macmillan with a 
libretto by his wife, Jennyfer Brick- 
enden, will be performed in Edinburgh 



(July 5), Aberdeen (July 8) and Glasgow 
(July 1 1 ), Scotland, and Drogheda, Ire- 
land (July 14). A send-off concert Ux>k 
place June 22 in Halifax. Nova Scotia. 
The performances feature choir and 
strings with traditional instruments. 

Halifax choral director Pierre Per- 
ron will lead the overseas dates. He has 
assembled more than 60 choristers 
from across Canada and the United 



States to perform on behalf of Canadi- 
an Amateur Musicians/Musicians 
Amateurs du Canada. Perron has also 
assembled a group of instrumentalists 
from Canada and Scotland. 

Macmillan and Brickenden will 
travel to Scotland to introduce their 
work and speak at the Edinburgh per- 
formance. "It's going to be exciting," 
Macmillan says. "I am sure people will 
like the work. It is very approachable 
and easy to listen to." 

"Celtic Mass for the Sea" has been a 
key title for Toronto-based Marquis 
Records since its 1993 release. "This is 
an evergreen product," Marquis presi- 
dent Earl Rosen says. "Sales have been 
in the 25,000- to 30.000-unit range." 

Pickwick licensed the recording for 
the United Kingdom a decade ago, but 
it has been available primarily as an 
import for the past six years. 

I lowever, under Marquis' 1-year-old 
distribution pact with Metronome 
Distribution in Monmouth, Wales, the 
album is being relaunched in the 
United Kingdom and Ireland with 
these performances. 

For three decades, conductor/ 
arranger/producer/guitarist Macmil- 
lan has played a pivotal role in Atlantic 
Canada's cultural life. He has worked 
with such top-ranked acts as the 



Corneille 

Continued from page 45 

"Zoukin." He left the band that year to 
concentrate on a solo career. 

Heavily influenced by Stevie Won- 
der and Marvin Gaye, Corneille 
admits to mixed feelings about the 
R&B category. 

"Soul is a much better label for me," 
he says. "R&B today has nothing to do 
with soul anymore. I love the idea of 
having alternatives — of being an urban 
artist but not working with Dr. Dre or 
the Neptunes." 

Corneille signed as a solo artist to 
Quebec-based indie Level Music, 
which released "Parce Qu'on Vient 
de Loin" in September 2002. Level 
Music. Corneille and his Montreal- 
based manager, Rene Durosel, then 
formed production company Angel 
Dust Communications, which struck 
a licensing deal with France's largest 
independent distributor. Wagram. 

Wagram product manager Fran- 
cis Jullien's attention had been 
drawn to Corneille by his video ap- 
pearances with O.N.E. The Paris- 
based company released "Parce 
Qu'on Vient de Loin" in February 
2003 on the Wagram Music imprint. 

Initial sales in Canada were 
muted, and only 1,200 copies ship- 
ped in the first year of release. Cana- 
dian rights to the album were then 
licensed to DKD Disques in Montre- 
al, which relaunched the album in 
September 2003 through Distribu- 



Rankin Family, Natalie MacMaster, 
Ashley Maclsaac and Rita MacNeil. 

"Celtic Mass for the Sea" has been 
performed more than 30 times in 
Canada since its 1991 premiere. 

In June 2002, an 86-member choir 
performed the work at New York's 
Carnegie Hall. 

Producer Markandrew Cardiff of 
CBC Maritimes in Halifax commis- 
sioned the choral work in 1988. The 
mass celebrates the reverence of 
ancient people for the sea. Macmillan 
and Brickenden based it on ancient 
Celtic sea lore, incantations and chants. 

"Markandrew had someone else in 
mind to put the script together," 




MACMILLAN. LEFT. AND BRICKENDEN: 
CELEBRATING REVERENCE OFTHE SEA 



tion Select. Shipments have now 
passed the gold mark (50,000 units) 
in Canada, DKDD president Janie 
Duquette says. 

REPACKAGED RESULTS 

Encouraged by French shipments 
of 80.000 units, Wagram repackaged 
the album in October 2003 with a sec- 
ond CD featuring acoustic versions of 
several of its songs. French audiences 
had received those renditions warmly 
during Corneille's live dates. 

Wagram released the acoustic ver- 
sion of the album's title track as a sin- 
gle in January. National top 40 broad- 
caster NRJ, France's most popular 
music station, added the song to its 
playlist. Other leading radio networks 
subsequently picked up the single, 
which peaked at No. 10 on the Feb. 3 
IFOP/Tite Live singles sales chart. 

With public interest engaged. 
Corneille's album hit the French top 
10. It shipped 420,000 copies in France 
and 80,000 in Belgium and Switzer- 
land, according to Wagram. The album 
enjoyed strong retail backing. 

"We believed in Corneille from the 
start," says Rodolphe Buet, head of 
music at market-leading music retail- 
er Fnac. "So we supported (the sec- 
ond version] by increasing both the 
number of records available and the 
album's listening points in-store." 

Wagram and Corneille are now eye- 
ing other markets. Wagram will limit 
its efforts to Europe for the time 
being, however. The company plans a 
German release for the expanded ver- 
sion of "Parce Qu'on Vient de Loin" in 
September, although it has not yet 



Macmillan says. "But we couldn't 
connect Jennyfer then decided to take 
the ball. She put together a beautiful 
script, and then I did the music." 

Macmillan interwove his original 
themes into traditional Celtic styles. 
The text draws on Celtic oral tradi- 
tions. Among the sources Brickenden 
used were "Carmina Gadelica," col- 
lected by Alexander Carmichael in the 
mid-1800s: "Songs of the Hebrides," 
collected by Marjorie Kennedy Fraser 
(1909): and "From the Farthest 
Hebrides," collected by Donald Fer- 
gusson(1912). 

A chance meeting between Macmil- 
lan and the manager of Symphony 
Nova Scotia in Halifax led to the 
work's premiere at the Rebecca Cohn 
Theatre in Halifax. 

"Everybody who came to the show 
absolutely loved it and wanted a rec- 
ord," Brickenden recalls. 

That record t(x>k two years of plan- 
ning. "We recorded it in five separate 
sessions — an incredible experience," 
Macmillan says. 

Macmillan attributes the work's pop- 
ularity to its lyrics. "The words really 
touch people's emotions," he says. 
"They are thought-provoking and 
beautiful. That's why the work keeps 
coming back." 



signed a distribution deal there. 

Germany and the United Kingdom 
are "extremely strategic" priorities for 
Corneille, Jullien says. 

Corneille plans to release a second 
French-language album in June 
2005 and an English-language al- 
bum later that year. He is fluent in 
four languages. 

The singer has Canadian live dates 
set for July, but Wagram will wait for 
the release of his English-language 
album before launching a concerted 
push into global markets. The com- 
pany is seeking international partner- 
ships to further that goal. 

Til make my place in Europe first," 
Corneille says, "and will only go to the 
U.S. if I'm invited. It would be arrogant 
to attack the U.S. and the U.K Just 
because I've sold records in France." 

Mditional reporting by Tom Ferguson 
in London and Larry LeBlanc in 
Toronto. 



FOR THE RECORD 

In the article "Bachman Aims to 
Reclaim 'High' Chart Position" 
(Billboard, June 26), it should have 
stated that Sextant Records only has 
Canadian rights to Tal Bachman's 
album "Staring Down the Sun." 

Also, before signing with Sex- 
tant, Bachman released the single 
"Aeroplane" in Canada. It reached 
No. 20 on Nielsen Broadcast Data 
Systems' hot AC chart there. 



NEWSI/A/E. 

THE INTERNATIONAL WEEK IN BRIEF 




SNEP members unanimously re-elected president Gilles Bressand June 18. 
Bressand, who is president of French indie label XIII Bis Records, will begin 

his second two-year term for the French labels body. 

Members voted BMC. France president Christophe 
Lameignere VP and re-elected him as an administrator. 
Also returning to administrator posts are Warner 
Music France president Thierry Chassagne, Sony 
Music France CEO Olivier Montfort, Universal Music 
France chairman/CEO Pascal Negre and EMI France 
chairman/CEO Eric Tong Cuong. New board members 
are Eric Hauville. president of dance imprint Pschent, 
and Yves Riesel, CEO of classical indie Abeille Musique. 

"The SNEP council re-elected me for two reasons — 
continuity and stability," Bressand says. "Regarding the 
former, I will pursue our fight against piracy, which we have stepped up in 
recent months. As for stability, I will ensure the industry shows a unified 
front facing up to its difficulties." JAMES MARTIN 

Nashville-based music publisher Integrated Copyright Group inked an exclu- 
sive European agreement with U.K. -based independent publisher Kobalt 
Music Group. Under the pact, Kobalt will administer 40,000 copyrights in 
Europe on behalf of ICG. Terms were not disclosed. 

Founded in 1990, ICG represents songs by Roy Orbison, Marty Robbins. 
Bill Monroe, Craig Wiseman, Mickey Newbury and Loretta Lynn, among 
other catalogs. "It turns out Kobalt and ICG are on the same path in creat- 
ing new systems to more efficiently represent our clients' copyrights." ICG 
president John Barker says. 

Kobalt launched in 2001. It administers more than 40,000 copyrights, 
including the catalogs of Sanctuary Music Publishing, Air-Edel Music, B- 
Unique Music, Badly Drawn Boy and Ignition Music. LARS brandle 

A German man faces criminal prosecution for allegedly running the coun- 
try's biggest server containing illegal music downloads, 
l-ocal police in Nuremberg arrested the 56-year-old man. He is alleged to 
have maintained the Lupodata server, which held an estimated 60,000 
music titles. The server's configuration included a file-transfer protocol, 
which allows the transmission of large volumes of data. 

"Germany's most extensive downloadable server of illicit music files has 
been brought down," says Gerd Gebhardt, chairman of domestic labels body 
BPW. Police seized two PCs with a total of 12 hard drives and about 4,000 
digitized albums by such acts as Celine Dion, Joe Cocker. Norah Jones, Phil 
Collins, Santana and David Bowie. 

The German record industry blames illegal downloading and CD burn- 
ing for a decline of almost 20% in the value of recorded-music shipments 
during 2003. WOLFGANG SPAHR 

The Nelson Mandela Foundation will hold a second all-star 46664 AIDS aware- 
ness concert Aug. 21 at Les Foietes Stadium in Benidorm, a popular Span- 
ish beach resort. The Cape Town. South Africa-based foundation organized 
the first 46664 concert Nov. 29, 2003, in Cape Town to raise global aware- 
ness of the H1V/A1DS pandemic in Africa. 

The upcoming concert, 46664 Latino, mainly features Latin acts. Some 
30,000 people are expected to attend. TV stations in Latin America and else- 
where will broadcast the event highlights will appear in a TV special 
planned for World AIDS Day, Dec. 1. Performers will include Chayanne. 
Paco de Lucia, Queen and Dave Stewart. 

Proceeds will benefit the foundation, which develops strategic alliances to 
foster community action on HIV/AIDS in South Africa. HOWELL LLEWELLYN 

For the latest breaking news, go to billboard.biz. 
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Legal Editor Wanted 

VNU Business Media Publishes over 50 business publications; stages 
more than 50 trade shows and conferences and operates approximate- 
ly 200 business-to-business electronic products. We operate around the 
globe, covering some of the most powerful industries in the world 
including, entertainment, retail, media, travel and design. 

We currently have a career opportunity at Billboard, the international 
authority on music, video, and digital entertainment, for a Legal Edi- 
tor. This position will be responsible for business and legal coverage for 
the Billboard Information Group, which includes Billboard Magazine, 
BilUMKU-dJbiz, Hillboardfom, Entertainment Law Weekly and Airplay 
Monitor. The Legal Editor will handle editing, reporting and analysis 
for Billboard's Entertainment Law Weekly newsletter; write the 
biweekly Legal Matters column for Billboard; and contribute business 
and legal news and analysis to all BIG print and electronic platforms. 

Qualified candidate must have demonstrated editing, reporting and 
analytical skills: knowledge of electronic products; ability to plan and 
host events and to represent the publication to other print and elec- 
tronic media. Must be competent with editorial software. Five to ten 
years of professional reporting, assigning and editing experience 
required, including substantial legal reporting experience. Law degree 
preferred but not required. 

Please send resume and a cover letter including salary requirements to: 
VNU Business Media, att: Human Resources Dept.- Ig, 770 Broadway, 
6th Fl_ New York, NY 10003. Email: entertainrecruit@vnubuspubs£om 
or Fax: 646-654-4671. Visit our website: www.vnubusinessmedia^om. 



Only candidates selected for interviews will be 
contacted. No phone calls or agencies please. 
VNU Business Media offers a competitive 
salary with excellent benefits. VNU is an 
equal opportunity employer. 
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SEEKING OFFICE MANAGER 

Midsize, New York City based, 
international talent/booking agency seeks 
ambitious and highly selt-motivated Office 
Manager/Director of Operations with 
in-depth previous experience, a 
problem-solver with working knowledge of 
computers, networking and troubles 
shooting, willing and capable of gelling 
involved with ALL areas of the operation 
and business (including contract and tour 

coordination, etc.). Salary negotiable 
dependent upon qualifications and depth 
o) experience. Please fax resume and 
salary history to: 413-280-2166 

All submissions will remain confidential 



Business Affairs Attorney 

Prominent company in the music 
and entertainment industry seeks a 
business affairs attorney with 4-10 

years' law firm and in-house 
experience preferred: internet and 
new media experience; copyright law 
experience; outstanding drafting and 
negotiating skills. Experience in 
music publishing and licensing a 
strong plus. If you are a business- 
minded, flexible, common sense, 
hard-working and team-oriented 
individual who is eager to learn, 
please email your resume to the 
following address: 
busaffjob@hotmail.com 
We are an Equal Opportunity Employer 



VOLUNTEERS 
NEEDED 

If you will be in the New York City 
area from September 20th-22nd 
and would like to volunteer for the 
Billboard Dance Music Summit, 
please contact: 

Rosa Jaquez bbeventB@billboard.com 
646-654-4660 
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Nestled behind the tracks of the 
Sugar Cane Train and directly 
across the street from Kaana- 
pali Beach, this custom- 
designed ocean view cottage 
will take you back to old-time 
Maui 

Features antique hardware and 
fixtures. B Hunter fly fans and 7 
skylights in approx 1800 sf of 
living space Stainless steel and 
concrete kitchen with Sub-Zero 
and Thermador appliances The 
master bath includes a Kohler 
spa tub and 7 sq ft shower 
environment 

360 degree tropical breezes are 
filled with scents of Jasmine 
and Gardenia By day the 
cottage is filled with golden 
sunshine and at night you'll 
bathe in moonlight 

Additional photos online 

www 

realityonlme com/thecottage 
email 

thecottage@reality -online com 



COME TO THE HILLS OF TENNESSEE 




Luxury retreat on beautiful Center Hill Lake 
Private secluded, yet minutes from Nashville, 12,000 square feet on three levels, designed 
for use as one or two separate homes. Dual modern custom kitchens, elevator, Custom mill- 
work and cabinetry throughout, designed by Mennonite craftsmen. Multiple hot tub rooms 
and decks, all with lake views. 

$1,400,000 

For brochure 931-858-2920 ■ kswdt citlink.net 
or visit our website at: www.tnlakehouse.com 



PROFESSIONAL SERVICES 



WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES. WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 



H 300 p££.: $775.00 

T 000 p£5* $ 1 099.00 



Intlodei I tolor booklet £ 

1 - toiai CD label from print n 
film, jewelbox, tbtinkmap 

Intlodei 4 toloi booklet £ 

2- foioi CD label liom pnnt-ti 
film, lowelboK, thilnkwiap 



D.J. VINYL PROMO 

lOO 12" VINYL $775.00 Add.l.onollFs: Sl.JOewh 

500 I 2" Mm S1.249.00 *io*d*k $699.00 

lOOO 12" VINYL 81,779.00 MOMX* - $1 199.00 
PACKAGES INCLUDE WHIT! JACKET -/ H01E • hUSHMNG • FULL PROCESSING • 
TEST PtESSIHGS« 7 (DIOR LABCIS lirodt botligtoomi) * SHHlNKWRiP * QUICK TUHM ABOUND 



0 



Ma 



ASK FOB OUR Hit HOOtllSU 



Rainbo Records and Cassettes 3B 

I 738 Berkeley St. • Santa Monica, CA 90404 • (310) 829-3476 

Fa*: (3 10) 8Ifl-876S •www.ralnbonKordi.com • Infolfyai nborecordvcom [ *^^P 



1,000 CDs 

in full-color jackets for just 

s 990! 




Call today for 
your tree catalog! 

1-800-468-9353 

www. discmakers. com/T)h 



^DISC MAKERS 



Thistlebrook - For Sale by Owner 

Room lor Recording Facility and more: $995,000 including contents! 

Featured in New York magazine. Country Inns and Home & Garden 
TV, this rustic barn reborn in 1 990 as a gracious living space offering 
informal elegance in a beautiful country setting. Decorated with a mix 
of American, European. Asian and antique furnishings that are 

included in the sale price. View more details and photos online at: 

http://luxbarnhome.com 
Or call: Jim and Paula Bugonian, 316 County Hwy 28, 
Copperstown, NY 13326, Tel: 800-596-9305, 607-547-6093 
E-mail Us At: Bugonian@aol.com 



Hawaii Oceanfront 
Home & Guesthouse 

Spectacular oceanfront Dolphin House 
3 bed/2 bath & Guest Cottage I bed/ 1 bath 
recently renovated on 1 12 acre. 
Located in a quiet coastal community 
on the Big Island near Hilo. 
All the beauty and charm of old Hawaii. 



Offered at $875,000 Call (808) 982-6403 

http: 1 'www.yosome.com. jmjobsdolphinhome index.htm 
http: www.yosome.com jm. mac oceanpan.html - for Mac's 




RAPPERS/HIP HOP H 

3 LIVE IN LUXURY 

MNf Your Crib Makes You Money! 

■_ Plenty Of space to LiVC in Luxury and •> 
; to have your own Recording Studio B 
in this 10*000 sq. ft. mansion, in the 
heart of music mecca. 
310471-3913 
- — ■ www.melodylandranch.com -— 



SHERMAN OAKS 

3 bedroom, 2 bth, Cul de Sac. 
central a/c, skylights, hard wood 
floors, newly carpeted, painted, + 
sep. recording studio/edit bay, iso 
booth, insert stage+1/2 bth+central 
a/c, fruit trees, perfect 4 filmmakers, 
composers, announcers, etc. 
MUST SEE! Contact: 
Larry@generalpacificproperties 
805-312-0512 



ARE YOU IN TUNE WITH THE 
REAL ESTATE MARKET? 

Order your Iree market analysis ol your 
home at www.1smartselier.com - 
Free homefinder service call 
1-800-958-2787 ext. 2000 

Always free, no pressure, no hassle 



WANTED TO BUY 



TOP $ PAID 

For: Cds, Lps Cassettes, 
Videos & DVDs 
Call (201)986-0909 
Fax (201)986-7755 



FOR SALE 



TheBillboardStore 



www.orderbiliboard.com 



YOUR ONE STOP STORE FOR... 

• Billboard Directories • Billboard Merchandise 
• Billboard Books • Billboard Magazine 
• Airplay Monitor • Sale Items • And much more... 



HAVE A POSITION TO KILL? WANT TO BEACH HIOHLY QUALIFIED PKOPLF. FAST? 
LOOK NO H HI IIKK: BILLBO.\KDCL\SSIFI£l> IS THE HIRE AUTHORITY! 

&NOW THE CLASS! Fl Ell SKCTTON is ON-LINK! www hu vmu mt 

CALL: JelTSerrette 
<S>: 800-223-7524 Tor more info. 
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R&B/Hip-Hop 


\ SALES / AIRPLAY / TRENDS / ANALYSIS | 



'Boroughs' 
Bags No. 1 

With the arrival of Beastie Boys' fourth career No. I album, 
four other starts inside the top 15 and Father's Day gifts in play, 
music stores are a happier place than they were a week earlier. 

A quirk in the calendar was key to last issue's album 
deficit, which found volume down 14.7% from the same 
frame of last year, a sight 



described here as "the first 
truly ugly week'' of 2004. 

Father's Day always falls 
on the third Sunday of June, 
which this year showed up a 
week later than usual. You 
can't blame Leap Year, 
because Father's Day would 
have bumped back into the 
year's 24th week even with- 
out February's extra day. 
In this issue's Market Watch 
(this pagel. a 360.000-copy start for the Beasties' "To the 5 Bor- 
oughs" and beefy jumps by a lot of dads' favorites make up the 
ground that was lost a week earlier. Album sales to date in 2004 
stand 7% ahead of last year's pace, compared with the 6.5% lead 
posted in last issue's report. 

Although two earlier Beastie Boys sets reached No. 2 on Top 
R&B/Hip-Hop Albums, this is the first by the rap-and-rock pio- 
neers to lead that page. This also marks the first No. 1 for Capitol 
on either the big chart or the R&B/hip-hop list since Andy Slater 
became the label's president in May 2001. 

Jadakiss' "Kiss of Death" is in line to lead both charts next 
issue, as first-day sales cited by retailers suggest an opening week 
of around 250,000. The debut set by JoJo and the "Spider-Man 2" 
soundtrack are top 10-bound at about 70,000 each, with the new 
Wilco album on course to start at 60.000. 



Over the 
Counter 



By Geoff Mayfield 

gmoyfield@blllboard.com 



1 



0H, DADDY-0: Just as Mother's Day boosts sales in May. 
Father's Day provides a boom for overall album volume, par- 
ticularly for music that appeals to more mature tastes. That 
cast includes The Billboard 200's Greatest Gainer Eric Clapton 
(79-41, up 17.000 copiesl and The Beach Boys, who win the 
Pacesetter (96-45, up 133%). 

Warner Bros, and EMI Music Marketing, respectively, 
had Father's Day marketing in place for those two acts. 
Clapton got an additional push from the three-day Cross- 
roads Guitar Festival in Dallas in early June and a related 
guitar auction, events that both benefit the Crossroads Cen- 
tre in Antigua. The Beach Boys' hits set is aided by an 
enhanced version that includes a DVD. 

Some of the dad-leaning acts who bullet on the sales charts 
had the added benefit of TV appearances during the tracking 
week, including Gretchen Wilson (No. 4. up 13,000 units), 
Diana Krall (36-29. up 26%), Josh Groban (41-33, up 24%) 
and Dido (117-93. up 44%). 

(Continued on page 60) 



Market Watch 

A Weekly National Music Sales Report 
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Store Singles 


Digital Tracks 


12,594.000 


147,000 


2,149.000 


10,849,000 


136,000 


2.455.000 


• 16.1% 


-8.1% 


•12.5% 


10,620,000 


468,000 




■ -18.6% 


68.6% 





WEEKLY ALBUM SALES 
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YEAR-TO-DATE OVERALL UNIT SALES 


2003 


2004 


Change 


280,850,000 


349,621,000 


• -24.5% 


Albums 275,387,000 


294,546,000 


7 0% 


Store Singles 5,463,000 


3,844,000 


29.6% 


Digital Tracks — 


51,231,000 




YEAR-TO-DATE SALES BY ALBUM FORMAT 


2003 


2004 


Change 


265,524,000 


288,060,000 


8 5 % 


8,998,000 


5,613,000 


37.6% 



865,000 



873,000 



0.9% 
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TEAR TO DATE CATALOG ALBUM SALES 
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2003 




2004 


Change 


173,577,000 




184,777,000 


-'6.5% 


Catalog 101,811,000 




109,769,000 


- -7.8% 


Deep Catalog 71,945,000 75,593,000 < -5.1% 

NMM SoundScan counts as current only sales u it tun the first Jtt months of an album s 
release ' I'.' mitnths for classical andja;; album* 1. Titles that stay m the tap half of The Hill 
board 'JiX), houvtvr. remain as current. Titles ohler than IS months are catalog. Deep cata- 
log is a subset «f catalog tor titles mil nuire than $t months. 



Tenth 'Idol': 
Fantasia 

The "American Idol" count rises to 10. as Fantasia debuts at 
No. 14 on Hot 100 Singles Sales. The winner of the talent 
show's third season — who has dropped her last name. 
Barrino — follows in the path of nine other contestants who 
have appeared on the Billboard charts. 

"I Believe" (J) earns a berth on the sales tally because of street- 
date violations. That means the single should easily vault to No. 1 
next issue. That would match the chart patterns set by former 
"Idol" finalists Kelly Clarkson, Ruben Studdard and Clay Aiken. 

Clarkson's "A Moment Like This" opened at No. 10 and rose to 
the top the following week. Studdard's "Flying Without Wings" 
bowed at No. 22 and soared to No. 2 the next week. Aiken's "This 
Is the Night" entered at No. 19 and led the list seven days later. 

The only "Idol" singer to debut at No. 1 on the sales chart is 
Kimberiey Locke, whose "8th World Wonder" entered on top the 
week of March 27. 

Fantasia is the fifth "Idol" singer to appear on Hot 100 Singles 
Sales. The five other series participant who have charted else- 
where are Justin Guarini. Tamyra Gray and R J. Helton from the 
first season; Josh Gracin from season two: and William Hung, an 
early reject from the third season. 

Gracin's "1 Want to Live" (Lyric Street! has been on Hot Coun- 
try Singles & Tracks for 1 7 weeks, and this issue it rises to a new 
peak of No. 14. Gracin is having an exceptional chart week, with 
"Live" entering The Billboard Hot 100 at No, 76. His self-titled 
debut album is new on The Billboard 200 at No. 1 1. On Top 
Country Albums, he bows at No. 2. 

The "Idol" count will rise to 1 1 within the next two weeks, 
when third-season runner-up Diana DeGarmo charts with her 
single "Dreams "/"Don't Cry' Out Loud" (RCA). 

Chart §^ 



Beat 



By Fred Bronson 

lbronson@billboard.com 



^rwwkendtng&TDW CorrvM fcon. » runcxW som*. of *,t K S *ls*n 

Hourtaco hguioi rack sales reports cu*ec»d and provxlocl by Soumtsean 



HALF-CENTURY MARK: Do you think when Ehris Presley recorded 
"That's All Right" July 5. 1954. at Sam Phillips' Sun Studios he 

had any idea the song would be the best-selling single in the 
countr>> — exactly 50 years later? 

On the Hot 100 Singles Sales chart for the week ending July 3, 
"That's All Right" (BMG Special Markets Group) leaps 1 1-1. 

It's Presley's third song to reach the top of this list and his 
fourth to chart. "America the Beautiful" peaked at No. 6 the 
week of Nov. 24. 2001. The remixed "A Little Less Conversa- 
tion" spent three weeks at No. 1 in July 2002. "Rubber- 
neckin," also in a remixed version, ruled for two weeks start- 
ing in September 2003. 

RUNAWAY McBRIDE: Fight months after "This One s for the 
Girls" peaked at No. 3 on Hot Country Singles & Tracks, the 
Martina McBride song takes the lead position on the Adult 
Contemporary chart. 

"Girls" is the first song to go to No. 1 on the AC chart for the 
Nashville-based RCA Label Group, which includes BNA and 
Arista Nashville. 

McBride is the second country female to top the AC list this 
year, following Shania 1\*ain's "Forever and for Always." 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



Is Nielsen 
SoundScan 



ran number vhot shot debut tfti i 

To The 5 Boroughs 




Hare For The Party 



Under My Skin 



Musicology 
The Reason 



D12 

SHADY MlWiWf RSCOPE IIM1Z Hi 




LOS LONELY BOYS • 

WMP1COWSDMYMIBJCU39I : |H 

CELINE DION 

FPlC)M»iONH*.ISlC MB SB fQ COl 



Los Lonely Boys 



A New Day. ..Live In Las Vegas 



JOSH GRACIN 

LY1UC STRfnieWtt'HOLllW)0O(1l«COi 



SOUNDTRACK 

GL'HWnreAfcfWOHKS nZUTflNIERSCQPE 111 91 CD. 



Shrek 2 
Undermind 



CHRISTINA MILIAN 

csuno oenr.njMt 1 11 » cot 



BIG & RICH 



Horse Of A DiHerenl Color 



SLIPKNOT 

ROAORUW ilBWIDJMG HIM CO) 

KENNY CHESNEY A 

HNASMC' tUG (IJ jfc 1 1 » 



Vol. 3: (The Subliminal Verses) 



When The Sun Goes Down 



EVANESCENCE A 

wtw up i ixiiimai' 



NORAH JONES A ' 



Feels Like Home 



MODEST MOUSE • 
KANYE WEST A 



Good News For Pooplfl Who Love Bad News 



• DJUGlial'tM 



The College Dropout 



OUTKAST A 



Speakerfaoxxx/The Love Below 



BLACK EYED PEAS A 



Elephunk 



JESSICA SIMPSON A 



VARIOUS ARTISTS A' 

EMaUNIVERSAUSOIW MUSlCZOMflA ittWCAflOL ItBHCOl 



Greatest Hits '93- 03 



GUNS N- ROSES 



MAROONS A 
DIANA KRALL 



Songs About Jane 



The Girl In The Other Room 



METHOD MAN 

DEE jam MMffiMOJMG MM 



Tic al 0 The Prequel 



TOBY KEITH A 1 

ClUAMWOHtti eidSHVIUi' >MWf>'lHttW3C0ftomtl»M| 



Sltock'n Y AM 



ALICIA KEYS A 



The Diary 01 Alicia Keys 



JOSH GROBAN A' 

ttsfCPmsE utsawMften Bros iiibcdi 



Closer 



8BALL & MJG 

BAH BOV DOnaf UMRS 1 1 1 « cot 



Living Legends 



GEORGE MICHAEL 

aegeaiwic voaosaNt music mat 1 0 cut 



DEAN MARTIN 

CAPiTOlSMt Mite COl 



Dino: The Essential Dean Martin 



NEW FOUND GLORY 

oniur tHMiomvcntmiiNrtascoff itiMcoi 

JUVENILE • 

OSttMONtrroiJu-uMtlG : ' ■ 



Catalyst 



FRANZ FERDINAND 

On Ml NOETIC BlUi'iSONt MUSIC |M M 10 COI fit] 



Franz Ferdinand 



JAY Z A 

- . . . jam ooiur ttxjwi I is it M 



The Black Album 



$ GREATEST GAINER i$s 



ERIC CLAPTON 

IMCKtSSMSf ASAtS- WARNER SI 



Me And Mr Johnson 



PETEY PABLO 

JIVEtlLTA70MELA|llMCOI 



Still Writing In My Diary: 2nd Entry 



JET A 



SWITCH FOOT A 



The Beautiful Letdown 



i*s PACESETTER 4«t 

THE BEACH BOYS A The Very Best 01 The Beach Boys: Sounds Of Summer 



YELLOWCARD I 



Ocean Avenue 



ALANIS MORISSETTE 

MAVEJVCA AMSYWAkNtfi BROS UBJB0 

VARIOUS ARTISTS 



So-Called Chaos 
Vans Warped Tour 2004 Compilation 
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MARIO WINANS 

BAD DC tDTSST UURG IIBVIZJB 


Hurt No More 


2 


I 


40 




KEITH URBAN A Golden Road 

Cati: :;l na:.»', ■ my, : ■! n 'tt 


11 


I 


36 
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TWISTA A Kamikaze 


1 


1 61 
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BRAD PAISLEY • 

jhi j i ■-; ■ i tz m taaei 


Mud On The Tires 


8 






SEETHER 

.MM 1*11 Till* ■ 


Disclaimer II 


53 


1 n 


52 




NICKELBACK A' 

■ v.l t!W' CiAlG ntafl »■ 


The Long Road 
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SOUNDTRACK 
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That's So Raven 


44 
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BUNK 182 A 

MFHMOtl3A IVTIRSCaPE HUB C0i 


Blink-182 


3 
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] ALAN JACKSON A ' 

I ARISTA "iASH'i^LC SUEaVKUj ill IBCOi 


Greatest Hits Volume II 
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BRITNEY SPEARS A 


In The Zone 
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THE KILLERS 

ISLAND BHtBBi!DJMG (IIBCDI 


Hot Fuss 
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NORAH JONES A* 
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Come Away With Me 
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SHERYL CROW A 1 


The Very Best 01 Sheryl Crow 


2 


1 26 






MARC ANTHONY 

sowt discos aaita ua at to coi 


Amar Sin Mentiras 
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UL" FLIP • 
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U Gotta Feel Me 
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Reggae Gold 2004 
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VARIOUS ARTISTS 
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Patriotic Country 


65 


1 


« 




VARIOUS ARTISTS 
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Totally Hits 2004 


14 
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SHEDAISY 

IWUCSTRfET 1EaOM'1tOllWiOn0lll«tCDl 


Sweet Right Hete 


16 


1 ' 
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MONTGOMERY GENTRY • 

COLUMBIA i SOUK S0N1 MCJ'C :■ L . 


You Do Your Thing 


10 
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FRED HAMMOND 

VERin.JIVf uiMiZOMBAIItabirsSI 


Somethin' Bout Love 


35 


1 ( 
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BEYONCE A 1 

COLUMau aaar [Oat i itattaitsei 


Dangerously In Love 


1 


1 • 
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TEENA MARIE 

CASH MONEY CLASSICS BBtSSZUMRG IIISaCDi 


La Dona 
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LONESTAR 

BttAMtStRlGllBSICDt 


Lot's Be Us Agaio 


14 
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UNKIN PARK A * Meteora 

WARNER BROS IBIH* i II at CO! 
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PILLAR 

HICKtRBWIIUBlCOt 


Where Do We Go From Here 
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J KWON* Hood Hop 


7 






BOND Classilied 

MOB.ttECCA COUSiVUVE RSAL CLASSlCSGMOUPtirNCDI 
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ZZTOP 

WARNER BROS tamSVARNEA StRAlEGIC MAJKEttNO OS SB COl 


The Very Best 01 ZZ Top: Rancho Texicano 


77 
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i*sHEATSEEKER IMPACT 4 

SHINEDOWN Leave A Whisper 

ATLANTIC «tm AC a 1 «t CDilN] 


78 
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HILARY DUFF A Metamorphosis 

BUBNA II1STA «im«l0Ll>Vl0OD nlRBCOt 
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CASTING CROWNS • 

BtAOt STOEt lOlQRtUNlCA i il » CO- IISI 


Casting Crowns 
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JANET JACKSON A 


Damns Jo 


2 


1 9!) 
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1 THIRD DAY 

I ESSENTIAL tamillSBCDI 


Wire 


12 
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PJ HARVEY 

ISLAND001TSI IDJMGmtSCDI 


lit Huh Hot 
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FLEETWOOD MAC 

-i ■ .1 IDtlbVtARMR [l» it; i- CD V. L 


live In Boston 
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JULIE ROBERTS 


Julie Roberts 
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A Crow Lett 01 The Murder... 


2 
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YEAH YEAH YEAHS 


Fovet To Tell 


55 
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I KENNY ROGERS 
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42 Ultimate Hits 
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1 LENNY KRAVITZ 

■J VMjtNMIRStUMCOl 


Baptism 
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NO DOUBT A 
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The Singles 1992-2WJ 
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I YING YANG TWINS • 
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, 

Me & My Brother 
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DIDO A 

ARISTA MlJlRMGltllBCDi 


Lite For Rent 
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MERCYME Undone 

MaajaKsKkVlBKaseoi 
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RASCAL FLATTS A ' Melt 
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THREE DAYS GRACE • 
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Three Days Grace 
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Hiding Place 
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CASSIDY • 

run surfaced traiB"HMrni: *i ibm 


Split Personality 
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imp music 


Start Something 
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LOR ETTA LYNN 
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Van Lear Rose 
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JOHN MAYER A 

*WAHI CHI 1MB1A if US' SBriY M1I1IC I1BWTQC3I 


Heavier Things 
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G-UNIT A J 
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Beg For Mercy 


2 


154 




'. 4 




AUDI05LAVB A 
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STORY OF THE YEAR • 
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Page Avenue 
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Wilson Phillips 119 

ManoWinans 49 

Lee Ann Womack 169 

Stevio Wonder 116 

Yeah Yean Yea ins 88 

Veitowcard 46 

Ying Yang Twins 92 

ZZTop 77 



Over The 
Counter 

Continued from page 57 

Wilson is one of severe country 
artists who rise in the Father's Day 
tide, mirroring the pattern we saw 
for Mother's Day. Her pals Big & 
Rich are prime in that pack, hiking 
23-15 on the big chart 4-3 on 
Top Country Albums. The duo h^ 
posted a gain every week since its 
album charted seven issues ago. this 
time showing a 44% gain. 

Among the other country artists 
who jump on the big chart Kenny 
Chesney (22-17, up 25%), Brad Pais 
ley (61-52, up 21%). Alan Jackson 
(65-57. up 31%) and Trace Adkins 
(129-121. up 27%). 

Away from Music Row, Father's 



Day gifts may have revived Norah 
Jones (69-60, up 32%), Luther Van- 
dross (124-111. up 33%), Harry 
Connick Jr. (130-123. up 24%) and. 
in particular, the recent Dean Martin 
anthology. The last set relies a 39% 
gain to 33,000 copies (50-36), about 
300 more than it sold when it bowed 
two weeks ago. 

The gift shopping and the strong 
June 15 album slate that accompa- 
nied the Beastie Boys lifts volume 
more than 16% over the prior week, 
which prompts Billboard to hike its 
bullet criteria on most of this issue's 
sales charts. 

BY JOSH: This issue's country 
crescendo includes a new artist who 
looks familiar. Josh Gracin, a final- 
four contender from the second sea- 
son of "American Idol," cracks Top 
Country Albums at No. 2 and The 
Billboard 200 at No. 1 1 with 57.000 
copies sold. 
That is a few hundred more than 



fellow "Idol" finalist Kmberley Locke 
moved when she entered the big 
chart at No. 16 and 10% more than 
"Nashville Star" winner Buddy Jewel 
rang \ast summer the week that he 




bowed at No. 1 on the country list 
With play from radio (16-14 on 
Hot Country Singles & Tracks), 
CMT and Great American Country, 
plus ink from People, USA Today 
and Country Weekly, the U.S. 



Mp^rine mounts country's Utrgest 
opener for a new male solo act in 12 
years. Billy Ray Cyrus wis the l<3St 
to top Gracin's start, piling up 
90,000 when he bowed in 1992. 

To date, albums by the final four 
from the second "Idol" season 
have sold just shy of 4.5 million 
copies, with runner-up Clay Aiken 
accounting for 2.6 million and 
winner Ruben Studdard another 
1.7 million. 

LIVE AND LIVELY: You may be accus- 
tomed to seeing Celine Dion start 
with a number larger than 58.000 
units, but please note that her new 
album is the first live set to reach 
the top 10 in a year. Led Zeppelin's 
"How the West W^ Won," which 
bowed at No. 1, was the last to do so. 

Close behind Dion is Phish. in 
the midst of its farewell tour (No. 
13, 56,000) and actress Christina 
Milian (No. 14, 55,500). The latter 
first charted as a guest on the Ja 



Rule hit "Between Me .*nd You." 

Bebel Gilberto, who retains No. 1 
on Top World Albums, makes a 
belated bow on Top Independent 
Albums (No. 8, up 8%). A database 
snafu barred her from last issue's 
indie ctwt. 

LONG SHADOW: Fans pay homage to 
Ray Charles, as sales continued to 
grow in the week following his death. 

The two Charles compilations that 
bowed on last issue's Top Pop Cata- 
log list both swell. "The Very Best of 
Ray Charles" earns that chart's 
Greatest Gainer award as its sales 
more than double (35-6, up 120%). 
"Anthology" follows a similar spike 
(30-9, up 93%). 

Sales for those two combing are 
22,000 for the week, 7,000 more 
than the sum that places Bob Mar- 
ley & the Wallers' "Legend" at No. 
1. A third Charles set, "Ultimate Hits 
Collection," enters Top Internet 
Albums at No. 14. 
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— 






95 Weeks At Number 1 












37 1 WeeUlNimtierl 




1 


1 




BOB MARLEY & THE WAILERS Legend 

ruRGONC.lSlANDSSISWIWMC IBSS'l-SBi 












AKWID KOMP 104.9 Radio Compa 

AMESWriiON liU.'liVC lUMCOl 




3 


4 




THE BEATLES A 1 

apple .hiS-Apmoi nrstiessi 










UNDEROATH They're Only Chasing Safety 

SOLID STATE niMTOuTEi ft NAll U3SSC0I 


o 


2 






LARRY THE CABLE GUY Lord, 1 Apologize 






3 


2 




taIVsma Aromas,, trnos ..SIC 1 


Absolution 


o 








BEASTIE BOYS A Licensed To III 










EIGHTEEN VISIONS 


Obsession 




7 




BOB SEGER K THE SILVER BULLET BAND * Greatest Hits 










PATTI SCIALFA 

OlMMfliA wit: r.ci., w..sir. Ksnrocr.' 


23rd Street Lullaby 






— 


$ GREATEST GAINER $ 




6] 


8 


5 




RON WHITE 


Drunk In Public 




35 




| RAY CHARLES The Very Best Of Ray Charles 






5 






BEBEL GILBERTO 


Bebel Gilberto 




, 


— 


| PINK FLOYD ♦" Dark Side Of The Moon 






6 


6 




FINGER ELEVEN 


Finger Eleven 




6 




KENNY CHESNEV * No Shoes. No Shirt, No Problems 










RICA-CHE 

::fn- '. i i.:, . - Mm ■ *r >, 


Lack Of Communication 


o 


30 






RAY CHARLES • Anthology 










GRUPO BRYNDIS 


El Quinto Trago 


CD 


31 


75 




FRANK SINATRA A Classic Sinatra: His Great Performances 1953 1940 






1 






MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge 


CD 


16 


•9 




SOUNDTRACK A 1 O Brother, Where Art Thou? 

m;- i . ii, iji.1 . . . 






19 


9 




ISRAEL AND NEW BREED Uve From Another Level 

IMEGBIIT G7SPELEPIC tl&SSOM' MUSiC IB SI EU CO 


12 


s 


12 




JOSH GROBAN A' Josh Groban 

iussppise iaistvMn.s(n bp:.:. iih«(Hi|h| 






12 


12 




GAVIN DEGRAW 


Cb,wiot 


13 




i 




PRINCE • The Very Best Of Prince 














14 


1 1 


13 




AC/DC ♦ , f Back In Black 




| 


39 


19 




LOS HURACANES DEL NORTE 

■. .:'. i . 


Con Experienda Y Juventud 


© 


41 


45 




WILLIE NELSON A 16 Biggest Hits 




•3 


'' 




THE POSTAL SERVICE 


Give Up 










LfG»:>,coLOua^iHii3HviLL[it < wa soN»'Aisic 1st (a ii wi 












■; Hi.:"-' ■ 




17 


20 




TIM MCGRAW A Greatest Hits 




,6 


4 


7 




ROONEY 

MFIWIOlItt'lVrEHSCOPE ItttCC 


Rooney 


© 


'■ r - 


16 




JOHN MAYER A Room For Squares 

■ < ■ m v.iv, .'-it tiiawilMl 




17 


18 


14 




JEREMY CAMP Carried 


Me: The Worship Project 


<D 


44 






JOHNNY CASH A 16 Biggest Hits 

kEC*£T,cmuMi iitaiisei 




18 


16 






CHRIS RICE 


Short Term Memories 


19 


■ 4 


1 7 




MERCYME A Almost There 

| :'.! >] i.:. i L' ' ' ' [H] 




19 


10 


4 




LUPILLO RIVERA 

US VISION nollAMC MIAED 


Con Mis Propias Manos 


20 


23 


'4 




GE3HE STMT • NlrsO'Glcrjt itriu M CVar) *»•«! It tflkttaiti C*CMi 




20J 


26 


24 




MINDY SMITH 


One Moment More 


21 


10 


10 




METALLICA a> Metallica 






•: 


3 




MASTA KILLA 

UrTlE SHOES ICB- MATURE S0LV1S iUBBCDi 


No Said Date 




1 f r 


9 




.■(ICII'K 1 TVE«t«LynyrdS>)i<irl»tnCen1srrllastersrreMie^ 






17 






RACHAEL YAMAGATA 


Happenstance 


I 


18 


1 5 




SHANIA TWAIN ♦ Come On Over 

Ml i.i Mi '. • ' ' 










YOUNG BUCK 8 D-TAY Da Underground Volume One 


| 


12 


1 1 




LINKIN PARK A |Hybrid Theory] 

i l.-<lirwi 






15 


1 1 




TIESTO 

ii ■ i- n: ... 


Just Be 




.'l 


18 




BARRY MANILOW A Ultimate Manilow 

-HI: „ ■ * 












JEM 

Ala 1151* (listed 


Finally Woken 


26 


22 


21 




KID ROCK A' Cocky 

i*u«rH*r"Ar, u?9sis»i 






23 


16 




KEANE 

iNTfptscopEoami lan 


Hopes And Fears 


27 


27 


23 




ABBA a Gold - Greatest Hits 

1 n-.,n | •. .:...:,., i| . -, ,1,. ,. |, 






22 


13 




CONJUNTO PRIMAVERA 


Dejando Huella 


© 


'■■). 


3'7 




AEROSMITH ♦ " Aerosmith's Greatest Hits 

:.niuuBi*ic«isnu>uusir iTMtriiisei 






9 






WARREN HAYNES 

AT0 HSll HIS) EC 


Live At Bonnaroo 


29 


26 


33 




QUEEN A Greatest Hits 








44 




CROSSFADE 

IC'CCAUMeiAtrnsiDM W.ISIC i; Jfl 1J CO 


Crossfade 


30 


28 


27 




KENNY CHESNEY A Greatest Hit! 






23 


77 




THE RASMUS Dead Letters 

MO-OR.PUrCAULiVJaWJES.MEBSrC'-l .ITSEtU 




13 


7 




AVRIL LAVIGNE A Let Go 






7 






KATIE MELUA 

IXSJEMAIICOPUNIvtRSACDaiEBELUPO 'TMCDi 


Call Off The Search 




.-.4 


31 




JIMI HENDRIX A Experience Hendrix: The Best Of Jimi Hendrix 

. iFF^.FI.M rftWK ll'i'l-IV: 7 SSTBSE 






21 






GERALD ALBRIGHT 


Kickin It Up 




__7 


33 




AC/DC A Live 

lEQAOiEPiCKBiE.SaNT MUSIC illSSTISi: 






30 


15 




LOS HOROSCOPOS DE DURANGO Locos De Amor 


34 


24 


22 




SIMPLE PLAN A No Pads, No Helmet«..Juit Beth 

■v.A , i:j; .-,1. ' „.i,n>, {HI 












SNOW PATROL 

PO.rD0PjA*w or;; I' wu-°.-r.ft union 


Final Straw 


35 


20 


25 




POISON A Greatest Hits 1986 -1996 

expire* srjrs itssm ssi 






l<: 


. . 




OONAVON FRANKENREITER 


Donavon Frankenreiter 


36 


25 


26 




EMINEM a' The Eminem Show 






47 


1. 




JEFF BATES 


Rainbow Man 






















BCAVASHvatEKTi'RlO ill «■) » 






29 


24 




MARTINA MCBRIDE A Greatest Hits 




© 






GRUPO CLIMAX 


El Za Za Za 


38 


3^ 


47 




DEF LEPPARD A Vault - Greatest Hits 1980-1995 




CD 






SANCTUS REAL 


Fight The Tide 


1 


33 


29 




SOUNDTRACK A Shrek 

. Hl.i'.V,! -:>' IS i ■ *, _ E H ■ . 1 ■ -HI # 




39 


4, 


-ICi 




AVENGED SEVENFOLD 


Waking The Fallen 


40 


49 


43 




ROD STEWART A The Very Best Of Rod Stewart 

.'inrArn 6*js ihtb uaeib wi 




40 


7 7 






LA 0REJA DE VAN GOGH Lo Out T> Contt Mkntrai Ti Hldas La Dorrrrfa 


41 


47 


36 




LENNY KRAVtTZ A Greatest Hits 




CD 






ROBERT RANDOLPH & THE FAMILY BAND Unclassified 

CAHECUr,<.V>AA>**RBRTS IIBUCOl 


« 


39 






VAN MORRISON^*' ^ The Best Of Van Morrison 




© 






JEREMY CAMP 


Stay 


I 


43 


44 




TOM PETTY AND THE HEARTBREAKERS ♦ " Greatest Hits 

v:a hoei:, jwe n; *i8si 




43 


48 


37 




TOOTS AND THE MAYTALS 


True Love 


44 


40 


37 




KID ROCK ♦ Devil Without A Cause 

lor DOGEAVAsiiir At- i»iie INI 




© 






CARDENALES DE NUEVO LEON En Concierto 


45 


38 


!4 




USHER A 8701 

.AfAEI UJIV73MRA l.'SA.IBSSl 




45 


36 


20 




BANDA EL RECODO Exitos Con Tradicion Sinaloense 


o 






JOURNEY ♦ ! Journey s Greatest Hits 

I": -il.H* 




46 


50 


39 




PASSION WORSHIP BAND Passion: Hymns Ancient And Modem 


© 






AL GREEN A Greatest Hits 

^ithE Ri.if: suFrajniirAPi-OL lasnrsei 




47 


31 






HAWTHORNE HEIGHTS The Silence In Black And White 


CD 






CREEDENCE CLEARWATER REVIVAL A' Chronicle Tin » Greatest Hits 




48 


33 


3 




JENNIFER PENA 

lAtV'SiOnTIDItSCJC urstcoi 


Seduccion 


CD 






SIMON & GARFUNKEL 4> Simon & Garfunkel's Greatest Hits 

COWMBia ]'3S>S0NlUi iSlF 10 ^1 E 1 17 n 




49 


49 






THE VON BONDIES 

HUE ABW WAMNEflaRCS MSB OC 


Pawn Shoppe Heart 


© 






VAN HALEN A ' Best Of Volume 1 




50 


20 






Ml (CHK CHK CHK) 


Louden Up Now 
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Sales data compiled by fL* 

♦» Nielsen 

ARTIST SoundScan T|t|> 
IMPRINT 8 NUMBER/DISTRIBUTING LABEL 




1 






NUMBER 1 2»V«LsA.r*rr«,l 
VARIOUS ARTISTS Vans Warped Tour 2004 Compilation 

SOE ONE OEIMRAT THAI EE St C0i 


o 


4 


1 




GREATEST GAINER $ 

t i M im vj i Willie w ivitr a my DlOintM 

couiMfl* hio*/tvt uraui 


I 


2 






BAD RELIGION The Empire Stnk..-, First 




5 


2 




5UGARCULT Palm Tr»« And Power Lines 


6 


3 




UL JON & THE EAST SIDE BOYZ A Kings Of Crunk 


3 






VARIOUS ARTISTS Punk O Rama Vol- 9 








HOT SHOT DEBUT ,T 

tlbnlfccN vlblUNb Obsession 

(MJ 








BEBEL GILBERTO Bebel Gilberto 

■■ : HI: 1 |H| 


7 


10 




DASHBOARD CONFESSIONAL • A Mini, A IWssJot,, A Brand, A Scar 


8 


5 




WIULIAM HUNG Inspir.ition 


9 


8 




THE STREETS A Grand Don't Com* For Fret 


" 


12 




THE POSTAL SERVICE Give Up 

IHl 


' 3 


9 




VARIOUS ARTISTS Rock Against Bush Vol 1 




20 




MINDY SMITH One Moment More 


! 


4 




MASTA KILLA No Said Date 

. 1 I 1 1, - in- -.Ah .i |M| 




6 




MASTER P Good Side Bad Side 






YOUNG BUCK & D-TAY Da Underground Volume One 


16 


;.: 




VIC LATINO & DAVID WAX MAN Ultra.Dance 05 

IAIHA1I50 ,'9WCDI[N1 




46 


33 




WILLIE NELSON Live At Billy Bob's Texas 

SMITH MUSIC GTOUTSlin 'UliCOl 


13 


17 




BLACK LABEL SOCIETY Hangover Music Vol. VI 


• ! > 


13 




HANSON Underneath 




73 


74 




DEATH CAB FOR CUTIE Transatlanticism 




22 


7' 




PIXIES Wave Of Mutilation: Best Of Pixies 

(An ^►tt.HFr.iiARSWOUP IISjHCO) 








GRUPO CLIMAX El Za Za Za 

[H] 


25 


26 




LIL JON 8. THE EAST SIDE BOYZ Part II 


7 7 


37 




SPYRO GYRA The Deep End 


26 


34 




AVENGED SEVENFOLD Waking The Fallen 

WKtESSMi luaCDim 


■■: 






HAWTHORNE HEIGHTS The Silence In Black And White 

vlCtO*« Wl IrSMOlilHJ 








1 1 1 (CHK CHK CHK) Louden Up Now 

TnncHasofinww mi « or. fN| 


31 


19 




RJD2 Since We Last Spoke 

MfAlTl JUHW .ItnCDllHI 


27 


15 




FEAR FACTORY Archetype 

UOUIOI i.'itr, ii*n en, 


21 


7 




TRUTH HURTS Ready Now 

poomi i«u i"wuii 




7,7 


30 




LACUNA COIL Comalies 

Ctt.TijH¥ MCDLA lit*) ill«C0>|N| 




30 


16 




JOE DlFFlE Tougher Then Nails 








KIM WATERS In The Name Of Love 

tWMMHIEHU ii8MGii|HI 


36 


35 


3! 




NB RIDAZ nb ridaz.com 

MViTYH,:v IDXkVrSUIflS H)«Ct>i|N] 


37 


.(9 


44 




FALL OUT BOY Take This To Your Grave 

FUEIT0 BY UME N Ot 1 (tl«C&i(H| 


€D 






DAVE ALVIN Ashgrove 

•tPROCM)* I119COI 


39 


42 






DANIEL O'DONNELL Faith & Inspiration 

niT.MtGUMI. HbWCCilIMl 


© 






BAD BOY JOE Best of NYC AfterHours: Feel the Drums 

mi .-.mi. d '.<■■ ..M.-.'.'s iitM en 


CD 






SOUNDTRACK The Notebook 

W/l W03I IISMOI! 


42 


44 


43 




DANE COOK Harmful H Swallowed 

COMECit i:t,4I1AL MJIf 111. W CO [ VL 1 |H] 


CD 






THE WIGGLES • Yummy Yummy 




2.6 






RAMON AYALA Y SUS BRAVOS DEL NORTE Antologi* Dt Un Rty 


47 


43 




THE SHINS Chutes Too Narrow 

■■.in. - mitt- nuici 


46 


32 


18 




LUKMcuA Legal Hustle 

'. I -. I' 1 :l,l ' 11 " '<> . 


47 


4.-: 


33 




KOTTONMOUTH KINGS Fire It Up 


48 


50 


4 5 




MATCHBOOK ROMANCE Stories And Alibis 

ii-ra^Ms,:- (ii«cdi|h| 


49 


40 


y 




VARrouSARTISTS Okayplayer: True Notes Vol 1 


SO 


41 


23 




DAVID CROSS It's Not Funny 

IHl 



L .ii 4 .,1 : Hun -. H 
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Billboard TOP BLUES ALBUMS- 



_ 


| LAST WEEK 1 




Sales data compiled by fte> 

I s * Nielsen 

Sound Scan 

ARTIST IMPWNT&NUMBERDISTRIBtJTI^ LABEL Title 


1 




! Weeks Al Number 1 

ERIC CLAPTON Me And Ml Johnson 




2 

3 




AEROSMITH • Honkin' On Bobo 
GEORGE THOROGOOD ft THE DESTROYERS Greatest Hits 30 Teen W Reck 


■; 




ETTA JAMES Blues To The Bone 


6 




STEVIE RAY VAUGHAN AND DOUBLE TROUBLE He Essential Str.ir Ray Vaiiohaa And Death Trass* 


7 




KEB' MO' Keep It Simple 

HHOJMSNKKH 


o 

8 
9 

10 




JOHNNY WINTER I'm A Bluesman 


3 




THEODIS EALEY Stand Up In It 


15 




SOUNDTRACK Martin Scorsese Presents The Best 01 The Blues 


10 




CHARLIE MUSSELWHITE Sanctuary 




Id 




STEVIE RAY VAUGHAN Martin Scorsesa Presents The Blues: Stevie Ra) Vaughan 






VARIOUS ARTISTS Gel The Blues Vol 2 







SUSAN TEDESCHI Wail For Me 

rout™ 151 .«MIiUlSlHl 


1 ' 




WILLIE CLAYTON Changing Tha Game 


12 




THE HOLMES BROTHERS Simple Truths 



bead TOP CHRISTIAN ALBUMS 



Billboard TOP REGGAE ALBUMS. 





I 
§ 




Sales data compiled by 
ARTIST imprint a. number, distributing label 


Nielsen 

SoundScan 

Title 






VARIOUS ARTISTS 




NUMBER 1 


I ■ ■ "ti N 

Reggae Gold 2004 




i 




SOUNDTRACK 






50 First Dates 




I 




DON OMAR 

H 4wia [HI 






The Last Don: Live, Vol. 1 


4 


2 




SEAN PAUL A 






Dutty Rock 


I 


.: 




ELEPHANT MAN 






Good 2 Go 




b 




TOOTS AND THE MAYTALS 

[Ml 




True Love 




6 




VARIOUS ART1ST5 




Red Star Sounds Presents Del Jamaica 




3 




VARIOUS ARTISTS 






Strictly The Best Volume 31 
















o 


K 




DON OMAR 

VI 4W*7 |N| 






The Last Don 


«•> 


12 




BOB MARLEY 






The Best Of Bob Marley 




8 




SIZZLA 






Jah Knows Br?st 


CD 


1 1 




VARIOUS ARTISTS 






Jam/ TV HHs Vol. 2 


13 


9 




VARIOUS ARTISTS 


Power 96 Presents Daricelwll Nice Again 2Q04 Reggae Y Reggaeion 


14 


13 




VARIOUS ARTISTS 






Reggae Gold 2003 


I 






BOB MARLEY & THE WAILERS 

■ 


Bob Marley & The Waiters Live Al The Roxy 







Hi 


0RLD ALBUMS. 




| LAST WEEK 




Seles dale compiled by ■ ■ 

A** Nielsen 

SoundScan 

ARTIST IMPRINT A NUMBER/DISTRIBUTING LABEL Title 




1 




BEBEL GILBERTO 

s .,DFr,™,si :., |«| 


NUMBER 1 tfitJ 3 W«»k»Ai Number! 

Bebel Gilberto 








GIPSY KINGS 




Roots 




3 




DANIEL O'DONNELL 

|H| 




Faith & Inspiration 






LI LA DOWNS 




Una Sangre: One Blood 




12 




THE IRISH TENORS 




Heritage 




5 




ANGELIQUE KIDJO 




Oyaya! 




7 




VARIOUS ARTISTS 




Putumayrj Presents: Nuevo Latino 




6 




DANIEL O'DONNELL 


Classic Doubles: Songs Of Inspiration / 1 Believe 


■ 


4 




SOUNDTRACK 

MIGMtH0Ct*«SOO%Oteai;KS3Sill'N"iMtai>: 




The Triplets Of Belleville 


CD 


13 




YOUSSOU N'DOUR 








10 




SOUNDTRACK 




Bend It Like Beckham 


© 


14 




VARIOUS ARTISTS 




Celtic Circle 


CD 




OJOS DE BRUJO 




Bari 


■ 


11 




DANIEL O'DONNELL 




Greatest Hits 


15 


3 




KEALI'I REICHEL 




Ke'alaokamaile 





1 


O 

u: 
•J 

| 




Sale* dale compiled by t| 

•V s * Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBERS DISTRIBUTING LABEL 


Title 




2 


■ 




tfi> NUMBER 1 »a> 
SWITCH FOOT a j ; ; 


2 Woe s 
Tlir Beitniiftil leUlij .vn 




1 |- 




FRED HAMMOND viwtT'.ji.t **sui.**Li»iD[\i 


Somethin' Bout Love 










lAJhnm fin UUa Ha Etnm Uara 

wnere iro we uo rrorri nere 




4 


4 




$ GREATEST GAINER '$' 







• 


7 




THIRD DAY ESSfNi u lonamnvBEirr 


Wiro 




6 


5 




rvl t H V_ T [VI t 


Undone 




•- 


3 




(CI AU ... 


Hiamrj rl.ice 








U N DE ROATH -%ol*o srATLTOTTti a kail iisif micmg |H| 


Thpy is Only Chiismn Stifety 










VAKIUU9 AH 1 li 1 b 


Amazing Grace 3: A Country Salute To Gospel 




! 


6 




lUnftA Oi InC rCLULIMIt rCUrLC .11. is s [ \ ■ *t , 1 1 


Out The Box 




V 


3 






WOW Worship (Redl 




12 


7 




ISRAEL AND N E W BREED irb |H| 






1 : 


9 




JEREMY CAMP ., ■+■.<» :v, IHI 


Carried Me: The Worship Projeci 




10 






CHRIS RICE iL.L -v.Mix i ii , -iv (hi 


Short Term Memories 




13 


10 




VARIOUS ARTISTS at »nwni>u T .wnmni«ft'SP«R,^ 


WOW Hits 2004 


If, 


16 




RANDY TRAVIS <vohd cuhhwaiiner bros h.;jiwohd cuae 


Worships Faith 










O.C. SUPERTONES tt: mttwicus 


Revenge Of The 0 C. Supertones 




1 7 


12 




SOUNDTRACK • . -uv twAwu curs 


The Passion Of The Christ 




14 


17 




VARIOUS ARTISTS * ■■. ■■ . . -■■ .-.i ■■<■ . ! .■ .■/ ■■■ ■ WQIslim Ioaeltiei. 1 Could Sinfl 01 VwlSXtlanBOL. 


?S 








BILL GAITHER ■■>-. ..>■■■ -> ■:<■■:■, Bill Gaither's All Time Favorite Homecoming Songs And Performances Volume I 


21 


77 


75 




JOHNNY CASH ^RiuwijsijK.Lasi mighwai 


My Mother's Hymn Book 




IS 


13 




VARIOUS ARTISTS ■ >: v.aih.c.mii- : h.tiv.-i j > 


Dove Hits 2004 




21 


72 




ELVIS PRESLEY ka rwaeMC stiuthw i*uket»6 enuf 


Elvis Ultimate Gospel 


24 






SANCTUS REAL smmovv TmtMii^ |H) 


Fight The Tide 


2< 3 


33 | _ 




ROBERT RANDOLPH & THE FAMILY BAND -.-n ***** bros wkwqkj cumi I HI 


Unclassified 


26 


tnm 




JEREMY CAMP bk «*rMicM6 |h| 


Stay 


27 






VARIOUS ARTISTS A. VMHtttf mLr *'** ""-'PU'wir* u t 


WOW Worship 1 Yellow) 


281 


23 1 19 




CECE WINANS ufltsppjHGS glwui^ i2s«v/,c»<irj cue* 


Throne Room 


29l 






BILL GAITHER i^m-tuMui l h i • :wi-lwh.',*j Bill Gartner's All Time Favorite Homecoming Songs And Performances Volume 2 


30] 


24 


20 




KUTLESS !uor. lf ;NiiL&JCi^EMtc^ 


Sea Of Faces 




IB 


15 




PASSION WORSHIP BAND |h) 


Passion Hymns Ancient And Modern 


321 






VARIOUS ARTISTS xavnmmtui Country's 20 Classic Gospel Songs 01 The Century 


331 


28 


29 




THIRD DAY* i« !N n.M D m W ivfti,i 


Ofleriti U ill AJU Have To Give 




27 


71 




BETHANY DILLON s/wuw tyn.twKvi; [H] 


Bethany Dillon 




25 


76 




VARIOUS ARTISTS vvj«SHip*rjGiit>t«AiniMicMt. 


Here 1 Am To Worship 




39 


77 




RANDY TRAVIS • m#a tuTOWAHNiREinBs HZJtwoRa curb 


Rise And Shine 


71 


26 






DANIEL O'DONNELL |H| 


Faith & Inspiration 


381 






TODD AGNEW -lul-j khivim 


Grace Like Rain 


391 






VARIOUS ARTISTS LWrtasAi south kbotimicug 


Songs Inspired By The Passion Of The Christ 




33 






GAITHER VOCAL BAND sprung mouse sii«'Ei«*»cuc 


A Cappella 



Billboard TOP GOSPEL ALBUMS 





0 

13 
< 




Seles date compiled hy 


Nielsen 












SoundScan 








ARTIST imprint a number/distributing label 




Title 












2 Weeks At Numbei I 








FRED HAMMOND .t*'i ji«ssjuzomba 




Somethin' 'Bout Love 




2 


2 




TONEX & THE PECULIAR PEOPLE ... 1 . 




Out The Box 










4 MEATKT GAINER i 








4 


3 




ISRAEL AND NEW BREED . Eoswufic tiaavjnr sejstc |M| 




Live From Another Level 




J 


4 




VARIOUS ARTISTS • .. . lmwiimw 




WOW Gospel 20W 




5 










Tin; Fitjlumg Templiilioiis 




•1 


7 




CECEWINANS puarsraiN MSftLno ssw .somuusii 




Throne Room 




' 


6 




LASHELL GRIFFIN i i iiwrv ml ^il IHI 




Free 










TYE TRIBBETT & G.A. iNnomrr&osptLCOLUMBuejMaTONVMusic |M1 Ufa 




10 


8 




BYRON CAGE v ihi 




Bvron Cage 




B 


1 




BISHOP EDDIE L. LONG PRESENTS THE NEW BIRTH TOTAL PRAISE CHOIR 


[mi sospfi itw |h] Spirit & Truth 




1 ' 

16 


12 
14 




YIVMC Tf IDMrtJ >-H1i| (1,'U . .I'.mn |N| 

RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) m v 




Brinqinq It All Toqether 
Unplugged- Tin Way GbMCtl Used To Be 




14 


10 




SMOKEY ROBINSON rohsoih™qi*ii 




Food For The Spirit 




1 1 


9 




VARIOUS ARTISTS -.■ u ~>a-,ni-Mmwmamtmivstm>ii>vt. 




Gotta Have Guspul 1 




27 






STEPHEN HURD MsnLiftc KwiioNY music 




A Call To Worship 


17 


18 




MARTHA MUNIZZI hwh«mu^,m ihi 




The Best Is Yet To Come 


17|2L 


13 




DONNIE MCCLURKIN vunn uiwjdmba 




Dannie McClurkm , Again 


I 18 


19 




VICKI YOHE mi n,-.,, .. - r > ; |H| 




1 Just Want You 




' 7 






ANTHONY EVANS inc 1 . 




Even More 




36 


70 




BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR -fi-ma-i -.htm^mm.w,a |H] Let It Rain 




2', 


16 




SMOKIE NORFUL FMinnw.wai 




Smnkie Nortul. Limited Edrlion lEP> 




IV 


16 




RIZEN r-Hf.-MMSirj.K .ir.«T«i7.;.cMP,so.A |H) 




RiZen 








THE BROOKLYN TABERNACLE CHOIR Miawono curaiKoiAVARMRem 




Live... This Is Your House 




7 3 


17 




VARIOUS ARTISTS mraojn ammuii e^-. 


All Star Gospel Hits Volume 1 Pra.se & Worship 




29 


29 




TONY HIBBERT II spirit HMormiwwmi 




In His Presence 




73 


2? 




VARIOUS ARTISTS A fMirHFi5Ti*\'«vtMt) rimi^tRm njiia-nMR* 




WOW Gosp_el 2003 




33. 






SHARROND KING -tj vm uawm* 




DL'dicatL'it 




34 


25 




FRED HAMMOND nmnwn-nnmA 




Nothinq But The Hits 




24 


24 




MARVIN SAPP iriwT>uQrzoMU(in 




Diary 01 A Psalmist 








MICHELLE WILLIAMS music wuhll] '^liljmbia thbi ijNtwjsit 




Do You Know 








KEITH "WONDERBOY" JOHNSON vt p ty mim,;cmia 




New Season 




2» 


33 




TACHINA DANIELLE mowitw 




Still Here 




2 3 


3' 




TURKS & CAICOS MASS CHOIR whwi 




Behold' Live In Chicaqo 




38 


IS 




THE WILLIAMS BROTHERS BiiLUBEmituM^Acci 




Still Here 








CARIKATURE c^mmu^niu^v^m 




Spiritcentric 




37 


26 




KAREN CLARK-SHEARD EunuaeMAG 




The Heavens Are Telling 




-37 






DEITRICK HADDON PRESENTS VOICES OF UNITY .u, 




All Star Edition 




3C 


2' 




EDDIE RUTH BRADFORD -i^vulaco 




Too Close To The Mirror 




it, 


7/ 




THE WILLIAMS BROTHERS & THEIR SUPERSTAR FRIENDS > 




SoulLmk Live 




4.3 






NEW DIRECTION msfti 3ni«ii: imitvrWHA 




Rain 



V Albumi vvrrh Itn grasM tal*S ttwt iMft • Racordmg Industry Attn Of Amanci IRlAA) c»nrtc»Hon for not iraaptntrtl of 500,000 album unm(Goldl ARIAA cert*c«l>Dn for "8t M^prnsrit of I •nillion urnt* (PlMinuml. ♦fUAA cMrktYdon fix n«t ttiipm«nt oi 10 million uniU lOiBmond]. Nuitvbi»I tollovnno Platinum or Dismonct 
tynibol "nflicaies album s muHi pljlinum IsvbI For bo'ti Wit. anddtwbi* albums with I rurviing lima ol tOOminutai or mom, Iht B1AA nnjrtJpli« thtpm«nts by ttw riurriber of disci arioVor lapel RIAA latin avoids: Certmcatiori for net sh'pment of tOO.OOO umls IDiol .'. Cetificalion of lOtLOOO uniU tPtatmol ',- CenifitBiioti ul 100. OX 
units (Muiti Piatwol *Ast»nsk indicates LP is avulabl* Grastatr 6air>«r shows cherfs l»roesi unit incriass HtMWBrter Impacr shows aftn>ms rawovBd from HeatMiafcers ttiu weak [Hi indicates oast or present H«Hse«keH trtte. © M04, VHU Busioess Media, Inc . and Nielsen SoundScan, Inc All nghts reserved 
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* Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot 100 Singles); IT (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 



100 YEARS (EMI Blackwood. BMl/Ftve For Fighting, 
BMO, HL. Hioo 47 

8TH WOULD WONDER (Shankel Songs. ASCAP/Jacob- 
song, ASCAP/BEEBop Musk, S0CAN/6BC Woridwide, 
SOCAN/Curb Songs. ASCAP), WBM, H10O90 

99 PROBLEMS (Copyright Control/ Careers-BMG, 
BMi/BMG Songs. ASCAP .'Spirt Two. ASCAP/Songs Of 
The Knight, BMl/Unniefsal-PolyGra/n International, 
ASCAP/Rhyme Syndicate, ASCAP/WB, ASCAP/Ammo 
Dump, ASCAP/Caramba, ASCAP /'American Def Tunes, 
ASCAP/Sony/ATV Tunes. ASCAP), HL/WBM, Hioo 44: 
RBH 33 



—A— 



ABRAZAR LA VI DA (Denise Rich Songs. BMI/Laryjo, 
ASCAP /Warner Tamertane. BMl/PerezSoto, BMI/WB, 
ASCAP) IT 41 

ACCIDENTALLY IN LOVE (Songs Of SKG. BMI/EMt 
Blackwood. BMI/Jones Falls, BMI). CLM/Hl . Hioo 59 

AJTER PARTY (Hotting Hill Songs, SESAC/Put It Down, 
SESAC/T. Scott Style, SESAC/Young Fiano, SESAC/All Blac 
Muilk, ASCAP) RBH 61 

AHORA QUI EN (World Deep, BMI/Sony/ATV Latin, 
BMl/Blueplalinum. ASCAP/Sony/ATV Otscos, ASCAP) LT 2 

ALL FALLS DOWN (Sony/ATV Songs. BMI/EMI Black- 
wood. BMI/Please Gitnme My Publishing. BMI). HL.H100 
13; RBH IS 

ALL MITE (DON'T STOP) r fi..ie k ke. BMI/EMI April, 
ASCAP/Fh/te Tyroe, ASCAP/Ella & Genets Son's, 
ASCAP/Murtyn. ASCAP/Unrversal ASCAP/ Hancock. BMI), 
HURBH90 

AMAR CO MO TEAME (Edimusa, ASCAP ■Vjr.der. 

ASCAP) IT 31 

ANTES DC QUE TE VAYA5 (Crisma, SESAO LT 43 
AUNQUE NO TE PUEDA VER (WB, ASCAP) LT 19 
AWAY FROM THE SUN (Escalawpa. BMI / Songs 01 

Universal BMI) Hioo 66 

-B- 

BACK Of THE BOTTOM DRAWER (Sony/ ATV Timber, 
SESAC/HiUsboru Valley, SESAC/Pairtted Red. BMI). HL CS 

BARAJA DE ORO (Zomba, ASCAP) LT 48 

BEER MAN (EMI April, ASCAP/Sea Gayle, 
ASCAP/Sony/ATV ACuft Rose. BMI), HL, CS 36 

BE YOUR GIRL Iftas And Taj, BMI/ Universal Duchess. 
BMI/Poll Paul. BMI/Zomha. ASCAP/UI WW, ASCAP/Raul 
Santiago, 8MI/Chris Jones. 8M0 RBH 87 

BLAME IT ON MAMA (Blame Mama, ASCAP/Hysom 
Walker, BMIKS 40 

BLOW IT OUT (ludacris, ASCAP/EMI April. 
ASCAP/Browz. BM I/The RoyaUy Network, BMI), HL. RBH 
S3 

BOUNCE BACK (Money Mack, BMI) RBH 91 

BREAK DOWN HERE (EMI April, ASCAP/WHIow lake, 

ASCAP), HLCS 27 

THE BRIDE (EMI April, ASCAP/Sea Gayte. 

ASCAP/Songs Of Mosaic ASCAP/Mosak Musk. BMI). HL. 

CS59 

BRING IT BACK (Money Mack. BMI) RBH 56 
BURN (Shaniah Cymone. ASCAP/EMI April. 
ASCAP/ Ba by boy's Utile. SESAC/Noontime South, 
SESAC /'WBM, SESAC/U.R. IV, ASCAP). HL/WBM, Hioo 1; 
RBH 3 



-C- 



CALL MY NAME (Controversy, ASCAP /Universal. 
ASCAP). HL. RBH 38 

CANTAR HASTA MORIR (BMG Songs. ASCAP) LT 24 

CHARLENE (Songs 01 Universal. BMI ,'Taopy WhyteV 
BMI/Bat future, BMI) RBH 76 

CH-CHECK IT OUT (Brooklyn Dust ASCAP/ Universal- 
PolyGram International ASCAP). WBM. Hioo 69 

COLD HARD BITCH (Get-fet. BMI) Hioo 74 

COMO PU DE EMAMORARME DE Tl (Universal Muska, 
ASCAP/ Leo Muskal, SACM) LT 29 

CONFESSIONS PARTl (Shaniah Cymone, ASCAP/EMI 
April ASCAP/ Babyboy-s Little. SESAC/Noontime Sooth, 
SESAC/WB, ASCAP). HL/WBM. RBH 54 

CONFESSIONS PART II (Shaniah Cymone. ASCAP/EMI 
April ASCAP/ Babvbo/s Little, SESAC/Noontime South, 
SESAC/WBM, SESAC/U.R. TV, ASCAP), HL/WBM, Hioo 2; 
RBH 2 

COO-COO CHEE (Our Publishing. ASCAP/ Sounds Of 
The Red Drums. ASCAP/Baby Brrtt. BMI/Rkky Dupree. 
ASCAP/Semenya, BMI) RBH 07 

CREOEN EL AMOR (PilotO.ASCAP/Urwersal Muska. 
ASCAP /WB, ASCAP) LT 18 

CRUZ DE OLVIDO (Zomba Golden Sands. ASCAP) LT 37 

CUtO (Dial Brothers Musk, BMI/Abood, 
BMI/Greenjleeves, PRS/Klngs Of Kings. SMl/Marimbero, 
ASCAP) Hioo 45: RBH 52 



-D- 



DAME TU AIRE [WB. ASCAP) LT 14 

DANCE WITH MY FATHER (EMI April. ASCAP/UrKte 
Ronnie's, ASCAP/ Chi- Boy, ASCAP), HL, CS 42 

DANGEROUSLY IN LOVE (Bcyonce. ASCAP/HUco 
SoulKAS«P/MuskWWirKJswept,ASCAP/Foray. 
SESAC/EWM. SESAC] RBH 73 

DAYS GO BY (Guitar Monkey, BMI/Cobum. SMI/Uni- 
versal ASCAP/lanark Village Tunes. ASCAP) CS 37 

DESE05 DE COSAS I MPOSIBLES (Sony/ ATV DfSCOS. 
ASCAPHT38 

DESESPERADO (Hecho A Mano. ASCAP/EMI April, 
ASCAP) LT 21 

0E5NUDATE MU)E R fWamer-Tameriane. BMI) LT 6 

DIAMOND IN THE BACK (Ludacris. ASCAP/EMI April. 
ASCAP/Tefrtolse. BMI/Delfcious Apple, ASCAP/kmaxal 
Musk, ASCAP/H&RLastrad a. ASCAP/Sony/ATV Tunes, 
ASCAP/Metomega, ASCAP/Musk Sales Corp., ASCAP), 

HL, RBH 

DIARY (Lellow. ASCAP/EMI April. ASCAP/ Book Of 
Daniel ASCAP). HL, Hioo 34; R8H 12 

DIE OF A BROKEN HEART (Just Another Girts Musk, 
ASCAP/ Universal ASCAP/EMI Blackwood, BMI/Shaye 
Smith, 6 Mi) CS $8 

DIP IT LOW (Poli Paul BMI/SpenCow, BMI/Songs Of 
Universal BM I/Havana Brown, BMI .'Universal-Duchess. 
BMI), WBM, HlOO 211 RBH 48 

DIRT OFT YOUR SHOULDER (EMI April, ASCAP/Caner 
Boys, ASCAP/Virginta Beach. ASCAP/WB, ASCAP), HL, 
Hioo 27; RBH 24 

A DONDE E5TABAS? (Ser-Ca, BMI) LT is 

DONTSAY NUTH1N (Grand Negaz. BMI/CareersBMG. 
BMI/Scott Storch, ASCAP/Tuft lew. ASCAP). HL. RBH 69 

DON'T TAKE YOUR LOVE AWAY (Tuff Huff. BMI/Zomba 
Songs. BM I - Grirtit ime. BMI), WBM, Hioo 85; RBH 35 

DON 7 TELL ME (Almo. ASCAP /Avril Lwvgne. 
SOCAN/EvanTaubenfeld, ASCAP/EMI April ASCAP), 
HL/WBM. Hioo 26 

DOS LOCOS (J&N. ASCAP) LT 3 

DUDE (EMI Blackwood, BMI). HL, Hioo 50; RBH 25 

DJELE EL AMOR (Gente Normal ASCAP) LT 12 



-E— 

E.I. (REINVENTION) Oacloe Frost. ASCAP/BMG Songs, 
ASCAP/C/ump Tight, ASCAP/Unrversal ASCAP/Jay Fi 
Basement, ASCAP/D2 Pro, ASCAP) RBH 78 

E5TA LLORANDO Ml CORAZON (Edlmonsa, ASCAP) LT 

44 

EVERYTHING (Szeretlek, ASCAP/BMG Songs, ASCAP), 
HL. Hioo 80 

EVERYTIME (Zomba Songs, BMI/Britney Spears, 
BMI ,' Honing Hill, BMI/Sea Nymph. 8MI/Andrian Adams, 
BMI/UniwsalA5CAP),W8M, HlOO IS 

— F— 

FEtLlN' WAY TOO DAMN GOOD (Warner- Tamerlane, 
BMI /Arm Your DiUo, SOCAN/Zero-G, SOCAN/BIack Diesel 
SOCAN/Udekiv. SOCAN). WBM. Hioo 73 

FEELS LIKE TODAY (Universal PotyGram International 
ASCAP/ AJmo, ASCAP), Hl.CS 35 

FIERA 1NQUIETA (Laguna, ASCAP/Sony/ATV Discos. 
ASCAP) LT 33 

FLOAT ON (Ugly Casanova Musk. ASCAP/Tschudi 
Musk. ASCAP/ The Best Dressed Chicken In Town, ASCAP) 
HlOO 83 

FREAKS (SPZ, BMI/Play-N-SkiHi. ASCAP) RBH 85 
FREE I Frame Gee. BMI, 1 Dad's Dreamer. BMI; Warner 
Tameriane, BMi/Marietla Moon. ASCAP), WBM, RBH 86 

FREEK-A-LEEK (/cmbj, AS'. AP. Kurr Ij.iy.i, 
ASCAP/Watch My Music. ASCAP/UI Jon 00017 Musk, 
BMI), WBM. Hioo 71 RBH 8 

FRIDAY NIGHT (Young Chris. ASCAP/Young Neef. 
ASCAP/F.O.B , ASCAP/Rabasse, ASCAP/ Rush Groove. 
ASCAP /The Robinson Musk Group, BMI/WB. ASCAP). 
WBM. RBH 96 



-G- 



GAME OVER (FLIP) (Ne'e. SESAC /Lucky. BMI) Hioo 
y., RBH 23 

GET NO BETTER (larsiny, BMI/Swizz Beatz, 
ASCAP/uncle Bobbys Music. BMl/EMl Blackwood. 
BMI/Karima, BMI/Warner-Tameiiane, BMI/UniversaL 
ASCAP/EMI April ASCAP/ Dead Game, ASCAP), HL/WBM. 
Hioo 82; RBH 74 

THE GIRL'S GONE WILD (Sony/ATV Tree, BMI/ Love 
Monkey, BMI/Umverial ASCAP/MemphersfWd, ASCAP), 
WBM. CS 32 

GIRLS LIE TOO (EMI April ASCAP/little Cricket. 
ASCAP/Didnt Have To Be. ASCAP/Warner<Tamerlar)e. 
BMI), HL/WBM, CS 16 

GOLDEN (Universal ASCAP/Lsicat, ASCAP/ Blue V. 
Baby. ASCAP/ ablackants musk, BMI) RBH 55 

GOODIES (White Rhino, BMI /Christopher Garrett, 
ASCAP/HitCO Sooth, ASCAP/Musk Of VYindswepC 
ASCAP/Royalty Right ings, ASCAP/Musk Publishing 101. 
ASCAP/C'Amore. BMI /Me & Marq. ASCAP/EMI April, 
ASCAP "A r Control. ASCAP). HL, Hioo 77; RBH 64 

GOT IT TWISTED (BMG Songs. ASCAP/Juvenlte HeU 
ASCAP/Careers-BMG, BMI/P. Hold, 6M1/A. Maman Musk. 
ASCAP/Blenstock, ASCAP/Lost Toy People Musk, 
ASCAP). HL/WBM. Hioo 64: RBH 27 



— H— 



HAPPY PEOPLE (R. Kelly. BMI/Zomba Songs. BMI), 

W9M, Hioo 29; RBH 10 

HAZME 0LV1 DARLA (Vandec, ASCAP) LT 27 
HEADSPRUNG (LL Cool L ASCAP/Sony/ATV Tunes, 

ASCAP/Virglnia Beach, ASCAP/WB, ASCAP), HL/WBM, 

RBH 46 

HEAVEN (Either Or Musk, BMI) Hioo 22 
HERE FOR THE PARTY (Sony/ATV Cross Keys, 
ASCAP/Hoosiermama Music. ASCAP/WB, ASCAP/Bigl 
Love. BMI /Carol Vincent And Associates, BMI). HL/WBM. 

CS33 

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni- 
versal BMI), WBM, Hioo 40 

HEY GOOD LOOKIN" (Sorry/ATV Atufl Rose. BMI/Hlri- 
im, BMO. HL, CS 13; H10O 63 

HEY MAMA (willLam, BMI .'List money, 
Pt<S/Greensleeves,PRS/MCPS, PRS/Cheny Riwc BMI). 
CLM, Hioo 32 

HIGH LONESOME [Wilmington Road, BMI/Terry 
McBride, BMI/5HU Working For The Man. BMI/IC6. BMI) 

csss 

HOOD HOP Ijerrell tones, ASCAP/EMI April, 
ASCAP/ Hotting Dale, ASCAP/Tarpo, ASCAP), HL, RBH 68 

HOT 2NITE (Next Selection, ASCAP/MoUota, 
ASCAP/ Aspen, ASCAP) RBH 71 

HOW AM I DOIN'ISkronk Bonk Times, BMI/Sony/ATV 
Cross Keys, ASCAP), HL CS 39 

HOW COME (Eight Mile Style, BMI/ Deity Works, 
ASCAP/EMI April ASCAP/ Fullproof. BMI/EMI Blackwood. 
BMI/Skknoles, BMI). HL, Hioo 70 

HOW FAR (EMI April ASCAP/EMI Blackwood, 
BMI/Shaye Smith. BMI/Careers-BMG, BMI/Sagrabeauj; 
Songs. BMI), HL.CS 17 



-I- 



I BE U EVE (GrayT.ASCAP/BreaWhrough Creations. 
ASCAP/EMI April, ASCAP/ S-M.Y,, ASCAP/Sony/ATV 
Tunes, ASCAP), HL RBH 99 

I CANT SLEEP (Espktu de Leon, BMI/Songs Of Univer- 
sal. BMI ; My Mulligan, BMI). WBM, HlOO 94 

I DON 1 WANNA KNOW (Marsky. BMI/Janke Combs. 
BMI/EMI Blackwood, BMI/Hot Heal. ASCAP/Justln 
Combs, ASCAP/EMI April ASCAP/Oonceno. ASCAP/337. 
ASCAP), HL Hioo 6, RBH 13 

If I A1NT GOT YOU (Lellow. ASCAP/EMI April. ASCAP), 
HL. Hioo 4; RBH 1 

IF NOBODY BELIEVED IN YOU (Cobum, BMI/Hariey 
Allen Musk, BMI). WBM, CS 22 

If YOU EVER STOP LOVING ME (Sony/ ATV Tree. 
BMI/Love Monkey. BMI/Wenonga. BMI/U«uvefsal, 
ASCAP/Memphlsto. ASCAP), HL/WBM. CS 1; Hioo 30 

I GO BACK (Sony/ATV Mllene. ASCAP/ Islandsoul 
ASCAP). HL CS 8; HlOO 49 

I GOT A FEELIN" (Mafor Bob, ASCAP/ Universal-Songs 
Of PolyGram International, BMl/Eveiyt ning 1 Love, 
BMI/Sony/ATV Tree, BMI), HL/WBM, CS 12; HlOO 65 

I HATE U (N-The Water, ASCAP/Still N The Water, BMI) 
RBH 88 

I LIKE THAT Orak Starz, ASCAP /Almo, ASCAP/lrving. 
BMI / Nate Dogg. BMI/ 2X10 Music. ASCAP/Chingy Musk. 
ASCAP/BMG Songs. ASCAP/M^hkemusk, 
ASCAP/Houston Summers, BMl/Three Hundred Ce Musk, 
BMI), HL/WBM, Hioo 37; RBH 39 

I MEANT TO (WB, ASCAP /Warner-Tamerlane, 
BMI/iSoSMusk. BMI/BPlBMI).WBM.CS4i 

I MISS YOU (EMI April ASCAP; Fun With Goals. 
ASCAP; Beat Poet. ASCAP/ Universal ASCAP). HL/WBM, 
Hioo 86 

IMPOSIBLE OLVIDARTE (Not Listed) LT 49 
I'M R [DIN* BK> YO (Pastor Troy, BMl/Toompstorte, 
BMI) RBH 94 

IN A REAL LOVE (EMI April, ASCAP/ Vassa rSongS, 



ASCAP/BMG Songs, ASCAP/Mrs. Lumpklns Poodle. 
ASCAP), HLCS 26 

n ONLY HURTS WHEN I'M BREATHING (Universal 
Songs Of PolyGram IntemationaL BMI/Loon Echo, 
6MI/0ut Of Pocket. ASCAP/ Zomba, ASCAP) , WBM, CS 47 

IT'S ALL HOW YOU LOOK AT IT (Universal 
ASCAP/Memphisto, ASCAP/Cal IV. ASCAP/ FofgaSong, 
ASCAP/WB, ASCAP), WBM. C5 51 

ITS A WRAP (Mary I Blige. ASCAP/ lust in Combs, 
ASCAP/EMI April ASCAP/Marsky, BMI/)anke Combs, 
6MI/EMI Blackwood. BMI/GloriaS Boy, ASCAP), HL RBH 
71 

I WANNA MAKE YOU CRY (Big Red Tractor, 
A5CAP/WamerTamertane. BMI/Smlth Haven, BMI). 
WBM.CS23 

I WANNA THANK YA (Soul Insurance. BMI/Melodies 
Of I, BMI/Bubba Gee. BMI/Noootime Tunes, BMI/Watner- 
Tameriane, BMI/My Own Chit. BMI/Hit S Hold, 
ASCAP/EMI Blackwood. 8MI/)obete, ASCAP), HL/WBM. 
RBH 6s 

I WANT TO ITVE (Memphisto. ASCAP/Onlay, 
ASCAP/ Unwersal ASCAP/ Sony /ATV Cross Keys. ASCAP), 
HL/WBM, CS 14; Hioo 76 

I WANT YOU (Uncle Bobbys Musk, BMI/EMI Black' 
wood. BMI/New Hidden valley, ASCAP/WB. ASCAP/Casa 
David, ASCAP). HL/WBM. RBH 84 



—J— 



JESUS WALKS (EMI Blackwood, BM!/ Please Gimme 
My Publishing, BMI). HL. Hioo 16: RBH 7 

IO0K GAL (WINE WINE) 1.G reen sleeves, PRS/Uv- 
mgston, ASCAP/Drugslore. ASCAP/Lil |on 00017 Musk, 
BMI/Stayin High Music. ASCAP/EMI April. ASCAP/ Bone 
Crusher, ASCAP/Abood. BMl/Mochrie. ASCAP/EMI virgin 
Songs. BMl/Cal-Gene. BMI), HL Hioo 71; R8H 26 

JUST FOR YOU (LB ft, ASCAP / Metrophonk, ASCAP) 
Hioo 96 

JUST LIKE A REDNECK (Copyright Control/CDB, 
ASCAP/08A Volunteer Jam, ASCAP) CS s? 



-K- 



-L- 

THE LAST THING SHE SAID (Fat Cactus, ASCAP/EMI 
April A5CAP/EMI Blackwood, BMI/Shaye Smith, BMI). 
HLCS 53 

LEAN BACK (Scott Slorch, ASCAP/ TVT, ASCAP/Tuff 
lew. ASCAP/ Remyntsce Music. ASCAP /Joey And Ryan 
Musk. BMQ Hioo 24; RBH 11 

LEAVE (GET OUT) (Full Of Soul, BMI/EMI Blackwood. 
BMI/Soutvtng, BMI/Godfty, BMI/Songs Of DreamWorks, 
BMI/Smooth As Silk. ASCAP/ Plaything. ASCAP). HL. Hioo 
IB 

LET ME IN [Universal ASCAP/50 Cent. ASCAP) RBH 60 

LETS 8E US AGAIN (Sony/ATV Tree, BMI /Criterion, 
ASCAP /Still Working for The Man. BMI/Tommy Lee lames. 
BMI .' ICG, BMI). HL CS 4; HlOO 38 

LETS GETAWAY (Domani And Ya Majesty's Musk. 
ASCAP/Bubba Gee. BMI/Noontime Tunes. BMI / Warner- 
Tamerlane, BMI/Springtlme, BMI), WBM, RBH 49 

LETTERS FROM HOME (Famous, ASCAP/Ed And 
Lucille Songs. ASCAP/BMG Songs, ASCAP). HL CS 9: 
Hioo 54 

UVE LIKE YOU WERE DYING (Warner -Tamerlane. 
BMI/Big Loud Shirt, ASCAP/ICG. ASCAP), WBM, CS 5; 
HlOO 33 

LLORE LLORE (VMR, ASCAP /F.I P.P., BMI) LT 35 

LOCKED UP (Moka tntematkmal ASCAP/ Famous. 
ASCAP). HL Hioo a 1. RBH 45 

LOCO (Old Desperados, ASCAP/N2D, ASCAP/WB, 
ASCAP/Scott And Soda. ASCAP/Beechtree, ASCAP). 
WBM,CS6iHl004B 

LOOK AT US (Sony/ATV Songs, BMI/Triple Shoes, 
BMI /Sorry/ATV Cross Keys, ASCAP; Bill H Bud. ASCAP). 
HLCS 34 

LOVE'S DIVINE (Perfect Songs, BMI/Bat Future, BMI) 
Hioo 84 

LOVE SONG (Fiction Songs. ASCAP/BMG Songs, 
ASCAP), HL Hioo 79 

LUCHARE POR TU AMOR (Peermusk III, 8MI) LT 22 
LYING FROM YOU [Zorrba. ASCAP/Chesrerctw. 
ASCAP/ Big Bad Mr. Hahn, BMI/No«Ssctosure Agreement, 
BMl/Rob Bourdon, BMI/Kenjl Kobayashi, BMI/Pancakey 
Cakes, BMI/Zomba Songs, BMI). WBM, Hioo 87 



— M — 



MAKE IT ALRIGHT (Mike Cky. BMI/Wamer-Tamertane. 
8MI].WBM.RBHS9 

MAKE IT UP WfTH LOVE (Zomba, ASCAP/Food Stamp 
Muzik, ASCAP/Strange Motel ASCAP /David McPfter- 
songs, BMI), WBM. RBH 95 

MAS MALA QUE TU (Brantunes, ASCAP/Maximo 
Agulrre, BMI)LT34 

MAS QUE TU AM I GO (Crtsma. SESAO LT 5 

MAYBE RRY (Good 01' Delta Boy, SESAC) Hioo 68 

ME AND EMILY (Castle Street, ASCAP/Singinrach 
Songs. ASCAP/ Create Real ASCAP), WBM, CS 2a 

MEANT TO LIVE (Meadowgreen. ASCAP/Sugaf Pete, 
ASCAP) Hioo 19 

MEN DON'T CHANGE (Mosa« Musk, 8MI/H0W lack. 
BMI). HL CS 28 

MIEDO (Vander. A5CAP) LT 11 

Ml PEOR EN EM KG (SerCa. BMO LT 28 

MOVE YA BOOY (Twoenj, ASCAP/ Elijah Wetb The 3rd 
Musk, ASCAP/Cipha Sounds Musk. ASCAP/Lionel 
Bermingham Music, ASCAP/Abood, 8MI/Zomba Songs, 
BMl/Mokojumbi. BMO, WBM, Hioo 13; RBH 16 

MU5IC0LOGY (Controversy. ASCAP/ Universal. 
ASCAP), HL RBH 93 

MY BAND (Derty Works. ASCAP/EM I April 
ASCAP/Svrifty McVey. ASCAP/ FuUprool. BMI/Runyon Ave, 
BMI/Mkltk Bit. ASCAP/Eighl Mile Style, BMI/Ensign, 
BMI/EMI Blackwood. BM I /Jaceft. ASCAP/ Resto World, 
ASCAP) Hioo 72; RBH 81 

MY IMMORTAL (Zombies Ale My Publishing. 
BMI/Forthefaflen, BMI.'Dwighl Frye. BMI), HL/WBM, Hioo 
28 

— N— 

NADIE ES ETERNO (Edlmosa, ASCAP/Vander. ASCAP) 
IT 30 

HAUGHTY GIRL (Beyonce, ASCAP/Hltco South, 
ASCAP/Musk Of Windswept. ASCAP /TVT, AS CAP /Scot! 
Storch. ASCAP - Black Owned Musik, ASCAP/ Angela Bey- 
ince, ASCAP/WB, ASCAP/Summer Night Musk, 
6Ml/Kklada.BMl/Shugtterius. BMl/Warner-Iarnenane. 
BMI /Rubber Band, BMI /Universal- Songs Of PolyGram 
international, BMI/Notting Dale. ASCAP), WBM. Hioo i« 
RBH 30 

NEIGHBORHOOD MUSK (Upstans. ASCAP; Lil Rob, 
BMI/Moonvork Miuiq. BMI) RBH 89 

NEW DAY (Pattonkrm. BMI ,T pp/s Own Musk. 



BMI/The Loving Company, ASCAP/Karios Jr.. 8Mi/Say 
What Say Huh. SMI/Wilkinson Ave., BMI/Llesse's First 
Bom Musk. 8MI/Peermusk 111, BMI), HL Hioo 9$, RBH 
41 

THE NEW WORKOUT PLAN (Please Gimme My Pub- 
lishing. BMI/EMI Blackwood. BMO, HL RBH 92 
MOUA CLAP (Breka Musk. ASCAP) RBH 66 
HO ME QUI ERO ENAMORAR (Sony/ATV Latin. BMO LT 

26 

NO PROBLEM (Lll Jon oooi; Musk , BMI ; TVT, 
BMI/Swiiole, BMI) RBH 47 

NOTHING ON BUT THE RADIO (WB, ASCAP /Fool 
Hearted Melodies, A5CAP/0diesongs. ASCAP/ Short Story 
Long, ASCAP). WBM, CS 50 

NO TTENE LA CULPA a INtHO (TN Ed-cior.es, BMI) LT 

33 

NOT YOUR AVERAGE \0t (Little Mahkyas. 
ASCAP/Missing link. ASCAP/lelly's Jams, ASCAP/loseph 
Cartagena, ASCAP/Songs Of Universal, BMI/Zomba. 
ASCAP/563. ASCAP/EMI Full Keel ASCAP), HL/WBM. 
RBH 



-O- 



OCEAN AVENUE (Bromuda, ASCAP/BMG Sortgs, 
ASCAP). HL HlOO 43 

OH MY GOD (Dade Co. Project Musk. B W ■ Universal . 
ASCAP) RBH 63 

THE ONE (God Given. BMI/Bubba Gee. BMI/Noontime 
Tunes. BMI/Ya'Maiesiys Musk. ASCAP/EMI April 
ASCAP/Reach Global, HMI.'Songs Of Universal, 
BMI /Warner- Tameriane, BMO, HL/WBM, RBH 83 

ONE STEP AT A TIME (Plakwiew Diner. BMI/Burton 8, 
Collins. SESAC/Carol Vincent And Associalrs. BMI) CS 49 

ON FIRE (Lloyd Banks, ASCAP/ Universal. ASCAP/^o 
Cent, ASCAP/Embassy, BMI/Bros. Grimm. ASCAP/ Eight 
Mile Style, BMI/lacefl. ASCAP/Resto Worid. ASCAP). 
HL/WBM, Hioo 14: RBH $ 

OVERNIGHT CELEBRITY (Stayin HtghMusic, 
ASCAP/EMI April ASCAP/Ye World Musk, ASCAP/Miri- 
mode. BMI/Songs Of Universal, BMI/Len-lon. BMI/SLone 
Diamond. BMI/Almo. ASCAP). HL/WBM, Hioo 9: RBH 6 



-P- 



PAINT ME A BIRMINGHAM (Songs Of DreamWorks. 
BMI/Princetta.BMl/Mama , s House, BMl/Cherry Rrver. 
BMI). CLM, Hioo 97 

PARA TOOA LA VI DA (LGA, BMI) LT 46 

PASSENGER SEAT (Emerto. ASCAP/EMI April 
ASCAP/little Cricket. ASCAP). HL Hioo 91 

PERO QUE TAL SITE COM PRO (Cornelia Reyna. 
BMI/Rightsong. BMI) LT 9 

PIECES Of ME (EMI April, ASCAP /Kay's Tuff, BMI/EMI 
Blackwood. BMI/Oylan Jackson, ASCAP/WB, ASCAP). 
HL/WBM, Hioo 61 

PRICELESS (First Avenue. ASCAP/BMG. PRS/Demb 
Hoi Songs. ASCAP/EMI April ASCAP/ £ I wo. ASCAP/ E D 
Djj It, EM I). HL. RBH 72 

PUT YOUR BEST DRESS ON (WB, ASCAP/Songs 01 R. 
Joseph, ASCAP/ Warner- Tamerlane. BMI/Ptatinum Plow, 
ASCAP). WBM, CS 43 



— Q— 



QUE DE RAR0T1ENE (Gem.nis Muskal, SACM/Uni- 

versai Muska, ASCAP) LI 4 

QUE LLOftO (Sony/ATV Discos, ASCAP) LT 10 
QUESTIONS (Zomba Songs. BMI/R.KetJy, BMI). WBM, 

RBH 58 



-R- 



THE REASON (Spread Your Cheeks And Push Out The 
Musk, ASCAP/WB, ASCAP), WBM. Hioo 3 

REDNECK WOMAN (Sony/ATV Cross Keys, 
ASCAP/ Gracie Gkl ASCAP/WB. ASCAP), HL/WBM, CS y, 
Hioo 41 

ROSES (Gnal Booty. A5CAP/Chrysal«S,ASCAP/Seven 
Sax, ASCAP/Notting Oale, ASCAP), HL Hioo 12; RBH 18 

ROUGH t READY (BMG Songs, ASCAP/Mrs. Lumpkinj 
Poodle, ASCAP/BMG, PftS/Multisongs BMG, SESAO CS 

-S- 

SABANAS FRLAS (Tulum. ASCAP/EMI April ASCAP) IT 

3* 

SABES A CHOCOLATE (SGAE, BMI/Vander. ASCAP) LT 

A3 

SAVE AHORSE (R IDE A COWBOY) (Big Love, 
ASCAP/WB. ASCAP), WBM, CS 21 

SCANDALOUS (EMI April ASCAP/Sony/ATV Tunes. 
ASCAP/Unrversal ASCAP). HL Hioo 39 

SELFISH (Donu: Boy, BMl/EMl April. ASCAP/Zhifi, 
ASCAP/ Please Gimme My Publishing. BMI/EMI Black- 
wood, BMI/Sprlngtlme. BMO, HL H10067; RBH 22 

SENTAUA AQUI EN Ml ALMA (World Deep, 
BMI/Sony/ATV latin. BMO LT 17 

SHAKE THAT SH** (Ludacris, ASCAP/EMI April 
ASCAP/Virginia Beach, ASCAP/WB. ASCAP). HL/WBM, 
RBH 79 

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks. 
BMI/API Country Mask. BMI: £ Ticket. BMl/Cherry River, 
BMl/Still Working For The Woman. ASCAP/MXC 
ASCAP/ICG, BMI/EMI Blackwood. BM I/Shane Minor, 
BMO.CLM/HLCSlS 

SINGLE FATHER (EMI full Nelson. BMI /Warner-Tamer- 
lane, BMI/Thlrty Two Mile. BMI/New Musk For Me. BMO, 
HL/WBM, CS 54 

SI TU ESTUVIERAS (LG, ASCAP) LT 50 
SLITHER (Velvet Revolver. ASCAP) Hioo 36 
SLOW MOTION (Money Mack, BMI) Hioo 5; RBH 4 
SO FLY (Marco Cardenas, ASCAP/Daniel Salas. 
ASCAP/Rkardo Martinez, ASCAP) Hioo 93 

SOMEBODY (WB. ASCAP/ Gravkron. SESAO, WBM. CS 
1H Hioo 60 

SOMEDAY (Warner-Tamerlane. BMI/Arm Your Dtllo. 
SOCAN/Zero-G. SOCAN /Black Diesel SOCAN). WBM, 
Hioo 46 

SON OF A PREACHER MAN {Sony/ATV Tree, BMI). HL 
CS48 

SO SEXY (R.Keffl>t BMI/Zomba Songs. BMI/Stayin 
High Musk. ASCAP/Almo. ASCAP), HL/WBM. Hioo 53; 
RBH 19 

SOUTH SIDE (Hale Yeah. SESAC /Peertunes, 
SESAC/Tabukjus, ASCAP/Hltco South. ASCAP/Untversal 
Lingo. ASCAP/ Aragorn Songs, ASCAP/D|lrv,BMI) Hioo 
361 RBH 14 

SOY TU MUJER (C.K. Jointz. BMI/Unwecsal-Muska 
Unica, BMI ; Warner Tamerlane, BMI) LT 20 

STILL IN LOVE (Al'iarose Musk, BMI/lrvmg. BMI/Al 
Green. BMO, HL Hioo 75; RBH 28 

SUDS IN THE BUCKET (Mike Curb, BMI/Songs Of 
Moraine. B Ml/ Curb Songs. ASCAP/ Moraine. ASCAP). 
WBM.CS24 

SUNSHINE (lucky BMI/4 My Peeps. BMI/Publishlrig 
Designee, 8MI/S. Lai. BMI/L Quezada. BMI) Hioo43; 
RBH 29 

SWEET SUMMER RAIN (Unrversal-MCA. ASCAP/Hal- 
hana. ASCAP/Wamei- Tamerlane, BMl/Makeshift. BMI), 
WBM.CS44 



TAKE MY BREATH AWAY (Famous. ASCAP/WB. 
ASCAP). HL/W6M. Hioo 78 

TAKE YA CLOTHES OFF (Bone Crusher, ASCAP/BMG 
Songs. ASCAP/ Uiwellyn, ASCAP/ Southern Crunk, 
ASCAP/PMHI, ASCAP/EWC, BMI/Da CrippH BMI/Colli- 
Patk. BMI/EMI Slaclcwood. BMI). HL RBH 67 

TALK ABOUT OUR LOVE (Please Gimme My Publish- 
ing. BMI/EMI Blackwood. BMI/Uncle Bobby's Musk, 
SMI/Mandrill. ASCAP), HL Hioo %3i RBH 21 

TARDES NEGRAS (Curcl, ASCAP) LT 32 

TEAR IT UP (Dirtiest Thirstiest. ASCAP 'Dark Society. 
ASCAP/L Matos, ASCAP/Boomer X, ASCAP/Dead Game, 
ASCAP/EMI April ASCAP/Crump Tight, ASCAP/EMI Black 
wood, BMI. 'Stone Diamond, BMI/Cyptron, BMI/Jobete, 
ASCAP/Zomba, ASCAP /Soundtion Tunes, BMI/Zomba 
Songs. BMI/TCF. ASCAP .' Fox Film, BMI/ Universal ASCAP). 
HL/WBM, Hioo 88; RBH 43 

TENGO GANAS (VMR. ASCAP/F.LPP-, BMI) LT 39 

TE PER DONE UNA VEZ (Gamvex, BM I) LT 40 

TE QUISE OLVIDAR (BMG Sortgs, ASCAP) LT 13 

TE QUISE TAN TO (Doble Acuarela Songs, ASCAP) LT 7 

THANK GOD I'M A COUNTRY BOY (Cherry Lane, 
ASCAP/Dream Works Songs. A5CAP). CLM, CS 29 

THATS COOL (Wrensong. ASCAP/ Lugracet la, 
ASCAP/Reynsong, BMI/Giving It Sack, BMI/Mosak 
Musk. BMI/Hold Jack. BMI) CS 45 

THAT'S WHAT SHE GETS FOR LOVING ME (Sony/ATV 
Tree, BMI/Showbilly,BMI/Wamer- Tamertane, BMO, 
HL/WBM. CS 7: Hioo 57 

THAT 7 MY NAME (Scott Storch, ASCAP/TVT. 
ASCAP/Tulf Jew. ASCAP) RBH 80 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April, 
ASCAP/Ghost Manor. BMO. HL RBH 32 

THIS LOVE (Careers-BMG. SMI / February Twenty Sec- 
ond. BMl/Valentine Valentine, ASCAP), H l. Hioo 10 

THIS WAY (ChappeU & Co„ ASCAP /Double Vinyl 
BMI/TriclopS Media, BMI/DOated lunky. ASCAP/little A 
Musk, BMI/EMI Blackwood. BMI/Please Gimme My Pub- 
lishing, BMI), HL/WBM, RBH 70 

TIME'S UP! (jae'wons.ASCAP/lusim Combs, 
ASCAP/EMI April, ASCAP/Nate Dogg, BMI/Scott Storch, 
ASCAP/TVT, ASCAP/Tuff Jew, ASCAP). HL RBH $1 

TIPSY OemHI Jones, ASCAP/Tarpo. ASCAP/Notting 
Dale, ASCAP/EMI April, ASCAP). HL. H100 30; RBH 36 

TOO MUCH OF A GOOD THING (EMI April ASCAP /Tri- 
Angels. ASCAP). HLCS 30 

TOUGHER THAN NAILS (Songs Of DaniH Musk, 
BMl/Tanasi Island Musk, BMI/Sony/ATV Tree. BMI/Big 
Yellow Dog, BMI/Etta Baby Musk. BMI/Copyright Solu- 
tions. BMI), HLCS 19 

TU DEQUE VAS (WB, ASCAP /Muziekuitgeveris 
Artemis BV, BMO LT 8 

TU FOTOGRAFIA (Estefan, ASCAP/F.LP.P., BMQ LT 45 

TURN ME ON (EMI April ASCAP/ Beane Tribe. 
ASCAP/Justin Combs, ASCAP/Da 12, ASCAP/CSills, 
ASCAP/EMI. PRS/Spragga Bern, BMI). HL Hioo 17: RBH 

-U- 

U SAVED ME ffomba Songs. BMI/R.Kelly,8M0.WBM. 
RBH 40 

U SHOULD-VE KNOWN BETTER (MonDeenbe. 
ASCAP/Shanlah Cymone. ASCAP/EMI April. ASCAP/ Uncle 
Bobbys Music. BMI/EMI Blackwood, BMI). HL. Hioo 25; 
RBH 9 



-V- 



VTTAMIN S (EMI Blackwood. B Mi /Mad House. BMO, 
HL RBH 98 

VIVO Y MUERO EN TU P1EL (Rubet. ASCAP/Unrversal 
Muska, ASCAP) LT 1 



-W- 



THE WATCH (Sony/ATV Tree. BMI/Big Yellow Do& 
BMI/Horkla Cracker, BrVI/Sonv.'ATV Acuff «ose. 
BMI/lestie Satcher. BMI"). HL CS 52 

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis 
Songs. BMI/Cari Mo. BMI/OrganLied Nolze. BMI/Hltco. 
BMI), HL/W8M, RBH $0 

WELCOME SACK (John Sebastian, BMO Hioo 35; RBH 

17 

WHAT IF (mi Avenue. ASCAP/BMG Songs, 
ASCAP/Oemis Hot Songs, ASCAP/ E One, BMI/EMI April, 
ASCAP/ E D Duz tt. BMI /Antonio Duon^Muzik. 
ASCAP/Brownville, BMI/E Two. ASCAP/EMI Blackwood, 
BMI. 'Anthony Nance Muzik, ASCAP). HL R8H $3 

WHAT HAIN'T (Sony/ ATV Cross Keys. 
ASCAP/Shmemnga. ASCAP/Sony/ATV Tree. BMI/Wenon- 
ga. 6MD.W8M.CS 38 

WHATS HAPPNIN! (EMI Blackwood. BMl/ColllPark, 
BMI/EWC. BMI/Da Cripplet, BMI, 'First And Goal. 
BMI .'Trick N* Rick, BMO. HL Hioo 51; RBH 37 

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys. 
ASCAP/Onahj. 8MQ, HL CS ly. Hioo 56 

WHERE ARE WE RUNNIN'? (Miss Bessie. 
ASCAP/Wtgged. BMO H10089 

WHISKEY GIRL (lokeco Tunes. BMI/Sony/ATV Tree. 
BMI/Big Yellow Dog. BMO, HL CS 2; HlOO 31 

WHISKEY LULLABY {Sony/ ATV Tree, BMI .'Mr Buboa, 
BMl/Reynsong, BMI/Wha Ya Say Musk, BMI/Wrensong. 
BMI).HLCSiotHioo62 

WHOKNOWS ISoLlch Id, ASCAP/ Universal 
ASCAP/Nwrac Tyke. ASCAP/Tetragrammaton, 
A5CAP ."esse Jaye. ASCAP). WBM. Hioo 99; RBH 44 

WHY? (Jae'wons. ASCAP/lustin Combs, ASCAP/EMI 
April ASCAP/Tappy Whyte's, BMI/Songs Of Universal 
BMI/Juvenlle HeU, ASCAP/BMG Songs, ASCAP/EMI Vk- 
gin, ASCAP), HL RBH 41 

WHY CANT WE ALL JUST GET A LONG NECK? (Of 
Musk, ASCAP/Song Catchers. ASCAP) CS 60 

THE WRONG G1RI (Sony/ ATV Timber, SESAC/Hilb- 
boro Valley. SESAC / Sony / ATV Tree, BMI/Cake Taker, 
BMI/Corn Country, BMI). HLCS 46 



-Y- 



YEAH! (TVT, BMI/lil Jon 00017 Musk, BMI/Christo- 
prier Garrett, ASCAP/Hltco South, ASCAP/Musk Of 
Windswept. ASCAP/Chrlstopher Mathew. BMI/ludacrrs, 
ASCAP/EMI April, ASCAP), HL/WBM. Hioo 8; RBH 20 

YEAH, YEAH, YEAH (Not Listed) RBH 100 

YOU ARE (Nashville DreamWorks Songs, 
ASCAP/Paper Angels, ASCAP/Sunchaser. ASCAP/Cherry 
Lane, ASCAP/Monkey Feet. ASCAP; Careers-BMG, 
BMl/Sltverfciss, BMI/Warnei-Tameriane, BMI), 
CLM/HL/W8M, CS31 

YOU DONT WANT DRAMA (Le Vegas, ASCAP/AII My 
Publishing, BMI/All My Own Publishing, BMI/EMI April, 
ASCAP;,- 1 L, RBH r. 

YOU RAISE ME UP (Peermusk. BMI/UniversaL 
ASCAP). HL/WBM, Hioo 98 

YOU'RE THE ONLY ONE (Maria Mena. STIM/Arvid 
Sohrang. ST1M) Hioo 92 

T QUE (SongLibra, ASCAP) LT 47 

Y TO DO QUEDA EN HA DA (World Deep, 
BMI/Sony/ATV Latin, BMI/Blueolatinum, 
ASCAP/Sony/ATV Discos. ASCAP) IT 16 



-T- 



-X- 



TAKE ME OUT (Universal-Island. PRS) Hioo 100 



ELZAZAZA (MESA QUE MAS APLAUOA) (Edimusa. 
ASCAP/Vander, ASCAP) LT 2$ 
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Montgomery Gentry Finally Stops At No. 1 



1> ' 'J 



MONTGOMERY GENTRY 



Montgomery Gentry's No. 1 

achievement with "If You Ever 
Stop Loving Me" is not just any 
noteworthy chart feat. This pair is 
one of only two duos to top Hot 
Country Singles & Tracks in the 
past 15 years. 

Montgomery Gentry and Brooks 
& Dunn are the only duos to domi- 
nate this chart since the Judds 
reigned with "Let Me Tell You .About 
Love" in the Sept. 30. 1989. issue. 

Once a staple of the format, the 
duo act in modern country music 
falls squarely in the many-have-tried- 
but-few-have-succeeded category'. 
While Montgomery Gentry 
quickly 
became a 
fan favorite 
at retail and 
on the con- 
cert trail, it 
has had a 
checkered 
history with 
radio in the 
five-plus 

years since its debut single bowed 
in 1999. Five of 13 charted titles 
have peaked inside the top five, 
including "She Couldn't Change 
Me," which stopped at No. 2 in the 
July 21. 2001, issue. 

Meanwhile. Keith Urban sup- 
plies the fourth title to debut 
inside the top 40 on the country 
list so far this year, as "Days Go By" 
bows at No. 37. That may not 
sound like much, but there are 
now already twice as many top 40 
debuts than in all of 2003. suggest- 
ing that country programmers are 
becoming less hesitant to make 
solid airplay commitments earlier 
in the process. 

Even with a spate of superstar 
releases in late 2003. only Alan 
Jackson & Jimmy Buffett's "It's 
Five O'clock Somewhere" and 
Toby Keith's "I Love This Bar" 
opened in the top 40 last year. 

This year. Urban s single was pre- 
ceded by Kenny Chesney & Uncle 
Kracker's "When the Sun Goes 
Down." Jimmy Buffett's "Hey 
GcxkI Ux)kin' " and Tim McCraw's 
"Live Like You Were Dying." 

Brooks <Si Dunn are likely to pro- 
vide the fifth such lofty opener 
next issue with "That's What It's 
All About," a new track from their 
forthcoming "Greatest Hits II," due 
in October. 

WINNER'S CIRCLE A quick look at 
the top of the Hot 100 suggests 
that Usher is secure at No. 1 for at 
least one more issue, as "Burn" 
stays in the lead for a seventh con- 
secutive week just ahead of his 
"Confessions Part II." However, 
waiting in the wings and preparing 
to disrupt his Hot 100 dominance 
is "American Idol" third-season 
winner Fantasia. 
Her debut single. "I Believe." hits 



Hot 100 Singles Sales one week 
early at No. 14 because of street- 
date violations and will most cer- 
tainly rise to No. 1 on that chart, 
with a solid shot at occupying the 
top slot on the Hot 100 as well. 

Currently with minimal air- 
play. "Believe" needs to sell 
somewhere in the range of 
125,000-140,000 units to inter- 
rupt Usher's reign. First-day sales 

suggest she 

will actually 
beat that mark 
and open at 
about 150.000. 

First-season 
"Idol" winner 
Kelly Clarkson 
moved 236,000 
units of "A 
Moment Like 
This" in its ini- 
tial retail week. 

Ruben Studdard's "Flying Without 
Wings/Superstar" opened with 
286.000 in the same week that 
finalist Clay Aiken posted 393,000 
units for "This Is the Night/Bridge 
Over Troubled Water." Aiken's last 
release. "Solitaire/The Way." tallied 
100.500 units on its first sales 
week in April. 

BRING IT BACK: Alicia Keys' If I 

Ain't Cot You" resumes the pole 
position on Hot R&B/Hip-Hop Sin- 
gles & Tracks after conceding the 
top spot on the chart for the last 



month to Usher's "Burn." which 
now drops to No. 3. Keys' track is 
the first song to return to No. 1 on 
the chart since OutKast's "Ms. 
Jackson" waited a lengthy six 
weeks for a reprise at the top in 
February 2001. 

After falling to No. 3 in the June 
5 issue, "If I Ain't Cot You" has now 
posted three straight weeks of audi- 
ence improvement to prevent Usher 
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from swapping No. Is, from "Burn" 
to "Confessions Part II." The latter 
track settles into the No. 2 slot at 
725,000 audience impressions 
behind "If I Ain't Got You." 

ONE IN THE BOOKS: This issue 
marks the completion of the first 
year of the Hot Digital Tracks 
chart in Billboard. The initial 25- 
position list was printed in the 
July 12. 2003, issue as a graphic 
accompaniment to a story 
announcing Nielsen SoundScan's 
tracking of digital downloads and 
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was added as a weekly Billboard 
chart the following issue. The list 
expanded to 50 titles in the Feb. 
14 issue. 
During the past 52 weeks. Nielsen 
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SoundScan has tracked a total of 
70.4 million paid downloads. The 
top song during this time is Out- 
Kast's "Hey Ya!," which has sold a 
shade more than 300,000. 



Monitor 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
HO HEW SONGS SHOWED 
TOP 10 CALLOUT POTEHTIAL 

this ma 



RiCH.il>' TIS160 SCHGSW1TH TOP i: CALLOUT 'CJTF.MH. 




KEITH URBAN 


99.7 


1 


You'll Think 01 Me CAPITOL 




THE CORRS 


91.3 


2 


Summer Sunshine ATLANTIC 




HOOBASTANK 


87.1 


3 


The Reason idjmg 


4 


CELINE DION 

You And 1 EPIC 


85.2 




JIM BRICKMAN 


82.2 


5 


Til 1 See You Again Windham hill 


1 


EVANESCENCE 


78.8 


My Immortal .',iN0 UP 


1 


SHANIA TWAIN 


77.3 


It Only Hurts When I'm Breaming v 



NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 




H0HEWS0HCSSH0WE0 




«4» MAROONS 
W She Will Be loved 


77.0 




TOP 10 CALLOUT POTEHTIAL 
THIS WO 




RECENTLY TESTED SONGS WITs TDP It CALLOUT POTENTIAL 


RECENTLY TESTED SONCS WITH TOP 19 CALLOUT POTENTIAL 


, BLINK- 1 82 


89.6 




LINKIN PARK 


81.5 


1 1 Miss You GEFFEN 


1 


Breaking The Habit .'.apt.pp 7 7 


, DIDO 


81.4 


2 


CROSSFADE 


76.6 


L Don't Leave Home i 77, 


Cold COLUMBIA 


, AVION 


78.1 


3 


SWITCHFOOT 


75.6 


^ Seven Days Without You 7,' ( 


Dare You To Move cqi ur.'B a 


, SARAH MCLACHLAN 
4 Stupid RMG 


77.7 


4 


SHINEDOWN 

45 ATLANTIC 


74.5 


c 31 1 


76.2 


5 


LOSTPROPHETS 


. 73.5 


9 Love Song zomba 


Wake Up (Make A Move) columbi 


c THE CALLING 


73.1 


6 


STORY OF THE YEAR 


73.5 


D Our Lives RMG 


Anthem OT Our Dying Day (vlprise 


, MERCYME 
' Here With Me '. 


71.6 


1 


THE CURE 


72.4 


The End 01 The World , i • 



ifttvouc/i thai •■" ."■ numbttr can ' ■ nased on ■ Brengtri of ■ 
-I'll i- -,- rroactoc >t then- testMuctrvB krmau Rcf.--- r IMtlM|tBl 
R*&Hp rk>p»rKl WrytfimK; HtPntdOor localBtl in fta&'H© Hop s#ctwn For 
HitPrWctorcom PXO* Promasquad is * tradomarti oiThni Fasl LLC 



J 2 u o L o? ADULT 
Billboard CONTEMPORARY^ 


THIS WEEK 


LAST WEEK 


i 


2 s * Mei»en 

■■ .i 

TITLE 

ARTIST l M P*« NT /PROMOTION LABEL} 


o 


2 




This Ohr's For The Girls 


2 


1 




100 Years 


o 


3 
4 

IP 
6 




Love's Divine 


4 


While Flag ^ 


: 


The f u-A Cut Is The Deepest ^ 
Ain't No Mountain High Enough 


7 


9 




Calling AM Angels 


8 


10 




Drill Away 

.■.«■■'■ 


o 

10 


8 
7 




Just For Vou _4_ 

UONB.MCM (I&UMM0JM6I IM 


You Raiso Mu Up 

j3sm ancejiN <iutimsE| 


11 


'2 




Unwell 


12 


■ 1 




Forever And For Always 


SB 


"T6 




This Love ^ 


<D 


;.: 

75 




Heru Without You 


CD 


Ga Your Own Way 


CO 


TT 




h Only Hum Wh« I'm Breathing ^ 


17 


13 




Buy Me A Rose ^ 


CD 


18 
1Q 




Bth World Wonder 


CD 


Here With Me 

..Mi. -.,-. ... , 


© 


22 




You And 1 ^ 



J 2 u o L ^ 3 MODERN 

Billboard ROCK™ 


THIS WEEK 


LAST WEEK! 




tZ \teiseti 

Broadcaal Dot* 

TTTU 

~- ■ -■ iv - n -v. ■-• a ■■■■■■ 


o 


2 




■ 

Slither ■ »MHii 


2 


l 




Ch-Check It Out 


o 


: 




Float On 




6 




Talk Shows On Mule ^ 


° 


' 




Broken ^ 


6 


s 




The Reason 


7 






Lying From Yon 


8 






Culd Hard Buch 


o 






Jusl Like You ^ 

runt: '-J.:- . :t: W 


CD 


■ 




Tune Is Running Out 


CD 






Take Me Out 

(»av fwttwio w.uiHa i re- 


CD 


■2 




vindicated 

otamauBOtMusooi wawcmn'sczf*.' 


13 


' 1 




All Downhill From Here 


CD 


' J 




Dare You To Move ^ 


CD 


"5 




Duality 










CD 




- 


Down ^ 


CD 


! | 




Anthem 01 Our Dying Day a 

sro»n m m >fM M*vr*oi «« -t< W 


CD 


' ' 




SHlNIDUWS i*IlAf.T< 1*1 


CD 


20 




The End Of The World A 

'■It r.tHl *M«H(NI w 


© 


:■■ 




First Straw 

fV0LCAHr>70MI><V 



Compthx) from a rgrttonnl umpb o* dau wpfitod by Nate an Broadcast 
an rattig t\ detecwra rxw the prema weuk. re^udeiu at chart 
romowl frrxntrie chart after 26 wealth Atfov'xtochararunMdeet' 



OaaSynemt UfniartOTBamtwW88a<htttM«. KadiAconiBm^ new rt L^ochtn-i fxhwiy 

uucmeiiL A scng *idicri h» been on tlie chart (or more than 23 wwrta we (renenfcf not taceivB a butel ewrt i I registers an increase «i dflsewns. Somjs Detow (he top 1 5 on Adua Top 40 and -nut c«rimp;ii»,-y \we. 
leogtit m Arptay Montor Silboam Informacon NetworV. and btlboard com <r MMH tOe earned HtPredtcUH flj&n r reMtrch data pnwded bv Promocqusd S 2004 VNU Buanati Mad*. Inc. At nghu fuetved 



64 



www.billboard.com • www.billboard.biz 



BILLBOARD IULY 3. 2004 








Al 


RPLAY. 


1 2i 




LAST WE 




Amsr iiMpRiw/wraMOTiON lamu 


>E 


— 


So Sexy 


■ 36 




Dude 


y 




Letters From Home 

■ ■*■<■■ -»*; vowDWt" «miK6 Mi*. DMH 


J 60 




Slithof 


1 41 




Game Over IFlip) 


|4a" 




Talk About Out Love 


Is6 




Thai's What She Gets For Loving Me 








Is9 




When The Sun Goes Down 


J 65 




Somebody 


) H 




Whiskey Lullaby 

bsu nusiH rat wsqk ouias wist* Mamm 


J 64 




Accidentally In Love 

■ ■■* •,. m ■ "f A'.f.V -. i,|H:'„ 


163 




Hey Good Look in' 

. >.".'. i' inn nm \x ■ivi.,1 


> Q 




1 Got A Feelin' 


>B 




Pieces Ot Me 


J 69 




Got It Twisted 

<.r t-~ m> mi',' i .-. ,i ; ".tfl.i 






Selfish 


'H 




Away From The Sun 


|62~ 




Mayberrv 


lt>7 




Jnok Gal IWine Wmel 


|68 




Cti-Check ll Out 






BEAST* MTr$ gBRDO>XVIt0UST:UU>iT3i! 


I 70 




Cold Hard Bitch 


1 71 




Si i II In Lowe 

lEBMMMK CUM HONB CUSSCSUWGI 


B 




How Come 


>B 




1 Want To Live 






Feelin' Way Too Damn Good 









t irpprewiom increase t 2004 VNU Bimneu Media. Int. ind Nielsen SoundScan Inc Ait rights reserved Campled from a national sample i 
5 datum * Top 40. Pop. R&B Hrp-Hop. Country, latin. Rock and other copula/ tomiats are electromuity monitored 24 noun a day 7 days a w 
oivirt*nmcin£ eiaet timet of airplay with Art* Won listener data Tm* data it mad Id compile the Mot 100. 



lata supplied by Mwisen 
I Sonp tanked Dy crow 





ULY3 
2004 


Biiiboad HOT DIGITAL TRACKS . 




B 


^ HOT 100 

llboard SINGLES SALES,.., 


THIS WEEK 


LASl WEEK 




1\» Nielsen 

SoundScan 

TITLE 

ARTIST (IMPWNT .'PROMOTION LABEU | 


THIS WEEK 


j LAST WEEK 


n 


TTTU 

ARtiS. 1 M PRINT PROMOTION lABEll 




THIS WEEK 


< 




IS» Nielsen 

Sounds an 

TITLE 

.*.■■-!<:- ir.'f s ;,- , APE i 


1 








© 


4 J 




Turn Me On (Album Version) 






i • 




Thai's All Right 


2 


I 




Let's Get It Started 


27 


22 




Tipsy (Radio Edill 




o 


i 




Take My Breath Away 


3 








© 


29 




Confessions Part II 




3 


2 




Naughty Girl 


o 






Pieces 01 Me 


29 


24 




Are You Gonna Be My Girl 




4 


4 




Move Ya Body 


5 






Accidentally In Love 


CD 


27 




Float On (Album Version) 




S 


! 2 




Talk About Out Love 

, ..hi,' iavi .;. -.■ »rjit,' i. 


6 






Burn 


31 


21 




Slither 




6 


5 




Solitaire/The Way 


o 






Leave (Gel Out) 

:xHJS-n R -■. .r- 1 


32 


25 




100 Years 

i.'.l i - H- -"I-.-, i mh .': 




7 


J 




Leave (Get Out) 

MUD it* FAf^l*,«l«lcnROUWI/UI«BI 


o 


6 




This Love 

MA'i . V .1 . ' ',1 i.M 


GO 


J4 




Love Song 

ii l,...\ i.r.",i .- '.ri-- 




8 


t 




1 Meant To 

Wt£ : 221-IK It'll. '*t*' ; MVUl..|Wl 


9 


6 




Hey Mama 

tkA« till 11*5 UUM iSTifciCOWi 


34 


2': 




Ct> Check ll Out i Explicit Album Version) 




[» 


1 1 2 




Scandalous 


© 


" 


- 


Ocean Avenue 


© 


36 




Saw * nana flute * Cmaiil lAtw ftniwl 




10 


B 




8th World Wonder 


© 


Bam Thwok 


© 


39 




K 1 Ain't Got You 




11 


V 




The Outsider 


12 


1 1 




HayYa! (Radio Mix} 


37 


28 




To x i c 




© 


1 l c 




Dude 

UfWEIUS.MnuKVMSiVIKIIll 


13 


' 1 




Evcrytimo 


© 


45 




Scandalous (Radio Mix) 




© 


j 12 




White Flag 

2 .V- 


© 


15 




Meant To Live 


39 


32 




My Band (Explicit Album Version) 




© 


B 




1 Believe 


15 


14 




Redneck Woman 

ceTi-iiviMiso*! imr wTnwairirTirtTit 


40 


30 




Overnighl Celebrity 




© 


19 




Heaven 

LO5ICfHH'60YE IW'flCl 


© 






Yeah' 


41 


37" 




Where Is The Love 7 (Radio Edrt) 




© 


'4 




Milkshake 

«iiS S'ARTFUnj/aMB*! 


17 


12 




Don't T.-ll Mi' 


42 






On Fire 




17 


\? 




Don'l Say Nuthin 




























18 


17 




Take Me Out (Album Version) 


43 


41 




Take My Breath Away (Album Version) 




© 


ie 




Amazing 

GfOKt MCHAEl lAEGUN WCI 


© 


13 




Slow Motion 

.mvf vi.fFTA- wni..'. ; - ■■• rA^ii w*r> iiwrrn | 


44 


39 




All Downhill From Here 

KtAta "i.TSt ,rPlv! -vw.i -,t"i\ 




© 


2i 




Lean Back 

SGLIAl 'SW11 NIVtOSALVMHOl 


© 


33 


4 


Heaven 

im iosci» boys iminci 


© 


.1.; 




Harder To Breathe 




20 


22 




Miikc It Up Willi love 


© 


31 


Muvl- V,i Bud> 

H NI'W MY IWX1 P1A1 WU'JKMRSftLUMtil 


46 


4C 




When The Sun Goes Down 




21 


1 7 




Bicak Down Here 


22 


is 




Naughty Girl 


© 


4,' 




Cold Hard Bitch (Album Version) 




22 


21 




You're The Only One 

mmt iowi khuuhj 


23 




■I 


1 Don't Wanna Know 


48 


48~ 




Din Off Your Shoulder 'Album Version! 




23 


! 13 




On Fire 

ininfi*»«.s UMTMtTIJBtOPTI 


24 


20 




Oip h Low 


© 




i 


Everything (Album Version) 




© 


«•* 




Got ll Twisted 

veu ami ui MMUHi 


25 


ii 




1 Miss You 


SO 


50 


3 


Freck A Leek (Clean) 




25 


22 




Float On 



t 200* VNU BWwu HMa, *K. and N«h*i ! 
-■■ i.- > iv- 1 . ti.-- ! i'ir j- ■ 2.. i -.-,1 |g NWm " 



, and rCfntf wles r PI oti rjgMtXtfd. CCmpiKd and TO.ided 

■ SoundScan IM data * used » compile the Hot 100 



Your One-Stop 
Guide to the 
Latin Music Market 





K~ Summer/Fa 


Billboard 




international 




Latin 




Music 


l 


Buyer's 
Guide 




Ytiur 
one-stop 




6urrvr>er * faB 
9004 
■cMtan 


guide to the 
Latin music 
market 





Billboard's 2004 
International Latin 
lusic Buyer's Guide 



Over 3000 Listings from 20 Countries: 



Major & Indie Labels • Publishing Companies • Concert 
Promoters • Wholesalers & Distributors * Artists & Managers 
& Agents • Radio Stations • Plus— these NfW sections 

• Retail Chains & Specialty Stores • Songwriters & Composers 

• National Music Programmers • Network TV Music Supervisors 

• Music Media Programmers 

ORDER ONLINE 
www.orderbillboard.com 

or call 1.800.745.8922 • International: 815.734.1244 

Fax: 740.389.5574 • By Mail: Send payment for S 1 19 plus S7 S&H ($15 
for international orders) with this ad to: Billboard Directories, PO Box 
2011, Marion, OH 43306. Add appropriate sales tax in, CA. DC, FL, GA, 
IL, MD, MA, MN, MO, NJ, NY, OH, SC, TN, TX & CANADA. Orders 
payable in U.S. funds only. All sales are final. 

A4LM25 



BILLBOARD JULY 3. 2004 



www.billboard.com • www.billboard.biz 



2004 



Billboard HOT 100 



- I LAST WEEK I 


| 2 WKS. AGO | 


n 


•.• ... , Tbs mast populat ttngki and ttacks. according to ^* . ,. , 
• » NielSen radio aud.ence impressions measured by Nielsen # » NlStSeD 
Broadcast Data B'oadcaM Dsia Syue-ni. MM daia compiled by «u*irv1^£»n 
c _ Nislsan SoundScan, and E <jyiisu from talatt non aounaacan 
sysieors motmoiBd radio anions 

TITLE Artist 
PRODUCER (SONGWRITER* IMPRINT & NUMBER/PROMOTION LABEL 




THIS WEEK 






I 

Ml 

I 


TITLE Artirt 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 




S NUMBER 1 = 7 Weeks At Number 1 
BURN Usher v 

JOUPfllJSM L.I" LOWHin Mil IU'VO'. O i- iir r -i " ■■ rcf-'f-l 


1 


50 


3 4 


29 




DUDE Beenie Man Featuring Ms Thing v 

3«£L1' nutiL-no ■ OOO ' • • : - . 


26 


6> 


54 


65 




WHATS HAPPNINI O Ying Yang Twins Featuring Trick Daddy v 1 51 

KAt n AZNUnMOMSi) HOUJESC JATKKMMlOUn O 1 jiiiMm »!• ",1 


2 


5 




CONFESSIONS PART II Usher v 

■ i., : v;.-.. i lupmBMcouiuyMOM ifctirt ftjjww nftiTwn 


2 | 


52 


39 


47 




TALK ABOUT OUR LOVE O Brandy Featuring Kanye West v 

i .MS- ■ .MVHL ,.• H 5 -Ml V S ItAAWKSONJ > flWt HI 0> O ATLAVtlCHM 


36 


3 


2 




THE REASON Hoobastank <? 


2 


© 


75 






SO SEXY Twista Featuring R Kelly 


53 


5 


3 




IF 1 AIN'T GOT YOU O Alicia Keys v 

MM HJOW *» O ■ 


4 


54 


4-, 


35 




LETTERS FROM HOME John Michael Montgomery v 

a-".*iLiMi-.s* -..ir.t :. ■«=!. . :<.;>■; ■- -. '-■ ' 


24 


1 2 


13 




SLOW MOTION Juvenile Featuring Soulja Slim «? 

L '.IhIll ■..■mijlAl'il.O.- '-i'- CAW MOSEY ALBUM OJTfUMRC 


5 I 


55 


i42 


26 




GAME OVER (FLIP) O Lil' Rip v 

S FIRt-iU PJflVl.inMrtE1Afl5T0MI O iUCAAWf HiW CHuMBiA 


15 


■I 


3 




1 DON'T WANNA KNOW Mario Winans Featuring Enya & P Diddy v 

MWitLANSiMW'iA'lSfcVOA ■ «>»\ '.I i. :',',5'J: . ■■'..'.■ -.5! :.i.HV ■ ■.>,■■■ •.• , 


2 




60 


61 




bLIinhN Velvet Kevolver 9 






57 


7M . " . — I,..", ■ ,--,„ " ■ , F.,A,l.=. " -4...7 


7 


• 1 




FREEK-A-LEEK O Petcy Pablo . 

V SMITH iMaWBIl ul C IVAtVJ SMITH) O JM MW 7CM6A 


7 I 


5 7 


53 




THAT'S WHAT SHE GETS FOR LOVING ME Brooks & Dunn 

• BOW! .Bpi.VlV.Wi>!* ill i'.'\-Mi;e*r>f AWStA MAJSMVIlli AiBLAI CU1 


53 


10 


6 




YEAH 1 O Usher Featuring Lil Jon & Ludacris v 

JSUnHlWWCTTUMTXCMOGiSSGAHVt'. DUt] O LAMiCE JTW.70MB* 


1 


58 


57 


54 




WHEN IMt bUN tjCJLb DUWN Kenny Lnesney & Uncle Kracker -. 

e :j.-,n, mm ';tii ■ b jam's: bsa alBlai cm 


26 


6 


7 




OVERNIGHT CELEBRITY O Twista v 

. .M :T ... MI'I l-ll . rt*-;iWP,-'d A- ME^VifT'l AHI AW'- O »'IASril' urn- 


6 


& 








ACCIDENTALLY IN LOVE Counting Crows v 

IfflrraWlAiri'-fl.-: . >.■:<■,■ >• Hi ;.Hir,7. . ' 




8 1 10 




THIS LOVE MaroonS 

MAAUAJi ALtVIVj^tKMICHAtL © ■ .'11 » 111-.' 




o 


65 




67 




bUMfctJUDY Heoa Mccntire ■-> 


60 


1 

1 1 


.'. 

9 




NAUGHTY GIRL O Beyonce V 

iTmriiminmn n • ' nm r TiiiTiTrinmr.iajrniffliittM>m <H ocdlumuwi 


' 


CD 






1/1$ HOT SHOT DEBUT 4J3t 

PIECES OF ME Ashlee Simpson 


61 




ROSES O OutKast v 

M acT( IS AN Cft J)IJ)Oa lABifiJAVilVJV PAITIAM BL1Y*. S O O LAWLtiR41'.20MB* 


9 1 






13 


•■1 




MOVE YA BODY O Nina Sky Featuring Jabba ■ 

lMKikmwKHiHnjCMiw<':>\^Y.*hiKiML^ij^B<wh&M:bM^hn-m3 <a> 0^»A'iwwt«lA.iEi'i'ju»fi 


13 1 


& 


62 


71 




WHISKEY LULLABY Brad Paisley Featuring Alison Kruuss 


62 


U 


15 




ON FIRE O Uoyd Banks v 

BMKMKWAME itUCITO C JAQUIlkLH NU.MMK HOLLA WM MAIH1.RJ.L WSIL O & UNI' Ora^.-ATWSCORt 


14 1 


& 


64 


63 




MtT uuuu LUUlvlN JraaHf IfenQ VTW UM tweet, MOJTff kniuiy Alan JacKson lony Ktiln & Lieorge iLtJil 

■ imMH M'-J-SA. _t .n k\'UkAMSl "CA SASmi/ilH AJItW CU1 


63 


17 


21 




EVERYTIME O Britney Spears v 


15 


O 


65 


64 




GOT IT TWISTED O Mobb Deep *v 


64 








i : -ul: :.f!*.| .•- ■.'.'.■■■iliiT.: :■. O JM BtH'.?UMB* 




& 








i"i Ai.:Hi."ji:'.ic.«jLhiAA.otttibL;riAWAsu'.jm>rtiooiat l O VAwjiiJ-.naw.-oMai 




16 


IB 




JESUS WALKS O Kanye West , 

».'.V!1I iMLMjMiim O W)C A (luADU JAM SBW.'KLA'G 


16 


73 






1 GOT A FEELIN Billy Currington =.* 

L L.IAMMB1A-S U L'JWISli'US C LKAMUtHdVlf, .. IJLA1KAW: ©MERCJl-i AU JM .'J 1 


65 


20 


il 




TURN ME ON O Kevin Lyttle Featuring Spragga Ben* v 

-■. hb:nm- jnViM",:."'!j:iv l ,i.u.i,> 'iM'.-M. :c • . .•>--.( RfRVL-i : ausn O O yprfotj' a: las tic 


17 


o 






AWAY FROM THE SUN 3 Doors Down 

RPAAy^HA'-IEAHMQlJDM.-WflERrs.rKA'IKLL.MESOIRSOS. HE« Bl . . ■. .L4. i. ALBUM) ' MRS 


66 


21 


23 




LEAVE (GET OUT] O JoJo v 

'..r •, ■( ,i- Ti i it.a^'iACASTBfLLPWHITti C9 PAIAMHf B..AC 1. BAPJIrfn QOJJU,l.»wWi 


18 1 


© 


80 


80 




CCI CICU r\ C|„ m \Jml 4 nnn C.nli.r.nn ^ _ ll/. rl D 1 „L _ 1 ____ J | . 

itLrlbn Q alum villaqe featuring Kanye Wesl & John Legend • 

■ .-.T" = Al-VA'.. PLWFS3" (VESTA FHASWIM O ?ARA. «SCT tJLPTDl 


6/ 


19 


20 




MEANT TO LIVE Swilchtoot v 

,.!!..!■. .7 i >•• .1 If Uti'W. II Hll'.'AS ->l .'.| .i '.' " .1" \;,MFA 


19 


68 


63 


60 




MAYBERRY Rascal Flans 

•.' nnii."-M','. !.'.'.'■ 7.:, , /, „\ .vr-i i-f.- - rnr 7 " -m f..im _i r 


21 


18 


16 




TIPSY O J-Kwon =.> 

rw tRAiiany,' . .osisjuiNiMwiuiAWi O ©» so tomba 


2 1 


69 


6- 


73 




CH-CHECK IT OUT Beastie Boys 

tMAim BOT'j frtAiTif ou-ii BBiXiiivstM;- Ai8 im ::.r CA«t:i; 


68 


26 


36 




DIP IT LOW o Christina Milian v 

-il m v,. puh'j ,. in) ',r>j..MAv,Hi-in i .'.',i-.i'i. -wi-.i i- O islanc «ia»vo J Mi 


21 


© 






HOW COME D12 S 

WITT t rt^lMAUTWtfLXiraKrOUlJMTOKOMOORtB JI>'V>0^ WAlTi ALBUM ClJT-iSTIKCCW 


70 


25 


30 




HEAVEN O Lns Lonely Boys - 

<•* 


22 1 


71 


66 


57 




JOOK GAL (WINE WINE) O Elephant Man «? 

.A*iH_:-sft^sL: .!ms:vm_ j i!j-.'.:i:>-ii ,W4.-... ■. ^-M^-tLi-uaeLi-'jrn O eitBSfi'wt 


57 


15 


12 




ALL FALLS DOWN O Kanye West Featuring Syleena Johnson v 

*# 


7 


72 


55 


28 




MY BAND 012 v 

EMISEH .tJ PCBIIR 3 W:iCBE D KJ.Ii^ . ^H.l [ _! 1 JGnSj/iS M VAr«E1f. 1 6F"0:4.SG =.«A: • A;R M Tl.T :STf F:*i:i:ff 


6 


52 






GREATEST GAINER/AIRPLAY 

LEAN BACK O Terror Squad v 

\» • ■ 


J 








FEELIN' WAY TOO DAMN GOOD Nickelback S 


73 


24 


74 


NO.IL&ACi;j MOI IMDlilBAnt C "S3FGFP BrA.lfil.M,; - AlB'JMCLt lO.Ml* 


71 


63 




COLD HARD BITCH Jet Sf 


55 


27 


49 




U SHOULD'VE KNOWN BETTER Monica v 

JOUPfUlMCQI iMAWUXD JDlftU IHiY JR . A1H.JM njTRME 


25 


75 


72 


74 




STILL IN LOVE Teena Mane Featuring Baby 

-,i .47; ... -•,•!- ; r \ufii ii ---im.', i .',iif\i ■ w,r> ■ ■; ;f "*.n _ sr.; 7 ;m jl.bi »' : r< 


70 


22 


25 




DON'T TELL ME Avril Lavigne v 


22 


© 






1 WANT TO LIVE Josh Gracin v 


76 








B '.-.AUl " lA UVILM L UJOt Willi O AW^IA ALBJMCU* "MG 




© 






M .Mli:74V. 1 l>l2lclHH;iiL [■ .J.VV . © LTBILSTtfi- ALEJMLL't 




23 


22 




DIRT OFF YOUR SHOULDER O Jay Z v 

tlMBALAN0aC«r»tVMOSUYI 0«.i.' 'IUASL' JAM JO" f»*.lCuMC 


5 


94 






GOODIES O Ciara Featuring Peley Pablo 

Ml ■■ . ' . O SIIO HURAMtCt StlSir.SOUBA 


77 


24 1 17 




MY IMMORTAL Evanescence 9 

0 RWIVAttfl MOODY IA L£E.e MO0OIU) HODGES) i ■ 


7 1 


78 


70 


56 




TAKE MY BREATH AWAY O Jessica Simpson v 

<0> O COLUMBIA 7«SS 


20 


26 


IV 




HAPPY PEOPLE O R. Kelly v 

«MU*llt«LLVI O ■ l/"»'-;".MBA 


'" 


© 


81 

76 


87 
76 




LOVE SONG 311 V 

MrCQMttlUUiMrj1>0l«eUULIMr^ MAVUKXVOIUNO SOUNDtlMO B ALBUM CUTrZDMBA 


72 


At:. 


38 




IF YOU EVER STOP LOVING ME Montgomery Gentry v 

AnLTTKPnMD IB DIMWO 7 SHAPIRO R MTMtWORDI LJILMBIA .\AWviLLf ' ALBUM Vj' 


30 


80 


EVERYTHING Alanis Monssette . 

a MOMKril j MMta BUWajMni Mavlika album OJT.«»*7it 


76 


32 


33 




WHISKEY GIRL Toby Keith v 

UrmiiJ TtfTW«I«IU|MflBjfJ O WHAW.CI'AS *»AS*li nil ■ AL&UM . J' 


31 


© 


91 


94 




LOCKED UP O Akon Featuring Styles P v 

Aji'js 0 srt^uwsmsAL asaw uvut 


81 


29 


24 




HEY MAMA O Black Eyed Peas - 


23 


© 


83 


32 




GET NO BETTER O Casaidy Featuring Mashondo v 

TrtVJBFAT7!B B((:;i IDfAShLIu- Jfl MtmififSf r'A'. ©RAI 'JJtWCLjan I7--AMC 


62 


4/ 


5 2 




LIVE LIKE YOU WERE DYING Tim McGraw . 

■. .-. .'.r, iv.'.'.. iflBi ; £.iM:r 


33 1 


© 


90 


90 




FLOAT ON O Modest Mouse v 

■■■..->-■■■■■■ CS O -f- '■'-T- 


83 


44 


5 5 




DIARY Alicia Keys Featuring Tony! Toni! Tone' 

Ai.F<7. A ifvs.t; 3B0T»FaS 1" ■ © ; AI&JM CUT HMr. 


34 1 


84 


B7 


85 




LOVE'S DIVINE O Seal V 

tHOHUM SATSCft OAL.M SATSOAI & O O © MfW BflOi IKU 


'9 


35 


32 




WELCOME BACK Mase 

THE MCTifMFVr >.i ifRASTiAS BAD HC-- TO ffB PflOMOAJMRC 


32 


85 


7 'J 


77 




DON'T TAKE YOUR LOVE AWAY Avant v 

STT27U M AVAW.SMUF MAFiiC jOHIi c .nt. A.fli.iV ;:iTT.F"f U 


37 


51 


55 




SOUTHSIDE Lloyd Featuring Ashanti v 

WMRHNE P. HCTT iihAiI WMLIBBISUB lf«>*Wi WKhC.OB JAM A1BUMCUI.10JMG 


36 


86 


B2 


72 




1 MISS YOU Blink 182 

, nNN BUM iFfc*. jf*=T s li f is' :i " 


42 


56 


75 




1 LIKE THAT Houston Featuring Chingy, Nate Oogg & 1-20 ■■ 

TR4i STAR.' .1 IF : HA IliKST* MISCM«f H 51 A** R H SAlIf > N KA|| B iAMjAUNK S ("fltTOKOA* IIA^Ull AiBJMCU' 


37 


87 


H4 


70 




LYING FROM YOU Unkin Park s? 

;■ IILMDBHir.llSliABI .LINIISPABI iVABKFH BTOi -lil lyn.-t 


58 


55 


4 5 




LET'S BE US AGAIN Lonestar 

D r<m ft MCDOMLDAtCIWV.r UAMESI BI4A UMM C'J ' 


38 


88 


55 


91 




TEAR IT UP O Yung Wun Featuring 0MX, Ul' Hip & David Banner v 

njr 2is:ta:..\; ua;:: ■ lmmcs: . ;«uwi-aij pm»_-.p. aj'k-^».i;.:i KncrftiB jwimas-i camfws'aihavi' 0^1. ; --'a ; . w<u: 


76 


43 


50 




•s GRFATP^T GAINFR/^AI PC <; 

SCANDALOUS o Mis-Teeq . 

rjlAxiAr[.Mit.».[. j ■ -i- .<■','!•'• ri "i nvwr/.f •. • l . ■. .'.7. . .c, v. ■ (9> © iWftfSPHISE 


39 


89 


78 


79 




WHERE ARE WE RUNNIN*? Lenny Kravitz v 

LUSAVlII LKFW.ITZflJibl ■.1Pttii1AUii.Vl.Ll 


69 


90 


95 


92 




8TH WORLD WONDER O Kimberley Locke v 

1 SKAMifl I StUM03JLlkC0eS^fMtS) O O CURB ttlttWmSf 


49 


35 


14 




HERE WITHOUT YOU 3 Doors Down -? 


5 


91 


7 7 


66 




PASSENGER SEAT SheDaisy . »>6 


3! 


27 




REDNECK WOMAN Gretchen Wilson v 

M'AwnH-. r.r.AFTir.kVLUt.jmci- ©ft ui.'>-.u- a.bumcut.huk 


22 


92 


86 


66. 




YOU'RE THE ONLY ONE O Maria Mens 

A 1QILAMT.IMMEHA.A >.HVANGI & ' >, VP 1 


86 


37 


40 




OCEAN AVENUE Vellowcard v 

NA^VlitULTAClflOPMOSlf'l ii '■■R iM 


37 


93 


<73 






SO FLY O NB Ridai Featuring Gemini v 

'.- MAj", ■ r . .-'V;irtft -,FF'. ■ \ir WfSA". Fl VAH* '.f; j ;a,a OMiftl' SW.tJPS'Ams 


93 


58 


7S 




SUNSHINE Lil* Flip Featuring Lea 

111 SrtPHWi fftlWtSlONC MALSAHi JU.LQUL«OAj WCM'Wl AJiL«*iLV'.<HL«»lA 


43 


94 


74 


69 




1 CAN'T SLEEP Clay Walker v 

, ATCWE. C '/.Aid K iC WALUHC WHGHT i AtA WiHU ALBUM CUT 


61 


30 


39 




99 PROBLEMS O Jay-Z 

R'UfiSii'^'llLtJLaNMJWOaeKfMPPALA^ ©HKA4(UA0l!JAMllW,O.MLi 


30 


© 


D 




NEW DAY O Pan. LaBelle 

J-43M! 'Hi I3flWF>BL-SiP_AaElU TPA..SBB :. HICf.fr 1 . FtCfA TJfl 0 SF'AI > O ' 


95 


.15 


■12 




CULO O PrtboH FMMrino Ul Jon v 

.'■JMI-H Thi . 7_J i; - .j' I-:-. 5 ... ;v 1 " A. ■ : HtJ _ L A2 li :i 1 " 1 . - * '_' " * _ - 1 O 'VI ' 


32 


© 


98 


97 




JUST FOR YOU O Lionel Richie 

m rnnafi pibchie.peujwvm tA« w, o ihlasp aoMrwjMG 


92 


JO 


■11 




SOMEDAY Nickelback v 

NI«tL8ACA.J M0I iNIC>.[L8Ai:m RflAOf JUMffl AlBUM Cl/f'IOJttj 


7 


97 


39 
96 


84 

93 




PAINT ME A BIRMINGHAM Tracy Lawrence v 

JiIRDU0iBMOO'ILIiULM*i 3fliA«AlW": S»S"',1UF AiBUMCl.1 


42 


41 


3 7 




100 YEARS Five For Fighting v 

r.iVATTseFftr.i -soa* ;m a.vaf* a m ■-■ nm - in t 


28 


98 


YOU RAISE ME UP Josh Groban 

-7-i5-fi.fi GRAHAM ; iff.; .■.•.li i; H.KJM . Jl MM H 


73 


4d 


51 




LOCO David Leu Murphy 


48 


99 


92 


9 ( 7 




WHOKNOWS Musiq v 

I BAAAS C KAGGJHiMUSia . -all- s; 'jjhMi.^ tBARuts; WMANC-. OCE SOU AiflLtM CUT WjVO 


65 


53 


59 




1 GO BACK Kenny Chesney v 

e'"ASM"'Si ■:)« ;jt[-rn ;.«fs>*ri bma aibum clt 


49 


J M 








TAKE ME OUTO Fran^ Ferdinand . 

-is-,-.'..-.', ^ ' i '. n- lip:. 


IOC 



■ Mo) 1 1 wt Mr 



iv int'fl* 
n). with *C 
. . jyhBVB tM 

■ Wun*M4eM.«iviiuri ci» catalog m 



IR. V Wdeochp B W dBta ty O IndKBMt ratal *OfiU *v»i»W« and « f»mcM«d ufon RKontuig induttry AtTtociaMm 0' Amanca (RIAAl cutAxiDor 
w tndicarttd by a numcar <oBo<M»g tha VfaM O fbnsd Launch IndicatM first M tvaak thai retad i eiaate c orributtn to w«g t point total Airplay 
rjitODi«mofawan»«e*taaftdraftiE^io ■» CO Smrta avataUa. dj> 0VD Sa^la BMbatla O CO Ma»J-S*>tfa avaMMa O Casaaea 
Il 0 0 O - O'MMdMly tmtaviMUmi SnH.Vt«jeus«iasaMadw.inc and Nwisan SowndScan. *nc AB nghB rasaivaO 



66 



www.billboard.com • www.billboard.biz 



BILLBOARD JULY 3. 2004 



Merger 

Continued from page 7 



tion of the market, the disappearance 
of the CD, the marginalization of the 
independents on the physical and 
online markets, the drastic reduction 
in consumer choice and even less price 
competition," Impala writes. 

It concludes: "Any decision to 
approve the merger . . . would be fatally 
flawed. That would leave us with no 
choice but to appeal before the Court 
of First Instance in Luxembourg." 

Alison Wenham, chairman/CEO of 
British independent labels body AIM, 
says the move Impala made on behalf 
of 2,000 European indie labels is meant 
"to prevent an act of cultural vandal- 
ism by the EU." 

Officials say a legal challenge is pos- 
sible in the very same way, wherein 
Sony and BMC could challenge the EC 
in court if the merger is not authorized. 
A procedure before the court in Lux- 
embourg could take up to 18 months, 
although there is a speedier procedure 
that could see the case brought up 
within nine months. 

Sony and BMC declined comment 

However, a source close to the 
merger process tells Billboard that 
Impala's action "is in line with what 
they have been saying so far. There's no 
doubt that they are going to work the 
commission until a decision is made. 
If [the merger| gets approved, they will 
have to accept it, in the very same way 
that the reverse is true for the two com- 
panies merging." 

SUM CHANCE 

The chances of Impala succeeding, 
however, are considered slim. 

"It's so close to zero that it is effec- 
tively zero," one Brussels-based anti- 
trust lawyer says. "Impala would be 
throwing money away with this appeal." 

The lawyer said that in the unlikely 
event the decision was overturned, it 
would then be appealed again at the 
ElTs highest court, the European Court 



Tuning In 

Continued from pipe 12 



Keane — A guitar-free trio that is 
off to a sensational start in the 
United Kingdom, where it is No. 1 
on the charts. With strong songs 
like "Somewhere Only We Know" 
and "Everybody's Changing," this 
is a band to watch. 



Instant Live 

Continued from page 8 



Live CDs on eBay, Simon says. 

"Allmans fans know how to tape, 
bum and rip, yet these original-issue 
CD Live three-CD sets were going for 
$350 on eBay," he says. "That's when 
the light bulb goes off that there's an 



of Justice. And again, if the ECJ ruled 
against the decision — and the com- 
mission then conducted another inves- 
tigation that found against the merger 
— Sony and BMC would themselves 
appeal, starting a new legal process. 

"Even if every step went Impala's 
way, there would be no resolution for 
at least eight years — by which time, 
who knows? No one would be listening 
to CDs anymore," the lawyer says. 

Since 1990, a handful of merger 
decisions has been successfully 
appealed, but only by the parties 
directly involved. "Why should the 
commission listen to Impala and now 
ask for conditions?" the lawyer asks. 
"Impala themselves have not provided 
any evidence that they did not produce 
four years ago." 

OBJECTION OVERRULED 

Many observers were shocked that 
the merger was cleared in spite of a 
scolding Statement of Objections (SO) 
the commission issued in May. The SO 
accused the music majors of tacit col- 
lusion. But the evidence was never con- 
vincing, officials conceded. 

"If we had blocked the merger on 
the basis of the SO, we would have 
been taken to court by the parties, and 
we would probably have lost," one EU 



P2P 

Continued from page 10 



Artists. "It targets behavior, not tech- 
nology, that already violates the law." 

Fair-use groups and Internet rights 
groups, however, criticize the bill as 
draconian and overly broad; they say it 
destroys consumer rights. 

Sen. Gordon Smith, R-Ore., presided 
over the P2P ramification hearing, 
which was heard before the Senate 
Committee on Commerce, Science and 
Transportation and the Subcommittee 
on Competition, Foreign Commerce 
and Infrastructure. 



Jamie Cullum — This pianist/ 
vocalist is getting early support on 
"All at Sea" at hot AC and VH1. 

Sugababes — This trio has its 
first Hot 100 entry with "Hole in 
the Head." 

The Streets— "Fit But You Know 
It" sounds like a novelty track, but 
the second Streets album is in the 
U.K. top 10. 

Katie Melua — Originally from 
the former Soviet Union and raised 
in Ireland and London, this 19- 



after-market for these things." 

Artists participating in the program 
include moe., Michael Franti & Spear- 
head, George Clinton & Parliament 
Funkadelic, Dickey Betts & Great 
Southern, Karl Denson's Tiny Universe, 
the Smithereens and many others. 

Disc Live, the biggest competitor to 
Instant Live in the concert CD market, 
counts the Pixies, Billy Idol, Kim Deal, 
Newsboys and Doors of the 21st Cen- 
tury among its clients. Earlier this year, 



official admits. 

The SO was dominated by an analy- 
sis of pricing on the European CD mar- 
ket and concluded that there was very 
little variation across labels and genres 
in the EU. But Monti's case team even- 
tually accepted that the price studies 
were made on the basis of price aver- 
ages that were too broad. 

"If the averages cover too much of 
the market, then obviously it looks like 
there is little change in the prices," 
another official says. "But if you take 
such a broad average, that could be said 
about any industry and sector." 

People familiar with EU procedures 
say the apparent change of heart 
between the SO and the decision is less 
surprising when the commission's 
working methods are taken into 
account The SO covers all the theories 
that might apply, but at no point in the 
Sony-BMG process was there any evi- 
dence uncovered that was seen as 
acceptable proof of collusion, nor was 
there any such evidence revealed at the 
hearing on the merger, held June 14-15 
in Brussels. 

Officials say the commission is on 
solid legal ground in clearing the 
merger. They also say they are used to 
third parties like Impala trying to influ- 
ence decisions with legal threats. 



During the hearing, Michael Weiss, 
CEO of StreamCast Networks (Mor- 
pheus) called for the Federal Trade 
Commission to investigate the music 
industry's "collusive and anti-com- 
petitive conduct" 

Weiss spoke for the nonprofit trade 
association P2P United, which repre- 
sents BearShare, Blubster, Grokster, 
eDonkey and Morpheus. 

As alleged evidence of such action, he 
read a transcription of a voicemail he 
received from an unnamed Real Net- 
works executive that said, "The labels 
have blacklisted you guys . . . Basically 
what they're saying is you've got to 
denounce P2P and/or resolve the law- 
suit . . . (Until then], they're going to 
keep you on the blacklist." 



year-old has sold 1 million copies 
other debut, "Call Off the Search," 
in the United Kingdom. 

These artists aren't just about 
the numbers; it's the high quality 
of the songwriting and musician- 
ship. Honorable mention goes to 
several other U.K. acts that are 
making inroads in the United 
States: Dizzee Rascal, Helicopter 
Girl, Starsailor and Stereophonies, 
along with Ireland's the Thrills, 
Damien Rice and Ash. 



DiscLive announced a merger with 
Texas-based tech firm Immediatek that 
makes use of the latter's NetBum tech- 
nology for Internet downloads. 

Other bands, including the Dead and 
the Who, have their own live concert 
CD programs. "All the more power to 
them," Simon says. "Their model is dif- 
ferent they deliver by mail order sev- 
eral weeks after the shows." 

For Kiss, no stranger to creative mer- 
chandising, Instant Live is working well 



"Tacit collusion is the most difficult 
case to prove. By definition, you have 
to show that the parties 'know' what 
the others are doing," one insider says. 
"The commission's merger regulation 
is drafted so that mergers are not sup- 
posed to be blocked anyway." 

If Impala does appeal, it would have 
to wait until the merger is formally 
cleared. Before then, there will be 
meetings of the advisory committee of 
EU representatives, an interservice con- 
sultation with all the commission's 
interested directorates-general (inter- 
nal market, enterprise, education and 
culture, consumers) and translation of 
the text of the ruling (which could be 
up to 300 pages long) into the Ell's 20 
official languages. 

The issue is expected to be formally 
cleared at a July 14 commission meet- 
ing. The decision will not be pub- 
lished until a month later, after the 
commission has deleted any confi- 
dential market information. Third 
parties will then have two months to 
appeal the decision. 

Meanwhile, there was talk that 
with the Sony-BMG merger approved, 
EMI Music and Warner Music would 
follow suit. U.K. press reports sug- 
gested that EMI and Warner had 
already resumed merger talks, but 



No labels were specifically named. 

Weiss defended the non-infringing 
use of P2P networks, suggesting that 
proposed changes to P2P software 
could slow its development as a tool for 
"enterprises of many kinds: commer- 
cial, political, religious, humanistic, 
academic and certainly artistic" 

Members of the committee also 
heard testimony from representa- 
tives of the FTC and EMI Music. 

John Rose, executive VP at EMI 
Group, reinforced the importance of dis- 
tinguishing between behavior and tech- 
nology when evaluating P2P networks. 

"It's how the technology has been 
used and the business model that has 
been willfully and ruthlessly built 
around it," he said. 



Although chart and sales success 
may be uncertain for some of these 
artists, each has a uniqueness that 
could prove decisive in their ability 
to cross over. It's an exciting time 
for new music, with the United 
Kingdom once again making its 
presence felt in the United States. 

Jeff Pollack is chairman/CEO of 
Pollack Media Group, a Los Angeles- 
based radio, TV and music consult- 
ing company. 



on the band's Rock the Nation tour. 

"This is something that we've never 
done before, and we don't know if and 
when | Kiss) will be back," Kiss man- 
ager Doc McGhee tells Billboard. 

McGhee says roughly 20% of Kiss 
fans are buying CDs at the concerts, 
but it's still too early to tell if showgoers 
are moving dollars from other pur- 
chases to buy the CDs. "The jury is still 
out as to whether it will impact other 
merch sales," he says. 



that has been flatly denied by sources 
close to the companies. 

A source at EMI says there are cur- 
rently "no discussions" with Wamer 
about a merger but refuses to entertain 
what might happen in the future. Failed 
merger discussions with Wamer Music 
in the fall of 2003 cost EMI £7.9 million 
($14.4 million) in various fees. 



Lollapalooza 

Continued from page 7 

tionalry, some of the acts, such as the 
Pixies and String Cheese Incident have 
their own tours coming up. 

On the Lollapalooza Web site, Geiger 
defended the lineup. He wrote, "I am 
in utter disbelief that a concert of this 
stature, with the most exciting lineup 
I've seen in years, did not galvanize 
ticket sales. I'm surprised given the 
great bands and reduced ticket prices 
that we didn't have enough sales to sus- 
tain this tour. Concert promoters 
across the country are facing similar 
problems. Many summer tours are 
experiencing weak ticket sales." 

That is true, but many other tours — 
including Madonna and Prince, along 
with more youth-oriented outings like 
Kenny Chesney, Nickelback/3 Doors 
Down and Vans Warped — are doing 
well. Bonnaroo, the three-day jam- 
band fest in Manchester, Term., recently 
drew 90,000 with an eclectic lineup 
(fl/7/6«m/,June26). 

"I can't talk about Lollapalooza be- 
cause I don't know the specifics, but 
there are tours out there that are hold- 
ing up incredibly well," says Ken Fer- 
maglich of the Agency Group, which 
reps for such acts as 3 Doors Down and 
Evanescence. 

"It can be brutal this summer if 
you're not smart about packaging and 
value," Fermaglich adds. 

Lollapalooza 2003 did well in most 
major-market sheds, but high produc- 
tion costs and slow sales led to the can- 
cellation of two shows at nontraditional 
venues, and a reported price tag of 
$500,000 made profit margins slim. 

The outing ended up grossing $13.7 
million from 25 shows reported to Bill- 
board Boxscore. 

This year would likely not have come 
near that number, those familiar with 
the tour say. 

How bad was it? 

"The worst I've ever seen," says one 
promoter, who asked not to be identi- 
fied. "I know a market in the Northeast 
doing two nights that went up with 450 
tickets for the second night and 1,100 
for the first. Other counts were less 
than 1,000 for both nights." 

Now tour organizers face eating 
setup costs, and promoters in each 
market must absorb advertising costs 
already incurred. That can be tough to 
swallow for amphitheater managers 
who have already lost a Britney Spears 
tour that stood to gross millions, while 
some other tours are going ahead but 
doing less-than-stellar business. 

For breaking news, analysis, 
jobs and newsletters visit: 
www.billboard.biz 



BILLBOARD JULY 3. 2004 



www.blllboard.com • www.blllboard.blz 



67 



Vote 

Continued from page 1 



Many of the activist musicians 
express opposition to President Bush 
and in some cases support presump- 
tive Democratic nominee John Kerry. 
Others are taking part in bipartisan 
efforts to get out the vote. 

"I've been thinking about and talk- 
ing about voting for a long time," 
indie music icon/activist Ani DiFranco 
says. "Unlike my anarchist friends, I 
think it's a pretty good idea. 1 think 
we've tried not voting, and that 
doesn't work." 

DiFranco is targeting the so-called 
"swing states" in which the election 
may be decided with her upcoming 
Vote Dammit! tour. She will join forces 
with the Feminist Majority Founda- 
tion's "Get Out Her Vote" campaign 
and local organizations at each stop of 
the tour to encourage audience mem- 
bers to register and vote. 

Among other highly visible 
activist artists are Barbra Streisand, 
Neil Diamond and Willie Nelson, 
who were to perform June 24 along 
with Billy Crystal in a Democratic 
National Campaign Committee 
fundraiser at the Walt Disney Con- 
cert Hall in Los Angeles. 

Coming up in July is a DNCC event 
at Radio City Music Hall in New York 
with Mary J. Blige, Jon Bon Jovi, Dave 
Matthews Band, Whoopi Goldberg, 
Wyclef Jean and John Mellencamp. 
But the campaign activities have not 
been confined to superstar acts. 

Additionally, Jon Bon Jovi hosted a 
$l,000-per-person Kerry fund-raiser 
June 14 at his New Jersey home. 

Observers say the Internet has 
enabled a new generation of musi- 
cians to join grassroots efforts and 



Web-linked communities across 
the country. 

These Internet-sawy musicians 
have developed a multi-pronged 
approach that includes voter regis- 
tration drives, fundraising efforts 
and personal expressions of support 
for candidates that are much more 
intense and focused than in previ- 
ous elections. 

"The Internet has made a differ- 
ence," says Claudette Silver, political 
issues director of the ill-fated Lolla- 
palooza tour (see story, page 7). "Voter 
registration for (18- to 25-year-olds| 
wasn't really working. They care 
about issues and how those issues 
affect their lives. We've been able to 
begin connecting popular culture 
with politics." 

Silver puts part of the blame for the 
collapse of this year's Lollapalooza on 
the Bush economy. "There's 44 million 
people without health insurance. Par- 
ents can barely pay their bills, much 
less to come up with extra money for 
entertainment." 

Artists such as DiFranco are provid- 
ing traditional voter registration booths 
at club and concert appearances. 

While she says she plans to vote for 
Kerry, DiFranco's registration effort is 
non-partisan. "The point is to partici- 
pate, not to talk about who you should 
vote for," she says. "But if all potential 
voters were voting, I think we'd see a 
great swing in the type of leadership in 
this country." 

ALL JOIN IN 

Musicians of all ages and genres 
are getting involved in campaign 
activities and fundraising. The most 
visible support for the Bush cam- 
paign appears to be from the country 
and contemporary Christian com- 
munities via such acts as Travis Tritt, 
Charlie Daniels, Third Day and 
Steven Curtis Chapman. 



But Nashville has a strong pro- 
Kerry crowd, too. In fact, a group 
called Music Row Democrats claims 
1,000 members and has staged a 
series of purposefully hokey "Kerry- 
oke" fundraisers, featuring such 
famed warblers as Emmylou Harris 
and Pam Tillis. 

Meanwhile, the Hip-Hop Summit 
Action Network claims to have 
signed up hundreds of thousands of 
young voters and has partnered 
with promtix.com's Youth Registra- 
tion After-Prom Event to get more 
on board. 

Network political director Alexis 
McGill says few hip-hop and rap acts 
have yet embraced Kerry, but Bush 
support is nonexistent 

On the jazz front, Grammy Award- 
winning bassist/composer Charlie 
Haden, who turns 67 Aug. 6, has 
reassembled his politically charged 
Jazz Liberation Orchestra featuring 
the progressive big band of pianist/ 
composer Carla Bley with the election 
in mind. 

"They've all been formed during 
Republican administrations," he tells 
Billboard. "The first one was in 1969, 
under Nixon. Then the elder Bush in 
1982. Now it's Ceorge W's time." 
Haden plans to tour with the orchestra 
and then record its freedom-themed 
compositions. 

Younger stars from Lenny Kravitz 
to the Beastie Boys have cut anti-Bush 
songs {Billboard, June 5). And the Fat 
Wreck Chords label has released two 
"Rock Against Bush" compilations. 

Activity is expected to increase as 
the clock ticks away toward the two 
national political conventions this 
summer. 

The Democratic convention will 
take place July 26-29 at Boston's Fleet- 
Center: the Republican gathering will 
be Aug. 30-SepL 3 in New York's Madi- 
son Square Garden. 



The Recording Industry Assn. of 
America plans to hold events featuring 
mainstream musical talent around 
both conventions. 

The RIAA will host a party July 26 
at the Avalon in Boston. Two nights 
later, the trade group will hold another 
party at the Louis Boston event space 
with the Creative Coalition. 

The RIAA has not revealed its 
plans for the Republican convention. 
But entrepreneur/promoter Andrew 
Rasiej has initiated a "Draft Bruce" 
movement to lure Bruce Spring- 
steen to host a "beat Bush" all-star 
concert SepL 1 at Giants Stadium in 
New Jersey. 

Although more than 10,000 Web 
surfers have signed the petition. 
Springsteen's press spokesperson 
tells Billboard that the Boss will 
not be appearing at any campaign- 
related events. 

The Republican National Campaign 
Committee itself has yet to announce 
any musical lineup leading up to its 
Big Apple gathering. 

NEW GROUPS EMERGE 

Some fund-raising approaches are 
new and novel. Moveon.org., for exam- 
ple, raised almost $1 million from a 
Web-driven bake sale at events in com- 
munities around the country. 

Most grassroots groups say they plan 
to crank up their activities once the fall 
college term begins in September. 

New groups have emerged to join 
the pioneering Rock the Vote organi- 
zation to build awareness of the impor- 
tance of voting to those who haven't 
shown the inclination. 

Some, like moveon.org., are parti- 
san and target young progressive and 
liberal voters. That group is responsi- 
ble for the "Fire Cheney" TV ad that 
shows the Statue of Liberty with a 
hood over its head. 

Others, like Music for America, are 



non-partisan and seek to inform young 
voters about the importance of going 
to the polls. 

Another group, airtrafficcon- 
troltower.org, is to be launched on the 
Internet as a national bulletin board 
for musician activists wishing to con- 
nect with political events in their local 
communities. 

"It'll serve as a tool for musicians to 
plug into the good work the Rock the 
Vote, MFA, moveon.org and others are 
doing," indie musician- activist Jenny 
Toomey says. Toomey has taken a four- 
month leave of absence from the 
Future of Music Coalition to work on 
connecting musicians with activist 
organizations spanning political and 
musician participation. 

"We're trying to build a bridge from 
the music community to [political 
activist groupsl, so the musicians will 
feel their involvement was gratifying 
and worthwhile," she says. 

"What MFA and |voter sign-up 
group] Involver are about for us is 
pushing through the election," says 
Nick Harmer, bassist for Death Cab 
for Cutie. 

'Whoever ends up being elected, the 
point is that they need to listen. Lead- 
ership needs to begin to listen to the 
people. Our shows become these meet- 
ing points, and they add a humanizing 
face to this political discourse," 
Harmer says. 

"You can meet someone face to face 
that you talk to on the Internet 
through Music for America, and I 
think it's really important for musi- 
cians to provide those hubs of com- 
munity in all the cities all the time." 

A downloadable list of artists and 
their political activity accompanies this 
story on billboard.biz. 

Billboard staffers in New York, Los 
Angeles, Nashville and Miami con- 
tributed to this report. 



Arista 

Continued from page J 



Santana, Whitney Houston, Aretha 
Franklin, Kenny G and Babyface. 

Meanwhile, BMG North America 
is looking to breathe new creative life 
into the label with the hire of Island 
Def Jam veteran Jeff Fenster as sen- 
ior VP of A&R for Arista Records. 

"Arista will continue to be one 
of the great labels of our industry," 
says Clive Davis, chairman/CEO of 
BMG North America and founder 
of Arista. 

Arista's revival comes as BMG and 
Sony move closer to the proposed 
merger of their recorded music 
operations (see story, page 7). The 
companies are awaiting approval 
from European and U.S. regulators. 

Even with the prospect of a 
merger looming, BMC is hustling to 
push its operations forward. 

Since Davis and president/COO 
Charles Goldstuck took the reins of 
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BMG North America in February, the 
company has been on a roll. Market 
share is up, and the company says that 
expenses are down. 

In lastweek'sM&oarrf, BMG owned 
the top three slots on The Billboard 200 
(with RCA's Velvet Revolver, LaFace's 
Usher and RCA's Avril Lavigne). BMG 
also had six of the top 10 singles on The 
Billboard Hot 100. 

For the year-to-date, BMC has 
jumped a slot to No. 2 among the major 
labels in overall U.S. album market 
share (at 16.5%) and has expanded its 
lead as the No. 2 label group in current 
album share (19.9%), according to 
Nielsen SoundScan. 

Goldstuck credits the North Ameri- 
can division's success to a host of oper- 
ational cost-saving moves — including 
layoffs of more than 100 staffers — and 
an improved focus, thanks to a leaner- 
and-meaner artist roster. 

BMG North America now has 150 
acts — a reduction of 35% from 18 
months ago. 

The company is being selective in 
signing new acts and is trying to pru- 
dently manage the marketing expenses 
on all releases. 

Sources inside the company look to 
the example of Zomba, which spends an 
estimated 15% of an album's total sales 
on marketing That is at least five points 



below the industry average. It is said 
that the other BMG labels would like 
to emulate Zomba's example of fiscal 
responsibility. 

The company also says it is enjoy- 
ing improved catalog sales thanks to 
price reductions. 

THE NEXT CHAPTER 

Arista's new direction is the most 
recent sign of the evolution of BMG 
North America. 

"When we announced our original 
restructuring, we said, 'We intend to 
grow our A&R centers,' " Goldstuck 
says. "Arista is the first" 

It has been a turbulent six months 
for the label, which Davis established 
in the mid-1970s with Barry 
Manilow, Patti Smith, and ultimately, 
Whitney Houston. 

Former president/CEO Antonio 
"LA" Reid left in January. Much of the 
staff subsequently was let go, and Arista 
was moved under the RCA Music Group 
umbrella. In the process, acts formerly 
under the Arista/LaFace banner — such 
as Usher, OutKast and Pink — were 
moved to the Zomba Label Group 
under president/CEO Barry Weiss; Avril 
Lavigne, another major former Arista 
artist shifted to RCA. 

The new Arista lineup primarily fea- 
tures acts whose histories with the label 



date back to when Davis was running it 
on a day-to-day basis. 

Meanwhile, Fenster, formerly senior 
VP of A&R for the Island Def Jam Music 
Group, will be on the hunt for new tal- 
ent for Arista. 

At Island Def Jam, Fenster was 
involved with hit records from Hoobas- 
tank, Sum 41, Saliva and Christina Mil- 
ian. Previously, he was a key member of 
Jive Records' A&R department Fenster 
will be based in New York and will 
report to Davis. He will assume his new 
role July 6. 

The label is also looking to make 
additional A&R Wrings for Arista in the 
coming year. Yet there are no plans to 
add a label chief to replace Reid. 

RCA, Arista and J operate under 
Davis and Goldstuck, who continue to 
run the RCA Music Group in addition 
to BMG North America. 

Goldstuck says Arista will have its 
own A&R and promotion staff. Other 
marketing and back-end functions will 
be handled by RCA. 

During the 18 months that Davis and 
Goldstuck have had control of the RCA 
Music Group the labels have signed 
roughly 15 acts, not including "Ameri- 
can Idol" artists. The most notable sign- 
ing is rock supergroup Velvet Revolver. 

"We've been very selective," Gold- 
stuck says. "But where there has been 



passion for a signing, we've gone 
after it." 

Hopes are high for a number of new 
hip-hop and R&B acts signed to J, 
including Yung Wun, Shells, Smitty 
and Shawn Kane. On the rock side, Xs 
Silvertide and RCAs My Morning Jacket 
Kings of Leon and Stellastarr are all 
viewed as promising. 

LOOKING AHEAD 

A big part of BMG's story in North 
America is a result of the runaway suc- 
cess that Zomba and Weiss have 
enjoyed with LaFace artist Usher. 

But Davis has a hot hand too with 
such RCA acts as Velvet Revolver, Lavi- 
gne and Maroon5 riding high. Davis is 
also looking for a breakthrough in the 
United States with Dido, who has sold 
more than 8 million copies of her most 
recent album, "White Flag," worldwide. 

Looking ahead, Davis and Goldstuck 
hope to duplicate BMG North America's 
first-half success with fall releases from 
Santana; Rod Stewart (J); "American 
Idol" finalists Fantasia (J) and Diana 
DeGarmo (RCA); Tyrese (J); Heather 
Headley (RCA); Mario (J); and R. Kelly 
(Jive), among others. 

A live album from Dave Matthews 
(RCA), a holiday record from Clay Aiken 
(RCA) and a gospel album from Ruben 
Studdard (J) are also due by year's end. 
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which scanned 256,000 units in its first 
week, according to Nielsen SoundScan. 

The genre's dominance is sustained 
this week, as the Beastie Boys' "To the 
5 Boroughs" (Capitol) debuts at No. 1 
with sales of 360,000. 

The debut of "Contraband" was 
joined in the top 10 by Hoobastank's 
"The Reason" (No. 6). 31 I s "Greatest 
Hits '93- 03" (No. 7). the "Vans 
Warped Tour 2004 Compilation" (No. 
8) and Slipknot's "Vol. 3 (The Sub- 
liminal Verses)" at No. 10. 

The rock-leaning Avril Lavigne 
set " Under My Skin," at No. 3 last 
issue, added more heft to rock's 
renewed vigor. 

As the rock/hip-hop Beastie Boys 
assume the top position, "Contra- 
band," "Under My Skin" and "The 
Reason" remain in the top 10. Mean- 
while. Los Lonely Boys' gold-certi- 
fied, eponymous debut, which has 
been climbing for nine consecutive 
weeks, reaches the No. 9 spot 

"1 haven't been as excited about a 
record as 1 am with this Velvet 
Revolver album for a long time," 
says Scott Jameson, Clear Channel/ 
Indianapolis director of FM pro- 
gramming. "It's the album of the 
year, and 'Fall to Pieces' is the sin- 
gle of the year. Velvet Revolver is 
what the format needed in a bad 
way. It's deep, it's loud, it's nasty and 
melodic. It's a record we can play all 
summer long." 



COMPARING THE STATS 

Forty-one rock acts were represented 
in the top 100 albums on last issue's 
Billboard 200, counting Lavigne and 
Prince, whose "Musicology" was No. 
5. Included in these 41 acts are 32 
rock bands, many of which — Mod- 
est Mouse. Yellowcard, Maroon5. Jet 
and Franz Ferdinand among them 
— are new to the upper reaches of 
The Billboard 200. 

A larger trend emerges when com- 
paring the top 100 albums of last 
issue's Billboard 200 with those of the 
previous two years. The top 100 posi- 
tions in the June 28, 2003, issue 
included 36 rock acts, 27 of them 
bands. The June 29, 2002. issue saw 
just 30 rock acts, including 21 rock 
bands, in the top 100. 

At slightly less than 2 million scans 
in 2004. "Fallen" by Evanescence leads 
the rock pack in sales, with more than 
5 million copies overall. 

Sheryl Crow's "The Very Best of 
Sheryl Crow," "The Reason" and 
Maroon5's "Songs About Jane" have 
also scanned 1 million-plus units so far 
in 2004, while sets by Nickelback, 
Incubus, No Doubt, Guns tf Roses. 
Linkin Park, Blink-182, Jet and 3 
Doors Down have scanned more than 
500,000 units in the same period. 

A REAL ROCK RESURGENCE 

The industry is united in the belief 
that a genuine rock resurgence is 
under way. But opinions vary on the 
causes and conditions behind the 
phenomenon. 

Rock's current standing in retail 
and radio may simply be a cyclical 
occurrence, says Larry Hamby, VP of 



A&R for RCA Victor. "It's part of a very 
long tradition of cycles in popular 
music . . . People are ready for some- 
thing new. 

"It's no big mystery. [given| what's 
been dominating the charts over the 
last several years," Hamby adds. Popu- 
lar music, he says, "has gotten much 
more manufactured, much tamer, 
much more predictable." 

"It always seems that great rock 
albums come out in the summer," 
Jameson adds. "I don't know if they're 
planned that way, but they come out, 
get their radio audience in the sum- 
mer and tour in fall, completing the 
cycle of the album/tour' mentality." 

Rock'n'roll and summer are indeli- 
bly linked, agrees Ijrry Miller, CEO 
of Or Music, Los Lonely Boys' label 
and publisher. But he thinks there's 
more to the current trend than sea- 
sons and cycles. 

"There is nothing like the feeling 
of exceeding the speed limit with the 
windows down, the top down, the 
volume up and your favorite rock 
radio station blasting away." Miller 
says. "But for us. this particular 
record is part of a larger and longer 
artist development story. I don't 
think that the market for high-qual- 
ity rock music built on top of great 
songs ever went away." 

Artemis Records executive VP 
Michael Krumper thinks "Contra- 
band" speaks to an audience that has 
been underserved in recent years, 
but he cites younger bands' Billboard 
200 debuts as a more meaningful 
phenomenon. 

"1 don't feel like Velvet Revolver is 
what we're talking about," Krumper 



says. "The majors, for the most part, 
had pulled away from indie-oriented 
rock for a while when it wasn't doing 
so well. Because of that, there was a 
chance for music to develop in the sub- 
culture for quite a while without it 
being mucked around with. Because 
of that, it was able to build up its own 
fan base again to where those kinds of 
bands can do well." 

Jim Urie, president of Universal 
Music & Video Distribution, also sees 
the wealth of young bands on The Bill- 
board 200 as significant. Like Miller, 
he attributes their current chart sta- 
tus to label efforts. 

"Labels continued to sign some rock 
hands." he says, "and in the last couple 
of years have been signing more, antic- 
ipating this. There's lots of new rock 
debuting on the charts. It makes it feel 
like the labels have been on their game 
more than they have gotten credit for." 

ACCESSIBLE ARTISTS 

One factor that might be bringing 
artists to record buyers' attention is the 
rock work ethic. 

"When I see my top 40 sister sta- 
tion |WIHT Washington. D.C.] deal- 
ing with artists, I see how hard acts 
like the Black Eyed Peas and Jessica 
Simpson are working." says Joe 
Bevilacqua, operations manager of 
modern rock WWDC (DC101). "In the 
past, a lot of rock bands didn't work 
hard . . . with the radio station. That's 
not the way it is now. Velvet Revolver 
met people and did interviews.'' 

The same can be said for Audioslave. 
"Both of those bands worked." Bevilac- 
qua says. "The bands working consis- 
tently to galvanize a relationship 



between the listener, the radio station 
and the record label are the ones that 
haw seemed to lasL" 

Hard work. Or Music's Miller says, 
is also a major component of the 
recent surge of "Los Lonely Boys." 
which was released in August 2003. 

Modern rock programmers hope 
the confluence of rock titles in the 
upper reaches of the chart will drive 
traffic to their radio stations. 

"When bands like Velvet Revolver. 
Hoobastank, the Beastie Boys and Jet 
cross over, that brings more people to 
the modern rock party." Bevilacqua 
says. "I'm looking for a balance 
between the cool, hip records and the 
mainstream world, because I need to 
get ratings. It's a balancing act. and it's 
more difficult now than ever." 

"It's encouraging to see some rock 
records get into the top 10." modern 
rock WPLY (Y100) Philadelphia PD 
Jim McGuinn says. "Contemporary 
music has been marked by hip-hop 
and R&B. and it's really hard for [rock] 
radio stations to generate excitement 
when their artists aren't on the cover 
of 'Rolling Stone' or Entertainment 
Weekly' or on MTV Cribs.' " 

The large-scale reappearance of 
rock on The Billboard 200, Urie says, 
may be at the expense of hip-hop. 
"Maybe it's to be expected," he muses, 
"because you wonder, How big can 
hip-hop get?' Certainly, every year 
hip-hop has exceeded our expecta- 
tions. At some point, you have to feel 
like it can't get any bigger, and rock 
is going to fill that void." 

Additional reporting by Keith Caulfield 
and Geoff Mayfield in Los Angeles. 
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Even though most of the songs on 
the soundtrack do not appear in the 
movie, Vollack defends the use of the 
"inspired-by" concept. 

"I don't advocate inspired-by' 
soundtracks for every movie, but it 
works in this case, because almost all 
of the artists wrote these songs just for 
the soundtrack." 

Sony's film score to "Spider-Man 2." 
featuring the music of composer 
Danny Elfman, is due July 20. The label 
also released Elfman s score to the orig- 
inal 2002 "Spider-Man" movie. Two of 
Elfman s instrumental tracks appear on 
the "Spider-Man 2" compilation. 

THE PLAN IN JAPAN 

For the compilation soundtrack, 
local artists' tracks are getting a special 
push in their home markets as well as 
in international markets where Sony 
sees special potential for those acts. 

In Japan, for example, a Japanese-lan- 
guage version of the track Web of Night" 



by local pop/rock star T.M. Revolution 
(aka Takanori Nishikawa and TMR) will 
be issued July 28 as a commercial single. 

"We Are" by Johnnson will also be 
simultaneously released as a single. 

"Since 75% of the Japanese music 
market is dominated by local pop 
artists, we are trying to reach out to a 
[domestic] audience that rarely listens 
to international pop music by having 
TMR as a spokesman," Sony Music 
Japan International product manager 
Fumiaki Sugimasa says. 

The original "Spider-Man" sound- 
track shipped more than 100,000 units 
in Japan, a relatively small number in 
the world's second-largest recorded- 
music market. But it was "a big enough 
hit for a soundtrack," Sugimasa says. 

DOWN UNDER 

Melbourne, Australia-based rock 
band Killing Heidi contributes the 
uptempo "1 Will" to the album. The 
track is also the lead single for the quin- 
tet's self-titled third album, due Aug. 
19 in Australia on Wah Wan/Sony. 

Released to Australian radio in the 
week ending June 26. "I Will" was 
quickly picked up by modem-rock sta- 
tions, including the Triple M and Nova 



Local Acts, Int'l Exposure 



Here is a list of "Spider-Man 2" 
bonus tracks being offered in various 
markets around the world. 

Alan Kuo, "Wake Up"; Dadi, 
"Expectation" (China, Hong Kong, 
Taiwan, Singapore) 

Edane, "Cry Out" (Indonesia, 
Malaysia) 

Jota Quest, "Theme From Spider- 
Man" (Portugal, Brazil) 

Killing Heidi, "I Am" (Australia) 



Lost Soul Division. "Castaway" 
(Denmark. Sweden, Norway, 
Finland) 

Mew, "She Spider" (United King- 
dom, China, Hong Kong, Taiwan, 
Singapore, Indonesia, Malaysia, Thai- 
land, Korea. Phillipines. India) 

PTAKY, "Idol" (Poland) 

Strings. "Na Jaane Kyon (Don't 
Know Why)" (India) 

T.M. Revolution, "Web of Night" 
(Japan) 



networks. 

Killing Heidi is heavily identified 
with "Spider-Man 2" in Australia. Local 
TV and radio ads for the movie feature 
the song, and Killing Heidi performed 
at the film's Sydney premiere. 

Sony Music Entertainment Aus- 
tralia chairman/CEO Denis Handlin 
also is enthusiastic about the local 
prospects for Switchfoot and Johnason. 

Sony Music International president 
Rick Dobbis acknowledges that this is 
not the first time soundtracks have 



used local music and artisLs; Disney, for 
example, has made a specialty of local- 
izing soundtracks. But he says what 
makes the project distinct is that the 
localization is "quite extensive." 

TOPPING THE ORIGINAL 

In the United States, the original 
"Spider-Man" compilation soundtrack 
has sold 1.1 million copies to date, 
according to Nielsen SoundScan. Sony 
says the album has sold 1.9 million 
copies worldwide. 



Can the "Spider-Man 2" compilation 
surpass the sales of its predecessor? 

That will happen if there is a big hit 
from the soundtrack, like the first Spi- 
der-Man' soundtrack had with the song 
Hero," " observes Ernesto Sayson, prod- 
uct manager of Tower Records' 20th 
Avenue location in San Francisco. 

The U.S. videos for Dashboard Con- 
fessional's "Vindicated" and Train's 
"Ordinary" have gotten medium-rota- 
tion support on MTV and VH1. respec- 
tively. "Vindicated" has become a top 15 
hit on the Billboard Modem Rock chart, 
while "Ordinary" has cracked the top 30 
of the Billboard Adult Top 40 chart. 

Those singles have a long way to go to 
match the chart success of "Hero" by 
Nickelback s Chad Kroeger featuring Sali- 
va frontman Josey Scott The song hit No. 
3 on The Billboard Hot 100 in 2002. 

Reporting by Christie Eliezer in 
Melbourne, Tom Ferguson in Ijvndon, 
Carta Hay in New York and Steve 
MeClure in Tokyo. 
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'We Can 
The Best 



BY BILL HOLLAND 

Michael Brooks is a living encyclopedia of pre-1950 pop and 
jazz recordings. 

For 30 years, the music archivist has been the go-to guy at 
CBS Records and, later, Sony Music. He tracks down dusty 
acetates and metal parts, then turns them into award-winning 
heritage releases and boxed sets that are the hallmark of Sony's 
Legacy division. 

Among the historical reissues he has produced are boxed 
sets of the works of Billie Holiday, Louis Armstrong, Hoagy 
Carmichael, Lester Young and Bing Crosby. 

Legacy personnel stand in awe of Brooks' acumen and 
passion. He can toss off the histories of marvelous musi- 
cians whose legacies have been clouded by time — and the 
matrix numbers of their fabulous 78 rpm recordings — like 
a sportscaster reeling off the batting averages of long-dead 
baseball giants. 

Jeff Jones, senior VP of Columbia Jazz and Legacy, says of 
Brooks, "We reap the benefits every day from his work on 
historic collections to finding us lost 78s from his own col- 
lection that help fill the holes in our vaults or provide 
source material for movie soundtracks [or] TV spots. He is 
one of a kind." 

Steve Berkowitz, Legacy VP of A&R, adds, "He's like Mer- 
lin the wizard. To try and find an obscure master or acetate, 
you sometimes go to the vault or try the Internet — or you 
can just go to Michael. Because he knows this huge network 
of collectors, he'll say. Oh, we don't have it. It got tossed dur- 
ing the war. But I think there's a chap in Manchester who 
may have one.' " 

Q '. It's been well-documented how Columbia Records pro- 
ducer John Hammond discovered Billie Holiday, Count Basie 
and Bob Dylan, among others. How did he discover you? 

Al I used to buy records from [fellow jazz collector! Bob 
Altschuler, who was then VP of publicity at Columbia. One 
day he said John Hammond was looking for someone to do a 
Count Basie retrospective, |and| would I like to do it? I 
gasped and said yes. This was 1971. 

John took me to lunch at the Automat on 57th Street. 
You know, food in slots? You push a button and out it 
shoots? I still remember the bill for the two of us was 
$3.77. With a lordly gesture, Hammond said, "Don't 
worry. This is on me." 

Q I Were you familiar with the workings of a recording studio? 

Al Oh, no. Didn't have a clue. Hammond asked me, and I 
lied and said yes, of course. Luckily, the recording engineer I 
worked with was extremely supportive. And [producer] Chris 
Albertson, whom I'd replaced on the Basie project, called me 
up and offered advice and helped me tremendously. 

It was a double album called "Super Chief," and I also 
wrote the liner notes, and it got nominated for a Grammy. 
So I was John's boy after that. I worked for him until he 
retired in 1976. 

Q ! What was it like when you moved to the special prod- 
ucts division at CBS? 

Al After working with John, it was like going from being a 
prince to then being captured and sent to the galleys! We did 
about 500 reissue albums a year. I went through fire, but it 
taught me how to be a professional. 

Q l What's it like listening to and trying to identify mys- 
tery recordings? 

Al We're sitting on probably 100,000 metal [parts] mas- 



Educate People In 
Way To This Music' 




A Q&A With Michael Brooks 



Michael Brooks: Career Highlights 

1987-present: Producer/archivist (or CBS Records and Sony Music. 
Winner ot six Grammy Awards as producer, co-producer or liner-note author. 
1981: Became chief producer forTlme-Life's mail-order record division. 
1977: Relumed to CBS as reissue producer for its Columbia special producs division. 
1976: Left CBS to work for Hammond at his short-lived musk company, SNUM. 
1972: First Grammy Award nomination, for liner notes 

on Count Basie reissue "Super Chief (CBS). 
1971: Legendary producer lohn Hammond hired Brooks 
to work on jazz reissues at CBS Records. 
1960: Began career as book trade editor and advertising executive. 



ters. There used to be more. We have paperwork on a lot of 
it, but some of the discs are just numbers. 

So in 1995, I asked if 1 could bring some of that in, 
and I got the OK. We began getting in about 10 or 12 
boxes a day — about 100 sides in each daily shipment. A 
lot of them were negatives, so we had to play them 
backwards with a special |V-shaped| stylus that rides 
atop the groove. I was familiar with certain things, but 
some of it, especially ethnic music, we'd just say, "pos- 
sibly Hungarian." 



We also found old demos of artists' unreleased material, 
like the Earl Hines Band from 1932 doing a song they 
never recorded. The demo simply said "33K Test." Things 
like that make the project worthwhile. 

Q I You recently handled an ambitious Cuban music proj- 
ect. What special challenges did that present? 

Al In 2000, 1 was allowed to do a reissue called "Cuban 
Music: 1909-1951." 

I didn't know much about the idiom, but I really like 
getting a project in which I am a novice. I played 
through literally several hundred Cuban titles we have in 
our vault and selected 25 that I thought were good. We 
asked a gentleman who's an expert on Cuban music to do 
the liner notes. He told me he thought it was a wonder- 
ful collection and there was only one title on the set he 
wouldn't have selected. I was delighted. 

Some of the music didn't sound Cuban as we know it. 
In 1928, Columbia went to Cuba with portable equip- 
ment and recorded about 300 sides. We still have most of 
them. Absolute treasures. 

There was one that began with bagpipes and went 
into a beautiful a cappella choral thing. Someone who 
heard it told us it was the music of a tribe from Calicia 
in Spain that somehow got to Cuba and went into the 
hills . . . and never came down again. They might still 
be there! 

We also did a double-CD of Yiddish music called "From 
Avenue A to the Great White Way." Again, I knew little 
about the music, but we worked with a Yiddish scholar — 
we got along famously — and I found him some things he 
didn't think existed. So he was jumping up and down. It 
also showed how Yiddish music influenced jazz. 

Q l Any projects you didn't enjoy as much? 

Al Well, I now have great respect for people I once des- 
pised. I did a Liberace CD. I thought, "How awful" . . . but 
the guy was good in his way. He was thoroughly profes- 
sional: he knew his audience. 

I did CD compilations of [easy-listening best-sellers] Percy 
Faith, Ray Conniff, Andre Kostelanetz. And while they're not 
my cup of tea, some of those arrangements are extremely 
complex. This was the sort of the thing that kept the com- 
pany in business in the '50s. 

Q l What kind of opportunities do you see for the Internet 
to bring attention to undiscovered material? 

Al My own philosophy is, we should try to expand the cata- 
log rather than shrink it like what's happened on radio. 

Certain record companies seem to reissue the same old 
thing over and over again. Now, there's nothing wrong with 
putting out greatest-hits packages, but there should also be 
reissues with material the public hasn't heard yet [that] 
might pique their interest. 

We're sitting on a vast store of material we own. Most of it 
was never going to come out on CD form; it wasn't econom- 
ically viable. But if it's available online — people are explor- 
ing, people are curious. We can not only generate revenue 
but educate people in the best way to this music. So much of 
it is good. 

Q '. What's your latest project? 

Al We're finishing up a four-CD boxed set to be called 
"100 Years of Jazz Guitar" with a lot of other producers. 
There'll be leases from other companies. I'm doing the early 
stuff: Django Reinhardt, Eddie Lang, Charlie Christian and a 
lot more obscure players. 
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Thanks Beastie Boys 

for Ch-Ch-Checkin' Out Las Vegas and putting on an amazing $2Bill performance. 




